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LD figures are treacherous figures. Last week’s accounting 
is a matter of record—not an index of today’s condition. 

Books kept on the Underwood Bookkeeping Machine are rare|y 
more than a day, often les; than an Aour, behind the last 
transaction. 
Ledgers, for instance, are kept in perpetual balance. A trial 
balance can be struck almost automatically whenever de- 
sired. Statements are ready for mailing on the last day of the 
month—without overtime. 
Think of the advantages in collections, credits, purchases, sales 
in all branches of the business, that result from Underwood 
accounting—accounting that is taken ‘‘out of the Shadow of 


the Pen.”’ 
Executives will be interested in ‘‘Taking Industry Out of the 
Shadow of the Pen.’ A copy will be sent on request. Write to 


UNDERWOOD TYPEWRITER Cv., INC., Underwood Building, New York 


Branches in all principal cities 


Taking the Ledger 
out of the Shadow 








of the Pen 


Any Underwood Bookkeeping Machine 
representative will gladly give expert advice 
on accounting problems, without obligation, 





UNDERWOOD 


Bookkeeping MACHINE 
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gOFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cia] stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

fADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 

{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 

Entered as Second-Class Matter, July 8, 1905, at the 


{The ownership of OFFICE APPLIANCES is vested solely 
in the officers of the company.. No person, firm or corporation, 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shapine its 
policy, which has in view at all times the best interests of 
field it.serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information concerni the Pw 
and development of the office appliance industry. It will answer 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering such 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted manuscripts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless post- 
age is enclosed by the sender. Correspondents should give their 
ry ree aad addresses, which will be withheld from publication 
if desired. 


Postoffice at Chicago, Ml., 


under Act of March 3, 1879. 
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Adams, Henry T., Mfg. Co......... 104 i es m -ngy? 96 Cason cts ebweoengnaaeean pte 
Boorum & Pease Co i Bins soc : 155, 164 O. K. Mie. Odeccsoccceecesctenens 2 
National Blank Book Ce..... : ’ 108 Roberts, Weldon, Rubber Co...... 
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Goes Lithographing Co. - 61 Eyelets. : 
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Meilink Steel Safe Co., The. = ae, Stamps. Ste Mfe. C 137 Diemer, Jobe F.,..DO. cscssescsnds veasvuces 159 
Metal Office Furniture Co.. ; inoltdatet Stamp, Mf we 191 Imperial Methods Co..... oeenn one bes ea on 
Stee! Equipment Corp’n... ; 123 Melind ‘lone “do seeeee . 137 Macey Ca, TS. «6.00 cbebinn ssh ceca 80, 187 
Van Dorn Iron Works Co., The.. 119. 111 Me 9 SMTe, sone ° sees hb Sainherse & OO..06cccoresavaasienedesteueee 202 
eyer & Wenthe..... er iene ons P 
Book Holders. Stewart & Co.. RB. A 162 Filing Cabinets, Metal. 
American Electric Co... esos . 200 Superior Type’ j Tee. ; 5 162 Art Metal Construction Co.............++: 142 
Book Rings. i Teaut & Hine tte. Ge... eeu. Aurora Metal Cabinet Works........--++++ 166 
Adams, Henry T., Mfg. Co..... 104 Desk Calendars Bentson Mfg. C0.......ceeecseseseees +++ 139 
Boorum & Pease Co......... . 155, 164 Defiance Mfg. Co 190 Berger Mfg. Co., The.....ccsccossccvenes . 7% 
Morden Mfg. Corp’n, The... ; 215 ieeeiien - Mnadie im in... ss 214 2 anton Art Metal Co., The........cessses 230 
Bookkeeping Machines. Shedd , = Mite Co.. hin 913 Cary Safe Co., TRE... ...csccccssvencseess 16 
Underwood Typewriter Co. 2, 59 Universal aanes see Co eee ae Corry-Jamestown Mfg. Corp’n..........-.+ 178 
Business Bureau for Office Specialties. Desk Pads, Blotter F stale General Fireproofing Co.......... coccenbockae 
Manning Business Bureau...... 212 “Boorum & Pease Co 155. 164 Globe Wernicke OB, “SMO c<saan v0-00voeabees 72 
Business Shows. Fox aan E & Co... ; : "166 Imperial Stee] Cabinet Co............+0+ 177 
Annual Business Show Co. 154 Hatman, Go. a ; *** O10 Invincible Metal Furniture Co............ - 186 
Iusiness Exposition Co..... a 220 Sai “eee ode ‘e Macey Oe... Wiis d coiseincuans 4 '80, 187 
Calculating Machines. ow S se hg oo Medart, Fred, BO, OO. .ccwoscessscseuces . 79 
Monroe Calculating Machine Co. S9 Desk Pads, Glass. : Metal Office Furniture Co.. re Sie pee 137 
rimes-Into Co., The. te eeeeees 221 Chicago Mirror & Art Glass Co, . » 92 Shaw-Walker Co.......... ‘ine wiebapaaee 93 
Carbon Papers. Fox, Geo. E., & Co...... - - + +166 Steel Equipment GORD 6 5 éndinaic seen aia 123 
(See Ribbons and Carbons.) Kimpton, Haupt & Co veeee 24 Terrell’s Equipment Co............es+ee0s 182 
Card Cases. Polar Mfg. Co.........+... sae 193 Van Dorn Iron Works Co., The....... 110, 111 
Improved Boehner Binder Co.... .. 219 > mavanvweed Office Specialties Co 223 Yawman & Erbe Mfg. Co..........+++ 114, 115 
Wiggins, The, John B., Co. ; 185 es rays. 
Chair Irons, daeciade Electric Co. P | Filing Cabinets, Wood. 
Coltiar-Kerworth © er Automatic File & Index Co 182 Automatic File & Index Co......... er 182 
ouler-Reyworth 0 aie 165 wea erm nage et aoe Bostom Index Card Od. ...ccccsccicccesvan 100 
Chair Pads and Cushions. Barbee Wire & Iron Works. . Seetrem iene a 150 
Fox, Geo E & Co ; ; 166 Fox, Geo, E.,. & Co... 166 Globe Wernieke Go. Tt sete eee ee eee eeene ee 72 
Polar Mfg. Co tential ws a "198 General Fireproofing Co.. ; 119 ilobe-Wernicke Co., \ ee i ** 
Chairs. Imperial Methods Co..... : ! . R4 Imperial Methods GPeradecvivsures¥e eocese . 
Conrades Mfz Co == Macey Co The 80, 187 Macey Co,, The.......csscsccccsesvees 80,. 187 
ciakete’ a ae Capable pas P+ ie ates tn. o2 Melton-Rhedes 08...» 0 0000+ssenesepeuneeee 91 
rocker Chair Co....... nai ia 294 Shaw-Walker Co. ; 3 S Walker C 93 
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amd wend ain nies a Wabash Cabinet Co.........scscccsscesene 172 
Grand Rapids Office Chair Co. 181 Desks. ‘ Racor “88 
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Karpen, a ee erie : 118 Automatic File & Index Co 182 Weis Mfg. OB. cisccavses eeeee 131, 132, - Bt 
Milwaukee Chair Co. : 66 Bentley & Gerwig Furniture Co 225 Yawman & Erbe Mfg. Co....++.++++++ a 
Royal Metal Manufacturing Co 195 Central Mfg. Co...... ; SS Filing Specialties. 
oS “rR ee 2° Clemietee® Oise ivi cise dvcs igntocakne Advance Paper Box Co........ccescesesees 189 
Taylor Chair 00.....cccccccees 133 Corry-Jamestown Mfg. Corp’n seen Bushnell, Alvah, & Co,......... Reeeiter 
roiedo Metal Furniture Co., The. .221 Cutler Desk Co........... : ok ao Diemer, John F., CO...c..sscccccccecsece 
Van Dorn Iron Works, The...... 110, 111 aR ee Ferree ree 130 Smead Manufacturing Co., The. éananda 192, 208 
Check Protectors and Writers. Dornette, J., & Bro., The , . 162 Ulrich Planfiling Equipment Co............ 97 
Check Writer Co., Ime...... . 220 Englewood Desk Co....... ewe Ce Wels MES, GOecisoscsenedeccn 131, 132, 133,134 
Hall-Welter Co., The....... ; REED Excello Products Corp'n. 220 Filing Supplies. 

Todd Protectograph Co..... a : ~ 219 General Fireproofing Co. i cock American Mfg. ComcerPn.......sccscsecsvcs 
Check Sorters. Gunn Furniture Co., The. ; ee Automatic File & Index Co.........++.46+ 182 
Kohlhaas Co., The... aes 210 Hoosier Desk Co..... eo ..190 Boston Index Card CO. .......0-ssecsessees 1 
Ulrich Planfiling Equipme nt Co. 97 Imperial Desk Co....... ; es Pa Browne-Morse ©0.....0.cccsescscsessessces 150 
Coin Bags and > tae ete Jamestown Metal Desk Co ee General Fireproofing C0........++.6++eeee8 119 
Downey, The C. L., Co...... ; 214 Jasper Manufacturing Co ee Globe-Wernicke Co., The.........esee+08 ton 
Column Finder and Line Guide. Macey Co., The. j ...80, 187 Hamilton Card & Paper Co........... se 
Column Guide Co....... ine 209 Metal Office F urniture Co re ty Imperial Methods Co...........+++ é1sehen 

Copyholders. National Desk Co...... 6 ; 181 Kay Co., TR@..cccccccvccsccesscscsctesene 
American Electric Co..... jeaes > 200 Orpin Desk Co....:... é one ae Macey Co., TO... ccccccescveccscess 
Copying Devices. eae. (Bee. PW aoa ss civcianbeveet 90 Oxford Filing Supply Co............+++- 
Eureka Blotter Bath Co... : ae 212 Shaw-Walker Co.... oan Shaw-Walker Co.......ccsscsscsssvcsecees 
Yawman & Erbe Mfg. Co...... .114, 115 Steel Equipment more. neues 23 Simonson, R. A., CO.....2.cssececcccesess 
Costumers, i OS eae eee 193 Smead Manufacturing Co., The 
Conrades Mfg. Co seeemews 7 Van Dorn Iron Works Co., The 110, 111 Steel Equipment Corp’n........++.+eee0+. 
Erie Art Metal Co Gilead ach 176 Western Furniture Co. ca .185 United Business Equipment Co 
Furnas Office Furniture Co........ 222 Yawman & Erbe Mfg. Co 114, 115 Wete Mie, Giisccsacsseceees 131, » 183, “134 
Udell-Predock Mfg. C0..6..csccceses . 186 Display Fixtures, Yawman & Erbe Mfg. Co........+.0+. 4,115 
Crayons. Electric Window Salesmen Co 221 Folding Machines. s 
Dixon, Joseph, Crucible Co. - 13 Duplicating Machines and Supplies. American Multigraph Sales Co........... .-113 
Aldrich Mfg. Co ; 197 American eee Sales Co 11: Floor Coverings, Office. 
lreland & Matth*ws Mfg. Co...... ~- 194 Canode Ink Co. sees 147 Congoleum CO......6:cceeeeeerecesscece -- 108 
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HELP WANTED. 


WANTED: Commercial Stationery Sales- 








man. C. F. Hoeckel Blank Book & Litho. 
Co., 1524 Arapahoe, Denver, Colo. 
WANTED—: Salesmen who understand 


office supplies and printing, to handle our 
line on a straight commission basis. Good 
territory open National Office Supply 
Co., Zion City, Il. 

SIDE LINE or commission salesmen for 
new children’s Christmas toy or game 
item, small and easy to carry and a ready 
seller wherever shown. Good commis- 
sions. Herald Paper Box Co., Frie. Pa 
TERRITORIES open to live manufactur- 
ers’ representatives, New England States. 
New York and south including the Vir- 
ginias. Exclusive basis. (See advertise- 
ment) Efficiency File Co., 1772 Wilson 
Ave., Chicago 











wanted. Also 


call largest 


SEVERAL store salesmen 


one outside salesman to on 
consumers wanted. Buyer's assistant 
wanted. Large Come’l. Staty. store. 


Chicago. State experience. Address K-7, 
care Office Appliances, Chicago. 

NEW YORK representative wanted for 
Western line of office desks. Goods well 
made and medium priced. The line sells 
readily This is a good proposition for 
someone who knows the field. Address 
C-10, care Office Appliances, Chicago. 
WAN TED—Young man not over 35 years 
of age who has had at least five years’ 
experience in the office supply, office fur- 
niture filing system and adding machine 
business, none others need apply, in the 
fastest. growing city on the Pacific Coast 
Coast Desk & Safe Co., Long Beach, Cal. 








AGENTS in a!l princival cities to sell our 
fanfolded forms for Underwood and El- 
liott Fisher billing machines. Fine op- 
portunity for building up steady income. 
May be sold in conjunction with type- 
writer supplies. Continuous Form Print- 
ing Co., 367 Park Avenue. Brooklyn, N. Y. 








MANUFACTURER of new patented art- 
icle for sale of which there is an un- 
limited field to the retail stationery trade, 
wishes to appoint exclusive sales rep- 
resentatives for various states. Give par- 
ticulars in reference to lines carried, ex- 
tent of territory and how often covered 
Address N-11, care Office Appliances, 
Chicago. 

SALESMAN WANTED—High class man 
of demonstrated sales producing ability, 
to call on stationers throughout eastern 
half of United States, with specialty line, 











for large, well established but growing 
house. Salary and expenses. Write with 
full information as to experience, salary 
required, ete., to F-13, care Office Ap- 
pliances, Chicago. 
WANTED—Manager-salesman for an of- 
fice furniture and supply store. Must 
have organization and salesman ability. 
both to actively used. Fine opportunity 
for advancement. Reasonable salary to 
Start. Bond required. Write fully with 
late references, stating salary expected 
and when position could be taken. Ad- 
dress P. O. Box 1853, Jacksonvi'le. Fla. 
SALESMEN WANTED: If you are an 
experienced desk salesman, or well 


known among office equipment dealers, 
write us at once. We manufacture a 
complete line of office desks, tables and 
chairs, including several patented fea- 
ture articles We have good territory 
open for the right men. Present terri- 
tories are paying salesmen from $500.00 
to $1,200.60 per month. Will consider only 
high grade men, who are well and fa- 
vorably known to the trade. We have a 
line of proven quality complete in pat- 
terns and grades: many distinctive talk- 


ing points of construction and finish; and 








the prices are right. Our line and trade 
mark are advertised nationally. Tell us 
what lines you have carried and where 
you have traveled. Replies strictly con- 
fidential. Address W-7, care Office Ap- 
pliances, Chicago. 

SERVICE. 





TYPEWRITER platens recovered, 50c up. 
Fresh rubber, expert service, prompt re- 
turn. Try us. Typewriter Exchange, 
Birmingham, Ala. 


FOR SALE. 
FOR SALE—Five Edison 
chines in good running order. 
Mfg. Concern, Falconer, N c 
FOR SALE Mimeograph Number 76, 
$32.50, and Number 78, $75. Both guaran- 
teed and money back if not satisfactory. 
Myers Company, Nashville, Tenn. 
FOR SALE—Office supply and equipment, 
no competition within fifty miles. Il. 
city. Fine location. Established for 
years. Must have $3,000, balance time. 
Worth double. Address Z-8, care Office 
Appliances, Chicago. 
MULTIGRAPHS, Dictaphones, Ediphones. 
Writerpresses, Mimeographs bought, sold 








dictating ma- 
American 











and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We 
save you money. Price. Inc., 440 South 


Dearborn Street, Chicago. 

FOR SALE—Remingtons Nos. 10 and 11, 
Woodstocks No. 5, L. C. Smiths No. 8, 
Government machines for sale at bargain 
prices to dealers. ‘‘As is’ or ‘‘Ready for 
sale.” It will pay you to write us. 
Myers Company. Nashville. Tenn. 
MULTIGRAPHS—Like new at one-third 
to one-half cost. Thcroughly rebuilt, in- 
cluding new type, platens, bearings, etc. 
Iron-clad two year guarantee. Will ship 











en approval. Russell Earnest Baum, 33 
South Broad Street, Philadelphia. 





FOR SALE—Book, stationery and office 
supply store in city of about 12,000, cen- 
trai Ohio. Best location, good business 
and three year lease at low rental. In- 
voice price about $10,000. Address Book 
Shop, 136 S. Main St., Mt. Vernon, Ohio. 
ADDRESSING Machines, multigraphs, 
luplicators, letter folders, envelope seal- 
ers. Mailometers, check writers, dictat- 
ing machines. Multicolor Presses—at 
about half the manufacturer's price. 
Pruitt Co., 170-H North Wells, Chicago. 
ALL MODELS Multigraphs, duplicators. 
folding, sealing, addressing machines and 
supplies. Guaranteed serviceable as new. 
One year free service Chicago. Ma- 
chines bought for cash, taken in trade 
and handled on consignment. Office De- 
vice Co., 167 W. Randolph St., Chicago. 

EXCEPTIONAL opportunity to purchase 























control stock in one of California’s best 
established stationery and office supply 
concerns located in fast growing city of 
fifty thousand population Capital re- 
quired, thirty thousand dollars. Terms 
cash. Address L-15, care Office Ap- 
pliances, Chicago. 
WANTED. 





WANTED—Typewriters, esnecially No. 5. 
L. C. Smith and Underwoods, state serial 
and price. P. O. Box 731, Roanoke, Va. 

WALKER. EVANS & COGSWELL CO., 





2 and 5 Broad St., Charleston, S. C., Sta- 
tioners, Printers. Lithographers, Em- 
bossers and Binders, are revising their 


catalogue files, and would appreciate hav- 





ing the latest price lists and catalogues 
from the various concerns with whom 
they have credit accounts. Address these 
catalogues and price lists—Attention Mr. 
A. C. Way. 

WANTED—Typewriter and adding ma- 


chine repairmen and mechanics for mem- 
bership in the Typewriter and Adding 
Machine Mechanics Aid Ass'n. Inc. Em- 
plovment bureau, general information 
bureau. Purpose: Nation-wide oreaniza- 
tion. Address 8 Nevins St., Brooklyn. N. 
Y., at once for detailed information 
Branches in Kansas City, Mo., and in 
Boston, Mass. 


MISCELLANEOUS. 

**36 ACCOUNTING Problems Solved by C. 
P. A.”’ Cloth bound, loose leaf, new, or- 
iginal up-to-date, valuable Prepaid, 
$1.00. Walhamore Company, Lafayette 
Bldg., Philadelphia. Pa. 

510 THINGS TO SELL BY 
markable new publication. Workable 
plans and methods. Loose-leaf. cloth 
binder. Prepaid $1.00. Walhamore Com- 
pany, Lafayette Bldg., Philadelphia, Pa. 

6 DIFFERENT business publications cov- 
ering Accounting, Advertising, Adminis- 
tration, Merchandising, Salesmanship and 











MAIL—Re- 





Taxation all vrepaid only 25c. Value 
$1.50. Instructive. educational, practical. 
Walhamore Co., Lafayette Bldg., Phila- 


delphia, Pa. 


SITUATIONS WANTED. 





POSITION WANTED with large station- 
er as manager furniture department. P-6, 
care Office Appliances, Chicago. 


EXPERIENCED salesman desires posi- 
tion. Competent to sell office oe. 
printing and stationery. Can take charge 
of books and office rt time, if needed. 
X-9, care Office Appliances, Chicago. 
POSITION DESIRED with metal fur- 
niture manufacturer, as sales, branch or 
district manager. Thoroughly experi- 
enced in stock and contract lines, sup- 
plies and systems. Address E-10, care 
Office Appliances, Chicago. 

YOUNG MARRIED man desires _ position 
as salesman for high grade ribbon and 
carbon line. Have an established con- 
sumer and dealer trade in Mich. and 
Wise. Address Osborne Clarke, L. Box 
216, Milton, Wisc. 


SUPERINTENDENT — Thorough, prac- 
tical, with full knowledge of designing 
and manufacturing of all kinds of metal 
furniture with ability to produce results 
is desirous of making a change. Address 
A-9%. care Office Appliances. icago. 


YOUNG MAN, 29 years old, with several 
years’ experience calling on  stationers 
and book dealers in the U. 8S. A. open for 
position as salesman or manager and 
buyer in retail store. Address V-8, care 
Office Appliances, Chicago. 


POSITION WANTED as Western rep- 
resentative, preferably State of Wash- 
ington. for loose-leaf line, or wood and 
steel Filing Equipment line. Twenty 
years’ experience with these and allied 
products. Best of references furnished. 
Write C. R. Cunnough, General Delivery, 
Mt. Vernon, Ohio. 


YOUNG MAN with ten years’ executive 
and selling experience in office ey 4 
business, desires to connect with live 
concern with a future; thoroughly fa- 
miliar with all record keeping and filing 
systems, and can install and seli same. 
At present employed with limited future, 
so desire change. Address H-16, care Of- 
fice Appliances, Chicago. 


YOUNG MAN —Desires forming perma- 
nent connection as representative with 
manufacturer of office furniture. 6 years’ 
experience with reputable St. Louis in- 
stitution; the past 18 months serving as 
manager of exclusive retail Office r- 
niture Dept. 30 years of age; have not 
severed present connection. References 
obtainable. State full particulars. Ad- 
dress S-6, care Office Appliances, Chicago, 


MARRIED MAN of 34 years having had 
































nine years’ office specialty selling ex- 
perience desires to make new connec- 
tions. Now in charge of one of the 


largest agencies in the country for the 
largest specialty manufacturer of its kind. 
Have trained salesmen in this line for 
six years. Own and drive automobile. 
H-15, care Office Appliances, Chicago. 


is. AGENTS WANTED. 


KALLAJIAN Telephone Holder. Phone 
hand free, convenient and efficient device, 
eliminating old tiresome way. Particulars, 
Kallayian Mfg. Co., 1930 Washington St., 
Boston, Mass. 

SPECIALTY salesmen and agents, to sell 
direct to consumer, nationally advertised 
appliance primarily designed for office 
use but which on account of its adapta- 
bility is also applied to many industrial 
uses. Each sale creates reorders. Cash 
proposition. Profit more than 50 per cent 
each sale and can be sold exclusively or 
as side line. Write fer details to R. Hav- 
erstock, Specialty Dept., 351 Jay St. 
Brooklyn, N. Y 


BUSINESS OPPORTUNITY. 


WANTED—Young man not over thirty- 
five years of age to invest with services 
in a business that requires experience at 
least five years in the office furniture and 
filing system business; the business is 
here and this is your chance to get in 
right. want from three to five thousand 
dollars for your interest will sell one- 
third interest, or if you want 49 per cent 
of stock, this is the fastest growing city 
on the Pacific Coast. Answer in care 
Cc. D. Co., Office Appliances, Chicago. 
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The RECENT 
PATENTS | 













Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washinzton, D. C., and mentioning Office Appliances. 
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coed ; 
[Pood o800000M tg 1,407,981 ‘0 #5 1,407,931 rm 1,416,642 
No. 1,397,048—Device for impressing sound waves on dia- No. 1,415,844—Noise-reducing typewriter platen; patented May 
ohragms; patented November 15, 1921, by Charles G. Hens- 9, 1922, by William Redford Mulock, Winnipeg, Man., Can- 


No "}.407, 93 1~ Maniteldie h f iti h — 

o. 1; ,931—Manifolding attachment for typewriting machines lia ; fine 

and the like; patented February 28, 1922, by Malcolm L. page ee ee eet penenee’ or pe me Ree | 
Cossitt, Alameda, Calif., assignor to Manifold Impressions Ee. , yn, ‘ -* Q 
Corporation, Carson City, Nev. Typewriter Company, New York, N. Y. 

No. 1,415,031—Carriage for typewriting machines; patented May No. 1,416,302—Fountain pen; patented May 16, 1922, by Oliver 
9, 1922, hy Edward Bernard Hess and Lewis Cary Myers. Mitchell, Brookline, Mass. 
Brooklyn, N. Y., assignors to Royal Typewriter Company, No. 1,416,842—Typewriting machine; patented May 23, 1922, by 


Inc., New York, N. Y. 
No. 1,415,558—Typewriting machine; patented May 9, 1922, by George Kromm, Stuttgart, Germany. 


Edward B. Hess of Manhattan Beach and George F. Hand- No. 1,418,062—Calculating machine; patented May 30, 1922, by 
ley of Glendale, N. Y.. assianors to Royal Typewriter Com- Robert G. C. Boa, Chicago, Ill., assignor to Remington 
pany, Inc., New York, N. Y. Accounting Machine Corp., New York, N. Y. 
1,414,752. Hard rubber pencil.—James Salz, New York. N. Y. 1,415,174. Adding machine.—Allen A. Horton, Detroit, Mich 
(assignor to Pencil Products Corporation, New York, N. Y.). (assignor to Burroughs Adding Machine Company, Detroit, 
1,414,757. Letter file or register.—Otto Stavenhagen, Char- Mich.). 
lottenburg, near Berlin, Germany. 1,415,241. Typewriting machine.—A. A. Johnson, New York, 
1,414,758. Letter file or register.—Otto Stavenhagen, Char- N. Y. (assignor to Underwood Typewriter Company, New York 
lottenburg, near Berlin, Germany. a ms 
E. Delbare jae ae ae eee eet 1,415,293. Erasing attachment for typewriters.—J. H. Bald- 
ee ee Mt —— : > win, Chicago, Ill. (Baldwin Eraser Company, Chicago, Ill.) 
Pa iy Computing machine.—Ralph W. Bumstead, Brook- 1,415,297.—Calculating machine.—F. A. Belt, Cincinnati, Ohio 
. oe 5,558 ypewriting machine.—E. B. ss, M. Beach 
1,415,031. Carriage for typewriting machine.—E. B. Hess and G i Handley, "Glendale, 7 e chiskeers = eal Typ. seleer 
L. C. Myers, Brooklyn, N. Y. (assignors to Royal Typewriter Company, Inc.. New York. N. Y.). 


Company. Inc., New York, N. Y.). 


1,415,032. Carriage release mechanism for typewriter ma- 1,415,686. Calendar.—Lee Oppenheim, New York, N. 


chines.—E. B. Hess and L. C. Myers, Brooklyn, N. Y. (assignors , 1,415,718. Fountain pen.—F. E. Sharah, Canton, Tacloban, 
to Royal Typewriter Company, Inc., New York, N. Y.). P. I. 
1,415,125.—Calculating machine.—A. N. Smith, Forty Fort, 1,413,648. Typewriting machine.—Clio B. Yaw, Arlington, N. J. 
Penna. (assignor to Wales Adding Machine Company, Wilkes- (assignor to Remington Typewriter Company. Ilion, N. Y.) 
Barre, Penna.). 1,413,721. Margin setting device for typewriters.—Maximillian 
1,415,138. Typewriting machine.—Harry Bates. New York, Graff, Brandenburg, Germany. 
N. Y. €assignor to Underwood Typewriter Company, New York, 1.413.875. Combined letter sheet and envelope.—Toby Rubo- 
Bee Bede vits, Chicago, Tl. 
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EXPORTS 
April Exports of Typewriters. 














United States exports cf typewriters (including bookkeeping 
machines) by countries, during April, 1922 By the Division 
ot Statistics, Department of Commerce 

Typewriters Parts of 

Countries Number. Number 
Austria iddkthndes 195 $11,610 10 $ 73 
Azores and Madeira Islands ‘ 45 ‘ 
Belzium 144 24,244 504 1,478 
Czechosloval : ee ae 1s 23,18¢ 10 24 
Denmark 906 6 eneweee 99 6,821 89 194 
PPPs ee 52 2,810 - 
OE. oe wd ee me Oe ee eee 2,371 121,433 672 2,665 
oo Pe re ey oy ee 24 2,934 
CON Se ae eee 1 133 
CC  , UE een ea 100 1,826 vr 
Italy . werryT Tore 370 12,048 154 83 
Latvia ee TT ree ] 71 
Malta. Gozo and Cyprus Islands 3 174 — 
CRD: *‘«vtiece0hewaseesed 156 86 3 1,670 
.. ,.' rere 10) a 231 461 
Poland and Dansig......<«<. 61 2s 
Portugal 3 20 10) 79 
Spain : , ‘tenetnnee 946 19 57 
Sweden seeeeenene wee 232 95 85 235 
Switzerlan ine ws dees 101 70 og 260 
Nngland Letteneeaaeae Seek ree 122 9,681 
DE: ceucts vableowndh baie eae 5 995 
lreland re a 2 91 
Yugoslavia, Albania, etc ; l 129 
Canada 

Maritime Provinces.... ; a9 3,474 . , 

Quebec and Ontario.......... 914 55,475 360 », 918 

Prairie Provinces..... , 81 3,785 225 156 

British Columbia and Yukon. 77 3,27 182 153 
British Honduras........ 7 { <ul 
COG =. catevenevesédahva 7 5 1 
Guatemala suena weak ; 18 3,131 
Honduras ves eee , 1s 3,443 
Nicaragua 22 630 
PE sccteteuhethsdneeceemane 1 370 ‘ 
a rae ee , 715 40,771 1 810 
Newfoundland and Labrador..... S 23 
pO et ee 18 900) , 
Trinidad and Tobago......... - 28 1,965 14 25 
Other British West Indies...... ; 221 
COD 640s ded tcomeeesaetes cheers 191 14,369 ) 0 
Dominican Republic............. 3 208 
Virgin Islands of United States ; 199 , —T 
REE. nce vo seessanseant 25,526 94 386 
0) arr. eo oT eee 50,540 814 51 
CE b.b.ehc'd sc de0e 5 canekedanee aoe 152 11,718 138 61 
| errr: or . 225 17,050 15 121 
PE -cccbvvecschemseseiecgeee ; 22 750 
cog Bie. ere 7 418 
Peres CHUOUER. 660s es ceccsdanens 1 31 
PRE, was. wo wie nee din eee aes oon err 3 289 
OO TCT 43 3.877 wea 
WI ©. dus sectdsndenewaseueee 98 6,097 148 181 
a rere 520 28,283 932 2,048 
Straits Settlements........ 0 2,045 R 
CR ok 605030460 senededen ssticne 09 13,890 13 328 
Java GM MAGUPS. «ooo. seve 227 13,184 
Other Dutch East Indies...... 2 292 
Far Eastern Republic..... Seow ol 4 230 
Hongkong seaedelbbe aa , 18 2.000 
GEE - on. o060 6s eas baendbeneoeess ; 55 2,987 
Palestine and Syria.........:. 3 275 : , 
Philippine Islands.......... 91 9,137 368 1,207 
DED. 00.05 60091004 00544005 328 9,949 37 134 
British Oceania.......... 1 30 
French Oceania.......... “ } 229 .- 
oe Ore ee ° ° +0) 2.431 683 929 
British West Africa......... : 13 640 ‘ age 
British South Africa........ , 66 2,328 31 97 
Cumary ISIN ...i.cccscs : 18 1,012 
Egypt .. ‘ reseSastsqnes 26 1,560 rT 
Aimeria and Tumis. ...cccccecs 154 10,220 29 105 
Other French Africa........ 17 1,260 
Liberia See er ene 1 25 
Morocco iste Sie acaba ae be 36 2,880 
Portuguese East Africa..... 17 1,253 

| Cr eee ee 13,726 $857,706 14,806 $30,220 

Shipments to Noncontiguous Territories. 
RENEE. cxscctcvesvensqurneneass RT ers x4 . .$2,129 
Hawaii ‘ 5 eleanor re rer ere 0 40408 ea 
PEO GRlOOs 6006 ssdnnaereweboves ts 3,663 


April Exports of Cash Registers and Parts. 


United States exports of cash registers and parts, during 


April, 1922. By the Division of Statistics, Department of Com 
merce: 
Cash Registers Parts of. 

Countries Number Number 
IS ui «ak sin baleen er ee 5 $ 908 Rigas 
Denmark ere ee 92 22,784 169 320 
France .. visas cdoneeee 37 14,581 , “ss 
Pn sscacneace cosas 1 if 76 35 
. . ch ooatas ee 11 3,350 
INGEMOTIOMGS 2. ccccecvcs ames ‘ 77 19,975 
DE cdavebowsatnd Balin 28 5,778 45 240 
Spain 2 240 : sal 
Rnd swim whaling ak 2 6,321 209 406 


Switzerland 1,351 


England ia caeeounst shane 296 48.940 4,628 2,068 
Canada 
Quebec and Ontario......... 33 1,915 19,414 13,335 
Prairie Provinces pau } 196 
Costa Rica 1,100 


OFFICE APPLIANCES 


For July, 1922. 


Countries 


Honduras 
Nicaragua 
Panama 
Salvador 
Mexico 
Jamaica . 
Trinidad ard Tobago 
Cuba 
Dominican 


—_— 4, 


Cash Registers. Parts of. 
Number. Number. 

aa 3 380 ose ose 

1 125 ord Pee 
co 3 971 29 79 
a 1 300 56 105 
ad 9 849 75 125 

1 429 ° arn 


3 465 er oh 
297 194 


Republi sae sae 
Argentina TrTeTiT Tf 20 6,006 504 531 
DEE. -é «cv a wee © os ©a kee halaeceeee 68 13,226 ate a 
Colombia 19 6,212 38 50 
Venezuela 10 1,768 eee eee 
oo) fl er ee ee 3 513 69 179 
Java and Madura wae RS 194 320 
French Indo-Chir 8 3,337 12 12 
Japan ; Pe Pe Ht 1 858 ion én 
Philippine Islands 8 900 95 559 
ROE © oy sbarneeescanseities ee 160 27,581 28 48 
New Zealand 6 2,064 459 399 
Algeria and Tunis pedis 3 TT “ne ae 
Virgin Islands of United States 1 300 





986 $198,442 26,407 $19,005 


April Exports of Adders-Calculators. 


United States exports of adding and calculating machines, by 


countries, 1922. 


partment 


during April 

of Commerce: 
Number 
‘ 1 $ 175 


Countries 
Belgium 


Czechoslovakia 6 Sid 
Denmark . 8 1,165 
France 79 12,301 
Germany { 1,725 
Greece l 184 
Italy . ; l 170 
Netherlands 120 26,314 
Norway .... 6 980 
Sweden : - 1d 2,748 
Switzerland .. 17 1,475 
England ; 25 9,094 


Canada 
Maritime 
Provinces ee 1] 1,{ 
Quebec and On- 
i ies 154 17,511 
> Provinces 26 3.865 
British Columbia 


By the Division of Statistics, De- 


Countries. Number. 
a ee 4 435 
ee Pore 2 334 
Fe Re For! 139 6,806 
SRMABIOR. 6:0 0p 00 006s 1 200 
Argentina ........ 23 4,595 
WGI S400ss6s0508 3 420 
) Re 27 10,145 
COUN. “bao Sewanee 11 1,448 
eee 4 721 
VOMORUOER: s-s0sevs ds 2 600 
China 10 1,800 


Java and Madura.. 8 1,440 


Other Dutch East 
pT a ee 1 184 
P| Perera yrs 31 


Philippine Islands. 6 
BritishSouth Africa 2 215 


Datel kc. oul 759 $120,842 


Shipments to Non-Contiguous Territories. 


and Yukon 13 2,417 
eee ee . 5B § 1,390 
eer aan Sa 1,944 





Porto Rico 5 $ 440 


April Exports of Metal Office Furniture. 


United States exports of 


Filing Cases. 


ing April, 1922. By the 
Commerce 

Countries No. 
Austria er reer 2 
Belgium = Ey eee 78 
France 100 
Greece 
Italy ey , he 
Netherlands .. : , 18 
Norway ah 
Spain 10 


Sweden . are hed # 
Turkey in Europe 
Ukraine ee 


England ...... 299 
SD. sccccsese 182 
Canada 
Maritime Provinces 1 
Quebec and Ontario 184 
Prairie Provinces 17 


Brit. Col. and Yukon.. 4 
British Honduras 
Costa Rica - 
Guatemala 


PROMGGPAR. .50<00 eee 11 
Nicaragua .... — ee 1 
Panama ..... 21 
Salvador em oc 
Mexico wan me siitie ; 33 
Newfoundland and 

Labrador .... i 5 
IE. 30 CBS Gin dat sm Gree eee 


farbados 
Jamaica a ae 4 
Trinidad and Tobago .. 8 


Other Brit. West Indies. 2 
Cuba ee Son 52 
Dominican Republic.. 2 
Dutch West Indies 


French 


West Indies 
Haiti : 


Virgin Islands of U. S I 
Argentina ‘ ooo wer Ge 
Brazil eee : . 84 
Ce. .4< cube xe a acl ; 4 
Colombia . or 9 
Ecuador 

Dutch Guiana t 
Peru ‘ ° - 2 
Uruguay mew ; 14 
Venezuela ....... 12 


metal furniture by countries dur- 
Division of Statistics, Department of 


Other 

Office Other 

Furni- Metal 
tureand Fur- 
Fixtures. niture 


Safes. 
No. 


L5.008. ox.) cee 2,128 
S08: 4.3... sasde. ane z 
SS. ss ob a bias coe 120 
3,997 106 4,562 8,093 16,607 
175 25 1,158 781 851 
De: ane 7) ceaiee 205 60 


1,039 
1,235 
1 900 


uo 

nr 

rs 
moo: 


25 59 bata 593 
1,294 150 225 4,165 
Me ieee Pee: 141 
1,129 61 3,717 2,748 15,915 
117 ds) ewe 256 

; eee 39 


os 
v=) 
>) 
+ Sno ee. 


6 $ 3- 224 §2 

27 850 eee 124 
1,256 6 4,793 1,191 17,191 

82 ae 1,06 


"30 «2.641 


75 1 SO: ‘ease inebde 
42 1 SAD: 4ha0e ap ese 
188 24 See... dxwce oewds 
393 13 8,619 y 2.470 


’ 





























Other 
Office Other 
Furni- Metal 
Filing Cases. Safes. ture and Fur- 
Countries. No. No. Fixtures. niture. 
British India ...... er 1 10 1 49 92 1,190 
Se deans dea os boeken OO 2,200 4 1,149 60 4,368 
Se rae wae ceaas sa hes 31 
java and Madura ...... 33 i Berea, etre: ie “swecas 
French Indo-China 5 . ee ae cokes  watnkele 
Hongkong ........ %, gees 5 170 3 ee aaa oe 7 
eS ie eee x jae oe eos phyB autor 3.345 
Palestine and Syria ........ a ai Fa ie ate aed $87 
Philippine Islands ..... 17 SA sas sida 1,132 243 
a Pi ee Peas tieae 1.213 
| NE RS ae ws 116 26 
French Oceania ....... : <a) ‘heteteh | beue eaten 59 
New Zealand.......... 2 cae daak oat esd pts 
Other Oceania ....... re apes 10 287 dad ».<ceaces Sa 
Belgian Kongo ............. shhar 1 162 ie, ie oe 
British South Africa ... 20 559 3 188 eye 50 
British East Africa ........ gave: waa rite “habe 356 
ae 3 109 eaita 4,691 
Portuguese East Africa. 4 18 


362 $30,414 $18,350 $126,406 





Se tabschss 


April Exports of Carbon Paper and Ribbon. 
United States exports of carbon paper and typewriter ribbons 
by countries during April, 1922. By the Division of Statistics, 
Department of Commerce: 






Typewriter 
Carbon Paper. Ribbon. 

Countries Pounds. Pounds. 
TS 66 so cinewee es ee 766 $ 632 243 $ 376 
DE hedeneaeesé.os fat 1,587 1,026 351 530 
nee éedd aabes - . 511 655 1,094 1,863 
a ee 3,036 1,294 2,129 
Netherlands ..... wen . - 1,386 1,316 578 619 
rE iis 66 ce vdew 00.06 ; me 338 161 ian PP 
i “dbd axeee sa a 5O1 665 398 633 
pic teatee wk-a ee b 6 ra 571 801 292 $22 
Switzerland ...... ‘ ‘ 506 434 579 1,568 
7 =A ; 13,107 10,929 6,178 9,840 
PE Sicstanes« cin ah Pe 150 210 
Canada— 

Maritime Provinces...... 65 50 60 97 

Quebec and Oniario.. ‘ 7,263 3.844 1,955 3.503 

Prairie Provinces........ 1,022 608 58 822 

British Columbia and Yukon 117 134 63 37 
British Honduras.............. 15 23 13 29 
ie ic caviede e's cane 51 79 a ran 
EE, o6sekaeece 200 320 20 42 
PE teneaaes - . iwi 53 33 6 18 
CE cet ieme hs eek és ¢onbne es 3 5 80 300 
DE seiendsadecases beet , 51 43 il saa 
ST aren onan web ences se 3,357 641 1,173 
Newfoundland and Labrador.... 249 171 4 11 
Dt) Mente cee e eee eis eee 66 59 30 17 
Trinidad and Tobago..... ; 89 27 ake 
DT sHihhecncedhes 4.00-¢ 6 ia 525 966 899 1,471 
Dominican Republic.......... eee ads 45 73 
Haiti bibses «ss 180 159 , oat 
Dn  esoseheés id 607 563 2,522 4,359 
EE Cet te anid 6 ee 046 ene a 5 34 
ee cee ee ea ase 0.6 0-0 426 394 401 367 
EE Bee es tea 6 bas _ - 2 ae 765 ie hes 
CN ta hain eb: o. vr 236 292 192 346 
Dutch Guiana....... a ta 3 3 
i 1606660008 4090 39 3 
. sdccwndeWesos ; 90 118 ing Kms 
Venezuela. ...... ‘ area 103 78 71 85 
British India..... ae 10,055 5,456 1,326 2.°58 
Straits Settlements. ; 121 114 86 297 
a i 874 837 90 142 
Java and Madura... cs 236 221 im" 
Hongkong ...... ; ' 45 35 ” eke 
0 eee an 9,951 6,507 70 27 
Philippine Islands... 1,500 4,000 705 2 504 
Sn cesesenes his or . 4,009 3,588 817 912 
SING.» .«d'n. 50 000 6 141 133 one 
British West Africa..... 24 84 
British South Africa. : 113 80 
DE ‘walhee des dee we : 335 157 wale — 
Algeria and Tunis......... 35 33 88 134 
Other French Africa 56 7 
EE, oo niccsicacsias oth nares 55 


21,857 $37,141 


68.093 $55,815 


March Exports of Writing Paper, Papeteries and Envelopes 


United States experts of writing paper, papeteries and en- 
velopes, by countries, during March, 1922. By the Division 
of Statistics, Department of Commerce: 

Writing 


paper. Papeteries. Envelopes. 


I i on eum aa aa : — 25 ee aa 
Czechoslovakia .... ae 200 a 
EE ES ie ahh ne 100 
Greece ..... a ee pr 73 ry. 
OTe Te ; ; eee er 120 
Poland and Danzig... 7 25 Ras sth 
Dt @ipcceced 4s ‘ - “ae nists 245 
DL “svaares deace , ‘ 28 pen Gas 
Turkey in Europe... ‘a 141 ai ae 
England ...... wae #6 ~ 2,851 cee 1,225 
Canada— 
Maritime Provinces.......... 286 77 592 
Quebec and Ontario. 4,505 156 5,531 
Prairie Provinces... — 670 48 312 
British Columbia and Yukon 1,016 Ace 264 
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og a re 
i NS wg bo. ou baa'e ie cic 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico RS en 
Miqualon and St. Terre Islands 
Newfoundland and wabrador... 
Bermuda 
SE 5. wau ba 
a ae ee 
Trinidad and Tcbazo.. , 
Other British West Indie; 
NE “Sasa xc dbigraoaotim he : bears 
Dominican Renpublic........... 
Dutch. West Indies............. 
Haiti 
Virgin Islands of United States 
Argentina 
Bolivia 
Brazil 
Chile 
Colombia 
Ecuadcr ...... ; 
A ere 
oe 
EE tices oe tard 
i ae la we 
Venezuela ame wih ate 
Sermeneen SMCS. «<2 056s. 
Ceylon ite ti 
Straits Settlements. 
China 
“hosen ee TE Sh ys 
Java and Madura...... 
Far Eastern Republic.... 


nn «ip tdeeneensss< 
RE es oo die a 
Philippine Islands.... 
pS errr ee , 
nN Per eee 
ye ren 
New Zealerd....... 

Belgian Congo..... aS Ee 
British South Africa....... 


Writing 
paper. 


Papeteries 


1,009 


KG 
999 


14 


421 


$3,956 


April Exports of Writing Paper, Papeteries and 





¥) 


Envelopes 


135 
502 
363 
282 
107 
850 

79 


Envelopes. 


Exports of writing paper, papeteries and envelopes from 
Statistics 


United States in April. 1922. 


3y the 


Division of 


Bureau of Foreign and Domestic Commerce: 


Countries. 


Belgium 
Netherlands 
England 
Canada— 

Maritime Province 

Quebec and Ontario 

Prairie Provinces... ... ‘ 

British Columbia and Yukon. 
British Honduras....... ceowes 
Ge Wn oneness Rava ode 
Pee 
BROMGUTES ..ccccces 
Nicaragua 
Panama 
Salvador 
Mexico .. , 
Newfoundland and Labrador... 
Bermuda 
ER A ee 
Jamaica ‘ 
Trinidad and Tobaxo...... 
Other British West Indies.. 
Cuba RAEI OTD 
Dominican Republic... Fi 
Dutch West Indies......... 
Haiti .. eee ee ee ; ; 
Virgin Islands of United States 
Argentina . 
Bolivia 
Brazil 
Chile 
Colombia 
Pree 
British Guiana.. 
Dutch Guiana.... 
Peru <a 
Uruguay a 
Venezuela ........ 
British India..... 
China 
“hosen . 
Java and Madura. ; 
Hejas. Arabia, etc.... 
Japan bee eee eae 
Palestine and Syria.. 
Philippine Islands... 


Australia ........ rrr 

French Oceania..... 

New Zealand....... 

Other OCORMIR. ..6.ccccscccees 

British South Africa........ 
rr ra 


Writing. 


paper. 


739 
1,280 
41,712 
23 

30 
9,391 


17,183 
1.860 
123 
“52 


1,900 


$ 121,045 


Papeteries 


$ 


$05 
470 


$7,471 


the 


Envelopes 


9 
1 
( 
l 
$44 


84 
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SUNDRY CUSTOMS INFORMATION 


The following figures and notes were abstracted from the 
general statistics prepared by the Bureau of Foreign and 
Domestic Commerce showing activities of the products of this 
field: 

Argentina. 

Tariff value of paper and manufactures imported from all 
sources at current exchange rates of $0.82 the gold peseta 
(1919) 8,267,131 gold pesetas; (1920) 10,182,459 gold pesetas. 

Bulgaria. 

Imports of paper and paper products from all sources during 
the period January-June of the years indicated: (1920) 2,065 
metric tons, valued at 23,396,709 leva [during this period the 
leva averaged sixty to the dollar]. (1921) 6,415 leva, valued at 
79,825,600 leva [during this period the leva averaged eighty to 
the dollar]. 

Brazil. 

Imports of writing paper from all sources—(1919) 2.454 metric 
tons; (1920) 2,868 metric tons; (1921) 1,434 metric tons. 

Imports from the Lnited States decreased from 2,053 metric 
tons in 1919 to 219 metric tons in 1921. The Germans are 
winning back the Brazilian paper market, as other countries 
are of little importance in the writing paper import trade of 
Brazil. 

Danzig. 

Samples are admitted free of customs duty when it is 
clearly evident that they may not be put to any other com- 
mercial use. ~Otherwise the collector at the port of entry will 
‘ollect the full amount of the duty, place an official seal on the 
article and issue a certificate that the amount of the duty has 
been deposited with him. Upon the re-exportation of the 
sample the duty wiil be refunded upon the surrender of the 
certificate, providing that the seal is intact. The sample may 
be taken out and re-admitted an indefinite number of times 
within six months of the date of payment. It is advisable to 
traffic thrcugh the port of entry, as otherwise the claim. for 
refund of duty must be put through the office of the Minister 
of Finance in Warsaw, involving considerable red tape. 

Finland. 

Finland’s exports of paper are largely 


newsprint, wrapping 


and cigarette tissue. Following are exports to all destinations 
of surfaced paper during February of the years indicated— 
Foolscap (1921) 261,696 kilos; (1922) 422,890 kilos. Writing 
paper (1921) 77,138 kilos; (1922) 401,960 kilos. Letter paper (1921) 
none indicated; (1922) 2,278 kilos. 


France. 
Several items in the French tariffs provide for ad valorem 
duties on articles formerly subjected to specific duties. Gold 
pens for use in fountain pens are subject to a general duty 
(applicable to imports manufactured in the United States) of 
three per cent ad valorem. The ‘‘minimim” rate is one per 
cent 
The Netherlands. 
administration of The Netherlands requires that 
parcel post packages entered must show on the customs 
declaration the value of the contents, either in Dutch currency 
or in United States currency. In the latter case a statement 
showing the rate of exchange on the Amsterdam or Rotterdam 
Bourse on the date of sale should be included This informa- 
furnished the addressee 
Russia and Baltic States. 
leads entered in 1921 
Russia in Europe 


The postal 


tion should also be 


from the United 
(including 


Pencils and 
States to the 


the Ukraine), 


pencil 
following countries 


$15,842 


Peper und paper products entered in 1921 from the United 
States to the following countries—Russia in Europe (including 
the Ukraine), $14,133; Russia in Asia (including the Far East- 


ern Republic), $10,341; Esthonia (statistics cover period from 

July 1, 1921, as earlier data was included with those of trade 

with Russia), $2,497; Latavia, $1,185 Total, $28,656 
Spain-Switzerland. 

A commercial treaty between Spain and Switzerland includes 
reciprocal preferences in duties. Calculating machines (Arith- 
mometers and similar machines) are fixed at 4.50 pesetas per 
kilo on admittance to Spain The present minimum rate, 
known as “‘second column,” is 5.00 pesetas the kilo. Machines 
not specifically listed [evidently including typewriters and other 
office machines] 100 and up to 1,500 kilos, treaty rate per 100 
kilos gross, 78.00 pesetas. ‘‘Second column” rate, 85.00 pesetas 
per 100 kilos 

Windward Islands. 
bruary 21, 1922. prov‘des 
goods purchased in a foreign country shall 
coinage of the country of origin, and 
British currency at the 
arrival of the importing 


A customs duties ordinance of F 
that invoices for 
express the value in the 
that valu shall be converted into 
market rate of exchange on the day of 
vessel 


Exports from the United States. 


\ddressing machines in March—(1921) not segregated; (1921) 
241 machines @ $22,278. 
Cash register and adding machine paper in March—(1921) 


weight not stated, $17,851; (1922) 70,021 pounds @ $6,754. 

Chairs (wooden) of all descriptions in March (1921) (quantity 
1ot reported) $93,085; (1922) 11,170 chairs @ $38,64 

Envelopes in March—(1921) not segregated; (1922) 194.575 
pounds @ $38,766 

Furriture (wooden 
none. 

Ink, writing, in 
pounds @ $13,086 

Mucilage and paste in 
separately 

Mucilage in March—(1921) grouped with paste; 
pounds @ $3,589 

Office supplies, including paper 
inkstands and related articles. in March 
(1922) 160,848 pounds @ $83,320. 

Papeteries in March—(1921) not 
pounds @ $5,056 

Paste in March 
pounds @ $17,627 


office) in March—(1921) $38,073; (1922) 


March—(1921) not segregated; (1922) 49,876 


March—(1921) $34,331; (1922) reported 
(1922) 


12,564 


clips and binders, erasers 
(1921) not segregated 


segregated; (1922) 8,622 


(1921) (grouped with mucila~e); (1922) 172,574 
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Pencil leads in 


) 


March—(1921) not segregated; (1922) 168.674 
dozen @ $7,567. 


Pencils in March—(1921) $202.018; (1922) none. 
Pencils, other, in March—(1921) not segregated; (1922) 8,507 
dozen @ $113,939. 


Pencils, metal caning. in March—(1921) not segregated; (1922) 
8.507 dozen @ $17,736 
Penholders in March—(1921) 6,604 gross @ $19,084; (1922) 6,692 


gross @ $6,704. 
Pens, fountain, in March—(1921) 20,879 pens @ $21,951; (1922) 
13.589 pens @ $13,813. 


Pens, metallic. except gold, My March—(1921) 22,322 gross @ 
$14,519; (1922) 10,658 gross @ 464. 

Writing paper and e ards, in March—(1921) $374,251; (1922) 
$103,215. 

Writing paper, except in papeteries, in March—(1921) not 
segregated; (1922) 542,438 pounds @ $99,259. 


Re-exports. 


Pencils and pencil leads [re- a in March—(1921) not 
segregated; (1922) 104 gross @ $46 
Penholders and pens, BF oy fountain and be hyn 
{re-exports] in March—(1921) four gross @ $50.00; (19 two 
gross @ $21.00. 
Imports. 


Pencils and pencil leads in Mareh-—-(1921) 45,543 gross. @ 
$32,927; (1922) 49,296 gross @ $25,987. 

Pe nholders and pens in March—(1921) 39,865 gross @ $25,993; 
(1922) 77,312 gross @ $44,985. 


Bonded Warehouse Statistics. 


Pencils and pencil leads on hand February 28, 1922—14,923 
zross @ $83,352; no export withdrawals; domestic withdrawals 
during March, 2,500 gross @ $8,532; balance on hand March 31, 


11,523 gross @ $74,820. 
Penholders and pens, etc., on hand February 28, 1921—24,484 
gross @ $61,907; no export withdrawals; no domestic with- 


drawals; 


balance on hand March 31, 24,484 gross @ $61, 





Overseas. 


Amsterdam, Holland—N. V. J. Bloch & Company, Damrak 44, 
distributes typewriters, filing devices and stationery lines. The 
company has a selling organization covering Holland and other 
Iuropean countries and is in a position to push American 
products on a commission basis. 

Amsterdam, Holiand—The L. Fles Company, wholesalers and 
retailers in Holland and the Dutch East Indies of office equip- 
nent and supplies, has established a representative in New 
York. J. Meyer, 850 West 179th street, will discuss detatls 
with manufacturers desiring distribution through the Amster- 
dam house. J 

Domestic. 


Atlanta, Ga.—The Webb & Vary 
avenue, is revising its catalogue files. Manufacturers and job- 
bers cf office furniture filing equipment, stationery, etc., are 
invited to send their latest issues for the files. 

Boston, Mass.—The National Rack Company, 342 Warren 
street, is in the market for window hooks and card holders, 
proposing to buy in 100 gross lots. 

Charleston, S. C.—Walker, Evans & Coggswell Company is 


Company, 49151 Auburn 


revising its catalogue files. Latest price lists and catalogues 
are requested. Address “Attention A. C. Way.’’ The company 
is in the stationery, printing, lithographing, embossing and 
binding lines. 


Conneaut, Ohio—The Stiles Printing Company, 218 Washington 
street, wishes to get in touch with manufacturers of writing 
and school tablets who supply the jobbers’ trade. 

Los Angeles, Calif.—The Flach & Benedict Company, 344-46 

rocker street, wish to get in touch with manufacturers of 
metal filing equipment, ete. The company manufactures filing 
supplies for vertical systems, etc., loose leaf devices, etc. 

_ Newburgh, N. Y.—The Industrial Printing Service Company, 
75 Carson avenue, proposes to add office furniture, office appli- 
inces and general stationery lines. Manufacturers’ catalogues 
and prices are requested. 

Rock Island, Texas—C. M. 
has opened a typewriter department, 
platens, parts and supplies. 

Spada, Ark.—.J. D. Whiting is in the market for typewriter 
platens, parts and supplies. 


Rhea, who operates a variety store 
and is in the market for 


Opportunities for Foreign Trade. 


The business tips which follow are collected from various 
points where the United States has consular officers and com- 
mercial atcaches. If the reader wishes to follow any of the 
prospects, he can obtain the name and address by requesting 
the information from the Department of Commerce, Bureau of 
Foreign and Domestic Commerce, Washington. D. C., mention- 
ing the number which identifies each item. This information 
can also be obtained from the district and co-operative offices 
of the department 

Most of these items are quoted in full, as reported by the 
bureau of Foreign and Domestic Commerce, in the thought that 
where a miscellaneous list of requirements is stated, the char- 
acter of the inquirer’s business will be revealed. 

These items are given identifying numbers. to avoid pro- 
miscuous publication of the names connected with Foreign 
Trade Opportunities developed by the Department of Com- 
merce. The names and addresses must not be published by 
their recipients 

















ij 
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DISTRICT OFFICES. CO6PERATIVE OFFICES— 


New York: 734 Customhouse. Continued. 
Boston: 1801 Customhouse. Dallas, Tex.: Chamber of 
Chicago: 1424 First National Commerce. 


Bank Building. Dayton, Ohio: Dayton Cham- 
St. Louis: 1209-1210 Liberty ber of Commerce. 
Central Trust Co. Building. El a —! Chamber of 


New Orleans: 214 Custom- Com 

house. mdienanatin, Ind.: Chamber of 
San Francisco: 307 Custom- Commerce. 

house. Los Angeles, Calif.: Chamber 


Seattle: 515 Lowman Building. of Commerce. 
= ben L: George L. Lo- Newark, N. J.: Chamber of 
oR Commerce. 

E08PE TIVE OFFICES. Norfolk, Va.: Hampton Roads 
Akron, O.: Chamber of Com- Maritime Exchange. 

merce. Philadelphia, Penna.: Cham- 
Baltimore, Md.: Export and ber of Commerce. 

Import Board of Trade. Pittsburgh, Penna.: Chamber 


Chattanooga, Tenn.: Foreign of Commerce. 
Trade Secretary, Southern Portland, Ore.: Chamber of 
Railway System. Commerce. 

ba, nd A eames Chamber of Richmond, Va.: Chamber of 
Comm Commerce. 

Cleveland. Ohio: Chamber of Rochester, N. Y.: Chamber of 
Commerce. Commerce. 

Columbus, Ohio: Chamber of Syracuse, N. Y.: Chamber of 
Commerce. Commerce. 


Adding and Calculating Machines. 
2,368—Comnany in Sweden wishes to secure an agency for 
the sale of adding and calculating machines. Quotations, c. i. f. 
Swedish port. Terms: Cash against documents. Reference. 
General. 

2,222—A commercial agent from England, who is now in the 
United States, wishes to secure the representation of manufac- 
turers whose products can be sold in the English market. Ref- 
erences. 

2.381—Commission merchants in the Canary Islands desire 
ro secure an agency for the sale of general merchandise. Quo- 
tations should be c. i. f. port of the Canary Islands. Payment, 
upon receipt of mere ‘handise. References. 

2,428—Commercial agency firm in Poland desires to secure the 
representation of firms for the sale of general merchandise 
Quotations desired, c. i. *. Eastern European ports. No refer- 
ence given 

2.552—An engineer in England desires to secure an agency 
for the sale of engineering and general specialties. References. 

Paper. 

2,.469—An agency is desired by a firm in Czechoslovakia for 
the sale o° colonial products, such as spices, rice and coffee. 
and lard and fats. Quotations should be given c. i. f. French, 
German or Holland ports. References. 

2.540—The representation is desired by a merchant from 
Brazil, who is at present in the United States, for the sale of 
paper, especially newsprint, drugs of all kinds, turpentine, and 
leather for shoe manufacturing. References. 

Pens and Pencils. 

2.352—Dealers in optical goods in Italy wish to purchase and 
secure an agency for photographic goods, surveying instru- 
ments, fountain pens, optical goods, electric lamps and elec- 
trical goods in general. Payment to be in cash or arranged by 
pan! k credit References 

412—The purchase is desired by a firm in Canada of ink 
wane in the marking of pencils. Quotations should be given 
’. o. b. port of shipment. Shipment to be made all rail. Terms: 
Cash. References. 
Stationery. 

2,256—A mercantile firm in Italy wishes to secure an agency 
for the sale of printers’ materials and types, automatic daters, 
stamps, automobile tags, etc. Quotations desired c. i. f. Italian 
port. Correspondence should be in Italian,or French. Kefer- 
ences 

2.287—An inquiry hag been received from a merchant in Nor- 
way who desires to purchase and secure an agency for eye 
shades and book bags, of good and medium quality, for stu- 
dents. Quotations are desired on quantities of 1 dozen, and 
100 bookeases, and 10,000 eye shades f. o. b. New York. Pay- 
ment to be made through bank in Norway. 

2.321—A commercial agent in Sweden wishes to secure the 
representation of firms for the sale of leather, glazed kid, upper 
and sole leather, and office supplies and equipment. Quota- 
tions should be given c. i. f. Swedish port. References. 

Typewriters. 

2550—A merchant in Italy wishes to secure an agency and 
purchase typewriters, motor cars, bicycles and motorcycles. 
Quotations are desired c. i. f. Italian port. Correspondence 
should be in Italian or French. References. 


JUNE IN CORPORATE FINANCE 


A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 

High for year, April /@77%; low for year, Jan. 6@51%. 
Week of June 3—Sales, 200; high, 70; low, 70; close, 70. 
Week of June 17—Sales, 200; high, 70; low, 69; close, 69. 

American Bank Note Company—Preferred. 

High for year, June 5@51%; low for year, Jan. 7@31. 

Week of June 3—Sales, 100; high, 51; low, 51; close, 51. 
The American Multigraph Company. 

Quarterly dividend, 1% per cent, payable July 1 to stock of 
record June 20. 

American Writing Paper Company—Preferred. 

High for year, April 15@37%; low for year, Jan. 13@22'. 
Week of June 3—Sales, 1,400; high, 3456; low, 34; close, 34%. 
Week of June Sales, 1,000; high, 35; low, 32%; close, 33. 
Week of June 17—Sales, 700; high, 30%; low, 29; close, 29% 
Week of June 24—Sales, 700; high, 30%; low, 29%; close, 30% 








Art Metal Construction Company. 

Quarterly dividend, twenty-five cents, payable July 31 t« 

stock of record July 14 
Burroughs Adding Machine Company.* 

Two weeks ending June 6—Sales, 148; closing, 165. 

Brokers are quoting the stock at 178@182, but no confirmed 
sales at these figures have come to notice at the time of going 
to press.—Burroughs Bulletin, June 6, 1922. 

Quarterly dividend, two per cent, payable June 30 to stock 
of record June 30. 

A plan of recapitalization of the Burroughs Adding Machine 
Company to provide for expanding business has been approved 
by directors of the company, and will be submitted to stock- 
holders for their approval. 

The plan cails for an authorized capitalization of $16,000,000 
of preferred stock and 500,000 shares of common stock of no 
par value. The company at present has authorized capital of 
$30,000,000 of common stock with $24,750,000 outstanding. 

A part of the stock of the proposed issue will be under- 
written by a syndicate of New York bankers headed by William 
A. Harriman & Co., Inc., and Dominick & Dominick.—Chicago 
Journal of Commerce, June 29, 192 

Columbia Graphophone Gemnan—Commen. 

High for year, June 6@5%5%; low for year, Jan. 23@1%% 
Week of June 3—Sales, 45,800; bigh, 54; low, 4%; close, 5%4 
Week of June Sales, 43,700; high, 55g; low, 4%; close, 4% 
Week of June 17—Seles. 25,200; high, 5; low, 45%; close, 4% 

Week of June 24—Sales, 5,200; high, 4%; low, 4%4; close, 4%% 
Columbia Graphophcne Company—Preferred. 

High for year, June 3@20%; low for year, Jan. 26@5 
Week of June 3—Sales, 4,700; high, 21; low, 17%; close, 20. 

- Week of June Sales, 5,406; high, 20%; low, 17%; close, 








3 eek of June 17—Sales, 3,700; high, 17%; low, 167%: close, 17 
Week of June 24—Sales, 1,400; high, 17%; low, 16%; close, 
165%. 
Computing-Tabulating-Recording Company. 


pe h fer year, Apri! 26@795,; low for year, Jan. 31@55% 








Week of June 3—Sales, 9,000; high, 69%; low, 6744; close, 68% 
We k of June 1)—Sales, 5,200; high, 68%; low, 66%; close 
66% 


Week of June 27—Sales, 13,609; high, 66%; low, 634%; close, 64 

Week of June 24—Sales, 1,400; high, 65%; iow, 647%; close, 
65%. 

Congoleum Company. 

Quarterly dividend, $1.00; payable July 15 to stock of record 
June °0. 

Corona Typewriter Company, !nc.—First Preferred. 
Quarterly dividend, two per cent, payable July 1 to stock of 

record June 15. 

Corona Typewriter Company, Inc.—Second Preferred. 

Quarterly dividend, 1% per cent, payable July 1 to stock of 
record June 15. 
The General Fireproofing Company—Common. 

Quarterly dividend, one per cent. payable July 1 to stock of 
record June 20. 

The General Fireproofing Company—Preferred. 

Quarterly dividend, 1% per cent, payable July 1 to stock of 
record June 20. 

The Globe-Wernicke Company. 

Quarterly dividend, 1% per cent, payable July 15 to stock of 
record June 30. 

The B. F. Goodrich Company—Common. 

High for year, May 20@44%; low for year, Jan. 44 34% 
Week of June 3—Sales, §,300; high, 44%; low, 52%; close, 42% 
Week of June 10-—Sales, 84,000; high, 44; low, 40%; close, 40% 
Week of June 17—Sales, 6,500; high, 40%; low, 38%; close, 

38% 
Week of June Sales, 3,500; high, 40; low, 38; close, 39% 
The B. F. Goodrich Company—Preferred. 

High for year, April 24@%1; low for year, Jan. 15@s82 
Week of June 3—Sales, 1,600; high, 90%; low, 89%; close, 90. 
Week of June 10—Sales, 1,000; high, 89%; low, 89; close, 89% 
Week of June 17—Sales, 400; high, 88%; low, 88; close, 88 
Week of June 2 , 500; high, 90%; low, 88%: close, 90% 

The Goodyear Tire & Rubber Company—Common.* 

May 28 te June 24—High bid, 13%; low bid, 11%; high asked. 
14; low asked, 12%. 

The Goodyear Tire & Rubber Company—Preferred.* 
May 29 te June 2?4—High bid, 39; low bid, 35%; high asked, 

40; low asked, 37. 

The Goodyear Tire & Rubber Company—Prior Lien.* 

May 29 to June 24—High bid, 72; low bid, 69; high asked, 75; 
low asked, 70. 
Kellogg Switchboard & Supply Company.* 

May 28 to June 24—High bid, 56; low bid, 52. High asked, 58; 
low asked 53%. 

Kellogg Switchboard was bid up late in the week, rising to 
the high of 59, as compared with a low of 52, and closed at 58%. 
with a net advance of 6% points. The rise was accredited to 
unconfirmed reports concerning possible consideration of a stock 
disbursement, successful operation of the radio line and in- 
crease in the regular production.—Chicago Journal of Com- 
merce, June 26, 1922. 

Remington Typewriter Company—Common. 

High for year, March 14@42; low for year, Jan. 6@24 
Week of June 3—Sales, 1,800; high, 37%; low, 34%; close, 34%. 
Week of June Sales, 2,600; high, 36%; low, 34; close, 364%. 
Week of June 17—Sales, 900; high, 33; low, 31%; close, 314 
Week of June 2 32 














4- 

7,700; high, 36%; low, 32; close, 35%4 
The ‘Remington Typewriter Company has reduced bank loans 
to $625,000; it has alsc reduced other outstanding obligations 
by $194,000. This payment of somewhat over $1,100,000 in 
cash on indebtedness since January 1 has been effected through 
economy and the sale of their new portable machines The 
company is finding no difficulty in disposing of portables as 
fast as made. The capacity for large machines is 150,000 per 

year.—Chicago Journal of Commerce, June 15, 1922. 
Remington Typewriter Company—First Preferred. 


High for year, March 13@73; low for year, Jan. 13@55%. 
Week of June 10—Sales, 73; low. 72; close, 73 i 
Week of June 17—Sales, 300; high, 73; low, 70: close, 70. 
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Gross sales for May amounted to $924,000, or 
than in May, 1921 Foreign business 
still showing a small increase 
June 20 1922 


$14,000 greater 
according to officials, is 
Chicago Journal of Commerce, 


Remington Typewriter Company—Second Preferred. 


High for 
Veek of June 


Week of June 17 


year, March 13073; low for year, Jan 
i—Sales, 100; high, 60; low. 60; 
Sales, 200; high, 60; low, 60; close, 60 


13@55% 


close 60 


Royal Typewriter Company, Inc. 
At special meeting, stockholders of Royal Typewriter Com- 
pany, by 77,62S% shares or 97% of 80,021 shares outstanding, 
voted to change the 42,323% shares of common stock outstand- 
ing of $100 par valve to the same number of shares of no 
par vaiue ilso to authorize issuance of 92,358% shares of com- 
of no par value to liquidate $2,308,971 in accumulated 
dividends outstanding preferred shares 


mon stoc 
and unpaid 
At a special meeting to be held June 16 shareholders will 
confirm authorization of amendments to charter authorizing 
increase common stock from 42,493 shares of $100 par value 
134,582 shares of no par value 
Stock of toval Typewriter Co ifter this autl 
stand 


iorization will 


Preferred ($100 par). (authorized) 37,717 (outstanding) 


7,697 


Common stock, (authorized) 134,852; (outstanding) 134,682 
Rtioval Typewriter Company is third largest maker of stand- 
mrd typewriters, having a capacity of 150,000 machines In 
#20 it made the second larrvest number of large typewriters of 
iny single model, Remington's output being 154,000 machines 
that vear but of three different Wall Street Journal, 
June 12, 1922 


models 





OFFICE APPLIANCES 


eS 


For July, 1922. 


The Equitable Trust Company of New York has been ap- 
pointed registrar of the common no par value stock of the 
Royal Typewriter Company, Inc.—New York Evening Post, 


June 24, 1922 
Underwoed Typewriter Company—Common., 
High for year, May 1@142%; low for year, March 17@113\. 
Quarterly dividend, 2% per cent, payable October 1 to stock 
of record September 2 
Underwood Typewriter Company—Preferred. 
High for year, Jan. 12@107%; low for year, Jan. 12@107%. 
Quarterly dividend, 1% per cent, payable October 1 to stock 
of record September 2 
The Wah! Company—Common. 

High for year, April 13@78%; low for year, Jan’ 3@50. 
Week of June 3—Sales, 5,415; high, 64%; low, 62; close, 62%. 
Week of June 10—Sales, 4,035; high, 62%; low, 61; close, 61% 
Week of June 17—Sales, 4,380; high, 61; low, 58; close, 59. 
Week of June 24—Sales, 1,175; high, 61%; low, 59; close, 59%. 
H. M. L.: The Wahl Company manufactures ‘“Eversharp”’ 

pencils and Wahl fountain pens. The company reports total net 
income of $1,375,909 in 1921, compared with $2,179,578 in 1920. 
Surplus after dividends and other deductions was $506,113. The 
company earned 121.2 per cent on its $1,134,400 preferred and 
$8.39 on its 154,606 shares of no-par common in 1921, compared 
with 107.9 per cent on $2,019,600 and $13.13 on a slightly larger 
number of shares of common in 1920. Dividends are being paid 
on the common stock at the annual rate of $6 a share. This 
stock deserves a fair rating.—Chicago Tribune (Investor's 
Friend), June 15, 1922 
The Wah! Company—Preferred.* 
May 29 to June 24—High bid, 93%; low bid, 92. 
"5; low asked, $344 


High asked, 








he Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 


and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upor 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U.S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 


ways supplements the value of the advertising space. 


Subscribers 


in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 

TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 

AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 

AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 
annual elections x 


IHL 
¥ 











MQK 
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NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


J. Ogden Pierson, president; Eberhard Faber, first vice presi- 
dent; G. L. Davis, second vice president; Charles L. Mitchell, 
third vice president; A. H. Childs, treasurer; J. Herbert White, 
auditor; Fletcher B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, Ill.; Mortimer W. Byers, secretary; W. D. 
Pittman, assistant general manager; A Greenleaf, field 
secretary; Charles L. Estey, advertising counsel. 


WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 

Paul J. Wielandy (Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo.; Geo. L. Davis (Adams, 
Cushing & Foster, Inc.), vice president, Boston, Mass.: Ross P. 
Andrews (R. P. Andrews Paper Company), treasurer, Wash- 
ington, D. C.; H. C. Whittemore, secretary, 1741 West Eleventh 
Street, Brooklyn, N. Y. 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION 
R. F. Clapp, Jr., president, Albany, N. Y.; Mr. Shaffer 
(Albany News Company), Albany, N. Y., vice president; George 
H. Green, treasurer, Albany, N. Y. . 
THE COLORADO STATIONERS’ ASSOCIATION 
George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo. 
CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 
D. D. Macdonald (Bradley & Scoville Company, Inc.), New 
Haven, Conn.; J. B. Tower (John R. Rembert Company), vice 
resident, New Haven, Conn.; F. L. Chamberlin (The Chamber- 
in & Shropshire Company), treasurer, Bridgeport, Conn.; E. W. 
Pape (Adkins Printing Company), secretary, New Britain, Conn.; 
James E. Feeley, auditor. 
ILLINOIS STATIONERS AND BOOKSELLERS’ 
ASSOCIATION 
Will H. Johnson (W. B. Read & Company, Bloomington, II1.), 
president; Otto Wagner (Otto Wagner, Freeport, Ill.), vice 
president; Harry H. Chumley (Wilder & Wilder, 129 North 
Main street, Decatur, Ill.), secretary-treasurer. 


KANSAS BOOK DEALERS’ ASSOCIATION 
Phil M. Anderson, president, Newton, Kans. 
A. 8. Allen, vice president, Wichita, Kans. 
F. G. Orr, secretary-treasurer, Wichita, Kans. 


MIDDLE ATLANTIC DIVISION 
A. Pomerantz (A. Pomerantz & Company), chairman Board 
of Governors, Philadelphia, Penna.; Mortimer W. Byers, coun- 
sel, New York, N. Y.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadelphia, Penna., secretary-treasurer. 


MIDWEST DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 
D. W. Collins (Western Bank Supply Company, Oklahoma 
City, Okla.), president; F. M. Hughes (Standard Office Supply 


Company, Oklahoma City, Okla.), secretary-treasurer; Otto C. 
Company, 


Hausam (Hutchinson Office Supply & Printing Company, 
Hutchinson, Kans.), vice president for Kansas; J. W. Ras- 
mussen (Omaha Printing Company, Omaha, Neb.), vice presi- 
dent for Nebraska; James T. Ward (Ward Office Supply Ccom- 
pany, Okmulgee, Okla.). vice president for Oklahoma; Cc. B 
Smith (Smith Printing Company, Pine Bluff, Ark.), vice presi- 


dent for Arkansas. 


NORTHWESTERN STATIONERS’ ASSOCIATION 
E. D. L. Sperry (Brown, Blodgett & Sperry Company), 
chairman, St. Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 
J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 
Pliny L. Allen (Pliny L. Allen Company, Seattle, Wash.), 


vice president. 
J. 8S. Ball (Kilham Stationery & Printing Company, Portland, 


Ore.), secretary-treasurer. 


SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 


STATIONERS AND MANUFACTURERS 
Ivan E. Allen (Ivan Allen-Marshall Company, Atlanta, Ga.), 





president; R. H. Pogue (Birmingham, Ala.), vice president fo 
Alabama; A. W. McClure (Macon, Ga.), vice president fo 
Georgia; Leo Johnson (Tampa, Fla.). vice president for F! 


ida; Marshall Hotchkiss (Nashville, Tenn.), vice president for 
Tennessee; E. G. Harpold (New Orleans, La.), vice president 
for Louisiana; George H. Moore (Charlotte, N. C.), 
dent for North Carolina; William Cogswell (Charleston “3 
vice president for South Carolina; J. P. Swann (Lester Book 
& Stationery Company, Atlanta, Ga.), secretary. 


STATIONERS’ ASSOCIATION OF CALIFORNIA 
Henry P. Dimond, California Stree 
Francisco, Calif. 


THE a 


vice presi- 
Ss. C 


t san 


chairman, 255 


ASSOCIATION OF SOUTHERN 


ALIFORNIA 


J. L. Garner, chairman, 608 O. T. Johnson Bullding, Los 


Botz (The Hugh Stephens Printing & Stationery 
Jefferson City, Mo.), vice president for Missouri; George Angeles, Calif. 
Stationers—Local 


ATLANTA STATIONERS’ CLUB 
A. P. Baylis (Baylis Office Equipment Company), president; 
H. M. Kopplin (The S&S. P. Richards Company), vice president; 
J. P. Swann, secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION. 
Sanders J, Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial Printing & Stationery Com- 

peny), vice president. 
John W. Kennedy (John W. Kennedy Company), treasurer. 
Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 
chairman. 
(Mr. Pogue is acting secretary pending the election of a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
Charles L. Cole (Lawrence, Mass.), president; Thomas 
Groom (Thomas Groom Company), vice president; Niel Buck- 
ley, treasurer; H. B. Van Dorn, Jr. (Joseph Dixon Crucible 
Company), auditor. 


BUFFALO STATIONERS’ CLUB 
Harry T. Williams (Ryan & Williams), president. 
Richard B. Lockwood (Millington Lockwood), vice president. 
Clarence T. White (Adams & White Company), treasurer 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, I1l. 
CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Company), president. 
Frank L. Mills (Armstrong Stationery Company), statistician. 
E. E. Davis (Sellers, Davis & Company), secretary, 311 Wal- 
nut Street, Cincinnati, Ohio. 
DALLAS STATIONERS’ ASSOCIATION 


president .& 


Thos. J. Sadler (Yeargan-Sadler Company), 
Bush (Hargreave’s Printing Company), vice president Rich- 
ard Morrison (Simpson - Whiteman Company) sect 


treasurer. 
ESSEX COUNTY STATIONERS’ ASSOCIATION 
Samuel R. Baker, president; Bertram W. Grover. vice presi- 
dent: E. F. Sheridan, secretary-treasurer, Newark, N. J 
STATIONERS’ CLUB OF INDIANAPOLIS 
John Hampton (The Hampton Printing Company), president. 
Mr. Hiller (Hiller Office Supply Company), vice president. 
Everett Agnew (W. K. Stewart Company), secretary-treas- 
urer, Indianapolis, Ind. 
KANSAS CITY STATIONERS’ ASSOCIATION 
Oliver Wroughton, chairman, 801 Graphic Arts Building, 
Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 
John Fetter (Geo. C. Fetter Company), president. 
Chas. Boone (Hammer Printing & Office Supply Company), 
treasurer. 
George H. Koerner, secretary, 208 Lincoln Bullding, Louis- 
ville, Ky. 
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MILWAUKEE STATIONERS’ ASSOCIATION 


J. L. O’Cennor, chairman, Camp Building, Milwaukee, Wis. 
MEMPHIS STATIONERS’ ASSOCIATION 

E. H. Clarke (E. H. Clarke & Bro.), president; Starnes A. 

Taylor (A. R. Taylor & Company), vice president; A. Jarratt 


Taylor (S. C. Toof & Company), 


THE STATIONERS’ ASSOCIATION OF MONTREAL 


Latter, president; Paul Granger 
Thomas V. Bell (Thomas V. 


secretary. 


(Granger Ferres). 
Bell, Ltd.), sec- 


Ernest 
vice president: 
retary-treasurer. 


NASHVILLE STATIONERS’ CLUB 


J. Victer Barr (Brandon Printing Company), president. 
John Ambrose ‘Davies Printing House), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 

W. W. Eldredge (Petetin-Baudean, Inc.), Secretary. 
STATIONERS’ ASSOCIATION OF NEW YORK 
Charles D. Brewer (H. K. Brewer & Company), 
Wm. E. Ward (John E. Ward & Son), first vice president; 
Fred Tilton (Boorum & Pease), second vice president; Morti- 
mer W. Byers, third vice president; Joseph I. Kilbourn (L. H. 

Biglow Company), treasurer; William C. Siegert, secretary. 

STATIONERS’ AND PUBLISHERS’ BOARD OF TRADE 
Edward F. Huber (Eberhard Faber), president; John E. 
Gavin (Charles M. Higgins Company), first vice president; 
Nelson H. Stewart (K. & O. Company, Inc.), second vice- 
president; Gordon Cameron, secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 
Charles E. Moyer (Moyer Stationery Company), 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 

PEORIA STATIONERS’ ASSOCIATION 
Mr. Fuller (Fuller-Peerless Company), president. 
John Gallagher (John Gallagher & Company), 

treasurer, Peoria, Ill. 


president; 


president. 


secretary- 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 


George W. —— (National 


Gerkimer, N. 
John Scania Jr. 
cinnati, Ohio. 
Alf Normann 
Chicago, Il. 
Walter Gerwig (Bentley & Gerwig Furniture Company), 
retary, Parkersburg, W. Va. 
J. Arthur Whitworth, manager, 
ing, Grand Rapids, Mich. 


Desk Company), president, 
(The J. Dornette & Bro. Company), Cin- 
(Central Manufacturing Company), treasurer, 
gec- 


801 Michigan Trust Bulld- 


CARBON AND RIBBON EXCHANGE 


Sam Neidich (Neidich Process Company), 
“- N. J. 


president, Burling- 


. Mifflin, secretary-director, 
Philadelphia. Penna. 


Stock Exchange Building, 
DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 
MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 
PANUFACTURERS 


John W. Ogren, chairman, Conway Building, Chicago, I!) 


INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCTATION 


\. G. Fales (The J. P. Cooke Company) president, Omaha 
Nebr H R. Seefried (The Excelsior Rubber Stamp Works 
Cle ind, Obio). first ic president; G D Messing. second 
vice t sident St Pat Min Sig Pels (Moise-Klinkner 
Comp 1 Francisco, Calif.) hird vice president L 
Brvan (The S. W. Reese & Company, New York, N. Y.), fourth 
vie pres ! Harry Fogelsong (The Time & Energy Com- 

i (Chir ‘ Ili). treas ‘ William Jenkins (J°mes H. 
M I "a mmpany Pittsburgh Penna.) direct four- 
veal erm VW I, Edgarton (Eas Stamp Wor Chicago 
T ) director ne-Vear term e R. Manzer secretary §02 


PHILADELPHIA STATIONERS’ ASSOCIATION 
Frank R. Welsh (Wm. Mann Company), president. 

Wm. 8S. Yeo (Yeo & Lukens), first vice ent. 

Walter G. Stringer (Joseph Dixon Crucible Company), sec- 
ond vice president. 


Charlies A. Connell (Automatic Printing & Stationery Com- 


pany), treasurer. 
Francis B. Irwin (James Hogan Company), secretary, 607 
Chestnut Street, Philadelphia, Penna. 
PITTSBURGH STATIONERS’ CLUB 
P Charles H. Langbein (Stevenson & Foster Company), preet- 
ent. 
=. 2B. Smith (The Looseleaf Company of Pittsburgh), vice 
president. 
John A. Brown (J. R. Weldin Company), treasurer. 
Robert Crawford (Myers & Shinkle Company), recording 
secretary. 
George H. Alexander (Geo. H. Alexander & Company), corre- 
sponding secretary, 242 Diamond Street, womens al Penna. 
RICHMOND STATIONERS’ ASSOCIATI 
Samuel Iseman (Virginia Stationery Com 
S. Frances 


ig Santee. 
; (The Baughman Stationery Company), vice 
president. 


A. A. Schwartz (A. A. secretary - 
treasurer, Richmond, Va. 


ST. LOULS STATIONERS’. ASSOCIATION 
Taylor B. Wyrick, chairman, 706 Olive Street, St. Louis, Mo. 


Schwartz Company), 


STATIONERS’ ASSOCIATION OF SAN FRANCISCO 

Henry P. Pimond, chairman, 255 California Street, San 

Francisco, Calif. 
SEATTLE RETAIL STATIONERS’ CLUB 

K. R. Terry (Lowman-Hanford Company), chairman; E. N. 
Phelan (Retail Bureau, Seattle Chamber of Commerce), sec- 
retary. 
TRI-CITY eration Assoc Aset. M | ean ROCK 

SL AND DAVEN T) 

E. M. White pee Iowa), ee E. O. Vaile 

(Rock Island, Ill.), vice president; D. 8. Hansen (Meline, Iil.), 


secretary-treasurer. 


Specialty Manufacturers 


Information regarding district organizations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, Penna. 


NATIONAL ASSOCIATION OF CHAIR MANUFACTURERS 


Ashton P. Derby (Derby & Company, Gardner, Mass.), presi- 
dent; W. H. Gunilocke (W. H. Gunlocke Chair Company, Wsey- 
land, N. Y.), vice president; Wm. B. Baker, secretary, 631 
Monadnock building, Chicago, Il. 


NATIONAL ASSN. OF LOOSE LEAF MANUFACTURERS OF 


THE OU. 8. A. 
John W. Ogren, director, 407 Conway Building, Chicago, Ill. 


NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 
c. K. Woodbridge (The Dictaphone), president, New York. 


Nu. ¥. 

R. N. Fellows (Addressograph Company), vice president. 
Chicago, Ill. 

A. N. Smith (Wales Adding Machine Company), secretary- 


treasurer, Wilkes-Barre, Penna. 


NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 
O. A. Wilkerson (Steel Equipment Corporation), president, 
Avenel, N. J. 
J. D. Rogers (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. Y. 
Wm. A. Vawter, II. 
Benton Harbor, Mich. 
J. D. M. Phillips, secretary, Engineers Building, Cleveland, 


Ohio. 
NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 


R. H. Sprague (Weis Manufacturing Company), 
Monroe, Mich. 


(Baker-Vawter Company), treasurer, 


secretary, 


SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
7 CRartes H. Everly, chairman, Tribune Building, New York, 


Office Appliance Managers 


BIRMINGHAM OFFICE EQUIPMENT CLUB 
Alex Patterson (Dewberry & Montgomery Company), 
dent; E. I. Leighton (Addressograph Company), 
treasurer 


CINCINNATI 


presi- 
secretniy- 


OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 


A. E. Zugelter (Underwood Typewriter Company), president 
W. L. Gibson (The Dalton Adding Machine Company), vice 
president: C. L. C. Miller (Todd Protectograph Company), 
secretary-treasurer, Cincinnati, Ohio. 

CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. Blackstone (The Dictaphone), president; W. A. Helms 


A. H. Fritchman (The Rand 
von Ladau (Elliott Addressing 


(Library Bureau), vice president; 
Company), treasurer; K. A. 
Machine Company), secretary. 
DALLAS BUSINESS SYSTEMS CLUB 

R. BH. Austin (International Time Recording Company), 
president: J. F. Snowden (Rapid Addressing Machine Com- 
pany and Multicolor Sales Company), vice president; C. B 
Van Hecke (A. B. Dick Company), treasurer, Dallas, Texas 
purnecr OFFICE APPLIANCE MANAGERS’ ASSOCIATION 
F. Chamberlain (The American Multigraph Sales Com- 

ve M, president; W. M. Fuchs (Costimeter Company), vice 


president; C. D. Noble (Neostyle Department, 
Drake & Company). secretary-treasurer. 


DULUTH OFFICE EQUIPMENT ASSOCIATION 
H. B. Williams (Fritz-Cross Company), president; 
Steele (C. D. Steele Company), vice president: A. N. 
(Duluth Typothetae). secretary, Duluth, Minn. 
MINNEAPOLIS OFFICE APPLIANCE ASSOCIATION 
J. M. H. Nichols (Elliott-Fisher Company), president; Robert 
H. Fisher (Monroe Calculating Machine Company), vice presi- 
dent; F. A. Hagen (Index Visible), secretary-treasurer, Minne. 
apolis. Minn. 


PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 


George A, 


cc D. 
Thomas 


J. R. Ramsev (Monroe Calculating Machine Company), pres- 

ident: R. J. Henry (Kee-Lox Manufacturing Company), vice 

president; W. T. Abell (American Sales Book Company, Ltd.), 

tary-treasurer, 908 Chestnut Street. Philadelphia, Penna. 
OFFICE APPLIANCE MANAGERS ASSOCIATION— 

PITTSBURGH, PENNA, 
R. W. Tyler (Tabulating Machine Co.), president; M. 8. 
I vice president; 


Cc. Smith & Bros. Typewriter Co.), 
(Mailometer Company), secretary-treasurer, 342 


secre 
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EXECUTIVE COMMITTEE OF 
INTERNATIONAL STAMP MANU- 
FACTURERS’ ASSOCIATION 
CHICAGO, JUNE 27-29, 1922 
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Preliminary to the meeting ot the International Stamp Manufacturer 


Association at the Hotel La Salle, the executive committee of the organi- 


zation held 
This is a la 
in the indu 
clude the fe 
Melind, Ch 


a meeting and perfected final arrangements for the convention 
rge committee, composed of many of the most responsi! le men 
stry. Those whose faces appear on the above photograph, in 
llowing: C. R. Manzer, Pittsburgh; B. Cairns, Toronto; Louis 
icago; J. P. Cooke, Omaha; G. A. Meyer, Chicago; George A 


McGriff, Chicago; Jack Barnes, Chicago and Toronto; A. A. Pannier, Salt 


Lake ¢ ‘tty; 
Philadel phi 


Chicago; H. 


M. Sheras, Chicago; L. C. Kelting, New York; B. A. Stewart, 
a; H. N. Allen, Boston; B. Gudgel, Chicago; W. Edgerton, 
Wenthe, Chicago; E. T. Partridge, Kansas City; M. L. Wil- 


lard, Chicago; T. B. Goodwin, Pittsburgh; Charles Safford, Chicago; Art 
Fales, Omaha; George Westbrook, Hartford, Conn.; Clark Dennington, 


Los Angeles; 
New York; L. Hershey, Pittsburgh. 


Romayne, 


Fred Hiss, Columbus, Ohio; Frank Schmidt, New York; H 
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A BUREAU THAT SERVES ALL 


Something About the Bureau of Foreign and Domestic 
Commerce, and its Significance to Friends Abroad— 
Written for The Office Appliance Exporter by 
Dr. Julius Klein, Director of the Bureau, 


Washington, D. C. 


Presented Here 


for the Information It Contains 
for Our Readers in the 
United States. 


VHE functions of the Bureau of Foreign and 
Domestic Commerce, with its headquarters 
staff in Washington, its thirty district and co- 
operative offices in America outside Washing- 
ton and its twenty-seven branches abroad, are familiar 
to American business men and exporters, who have 
found the Bureau always ready to assist them not only 
by furnishing late and detailed facts on foreign trade, 
obtained from all the world, but by advising upon 
specific and individual trade problems. The service 
that the Bureau renders to merchants abroad who trade 
or wish to trade with the United States is not so well 
known. 

In twenty-seven capitals in Europe, Asia, Latin 
America and Africa the Bureau maintains well- 
eauipped offices, with commercial diplomats in charge, 
where the foreign merchant can secure recent and 
accurate information regarding all phases of commerce 
between his country and America and friendly help 
in establishing, maintaining or expanding trade rela- 
tions with Americans. The Department of State also 
maintains consular offices in 800 cities and ports whose 
reports to the State Department on commercial subjects 
are transmitted by it to the Bureau. 

To and from these offices “trade opportunities” are 
transmitted, by cable if necessary, so that the business 
men abroad can get quickly into communication with 
responsible American firms or companies who can 
supply his wants. The Commercial Attaches, Trade 
Commissioners and American consular officers are 
intermediaries between the American and foreign mar- 
kets, whose services are at the command of the com- 
mercial interests of the country in which they are 
located as well as of the country they represent. 

In each of the foreign offices of the Bureau are 
up-to-date classified directories of manufacturers, ex- 
porters and merchant concerns of all kinds, financial 
reference books, trade journals, catalogs, all the equip- 
ment of a real advisory system, with men in charge 
who are competent to interpret them. No charge is 
made for their service, except for actual cable ex- 
penses when the cabling is of such a character as to 
be of value to only a few persons or firms. Advice 
is given by the Commercial Attache or Trade Commis- 
sioner on trade problems, so far as that can be done, 
and many controversies between American exporters 
and foreign importers which threatened to become acri- 
monious have been settled by their mediation. The 
officials of the Bureau have no legal power to settle 
disputes, but so many difficulties have been found to 
be due to misunderstanding that the action of the 
Bureau’s agent in elucidating points over which dis- 
putes have arisen has very frequently been sufficient 
to a satisfactory adjustment. His position is, in brief, 
that of a friend to both parties, with knowledge often 
not accessible to but very valuable to each of them, 
and always at their disposal. 





Foreign visitors to the United States can very 
greatly expedite their business here by arranging with 
the office of the Bureau in their country, before de- 
parture, for appointments with manufacturers or oth- 
ers whom they desire to meet, and for other assistance 
through the district and co-operative offices of the 
Bureau in the United States. Many visitors who have 
made such arrangements have found that they could 
complete transactions in a few days in America which 
would have required weeks without that precaution. 
Itineraries arranged by a prospective visitor with the 
help of the Bureau will save not only much time, but 
much money in railroad fares and hotel bills. When 
the foreign representative of the Bureau is notified by 
a merchant abroad that he purposes visiting the United 
States, the Bureau will be immediately informed and 
will advise the district and co-operative offices of the 
date of arrival of the traveller in each district. These 
offices will have the persons whom it is desirable for 
him to meet ready to receive him promptly. On ar- 
rival at the district or co-operative office, conferences 
for the traveller may be arranged by telephone, at the 
Bureau office or at the office of manufacturer, ex- 
porter or merchant, classified directories and other val- 
uable material are available to him with the advice of 
the district agent. Each office has made a special study 
of the products of the district in which it is situated 
and can help the visitor to use his time to the best ad- 
vantage. These offices cover the entire country and 
are continually in close communication with the rep- 
resentative business men and industries. 


Business visitors to the United States are invited 
to use the Bureau’s services freely, and to notify the 
3ureau’s representative in their country as far as pos- 
sible in advance of their intended visit, so that they 
may obtain the Bureau’s most effective assistance. 
It is suggested that all the credentials necessary to do 
business in the United States be brought, especially 
credit ratings if purchases in the United States are 
contemplated. Letters of introduction from corre- 
spondents in foreign countries who are known to 
American business men are always helpful. 


No formal introduction to a foreign office of the 
Sureau is necessary. The offices are listed in tele- 
phone and other directories and can be reached easily 
by anyone who desires their assistance. The foreign 
cities in which the present offices are located are: 

Athens, Greece; Berlin, Germany; Bucharest, Rou- 
mania ; Buenos Ayres, Argentina; Constantinople, Tur- 


key; Copenhagen, Denmark; Habana, Cuba; The 
Hague, Netherlands; London, England; Madrid, 


Spain; Melbourne, Australia; Mexico City, Mexico; 
Paris, France; Peking. China; Prague, Czechoslo- 
vakia; Riga, Latvia; Rio de Janeiro, Brazil; Rome, 
Italy ; Santiago, Chile; Tokyo, Japan; Vienna, Austria; 
Vladivostok, Siberia; Warsaw, Poland. 











i) 











Page 18 OFFICE APPLIANCES For July, 1922. 





HOW TO SELECT SALESMEN 


Written for Overseas Magazine by L. V. Britt, Sales 
Manager of the Burroughs Adding 
Machine Company. 


Notre :—U pon the selection of his salesmen depends, in a very great measure, the success or failure of the 


agency manager. 


The importance of selecting the right men can therefore not be overestimated. 


Mr. Britt knows whereof he speaks. He has taken every successive step from junior salesman to sales 
manager. He has been located both East and West. He has taken training and has trained others. He has seen 
some men make great successes of selling, has observed the failures of others, and knows the reasons for both. 

Mr. Britt started his Burroughs connection as a junior salesman in San Francisco in May, 1910—twelve 
years ago. He became a “regular” before the year was over, and earned his membership in the All Star Club 
during the first three months following his first advance ment in the ranks. 

Pittsburgh, his old home, called him in 1913, and he returned to that city in September, taking a connec- 


tion with the selling forces of the Burroughs agency there. 
On September 1, 1918, he took over the management of the larger agency at Buffalo, 


agency manager at Erie. 


In less than two years more he was appointed 


and on January 1, 1919, he moved to a place of larger responsibilities as manager of the Baltimore agency. 
On July 1, 1921, Mr. Britt went to the home office as assistant sales manager, and on April 1, this year, he 
was appointed sales manager of the company, in charge of the selling activities of the great organization he had 


joined as a junior salesman in IQIOo. 


N ANY line of business the selection of the 
right kind of salesmen is one of the important 
duties of the manager. This is particularly 
true in a business that handles a specialty line 
such as ours, for which a demand must be created and 
which, even after this demand has been created, must 
be sold by personal effort. 

There are so many angles to this subject that I am 
not going to attempt to cover it fully, but merely to 
suggest some of the policies which guide agency man- 
agers, with the co-operation of their salesmen, in build- 
ing up successful selling organizations. As will be 
noted later, the salesmen already on the force can be of 
great assistance in helping the manager select the right 
kind of men. 

Education a Basic Requisite. 

Since in any line knowledge is the foundation of suc- 
cess, the first consideration in the selection of salesmen, 
is the matter of education. When it is considered that 
the number of men we require is so small in compari- 
son to the number of men in the country, we should be 
able to select from among college and high school grad- 
uates a sufficient number to take care of our needs. 
The first qualification therefore, is that a man should 
be a graduate of a high school or a college. There are 
cases, of course, where a man without this education 
who has proven his worth by actual performance may 
be employed with excellent results, but ordinarily it 
will be found advisable to insist on at least the equiva- 
lent of a preparatory school course. 





a suitable man, it is usually better to have the man seek 
a connection with us rather than to have the manager 
go after the man. A little tactful talk on the part of 
the manager or salesman finding the prospective appli- 
cant will ordinarily get him interested to the point of 
desiring to enter our organization. 

When the manager interviews the applicant, he 
should view the matter in the light of making an in- 
vestment of approximately $1,500. We estimate that 
it costs a manager this much to train a new man thor- 
oughly, taking into consideration the salary paid the 
new man, the time the manager spends in training him, 
and the loss to the agency due to adjustments in the 
selling force. Therefore the manager really risks this 
amount of money if he does not select the proper mate- 
rial. The same care should be exercised in the selec- 
tion of a salesman as would be used in the investment 
of $1,500 in a new stock enterprise. A good, shrewd 
business man would not invest this amount of money 
until he had thoroughly investigated a proposition. By 
the same reasoning he should make a thorough inves- 
tigation of the applicant by communicating with his 
references, by a series of interviews—at least four or 
five—during which time the applicant should be re- 
quired to give a complete account of his experiences 
from his boyhood. 

The manager should outline the possibilities of the 
Burroughs business, pointing out the opportunity for 
advancement, also stressing the fact that this is a busi- 

ness which requires real red-blooded men 





Inasmuch as the basis of our business 
is built around figure work and account- 
ing, it is desirable to secure applicants 
possessing some knowledge of account- 
ing. 

One of the best ways to obtain men, 
is for Burroughs salesmen already on the 
force to be ever on the alert for good 
material. This is not difficult when it is 
considered that our men are constantly 
calling at various offices where suitable 
men are employed, and are coming in 
contact with men who are interested in 
mechanical accounting equipment. The 
various salesmen should always be on the 
lookout for applicants and report to the 
manager the names of those who are in- 
terested. In this connection it might be 
noted that if a salesman or manager finds 





L. V. 
Sales 





BRITT, 
Manager, 
Adding Machine Company. 


who cannot be discouraged in face of the 
most trying circumstances. It is ex- 
tremely unwise to paint a_ beautiful 
picture of this business without present- 
ing the many obstacles that a new man 
must overcome before he is successful. 
l.ater he should be sold on the fact that 
overcoming obstacles is part of his train- 
ing and helps to develop and build his 
selling strength. 

In interviewing prospective salesmen, 
the manager should try to analyze the 
character of the applicant. A great many 
books have been written on character 
analysis and salesmanship, some of which 
are very good. Certain there is much to 
be learned from reading these but they 
should be mixed with common sense and 
not taken too seriously. Ina general way 





Burroughs 











a 


it is well jor the manager to remember 
salesman should possess personality, tact, and what is 
most important, industry; and the interview should be 
planned to bring out his lack of, or possession of, these 
points. Much can be gained by a review of this past 
experience, not only in business but in school. If he 
sold newspapers when he was a boy, he learned some 
of the fundamentals of selling. If he were successful 
in athletics—baseball, football, or basketball—he 
learned many of the qualifications of salesmanship. 
However, his physical proportions may have barred 
him from some of these games so this point should not 
be taken too seriously. 
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that a good 


Salesman a Constructive Factor. 

He should be impressed with the fact that it takes a 
big man to be a successful salesman; that salesmen are 
doing a work of real value for the country today in 
keeping the wheels of industry turning by selling its 
products to a public which is slow to buy. The world 
in general is coming more and more to respect the real 
salesman and to recognize the important place he holds 
in the commercial world. 

The Burroughs Company offers unlimited opportu- 
nities to men who are willing to pay the price; there- 
fore an applicant should be ready to work at least six 
inonths at a nominal salary—a mere living. He must 
secure the business first and the salary afterwards. He 
should be inspired by the ideals of the company, its 
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method square dealing and the rapid development 
it has made in the industry, the educational advantages 
offered salesmen, and the prestige the company has 
built up through its service to users. 

[f the right sort of applicants are employed, it will 
be found that as they become successful their friends 
will be attracted to the business; and soon will follow 
an endless chain of applications from splendid 
material. 

Manager Should Coach Juniors. 

It is most important that the manager takes a per- 
sonal interest in every new applicant. If the greatest 
care possible is used in the selection of men and this is 
followed by a complete and thorough plan of instruc- 
tion, the mortality of the organization should be greatly 
reduced. The manager should always keep in mind 
that the constant growth of this business, the number 
of models, the wide application of machines, etc., make 
it extremely difficult for a new man coming into the 
business to learn at once all there is to know about it. 
The proper instruction of a real salesman requires un- 
tiring effort and patience on the part of the manager 
and cannot be completed in a day or month, 

We encourage a systematic plan of hiring and train- 
ing salesmen and suggest to all managers the impor- 
tance of working out such a definite plan and sticking 
to it. We believe the results will be better than is possi- 
hle from haphazard methods and will greatly reduce 


¢ 


the changes in the selling force. 


For July, 1922. 
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fice employees were discovered by the 

Harvard Mercantile Health Bureau in 
surveying the establishments of twenty-five 
subscribers. The director, Dr. Arthur B. 
Emmons, found that in many offices stenog- 
raphers and clerks are sitting in adjustable 
chairs which are not set to fit the different 
individuals. This causes early fatigue, brings 
about unhealthful postures, and depreciates 
the efficiency of the workers. Dr. Emmons 
made some suggestions which the office fur- 
niture salesman may study, and apply in the 
offices he visits. Executives will appreciate 
his adjusting the existing equipment to bring 
best results, and he will have an inside track 
on future business. 

“The cardinal principle to be remembered 
is ‘to bend at the hips, never at the waist.’ 

“First: Start with the height of desk 
(usually thirty inches), or table. 

“Second: Subtract the sitting height of 
the individual from this desk height to de- 
termine the height of the work-chair seat. 
This may best be done by trying the worker 
in chairs of different heights. 

“Third: If the feet do not rest comforta- 
bly on the floor without the thighs resting 
heavily on the front of the chair seat, pro- 
vide a foot rest or brace. Rarely is a foot 
rest satisfactory if attached to the chair. 
Usually it may be attached to the desk or 
table. 

“Fourth: The light coming over the left 
shoulder is best for general work. Avoid 
light from directly in front, which reflects 
glare from the work, and also light from 
the right, which casts the shadow of the 
hand on the work. Light from above is also 
excellent, especially if reflected from the 
ceiling, as in totally indirect lighting.” 

<-> 


(Cy tee ene faults in the posture. of of- 


less Bulletin (Stationers’ Loose Leaf 

Company), showed the futility of being 
impractical in an effort to accomplish an un- 
usual effect. He had commented on a win- 
dow display by a confectioner which was 
unique but not impressive: 

“The above might be all right if the mer- 
chanf knew just where to stop, and would 
confine the products he uses to those well- 
known as staples in his particular line, ana 
without concealing their proper use! We 
were forever cured of the mania by one 
query we overheard. We had just com- 
pleted a harmonious and beautiful battleship 
of stationery sundries—wire waste baskets 
for turrets and fighting tops; pencil sharp- 
eners for machine guns; flexible pencil hold- 
ers for boat davits, etc., etc., all too well dis- 
guised, and it attracted quite a crowd! 
Proudly we mixed with the proletariat on 
the sidewalk with our ears attuned to stray 
remarks, and our feathers fell when we heard 
the following: ‘I'll say it’s some window! 
I wonder what business the guy is in!’” 

<-> 


Ress WINANS, editor of the Fault- 


chanical pencils, which appear to ap- 

peal principally to women and school 
children. Men can be induced to buy them 
if properly approached. These midgets fit 
in the pocket knife cases carried by many 
men. A window display of the pencils, in- 
cluding such a case with the knife and pen- 
cil protruding, will suggest to many men a 
way of carrying pencils in the summer, 


M ‘ce stationers are selling midget me- 


aside from wearing it sticking out of the 
trousers pocket or fastened to the shirt front 
with a clip. 


VACATION 
SCHEDULES. 


BUILDING THE 
MAILING LIST. 


STATIONER 
SHOULD SELL 
AT ANNIVER- 
SARIES. 
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in the Chain of the 


Day’s Sales 


RDINARILY vacations for store em- 
O ployees are figured on the term of 
service. In some cases a year with the 
store entitles the clerk to a week, and two 
years’s service earns two weeks. Rarely 
does the store find it practicable to show 
special recognition for employees who have 
been with the store longer than two years. 
The summer vacation not long 
enough. 
Macy’s, the New York department store, 
solves this problem by giving vacations in 


season is 


winter as well as in summer. Clerks who 
have been in the Macy employ less than 
eight months get no vacation. After eight 
months they get one week. Clerks with 


twenty months of service get two weeks in 
the summer. After two years they get two 
weeks in the summer and two days in the 
winter. Three years’ service entitles them 
to two weeks’ vacation in the summer, and 
three days in the winter. The two-week 
summer vacation, and four days in the win 


ter are allotted to those who have been in 
the Macy employ four years. Five years’ 
service earns the usual two weeks in the 


summer, and a full week in the winter. This 
plan gives recompense for loyalty without in 
terfering with the store service during the 
summer months. A few days in the winter 
time are appreciated, giving opportunities for 
visiting, sight-seeing or other diversions that 
are appreciated. 

Davidson Brothers, merchants at 
Falls, lowa, have a selling contest, the 
for which are vacations of varying lengths. 
The first prize is a three-weeks’ trip to Yel- 
lowstone park, New York City or the Pa- 
cific Coast, all expenses paid, and $100 in 
spending money as an incidental. The con- 
test runs ninety days. The store selling staff 
is divided into a “blue army” and a “red 
army,” and the operations are conducted in 
military terms throughout. 


Sioux 
prizes 


<> 


ETAILERS should pay close attention 
R to building up a list of customers. If 

they depend on the cash book entries 
many potential customers will never get on 
the mailing list,.as cash customers are sel- 
dom recorded by name. The new concern, 
without established credit, buys for cash 
over the counter. Later as the business de- 
velops, credit may be extended. How is 
the management to know this credit possi- 
bility if the name does not appear on the 
records? 

The Burrows Brothers Breeze (Cleveland, 
Ohio) commented on a plan put into effect 
in the store. Each salesperson was given a 
small indexed memorandum book in which 
to note names and addresses of new 
tomers. These names are added to the mail- 
ing list, and cultivated with appropriate 
printed matter. 


cus- 


¢—.-—> 


ROMOTIONS and anniversaries of va- 
Pp rious sorts often stimulate gifts to in- 

dividuals in business houses. Too often 
such presentations mean business for the 
jeweler or the florist. The stationer can get 
business from such events if he watches the 
main chance. Assume that the executive of 
a business has been on the job twenty-five 
years. His associates wish to make a 
present. If the stationer gets on the job in 
time he can swing the present to a new 
chair or desk. Such projects are always 
“donation parties” and the deal is a cash 
sale. These prospects are worth watching 
tor. 
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retail stationer do to get 
stimulated by 


HAT can the 
WV some the 
the present vogue in radio telephone? 
Of course, if he has a book store and news 
stand in connection with his business, he is 
reaping a harvest from that end of his store. 


of business 


Except in the smaller places, there is not 
much opportunity to sell apparatus and 
supplies. Radio telephone is a very tech- 


nical matter, and the electrical supply houses 
are best equipped to serve the public 

For a comparatively small investment 
stationer can install his own receiving set, 
and reach out into the air for the news, mar- 
ket information and entertainment that is 
being broadcasted from all the principal 
centers. . By equipping the receiver with a 
loud-speaking horn the stationer can at- 
tract people to his store. Much of the en- 
tertainment is broadcasted at night, when 
most of the stores are closed. If the horn 
were placed in the store, near the door, the 
transom could be opened at night, and the 
broadcasted concerts transmitted out to the 
sidewalk. 

If this plan is 
ror someone 
the store, to 


the 


followed, it is 
versed in radiophone 
“tune in” on the different con- 
certs abroad in the air, and to cut out in 
terference. The art is young, and within 
another year apparatus will have been per- 
fected to a higher point than is now possible. 
However, the advertising value of a radio- 
phone installation by the stationer is its 
timeliness. It is probable that much of the 
equipment installed at this time could be 
used in connection with improved appliances 
which will no doubt be on the market within 
the next twelve months. 


<—-0-—> 
MM 
i 


necessary 
to stay in 


IST 
now 


every one heads in at a cafeteria 
and then. If the checker uses a 


cash register to appraise the tray, she, 
or her employer, is a prospect for a paper 
mice Many diners go back for more, as 


as the ambition of Oliver Twist. The plan 
in most cafeterias is to issue a second check 
from the cash register, tearing off one cor- 
ner of both register checks as a warning to 
the cashier that the patron should pay the 
total of two checks. A small paper fastener 
—the hand punch kind seems preferable— 
in the hands of the checker will enable her 
to bind the two checks together, they 
cannot become separated by accident. Space 
for a paper fastener of the desk type is 
rarely found near the cash register used by 
the cafeteria checker. 


sO 


<—-e-—> 
UTUAL interest is 
M rect mail solicitation. The effort is 
to increase the interest of the recipi- 
ent. An alert salesman may even find leads 
in the circular letters and printed matter 
addressed to him. One typewriter salesman, 
who had purchased of a stock and bond 
house, was placed on its mailing list. He 
noted that the circular letters received 
showed that the typewriters were old, out of 
alignment and the type worn. He went 
after this lead, secured entrance easily be- 
cause he was known as a customer, and 
quickly sold a new machine. 


assumed in all di- 


UNE weddings and 
be brought into 


stationery sales can 
relationship in a 

window display. G. D. Kirkland, Syra- 
cuse, N. Y., dressed a window to represent 
a church wedding. Kewpie dolls served as 
minister, bride, groom and attendants. Sam- 
ple rolls of writing paper formed the col- 
umns of the church, and also served to rep- 


close 


resent a pipe organ. The display was ar- 
ranged in steps, bringing distance into the 
picture, and affording good space for dis- 


plays of papeteries. 
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if the dea'er wishes to secure the best 
results. A manufacturer of lighting 
equipment has worked out a schedule of col- 
ors to be used where the merchandise in the 
window is uniform in hue. 
lf purple is the predominant color in the 
nerchandise, red and blue lighting effects 
should be used. A single color light is like- 
ly to distort the colors of the merchandise, 
even though it attracts: attention. Color 
contrasts and pleasing effects can be pro- 
duced by two or more colors which harmo- 
nize with and emphasize the display matter. 
The following table indicates the results 
obtained when colored lights are mixed: 
Red plus yellow equals scarlet; orange, 
increasing proportions of yellow. 
Red plus green equals scarlet, orange, yel- 


| ie NG display windows is a science, 


low, yellow-green; in increasing proportions 
of green. 

Red plus blue equals red-purple, purple, 
blue-purple; in increasing proportions of 


blue ‘ 

Yellow plus green equals yellow-green; 
increasing proportions of green. 

Yellow plus blue equals yellowish-white, 
bluish-white; in iftcreasing proportions of 
blue. 

Green plus blue equals blue- -green; 
creasing proportions of blue. 

Red plus clear equals tints of red; 
creasing proportions of clear light. 

Green plus clear equals tints of green; 
increasing proportions of clear light. 

Blue plus clear equals tints of blue; in in- 
creasing proportions of clear light. 

<---> 

URBING the ungracious prospect is an 
c* art. The Sales Force (Hedman Manu- 

facturing Company) narrated a case in 
which the salesman turned the prospect's 
own ammunition back on him, and landed 
an order. “One of my men walked into a 
laundry, and opened up on the proprietor in 
regard to full check protection. The pros- 
pect grunted and made a remark to the ef- 
fect that the woods were fuil of checkwriter 


in 


in in- 
in in- 


in 


men. My man kept after him until the 
prospect said finally: ‘I'll give you two 
minutes and then you get out. My man 


took his ‘F & E’ checkwriter from his grip, 
placed it on the desk in front of the queru- 
lous prospect, took out his order book and 
commenced writing up the order. The pros- 
pect’s curiosity got the better of him. He 
started toying with the machine and then 
he blurted out: ‘What are you doing??’ My 
man replied, ‘I have only two minutes of 
your time and I am writing up your order 
for your “F & E” checkwriter!’ He was 
there longer, but got the order.” 
<---> 

D way of gaining auxiliary window 

display space. A Western retailer has 
his windows built so there is a sub-window 
below the main display space. This occu- 
pies no more space than the skirt of the 
window, usually made of metal. The sub- 
window is protected by a heavy moulding, 
preventing feet from hitting-the glass. The 
lower window is about two feet high, set 
at a forty-five degree angle, permitting easy 
vision. Many small items can be shown, 
without distracting from the main display. 
The lower window is dressed from the base- 
ment, the panels in the rear being hinged. 

<---> 


G nished by the National Association of 
Credit Men. This should lead to business 
for the stationer, who will find many grocers 
in a mood to better their accounting sys- 
tems. The stationer should be able to sell 


OUBLE DECKING a show window is 


one 


ROCERY trade papers are printing 
articles on accounting systems fur- 


modern bookkeeping supplies to a good pro- 
portion of the grocers in his city. 
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No Summer Slump. 

RINTERS’ INK in its issue of May 18 published 

an editorial under the above caption. In this edi- 
torial, after a few preliminary remarks, Printers’ Ink 
said that the past has shown that the man who refuses 
to be bound by tradition can to a great extent control 
his seasons, instead of letting the seasons control him. 
The toymaker, realizing that children play the year 
round instead of only at Christmas, made his sales 
efforts accordingly and took his industry out of the 
seasonal class. The clothing trade, by consistent sales 
effort, has practically ironed out the peaks and valleys 
that formerly afflicted the industry. Business, this sum- 
mer of all times, needs to put aside the summer slump 
tradition and to plan for continuous sales. All of us 
need new and better ideas to be used in keeping up hot 
weather business. The manufacturer who found that 
the milk can business was irregular, discovered that he 
could make coal scuttles with the same machinery, and 
his second line became as important as his first. The 
idea can be applied in countless ways. In any event, 
if it is too late to get a new product ready, it is never 
too late to try a new sales idea and to put more vigor 
behind the sales effort. 

<---> 


The Stamp Men’s Convention. 

N ANOTHER portion of this tssue will be found 

a brief report of the eleventh annual convention of 
the International Stamp Manufacturers’ Association. 
which was held in Chicago, June 27, 28 and 29 at the 
same hotel where the association was first organized 
nearly a dozen years ago. It is rather startling to real- 
ize that more than a decade has elapsed since this now 
important organization first came into being. The 
writer of these lines recalls distinctly that he had the 
pleasure of reporting the first convention of this organ- 
ization and notes with interest that a great many of 
the men who were there prominent and whose faces 
appeared in the photographs which he took are still 
in harness and are active in conven‘ion work. On the 
frontispiece of the present issue of Office Appliances 
readers who are acquainted with the stamp trade will 
find many familiar faces in the group picture of the 
association’s executive committee, which met prior to 
the convention to complete arrangements for the event. 

The convention itself was well attended, the number 
present being greater than that attending any other 
convention except one. 

Perhaps the practical nature of the discussions of 
the convention may best be outlined in the following 
summary of its aims and objects as outlined in the 
official program : 

Do You Know 


attai ning better business relations 
those engaged in 


1. The best method of 
and, more hearty co-operat‘on am ng 
the industry ? 

How you can get rid of the ruinous habit of guessing 
at costs and selling prices? 

What the probable tuture of labor will be in the in- 
dustry? 

4. How to know how to price your special orders? 

5. What method should be used for estimating on jobs 
and how you can arrive at this method in your own plant? 

6. How the business public can best be educated to the 
importance of all stamps and marking devices and the ad- 

“ee to be gained by their use? 

What salary you should pay vourself, 
bestnens? 


8. What 


based on your 


information can be distributed to members 


through the secretary's office that will be of most benefit? 
Che business results of greater friendship and more 


good-ie lowship among competitors engaged in all branches 
of our industry? 

10. Just what part of each dollar received from sales of 
commercial rubber stamps is paid out for materal, for 
labor, and for overhead by the average rubber stamp shop? 

11. What amount of overhead should be added to « ach 
hour of productive labor in the average steel stamp plant 
in order to cover the cost of doing business,—and how to 
get this information? 

Whether or not you 
a price to give you a fair margin, 
must add to the cost of such merchandise, in 
to break even? 

13. Just how much of your payroll. goes into 
work in your jobs and how much into idle or unproduc- 
tive time? 

14. How to separate your productive and unproductive 
time is your shop? 

15. How to compare the 
with others? 

16. How to avoid overbuying of materials or stock? 

17. How to get a profit and loss statement? 

18. How to get a statement of your financial condition? 

19. How to keep your financial conditions so that, if 
anything happens to you, your family will have an idea 
of what your business is really worth to a buyer? 

20. How your salary and profts compare with men in 
other lines of business? 

21. How to sell your product? 

There were many important reports and addresses 
and the entertainment jeatures arranged were of a de- 
lightful character. Owing to the fact that the conven- 
tion was held at the time when the last forms of Office 
Appliances were going to press it was found impossible 
to present in this issue as complete a report of the con- 
vention as we would like to have done. We expect, 
to have some further information to present 


are selling your shelf goods at 
and just how much you 
your place, 


productive 


different parts of your costs 


however, 


in the August issue. 
<> 
Any Old Thing for the Public. 
NCE upon a time a purchasing agent of the post 


otfice department, and possibly more than one 
conceived the idea that the cheapest possible grade of 
pens should be supplied to the public for use on the 
counters of the different post offices throughout the 
United States. One of the leading pen manufacturing 
houses of this country, rea.izing this situation, took it 
up with former Postmaster General Will H. Hays and 
suggested that the public was entitled to pens as 
as the clerks in the post office. Mr. Hays at once saw 
the point and gave orders that a better pens 
should be purchased for public use. 

Requests are made occasionally by dealers desirous 
of getting orders from public institutions such as 
banks, etc., for information as to where they can 
obtain pens which can be resold at fifty cents 
or thereabouts. 

Office Appliances believes with manufacturers of 
standai'd lines of pens that such implements when 
used by a bank in its public rooms or by any institu- 
tion for the convenience of the pubic should be of 
the best grade and not of the poorest. A bank usually 
is furnished with all up-to-date appliances, with in- 
terior fittings that are as elegant as location and ci 


good 


grade of 


per gross 


cumstances will permit, and puts forward at all times 
an atmosphere of solid prosperity. (Quite frequently 
the bank is the leading institution of the town in which 


and it is not fitting that it should offer to 
its clients a grade of writing implements which raise 
the ire of the victim. Its pens distributed on the desks 
for the use of customers should be of the same quality 
as those provided for the clerks and officers of the 
bank, and likewise, the ink should be of the best 
quality, both in keeping with the standing of the insti- 


it is located, 








oe 
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tution and the other appurtenances with which it 1s 
fitted up. The cost of supplying first-grade articles 
even in a large institution is exceedingly small in pro- 
portion to the business done, so small as to be incon- 
sequential in point of money, but the importance of 
such little things may far outweigh any saving which 
may be effected by buying cheaper grades. In such 
cases to be penny wise is often to be pound foolish. 
<--> 


Profit in Maintaining Reasonable Prices. 

STATISTICIAN and student of costs and profits 
A in business a man who has been following up 
these matters now for some time in an industry closely 
allied to the retail stationery business—has made the 
curious discovery that, with but a few exceptions, 
those dealers who follow the practice of cutting prices 
as a means of getting business are sixty, ninety and 
sometimes one hundred and twenty days behind in 
paving their bills, whereas the general rule among 
those who do maintain a living scale of prices is that 
either they discount their bills, or pay them within the 
time limitation prescribed by the customs of the trade. 

If the statistical gentleman is right in his conclu- 
sions—and there appears to be logical! reason why he 
should be—his statement is an eloquent commentary 
on the wrong way of doing business and an encourage- 
ment to all those who seek the safer standards 
upon which sound business must be erected. 

The observation mentioned applies, of course, 
those concerns which cut their margins on practically 
all their lines. The rule would hardly apply, we be- 
lieve, to those who find it advisable to shade profits 
on certain items on'y, or to rid themselves of unsalable 


for 


to 


stock by the cut price method 


DIVORCE 








By Dr. 
Vhen We speak divorce im USiicss We 
not refer to business men’s trouble with 
heir wives. As a matter of fact, business 
probably have less trouble with their 
ves than other men have, for the simple 
cason that most of them have to work hard, 
nd when men work hard it ts usually all they 
1 do to take care of their own wife and 
are not liable to be bothering th wife of 
chody else. 
e use the word divorce m anot relation 
refer to the tendene to put those things 
sunder that ought to be joined together 
wr insiance, there are the two factors, Bust 
ss and Charity. Most people jine that 
isiiess tf an oO | ha helor and charit: is an 
d maid. The truth is that they are a mar 
ried couple. For the best charity in the world 
im honest business. If a mas 1s a million 
dollars, the most benevolent act he can per- 
ri with it is to invest it in a business and 
a lot Of peopl ! hay [ rat and at 
id to their own harity llinsgiving and 
d MING colleges md chure hes may do good, 
ut it certaimly oft does harm When a 
man carries on an honest business, however 
is directly minister to th velfare of 
public and making sound, sweet and 
holesome the comn in which he lives 
lnother divorce whi iakes trouble is 
hat of Capital and Labor W he Capital is 
pposed to Labor and Labor fights Capital the 
esult 1s precisely the same as when a man 
md wife are scrapping. For Capital is no 


id without Labor. Jit is not only wpotent 
hut it speedily dies unless it continues to em- 
b o-operate with it. In ex- 


hloy Labor and to « 
i] Labor without Capital gets 


the same 


Td) 


ANCES 


IN 


Frank Cr 


Rules must have their reasonable applications. 
When to depart from them is often a question which 
calls for exact knowledge of conditions within one’s 


own business and in the trade as a whole. 
<--> 
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An Interesting Discovery. 


GENTLEMAN who has achieved marked suc- 
A cess in training salesmen through the application 
of carefully considered methods of development re- 
cently investigated the records of salesmen trained 
by careful schooling at the home office and those who 
received their training by the more or less hap-hazard 
system followed by the branch offices. He discovered 
the fact—encouraging to him—that the records of the 
men who are carefully and systematically trained at 
the school provided at his company’s home office pro- 
duce results more quickly than the men who are em- 
ployed by the branch offices and given such training 
as can be acquired by contact with the branch office 
methods. In other words, of two young men having 
approximately equal ability, the one who receives the 
systematic training before he begins his work will 
show resu'ts on the right side of the ledger before the 
other man who is turned out to sell without the train- 
ing. 
lt was Horace Greeley who said, during the green- 
back days when specie was at a premium: “The best 
way to resume is to resume.” And Colonel Ingersoll 
once told a young man that the way to become an 
orator is to have something to say and then say it. 
With all due respect to distinguished precept, we are 
inclined to believe that a little preparation beforehand 
does make a difference. 


BUSINESS 


ane 

where. The only place where there is Labor 
no Capital is in a condition of savagery. 
yr needs Capital to give it tools and direc- 
tion and There never was a more 
idiotic q the world than that between 
Labor and Capital. 


brosperity. 


darrell am 


lamentable divorce is that between 
terests and Private Interests. No 
devote himself entirely to Private 
efuse public responsibility, And 
nan himself up entirely to. the 

vice of the public to the neglect of his 
private interest. The two things are one and 
public spirited man, 
equal, is the man who con- 
an honest and successful private busi- 
iffairs of the United States 
a special class; at least they 

This is a democracy, and a 
democracy made up of the co-operation of 
ay idual unt 
irth unhappy couple that are often 
Hand and Brain. Hand ts per- 
plaining that Brain is exploiting 
is perpetually complaining that 
doing its duty, But their inter- 

Hands are no good in the 
Brains to direct them; and 
Hands go up in idealistic 


Another 
Pay l J 
lu { fil 
Cail 
interests and 


ai ive 


nsepara ihe most 


Her thing CInYg 
lucts 


, 1 
cs ij Ml i 


s 


without 


has been too much divorce business 
imong these four couples. It is time the 
recognized that they are as man and wife 

ined together, for better for worse, for richer 
rer, in sickness and in health, till death 


Copyright 1922 by Dr. Frank Crane. 
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In the October issue 
of Office Agorgeses we 
initiated the Old Tim- 
| ers’ Party. Here we 
gather the Old Boys 
about the Round Table 
and discuss events of 
years gone by, along 
with a little biographi- 
cal history which 
hooks the man to the 
work. Few Old Timers 
are rich, but all of 
them are successful 
from the standpoint of 
making good. Office 
Appliances believes 





At which Hobart Martin, Associate Editor, Presides, 


4 








—— ON 








introduces the Old Boys and Crowns Them with the Laurel. 


7 





that success means 
satisfaction which 
arises from just and 
proper pride in work 
well done. The Old 
Timers, because the 

can take the longest 
look backward, are 
boys who may count 
themselves as the most 





successful under this 
definition, because they 
find the most satisfac 
tion in the reflection 
that they have “‘batted 
a pretty good average 








| 
Ete 

William Otterbein Gottwals. 

Note.—The sketch which follows its 
really a brief autobiography. Mr. Gott- 
wals’ memory is a remarkable storehouse 
of jacts concerning the earl) days of the 
filing cabinet business and he wrote out 
the account himself in a clear, Spencerian 
hand such as used to be taught in the 
schools half a century ago. He gives 
here only the highlights, well aware that 
his memories of men and events if given 
fully would form a serial instead of a 
page. He is a vigorous, energetic man, 
apparently in perfect health, bearing his 
sixty-two years lightly. 


Y CAREER in the file business 
M covers about thirty-seven years. 
The retrospect has something com- 
fortable about it on account, I presume, 
of the results attained in dotting here 
and there a small sprout that had enough 
vitality to attain fairly good proportions. 
I think the Shannon arch file and bind- 
ing case really laid the foundation of 
modern filing systems, but so far as I 
can learn, it was the late E. W. Wood- 
ruff of Washington, D. C., who invented 
the follower idea in what was known as 
file boxes or document files. This was 
in 1868. Mr. Woodruff was a pioneer in 
all paper holding devices, having the fol- 
lower-compressor idea, and the U. S. 
Government kept him busy with his lit- 
tle factory in Washington during his 
lifetime and has millions of his so-called 
file boxes in use. Out of Mr. Wood- 
rufft’s follower idea grew all the subse- 
quent improvements and modifications, 
which are used in present day filing 
equipment. 

My old friend, the late William H. 
Tucker (“Bill” Tucker), initiated me in- 
to the file business in 1882 or 'S3 at 
Washington, D. C. Mr. Tucker had been 
connected with the National File Com- 
pany in the seventies and had by this 
time taken out some patents of his own 
on filing cabinets, which business in later 
years assumed quite respectable propor- 
tions. The Tucker Company was finally 
absorbed by the Clarke & Baker Com- 
pany, which in turn merged into the 
Library Bureau. Mr. Tucker remained 
with the organization until his death, 
some fifteen years or more ago. 

In the fall of 1884 both Tucker and I 
went to New York City, he to start his 
factory and I to work at my trade as a 
mechanic. His works were at Newark, 
N. J., and the office was at 46 Murray 
street, New York. In the spring of ’85 
I met Tucker at 46 Murray street and at 
that interview decided to become a sales- 
man of filing devices. After a few 


months, I gave up the job because I was 
without the training needed for the posi- 
tion. 

I decided to take a vacation in Canada 
and while there it occurred to me that 1 
might be more successful if I had a free 
hand to manufacture the Tucker cab- 
inets in Canada, where patents had been 
secured. After some correspondence, the 
transter of the patents was made to me 
and I then became a manufacturer of fil- 
ing cabinets, with headquarters at Tor- 
onto, Ont. At this time the Schlicht & 
Field Company was the only other man- 
ufacturer of filing devices in Canada. 
They were the predecessors of The Of- 
fice Specialty Manufacturing Company 
of Toronto, allied te the Rochester Com- 
pany of the same name, now the Yaw- 
man & Erbe Manufacturing Company. 

Despite inexperience, I began to manu- 
facture Tucker cabinets in a factory un- 
der my own control in a small town 
called Mount Forest, between Toronto 
and Owensound. About this time (1886) 
I appointed Grand & Toy, a well known 
office supply firm in Toronto, as my 
agents. This proved to be a good con- 
nection. Our lines presented a good ap- 
pearance, for we used mostly black wal- 
nut and the cases were well made and 
highly polished. The business was con- 
tinued here for about two years when I 
sold my interest in the patent and the 
business was moved to Waterloo, Ont., 
where it was known as the Graybill Com- 
pany. Later it was taken over by John 
B. Snyder, and became a considerable 
desk and = school furniture factory. 
Among the encouraging experiences in 
Canada, I recall that when I ‘rst started 
out with my sample case, | called on 
John McDonald & Co., Toronto, where 











WILLIAM O. GOTTWALS 


I got an order for a t4-drawer cabinet, 
receiving $185.00. Soon after I got an- 
other order from the customs oftice at 
Ottawa for two small cabinets, the fore- 
runners of many others that I supplied 
to the Dominion government. About the 
time when I gave up the Tucker interests 
in Canada, I received an order from the 
late Sir John MacDonald, through his 
secretary, Joseph Pope. This order was 
for a filing cabinet made in 
walnut with a curtain front. It was 
made as handsome as the factory at Wa- 
terloo could produce and was placed in 
Sir John’s private quarters at Earns 
cliffe, Ottawa. 

In 1896, I sent a small six drawer 
Tucker letter file as an exhibit to the In- 
dian and Colonial Exposition at Lon- 
don and in due time received an el- 
aborate diploma and bronze medal. A lit- 
tle later on a visit to Canada, Mr. Tuck- 
er asked me to let him have the diploma 
to be framed and displayed in his office. 
I learned later from Mr. Clarke that it 
was handed down with the business un- 
til it reached the Library Bureau 

In 1887 I displayed some Tucker cab- 
inets at the Toronto Fair and received a 
silver medal. This exhibition proved a 
fine business getter and Grand & Toy 
placed Tucker cabinets in almost every 
wholesale house of Toronto. 

Severing my _ connections 
Tucker interests in the fall of 
moved my family to Ottawa and took a 
position as office manager for The Of- 
fice Specialty Manufacturing Company 
under C. E. Jewell, Canadian manager, 
remaining for two years, after which | 
began as an inventor of office appliances. 
The discovery of a certain talent for in 
vention came about through the purchase 
of a patent on an office device which on 
test did not prove successful. After try- 
ing to put it in shape, I abandoned it and 
having given up my position, was under 
the necessity of doing something at once 
In a few months I had completed experi 
ments and gotten ready for the market 


CirCassian 


with the 


IXSS | 


a new line of goods on which patents 
were secured in England, Canada and 
the United States. My good friend, 


George L. Orme, backed me with cash 
and encouragement and for a year or 
more we were partners in the new enter- 
prise. The business, however, absorbed 
more time than he could spare from his 
piano business and he sold his interest t 
James Gibson and Edward Seybold, who 
became my partners. Both now have 
gone along the Lone Trail. After some 
months we organized the Eclipse Office 
Furniture Company of Ottawa, Ltd 
This was in 1893. The various inven- 








Ge 


tions I had developed by this time were 
successfully marketed by the company, 
which made connections with the John 
Walker Company, Ltd., London, Eng- 
land, who carried our products to the 
ends of the earth. 

We made a connection with the Cooke 
& Cobb Company of New York to han- 
dle the entire line in the United States. 


Page 


In the summer of 1894, I severed my 
connection with the Eclipse Company, 
which carried on with success until 


about ten years ago, when I understand 
it was reorganized under the name of. the 
Steel Equipment Company, and is now 
located at Pembroke, Ont., doing a large 
business in the manufacture of steel of- 
fice equipment. 

I left Ottawa with regret and re- 
turned to Washington while the country 
was in the midst of the panic of '93-’97. 
Times were trying. I set to work, finally 
devising ways and means to put some- 
thing new on the market, securing quite 
a series of new patents which were later 
handled hy the Cooke & Cobb Company 
of New York, beginning about 1896. I 
had spent already nearly two years in 
their preparation and had been at con- 
siderable expense. From this time until 
1903 the company took my entire produc- 
tion of arch files, binding cases, etc. In 
1903 the plant was taken over by the 
Cooke & Cobb Company and moved to 
their place in Brooklyn, N. Y. 

In 1903 I was awarded the U. S. 
ernment contract on file boxes, on which 
I had taken out patents that year. I put 
in the machinery necessary to manufac- 
ture the goods to fill these contracts, then 
for seven successive years supplied these 
goods. 

I next went to Greensboro, N. C., on 
the advice of the industrial branch of the 
Southern Railroad in the fall of 1910, in 
September of which year I moved my 
machinery and took over a large furni- 
ture factory which had passed into the 
hands of the Greensboro Loan & Trust 
Company. I took a purchasing option 
on this property and was in operation the 
following month. Things went along 
nicely until the next summer. The bus- 
iness was incorporated as W. O. Gott- 
wals Company and later the name was 
changed to Melton-Rhodes Company, un- 
der which name the concern is now op- 
erated. For the last two years I have 
been in Chicago, trying to lay the foun- 
dation for a steel office equipment busi- 
ness which I hope one day will command 
universal attention and contribute some- 
thing worth while to the art of business 
efficiency, incidentally recouping me for 
some of the labors I have put into the 


industry. 
A writer business continuously for 

thirty-four years is entitled to a 
seat close to the fireplace in the hall 
of the Old Timers. It is pleasing to 
be able to present the story of a man 
who has so long been prominent in 
the typewriter world and whose labors 
have established a business which is 
not only country wide, but world wide 
in its scope. Such a man is E. W. S. 
Shipman, founder of the Typewriter 
Emporium and titular head of the 


Gov- 


E. W. S. Shipman. 


MAN who has been in the type- 


Shipman-Ward Manufacturing Com- 
pany, 4401 Ravenswood avenue, Chi- 
cago. 


ae 
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E. W. 8S. 


SHIPMAN. 


Mr. Shipman is not so active in the 
affairs of his company as he was a 
few years ago, but he retains an im- 
portant interest in it and acts in an 
advisorv capacity. The active man- 
agement of the business is in the 
hands of his son, W. H. N. Shipman, 
and J. P. Ward. 

Mr. Shipman was born September 
24, 1856, at Almonte, near Ottawa, 
Canada. He received his education in 
Canadian schools and remained in 
Canada until 1888, in the meantime 
becoming interested in typewriters. In 
that year he came to the United 
States as the agent for the Caligraph 
in Virginia, North Carolina and Ken- 
tucky, with headquarters at Louis- 
ville. He remained with the Caligraph 
three years, after which he resigned 
to go into the advertising business 
with an uncle in Chicago. Later Mr. 
Shipman connected himself as 
man with the Remington Typewriter 
Company ata salary of $15.00 a week. 
After selling new machines for a time 
the company gave him the job of sell- 
ing the traded-in machines, and while 
doing this work the thought came to 
him that if he could sell used machines 
which some one else had purchased, 
he ought to be able to buy and sell used 
machines on his own account. Ac- 
cordingly, he started in business in a 
small way in 1892. He arranged with 
a porter at 19-21 Quincy street to let 
him have a few shelves in a washroom 
where he could store the machines 
that he purchased. As he bought a 
machine, he would take it home and 
the members of the family would get 
out the gasoline can and thoroughly 
clean it, Mrs. Shipman making a 
cover out of rubberized cloth. Little 
by little he worked up the business 
from nothing at all to a point where 
he felt justified in taking a place at 
161 LaSalle street, old number, where 
the National Life building now stands. 
The next move was a venturesome 
undertaking for he went to the loca- 
tion where the Corn Exchange Bank 
now stands, and rented a store for 
$100 a month. In those days the 
ground floors were a few steps down 
from the sidewalk. Next door to Mr. 
Shipman’s place was a saloon and the 
enterprising proprietor had _ secured 
permission from the city to build a 
window out to the line of the side- 
walk. Mr. Shipman thought this a 
good idea and applied to the Depart- 


se 
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ment of Public Works and received 
permission to build a window for his 
own store, but politics were too stron 
and the policeman on the beat seanaa 
the workmen as soon as they started. 
After calling again at the department 
without making headway, Mr. Ship- 
man went to Joseph Downey, who 
was then building commissioner; and 
Mr. Downey advised that he get his 
workmen down some Sunday morning 
early, build his window, when already 
having permission from the depart- 
ment, no one would be able to inter- 
fere with him once the window was 
installed. This he did and for some 
years displayed typewriters in this 
window. At this store Mr. Shipman 
started the mail-order-rental-sale busi- 
ness which was the real source of the 
more rapid growth of the enterprise. 
At first he met with much opposition, 
and found it difficult to obtain ma- 
chines, but the rental business kept 
affairs going through hard times as 
well as good and the system of allow- 
ing six months’ rent on the purchase 
price of a machine, enabled Mr. Ship- 
man to sell many machines which 
could not otherwise have been dis- 
posed of to advantage. .In 1907 he 
moved to Lake and Dearborn streets, 
the building on La Salle street being 
about to be torn down. He still main- 
tained another store on La Salle street 
where the Otis building now stands, 
but on the erection of that structure, 
he was obliged to remove his goods 
and thereafter concentrated the busi- 
ness in one place. 

In 1906 Mr. Shipman took his son, 
W. H. N. Shipman, into the business, 
retaining the active management until 
1914. The company was incorporated 
in 1909. Five years later J. P. Ward 
joined as sales manager and the busi- 
ness was organized on departmental 
lines. In September, 1920, the com- 
pany bought the present factory at 
Ravenswood and Montrose avenues. 
A recent addition to this factory has 
just been built. 

Mr. Shipman has a rare faculty not 
only of mastering detail himself, but 
of transferring responsibility to 
others. This has enabled him to build 
his business and to surround himself 
with men and women who are thor- 
oughly capable of handling their re- 
spective duties. 

He plays golf for amusement, and 
being fluent in Spanish, it has been 
his habit of late to travel about con- 
siderably in Mexico and Cuba. 

When he was a small child, he fell 
from the arms of his nurse and injured 
one ankle which has always given him 


trouble, finally becoming so painful 
that he was unable to pursue his fa- 
vorite pastime on the links. The ad- 


vance of surgery as a result of the 
war has enabled his physician to sug- 
gest a remedy for the trouble and a 
short time ago he had the ankle oper- 
ated upon. After kesyp>.~ it in a cast 
for two months he hee p*w practically 
recovered and in a shoft ‘time will be 
able to walk without discomfort. It is 
not every man who in his sixty-sixth 
year will undergo a serious operation 
unless there is desperate necessity for 
it, but it is characteristic of Mr. Ship- 
man to do the thing that needs to be 
done and get it over with. 


a 
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NEW MACHINES: 
and DEVICES 








More About an Attractive New Desk. 

On page 46 of the June issue we described briefly a new 
line of office desks, which has recently been put on the 
market by the National Desk Company of Herkimer, N. 
Y. The line, known as No. 6025-S, has several interesting 
features which we were unable to describe in the previous 
number, but inasmuch as the details are now available, 
Office Appliances believes that the additional information 
will be of interest to dealers in office furniture. 

These desks are made in three woods, American walnut, 
East India mahogany and selected quarter-sawed oak. The 
type of mahogany used is said to be the most beautiful 
wood of the kind employed in the manufacture of furniture. 

The drawers of this desk operate on fibre rollers run- 
ning on wooden tracks. They are, therefore, as nearly 





THE ABOVE ILLUSTRATION SHOWS A MEM 
THE €6025-S DESK LINE HERE DESCRIB 


BER OF 
Eb. 


noiseless as it is possible to make them. These rollers act 
also as a stop to prevent the drawers from being pulled al! 
the way out. A stop is necessary because the drawers work 
so easily. In the center drawer is a pen and pencil tray; 
in the right pedestal is a deep drawer in the center, equipped 
with vertical file, and in left pedestal is a division and fol- 
lower block for a 3x5 card index. The arm rests are inside 
of the two upper drawers and are hinged so that they may 
be conveniently lifted. One of these upper drawers is 
eavipped with an automatic lock so that that portion of the 
drawer becomes a private compartment. The top or writ- 
ing pad of the desk is so constructed as to prevent the possi- 
bility of warping and the sharp corners on the legs are all 
taken off. The rail between the pedestals serves to 
strengthen the desk and also as a foot rail or rest. These 
desks are regularly made with wooden drawer pulls as 
shown in the illustration, but metal drawer pulls can be put 
on if preterred in either walnut, mahogany or oak finish. 
The lower portion of the pull is of polished bronze. 

This line of desks, as will be noted. his a singularlv pleas- 
ing appearance, calculated to make it welcome in offices of 
the highest class Me ari a) 

A New Eraser. 

A patent has recently been applied for on a new eraser to 
be worn on the middle finger. By an ingenious arrange- 
ment of bent rivet and spring, together with a split ring, 
it is held, free from interference while hand is in use, either 
in writing or typing. When writing on the typewriter, 
bending the fingers keeps the eraser flat against the hand. 
It is held constantly within reach of the finger tips so that 
when wanted, a short movement backward of the first fin- 
ger and thumb will bring it into position for use. It has 
been designed for the use of typists, draftsmen, artists and 
bookkeepers. By the use of a split ring for the finger, it 
can easily be used to fit various sizes. The invention is 
that of M. M. Hunting, 1507 East Sixty-fifth street, Chi- 
cago, III. 


Safety Papers for Checks. 


The Manco safety check papers are something new, 
developed recently by the William Mann Company of 
Philadelphia. The paper was perfected after long experi- 


ment in the mills of the company. It is a chemically treated 
product, very sensitive to ink. It comes in all tints, and at 
moderate prices. 


A Tiny Pencil Sharpener. 
The Midget pencil sharpener is the name of a little de- 
vice recently put on the market by the Collins Ink Eradi- 
cator Company, 1404 Willow avenue, Hoboken, N. J. It 
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MIDGET PENCIL SHARPENEK 


device is so constructed as to be 
geometrically accurate. Most of it is cast so that there is 
no danger of the blade being out of alignment. The body 
of the sharpener is formed to make it easy to hold in the 
fingers while the pencil is sharpened. 


is claimed that the 


New Locking Device for Safe Deposit Boxes. 

A new bolt locking device has recently been perfected by 
the Invincible Metal Furniture Company of Manitowoc, 
Wis., for the doors of its safe deposit boxes. The new 
ture (top and bottom door bolts) added to the lock behind 
the lock, which has been a feature of the company’s safe 
deposit boxes for many vears as a barrier against lock 
punching and docr-sledging, now is said to eliminate the 
possibility of door-prying. 

The top and bottom door bolts operate like the bolts of 
a vauit door with the fourteen tumbler double cylinder cast 
bronze lock. In addition to the above features, these safe 


fea- 





deposit boxes are triple-locked in one operation. The guard 
TOP AND BOTTOM DOOR BOLT 
LOCK FOR SAFETY DEPOSIT 
BOXES. 
key is required to unlock the door. Renters’ keys are co! 


rugated and substantial. The door swings on a heavy con 
cealed hinge bolt and is so designed that it does not swing 
fully back against the door to the right, which is thus pro 
tected against being marred hy keys. 

The new feature dees not in anv way affect th 
construction which enables bankers to add as desired 


sec tional 
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Some Narrow Horizontal Steel Units. 


Steel filing units in both narrow wide sections with 
many different devices for filing are now available in the 
Browne-Morse line of files. The company has built into 
these sections many individual features. The sections are 
massive in appearance and have the same recessed or 
sunken side panel that is used in the four drawer vertical. 


and 





NEW BROWNE-MORSE 
STEEL FILE—Made Up of 
Narrow Units Intermember- 
ing with Regular Width 
Sections. 


\Wide sections and narrow sections intermember; that is, 
two narrow sections side by side will intermember with one 
section. On all of the letter. cap and invoice size 
units the drawers are equipped with automatic latch that 
keeps them from rebounding when they are closed. The 
deep units are 27 inches deep from front to back outside 
and the shallow units are 19 inches deep from front to 
back. Because of a simple but effective interlocking 
method, when a stack of these units is built up complete it 
1s said to be almost as rigid as if it were all in one piece. 


wide 


Insurance Against Lost Memoranda. 


The Mcmo-Chek is the name of 
ous device which keeps a carbon copy 
\ double roll of paper provides the necessary 
making the original memoranda and retains a 
neatly rolled form for reference purposes. The 


1 new and rather ingeni- 
of all memoranda. 
means of 
copy ina 
day’s work 





THE MEMO-CHEK 


can be closed by checking off from the carbon copy every 
detail that has been attended to. When this is done, the live 
details may be rewritten so that an accurate check is kept 
on every important matter that comes to the desk. 


——— 5 
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The illustration shows the appearance and suggests the 
method of operation of this device which is made by the 
Bliss Company, Inc., 19 Park place, New York, N. Y. 

A New Ink Stand. 

There has recently been placed on the market_a device 
known as the “Presto” ink stand which is automatic closing. 
This stand has a patented top that opens at a slight pressure 
and closes tightly on removal of the pen, preventing evap- 
oration and keeping out dust. It is said that this stand is 
easy to fill and clean and is without complicated parts. Its 
iction is such as to prevent the pen from taking too much 
ink. The price is moderate. 





The top of this stand is made from a substance called 
“Condensite” and the stand intended for red ink has a top 
These compo- 


made from a substance called “Redmanol.” 





NEW “PRESTO” INKSTAND. 
sitions are not affected by the acid in ink and are easily 
cleaned with water. If dropped accidentally, they do not 
break. 

[his ink stand was perfected by Joseph Bachrach of the 
house of M. Bachrach & Son, 2275 Third avenue, New 
York. 


A New Permanent Binder. 
“Fitzall” recently introduced by the Wilson-Jones Loose 
Leaf Company, is claimed to be an innovation in the meth- 
od of permanent binding. 





PERMANENT BINDER. 


“FITZALL” 


A considerable item of expense in all large offices is for 
permanent binding of orders, charge sheets, cost and pro- 
duction records, etc., etc. This expense, it is said, can be 
cut in half by using “Fitzall,” which can be used in any 
fice. No special equipment is required. 

Fitzall posts have an ingenious self-acting lock and when 
once locked in the sheets they cannot be unlocked. The 
only way a sheet can be extracted is to tear it out. Fitzall 
posts will fit any shape or size of punchings from 3/16-in. 
up. Any centers may be used. Fitzall posts may be used 
in binding papers either with or without covers. When the 
sheets are bourfd there are no projections, the heads of the 
posts fitting down flat on the sheets or boards. Binders’ 
board or covers may be used or not as desired. 

The Wilson-Jones Loose Leaf Company are offering in 
addition to the posts a complete range of sizes in covers 
with the boards punched with the several centers ordinarily 
used for each size. 

The posts are made to retail at 25c per set and the com- 
plete Fitzall Binders at prices from 75c to $1.10 per set. 
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“WebKopy” Tissue. 

The F. S. Webster Company, 332-42 Congress street, 
Boston, Mass., is successfully marketing a special tissue 
to use in obtaining a maximum number of copies in 
manifolding. “WebKopy” tissue is manufactured from 
the finest imported flax and linen stock. It was developed 
especially for use in conjunction with “MultikKopy” No. 
5 light weight carbon paper. “WebKopy” is supplied in 
four, seven, nine and eleven- pound weights. It is packed in 
ream boxes. 


“Renew” Loose Leaf Memo Book. 
Charles Letts & Company, London, England, offer the 
United States patent on the “Renew” loose leaf memo 
book. The owner is manufacturing for the British mar- 








“RENEW” LOOSE LEAF 
BOOK.—At Left, Closed 
Ready for the Pocket. At 
Right, Releasing the Lock 
Which Secures the Binding. 





ket. The design provides a very compact binding, elimin- 
ating metals in the back. It holds maximum or minimum 
sheets with the same tenacious grip. The binding mech- 
anism is contained in the back cover, controlled by a strap 
which is secured by a snap lock. Three tapes are used 
to hold the sheets. The latter are slotted. The book is 





LEAVES ARE 
A DOWNWARD SWEEP.—Leaves 
Are Inserted by Slotting On To the 


Tapes. 


DETACHED BY 


practically flat opening. The binding strap also serves to 
fasten the covers together when closed. 

“Renew” affords remarkable facility in inserting and re- 
moving sheets. The leaves are held with absolute secur 
ity and in exact alignment. 


U. S. Patent Offered on Coin Counter. 


G. Holtland, Markt 12, Winterswyk, Holland, has de- 
vised a coin counting device. It is patented in Holland, 
and application has been filed for a patent in the United 
States. Mr. Holtland is prepared to dispose of his rights 
in the United States. There are no moving parts. It is 





HOLTLAND COIN COUNTER. 


automatic in delivering the exact number of coins for 
which it is set. 

The apparatus consists of a board with diagonal groves, 
along which the coins are conducted and counted auto- 
matically. 


A demonstrating coin counter is in the United States. 


sar xX 
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720 Tribune building, 


“RTZ"—A Type Cleaner. 


For a short 
Appliances, 


The lines of the F. S. Webster Company, 332-42 Cor 
gress street, Boston, Mass., have been amplified by the 
production of “RTZ,” a type cleaner used on _ type 
writer type, platens, keys, Multigraph type and all metal 
parts. It is packed in large (about four ounces) size, r¢ 
tailing at 75 cents, and small (about two ounces) size, ré¢ 
tailing at 50 cents. A swab stopper and felt wiper aré 
included, all packed in an attractive individual box. Six 


bottles are packed in a striking counter display yx 


Superior Stencil Writer. 


The Superior Stencil Writing Machine Company, In 
432 Austin Place, New York, N. Y., is preparing a new 
stencil cutting machine for the market. It is in effect 
a typewriter with a short platen. The machine its sten 
cils, and writes mailing directions, etc., o1 the stencil 
card 

A Memory Jogger. 

A new reminder has recently been placed on t market 
in which the page is held in place by a new and ingenious 
method known as the “Snap Fast,” in a flexible cover, so 


thin and pliable it can hardly be felt in the pocket Chis 





THE DISPLAY CARTON IN WHICH THE REMINDERS ARE 


PACKED. 


device is made by the Robinson Manufacturing Company of 
Westfield, Mass., and is known as the Robinson Snap Fast 


reminder. The cover is made of the company’s special 
“Exceleather” material. These reminders are shipped in 
two dozen assortments with a supply of extra fillers. Thi 


sees 


Senter ereeeeeses scones, 











ROPINSON SNAP FAST REMINDER SHOWING CON 
STRUCTION. 
assortments are packed in attractive display cartons. The 


new reminder takes the Robinson perforated coupon pad 
having a special coupon for each note which is torn out as 
attended to. 
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Millionth Oliver a New Model. 


Che Oliver Typewriter Company placed its new model 
11, the Oliver “Speedster,” on the market July 1. It sig- 
nalized the advent of the improved machine by giving it 
the serial number, 1,000,000. Model 11 embodies all of the 
time-tried features which have characterized the Oliver 
machine, with the addition of refinements which enhance 
the working qualities, and conveniences which lighten the 
dav's work. 

A new escapement has increased the speed of 
beyond human possibilities. Type cannot be 


Model 11 


piled or 


jammed on the Oliver “Speedster.” This advancement has 
been accomplished with a lightened touch. 

The carriage takes a sheet of paper 10% inches wide, 
with a writing line nine inches wide The stenographer is 


enabled to write on extra wide envelopes, and to fill in on 
printed forms wider than the conventional standard 
Ribbon operation is simplified on the Oliver “Speedster.” 
An automatic ribbon reverse that is positive in its action 
makes it unnecessary to touch the ribbon until it is entirely 
worn out. It obviates frayed ribbons and indistinct work. 
The Oliver Typewriter Company has consistently refused 
to adept the automatic ribbon reverse until it was satisfied 
that the device was positive in its action, and trouble- 
proof. The experimental department has given much 
study and trial to the various possibilities, but until the 
‘Speedster” took form was not content with previous 





THE 


OLIVER 


“SPEEDSTER” —MODEL 11 

ideas. \ three-position ribbon movement is also new. A 
button controls the writing position of the red and black 
sections of the ribbon, and permits throwing the ribbon 
f position, for stencil cutting, making carbon im- 
pressions for photographic reproduction, etc. 

The Oliver “Speedster” has an automatic paper register. 
With the marginal stops set for a normal margin, the oper- 
ator can feed in the paper to produce a predetermined mar- 
gin, such as one inch, 114 inch or two inch It is a prac- 
tical convenience for the typist engaged on diversified work 
which necessitates frequent adjustment of margins. 

The new commercial keyboard, while adhering to the 
three-row arrangement, enables operators familiar with 
other makes of typewriters to transfer to the Oliver. There 
is no loss of time or inconvenience in making the change. 

Keytops have been perfected, a slight rim at the edge 
eing sufficient to anchor the fingers firmly, without dis- 

ymmitort. 

Model 11 represents the greatest Oliver achievement in 


out of 


noise reduction The operation is as quiet as it can be 
made without sacrificing power and speed. 
A Pocket Memo Pad. 

The house of Vawter-Luckett, Ltd., of Toronto, is put- 
ting on the market a pocket memorandum book in loose 
leaf form, called the Mem-O-Pad. The cover is of heavy 
double-coated Sterluck leather, having sewed edges and 
pocket for cards and an insert pocket for the back of a re- 
movable pad holding the sheets. It comes black, red 
and blue, end opening or side opening as desired. Extra 


refills are provided for at a small price. 


Coin Wrapper Indicates Contents. 
Youmans 


shows au- 
and 


\ simple wrapper for coins is made by The 
Coin Wrapper Company, Cincinnati, Ohio. It 
tomatically the denomination of the contained, 
their total 


coins 
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Hedman Offers New Model Check Writer. 


The Hedman Manufacturing Company, 28 East Huron 
street, Chicago, Ill, has perfected its new Model T check 
writer, embodying improved features. In connection with 
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NEW MODEL T “F & E” CHECK WRITER. 
increases in manufacturing efficiency the company has been 
enabled to return to pre-war prices. The machine sells 
for $45.00, effecting a saving of twenty-five per cent for 
purchasers. The new model represents many months of 
experimentation, and a considerable investment in dies 
and machinery. Most of the improvements are technical 
in nature, and not readily described. Important new fea- 
tures are newly-designed type and platen, enabling Model 
T to macerate thoroughly the numeral imprint through 
check paper as heavy as 36-pound. The pedestal has been 
re-designed for additional strength, the main shaft en- 
larged, position gauges improved and a smooth-working.” 
mechanism assured through the lessening of friction. 

The standard Model T is done in green enamel, satin 
finish, with nickel trimmings. The “Premier” Model T 
is mahogany grained, satin finish. It prints up to $999,- 
999.99, and has special check shelves. The Hedman Manu- 
facturing Company emphasizes its conviction that “there 
is safety in numbers,” and makes its machines to print 
Arabic numerals. 


Accurate Binding With Prong Fasteners. 

The “Neatafile” punch is marketed by the Office Appli- 
ance Company, 17 Battery place, New York, N. Y. It is 
made to prepare files for binding with fasteners of the 
“McGill” type. A gauge at the mouth of the punch pro- 
vides for the correct position of the slot made by the 
“Neatafile.” Fifteen to twenty sheets can be punched at 
one operation. By the use of this device the files of 





UNIFORM BINDING. 


PUNCH FOR 


“NEATAFILE” 


letters. vouchers or other papers are squared up, facilitat- 
ing fingering. x 
The “Neatafile’ punch is made of steel, about the size 
of the conductor’s ticket punch. It is well-made and 
neatly-finished: the weight is about five ounces. 
" (Continued on Page 135.) 
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The Song of the 
Catalogue Fiend 


(Adapted) 


C. V. Bartlett, of the Irving-Pitt Manufac- 
turing Company, found time to erect an 
Iliad, or something like that, to the indivi- 
dual who devotes his energies to the pro- 
duction of catalogue matter. 


This page is devoted to the heroes of the 
scissors, the paste pot and the midnight oil. 
The heroes will realize the justice of the 
theme. It is, also, a recognition of the trade 
paper make-up, who wrestles with Time, the 
Three Dimensions and the ‘copy howl’’ 
every issue. 








We're the goats of the organization, 
We are cursed and despised of men; 
Though we struggle and rave, we are doomed 
lo slave, 
Next door to the Salesmen’s den. 
We cut and we paste till noonday, 
We paste and we cut till night, 
But with all our skill, let us try as we will, 
We can't get the damned thing right. 


The Salesman goes out in the morning 
And calls on his trade with glee; 

The purchasing guy does nothing but buy, 
His hours are happy and free. 

The credit man fools with his blacklist 
And trade acceptance and dun, 

But we are the nuts who juggle with cuts 
From morn till the setting sun. 


So we play with our picture pussle, 
And we build to the best of our ken, 

When the word comes across from the office 

Doss 

To do it all over again. 

iVe’re told to take out and put back items 
Till our brains are in a whirl; 

Then we tear our hair and in dark despair, 
We pass the buck to “Farrell.” 


We toil with the “stiff” ring binders, 
At the memo line we slave; 

Our teeth we gnash, over records of cash, 
And at “Ledgerettes” we rave. 

We pale at the name of price books, 
Indexes our fury start, 

And we curse and storm at all bank forms 
And thetr hundred and something parts. 


We are sick of “Adapto” columnars, 
And ledgers are bitter pills; 

We could take the axe to the income tax 
And the maddening list of bills. 

We're fed up on A BC systems, 
On diaries and all such reminders, 

And we'll spoil the map of the venturesome 

chap 


Iho mentions sectional binders. 


There’s a Throne aloft in high Heaven 
Where the angels with joy await 

To seat on High the thoughtful guy 
Who sends us a full page plate. 

But a pit is dug deep down in Hades 
Where a lost soul will never be missed, 

And it’s down below that the bloke will go | 
Who says, “Listen, they've changed the list 


So we cut and we fit at our leisure, 
And we fit and we cut in our haste; 

Printers’ ink is our favorite drink, 
And we lunch on a pot of paste. 

We break all the ten commandments, 
And we curse till we raise the roof, 
And our heartless days we spend in a maz 

Of pages of galley proof. 


Mayhap if we toil on forever 
And the weeks and months go by 

By hook or crook we'll complete the boo 
‘If we don’t get disgusted and die. 

But we'll look for a saint's translation, 
And seek for a place in the sun 

When in course of years we drop our shea 
And we get the damned thing done. 


CEE EEE ER 


O, gentle reader, if you happen to be of 
the fortunate group which toils not 
nor spins, until the catalogue is 

printed and distributed, give a thought to 
the trials and tribulations of the catalogue 
man. Consider his hard lot, forgive his 
unintentional errors, overlook his unhappy 
moods, and sell—sell—sell! 


CHICO 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn street, Chicago, and the staff 


at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 


happy to be of any possible service. 


Chicago, there will be found the same desire to serve. 


While the facilities at New York are not so many as at 


United States manufacturers 


or their representatives, traveling abroad are cordially invited to call upon 


Office Appliances’ London correspondent, Mr. 


W. Teignmouth 


Shore, Surrey House, Victoria Embankment,W.C.2. Mr. 
Shore's knowledge of office equipment business and 
its possibilities in Great Britain make 
his counsel valuable to those de- 
siring to cultivate the 
British market. 


LONDON NOTES AND NEWS 


Surrey House, Victoria 


Embankment, 


London, W. C. 2. 


OOM! No, there is not a trade boom this side of the 
B big water, either in office appliances or in any other 

line. But from every quarter, from the North, the 
South, the East and the West of our island, from manufac- 
turers and from agents, from importers and from exporters, 
comes the news that things are on the move upward. But 
there is not a BOOM! Indeed, bearing in mind what we all 
learned scme three years ago, we do not want a boom, but 
do gladly welcome what we are getting, namely, a steady 
all around move in the right direction. The views of a 
fresh and acute mind upon conditions amid which we have 
so iong been living and battling is always helpful. H. W. 
A. Dixon, whe founded in 1905 the Columbia Ribbon and 
Carbon Manufacturing Company, is now paying his first 
husiness visit to this country and gives ine this fine piece 
of cheerfulness: “It is most pleasing to me to re-visit this 
country and to find distinct signs of improvement in recent 
trade conditions, which I am assured bear evidence of 
increasing as the year advances. From my own conclusions 
and investigations I certainly feel that there is an undoubt- 
ed upward tendency and, acting upon this strong conviction, 
[ am arranging, in conjunction with Mr. F. J. Allen and my 
brother, Mr. J. F. E. Dixon, to largely develop our sell- 
ing and manufacturing organization in order to cope with 
the greatly increasing demands I am glad to find on 
this side. It is also very gratifying to me that the British- 
American exchange is getting much nearer to normal, as 
this should greatly International trade after the 
uncertainty which has so long prevailed.’”’” When a keen 
business man backs his opinion, one may fairly take it 
that his views are sound. In support comes this from F. 
H. Morse, Managing Director of the Royal Typewriter 
here: “Mr. T. T. Malleson, Export Manager of the Royal 
Typewriter Company, Inc., is at present on the Conti- 
nent over the Royal organization and holding 
conventions of the various representatives in the dif- 


assist 


lox y%king 


ferent countries. He reports excellent progress and im 
proved conditions, and has been successful in closing 
many large orders. I held a meeting of agents in the 


vicinity of Manchester last week at Manchester. All re- 
ported improved conditions. After the close of the meet- 
ing, the Agents were taken to Southport, where they 
visited Oakworth College to see a wonderful demonstra- 
tion of fast and accurate typewriting by the Oakworth 
College Speed Team, trained by the Principal, Mr. F. Wil- 
son-Wood.” But I have said enough here and in the past 


on this point, and now it is up to us all not to “Wait 
and See,” but to “Work and See.” 
<--> 


Turning now to matters more directly germane to the 
office appliance business here, I will return to a sub- 
ject upon which I| have written before. It is of such im~ 
portance that it should be kept to the front by every 
American house that wishes to sell up-to-date office equip- 
ment to business men here. Today and for many tomor- 
rows, a great factor in building up good business here 
is educational publicity and salesmanship. A few days 
ago I was talking with the principal of a big mail-order 
firm whose lack of method and whose scorn for office 
appliances is scarcely credible and not at all creditable 
My modest hints that he would save time and money and 
secure economy and efficiency by a thorough overhaul- 
ing and reorganization of his offices were greeted with a 
laugh, and he said, “Oh, yes, I know all you’ve got to 
say and we've tried it! No more for me, thanks!” Know- 
ing my man I closed up and left him to muddle along. 
Of course he is an extreme example, but he is one of 
many, who, after a few feeble efforts at running their 
business in a business-like way, call out, “No more for 
me, thanks!” The fact is that they don’t care to ask any- 
one who knows to teach them what they don’t know. They 
do not realize that office organization is as much an ex- 
pert’s job as doctoring, science and the law. The moment 
my friend has a toothache he rushes off to the tooth man 
for help. But he—and his kind—muddle along (in  busi- 
ness, not seeking advice, often till they are incurable. 
What this leads up to is this: That the salesman of office 
appliances here must not be content with trying to get 
sales for his own particular article. Whatever office ap- 
pliance he is handling will be but a part of the office 
machinery and in many cases he has also to sell the 
fact that to conduct an office efficiently and economically - 
the best machinery and the most effective methods are 
requisite. And he must be backed up in this by the printed 
publicity of every kind issued by the house employing his 
services. It is just the same as it is with marketing a 
piano-player; you must first sell the fact that no house 
is complete without music. 

<---> 

You on your side are not unaware that the retail 
trade is often a stumbling block in the way. This is not, 
as is too often forgotten, altogether the retailer’s fault. 
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Proper and full co-operation between the manufacturer or 
agent and the retailer is rare, but when it does exist it 
pays all parties concerned. The retailer of office appliances 
in this country as a rule needs a big lot of stimulation and 
help. He does not often get it. He is a shy bird and not 
to be caught by sprinkling salt on his tail. But properly 
and consistently handied he will usually “come along.” 
A publicity agent the other day wrote to one of his 
prospective clients thus: “Somewhat to the surprise of 
our clients, we have often stated that our firm ‘conviction, 
based upon experience, is that manufacturers and mer- 
chants have not fully done their duty to the retail trad- 
ers who handle their goods. We know well that the re- 
that 


tailer is not an easy person to tackle, but believe 
the faults are not entirely on his side and that often 
he is either neglected or dealt with upon wrong lines. 


For example, the average shopkeeper and his assistants 


have not had regular or effective training in salesman- 
ship—generally for want of opportunity to obtain such 
training. But he can be helped in this matter and if 
the assistance is tactfully given, it will be gratefully 


accepted.” And “there are many other directions in which 
the retailer can be ‘educated,’ such as in up-to-date meth- 
ods of displaying and of local publicity. He can be shown 
the advantage of ‘pushing’ goods he has stocked instead 
of allowing them to sell, or not to- sell, themselves; and 


how to do so.” All this is elementary; you all know it; 
we all know it. But it is frequently the obvious that 
is overlooked in business and I have ventured. this. bit 


of preaching upon an old text, not because my gifts as a 
sermon-slinger are of high quality, but because quite 
recently I have found American business men over here 
overlooking these very elementary facts. A business man’s 
education does not cease—if he is alive—until he settles 
down underneath a tombstone. This applies to both seller 
and buyer, to both maker and user. 
<*> 


Mr. Walter D. Morgan, formerly managing director of 
the Royal Standard Typewriter, underwent a very serious 
operation for chronic appendicitis in Paris last month, and 
his many friends will be pleased to know that he has 
passed through it in good shape and is rapidly recovering 
his strength. Mr. Morgan is general sales manager of the 
Auto Ordnance Corporation of New York. 


New Typewriter and Stenography Journal in 


France. 


M. Jean Marg, 10, Rue du Petit-Bois, Charleville (Arden- 
nes), France, has established a new journal having the 
somewhat formidable name, “Union des Steno-Dactylo- 
graphes & Comptables des Ardennes.” (Union of the 
Steno-Typewriters of Ardennes.) This journal was estab- 
lished for the purpose of assisting unfortunate young men 
remaining without a commercial education for five years in 
the department of Ardennes, to acquire the necessary train- 
ing to insure therh a fair chance in life. The department 
of the Ardennes was the only one which was entirely oc- 
cupied during the war. The journal will be sent to young 
men who have not the means to subscribe free of charge. 
The work which M. Marq is doing should receive support 
from all persons interested in educational matters. 








European Fairs and Exhibitions. 

The 1922 Fair will be held September 
3-18. Detailed information and descriptive literature can 
be obtained from the Bureau of Foreign and Domestic 
Commerce, Washington, D. C., or its district offices, listed 
under the classification, “For the Attention of the Manu- 
facturer.” 

The Third International Sample Fair of Czechoslovakia 
will be held at Liberec (Richenberg), August 12-20. It will 
be followed by the Autumn Sample Fair at Prague. Com- 
munications regarding the Liberec fair may be addressed 
to Messeamt, Wienstrasse 20, Liberec, Czechoslovakia. 


Trieste Sample 


Germans Regaining Argentine Paper Trade. 


American paper products practically controlled the book 
and writing paper markets of Argentina in 1920. This 
trade had been in the hands of the Germans before the 
war. A little less than half of the newsprint, book, card- 
board, writing and wrapping imported in 1920 came from 
the United States. About the middle of 1920 the rise in 
dollar exchange gave Germany and other European coun- 
tries an opportunity to ga‘’n a foothold in the Argentine 
trade. 
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Ribbon and Carbon House Opens Italian Branch. 


The Columbia Ribbon & Carbon Manufacturing Com- 
pany at New York, N. Y., announces the opening of a 
branch office at 49 Via Paolo Frisi, Milan, 19, Italy, in 
charge of R. A. Bignami, who has been covering Europe 
for the company for the last several years. A fairly com- 
plete stock will be carried at Milan so that most orders 
can be taken care of from that point. 


Manufacturing . Activities in Argentina. 


An item in Commerce Reports states that there are two 
small factories in Buenos Aires, Argentina, manufacturing 
carbon paper. Considerable quantities of blank books, 
pasteboard boxes, postals, envelopes and paper streamers 
are now manufactured in Argentina. The importation of 
these articles has been decreasing. 
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DEMONST RATING THE POPULAI 
INTEREST IN THE MECHANICAI 
PENCIL IN SPAIN.—A Display Poster 
Arranged by Alberto Escubos & Com- 
pany. Barcelona, Distributors in Spain 
for The General Fireproofing Com- 
pany. It Is on a Prominent Street 
The Sign Is Fourteen Meters Square 
and the “‘“G-F”’ Trade Mark Is in Yel- 
low and Gold. [Courtesy of The Gen- 
eral Fireproofing Company. 








Commercial Teaching at Constantinople. 


The Constantinople Woman's College, Constantinople, 
Turkey, offers a course in commercial training as well as 
academic work. The commercial classes embrace instru 
tion in bookkeeping, typewriting, filing, etc. The school 
is unable to meet the demand from business men in Con- 
stantinople for office and professional workers. The Con- 
stantinople Woman's College is the only institution of its 
kind of importance East of Vienna. The attendance varies 
from 200 to 600, averaging about 500. Nearly 100 students 
are taking comme rcial instruction. a 

Dr. Mary Mills Patrick, president of the school, is in the 
United States to enlist the aid of America in supporting 
and developing the Constantinople Woman's College 





Printing Seventh Industry of South Africa. 


Vice Counsel Charles J. Pisar reports from Cape Town 
that printing is now the seventh industry of South Africa 
A number of Monotypes are in service. Due to the ex- 
tensive use of loose leaf devices and card index systems 
bookbinding has not progressed of late years. Two firms 
have installed modern copper plate printing and steel die 
stamping plants. Heretofore steel plate letter heads were 
imported. 
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German Producers Plan Commercial Propaganda. 
Che I i 


which its the council of 


board of the Leipsig Fait 


the town of Leipsig, Germany, are about to invite all large 
nufacturing and exporting firms in Germany to join 
a strong propaganda in foreign countries arge sums 
are to be spent for advertising in trade papers of the dif 
erent foreign countries. A convention will be held at an 
rlv date, composed of large concerns in Germany, boards 


o i 
f trade and the principal exhibitors at the 
\t this convention those present will 
or the accomplishment of the purpose intended, 

to advance German trade in other 


Leipsig fair 
measures 
namely, 


discuss 


countries 


take the form of 


The propaganda contemplated will 
idvertising foreign commercial periodicals, trade papers, 
ote 
German Cable Addresses Cost More. 

he fee for registering cable addresses in Germany has 
been increased from 180 paper marks per annum to 400 
paper marks. Registry of cable addresses in Germany is 
important as the post office handles all cablegrams filed 
ind received in that country. The post office constitutes 


1 


the only official bureau of addresses 


Kardex Organizing Plant in Germany. 


The American Kardex Company, North Tonawanda, 
N. Y., is preparing to manufacture in Germany. A plant 
ill be established at Frankfort-on-the-Main, equipped 
vith machinery made in the United States. It will pro- 
duce for distribution in continental Europe, Great Britain, 
Scandinavia, Northern Africa and the Orient 


Writing Paper in Tientsin District. 
Writing paper consumed by the foreign 
Tientsin and Peking is 


communities in 
supplied large ly 
\merican paper 


through British 
sales are diffi- 
with the 


is esteemed, but 
ost is so high that it cannot compet 
product. 


houses 
ult, as the 


Japanese 


German Yardage Indicator. 

Shipments of yard goods from Germany now include a 
paper tape divided into yards and meters. This is rolled 
in with the goods, and indicates the amount of cloth re- 
maining in a cut bolt The plan avoids unrolling cloth to 


determine the amount on hand, for inventory and other 
durposes. 
Philippine Hemp in Japanese Paper. 
Japanese paper mills consume about 12,000 bales of 
Manila hemp (abaca) each month Low grade material 


is used, although the higher grades of hemp can be pulped 
it lower cost for chemicals. 
Latvian Procedure on Unclaimed Mail. 

Parcel post packages for Latvia may be 
position as follows: 

(a) “If not deliverable, abandon.” 

(b) “If not deliverable as addressed, deliver to ae 

Parcels will be held at the office of destination thirty days 
vefore acting in accordance with the marking Parcels not 
so designated will be returned at the sender’s expense. 


marked for dis- 


American Express Office in Jerusalem. 
_ The American Express Company has established an of 
fice in Jerusalem, on the Jaffa road opposite the Allenby 
hotel. For the present the only business handled will be 
in connection with travel tours. Olaf Lind is acting 
manager 


Ghent International Exposition. 


An international exhibition of the mechanical and elec- 
trical industries was opened at Ghent in June, anda will 


classifications 
typewriters 
work, 


October. There are thirteen 
Under Section VII. are found 
apparatus, Class 28; metallic cabinet 


continue until 
of exhibits. 
ind various 
Class 29. 


Some Attractive Canadian Window Displays. 


The houses of Grand & Toy, Ltd., Toronto, Ont., and 
D. J. Young & Company, of Calgary, Alberta, believe in 
attractive window displays as a means for drawing trade. 
Recently, they exhibited windows containing pencils and 


pencil products with great success. 


APPLIANCES 


For July, 1922 


The House of Grand & Toy accompanied its window dis- 
) l 


plays DY suitaDie newspaper advertising of an educational 
character These advertisements were clever and interest- 
ing, historical and educational. Here is the manner in 
which one of the advertisements starts out. It is entitled 
the “Origin of the Eraser.’ “The Spaniards who followed 


Columbus to the western world sometimes saw the natives 
playing with bails made of the hardened milky juice of cer- 
tain tropical Early in the eighteenth century, it was 
discovered that this substance would erase pencil marks.” 
The advertisement then proceeds to a discussion of the 
manufac A similar advertisement on pen- 
cils ted entitled “The First Pencil,” which gave 


trees. 


ture otf erasers 


was presel 


the early Egyptians credit for discovering that metallic lead 
could be used to mark their writing material. The Romans 
also used thin rods of lead. It was not until many cen- 
turies later that the useful qualities of graphite were dis- 





PENCIL WINDOW OF GRAND & TOY, LTD., TORONTO. 


covered and the real pencil industry came into being. Dur- 
ing the time when the pencil advertisement was running, 
the house of Grand & Toy, Ltd., presented a display in 
its Wellington window featuring six high-class 
framed pencil drawings by Earl Horter. These drawings 
were loaned to the store for a period of one week and illus- 
trated the work which skilled hands can do with the high 
grade drawing pencil. Various lithographs and cut-outs in 


street 





CALGARY. 


WINDOW OF D. J. YOUNG & CO., 
full color as well as smaller display cards illustrated var- 
ious grades and types of pencils. Near the framed pictures 
were placed bottles of graphite and ore and two interest- 
the manufacture of 


ing process cards showing steps in 
pencils. Hand-lettered cards described the different mate- 
rials used. 


The window display shown by D. J. Young Company of 
Calgary was said to have been a very effective affair. -It 
featured pencils and was arranged by the store’s own win- 
dow dresser. Two each of some ten different window 
cards and cut-outs were used and good use was made of 
the boxes and cartons in which pencils are packed. Hung 
just inside the window on thin threads were a number of 
individual pencils. Some fountain pens were a'so sus- 
pended in the same manner. 

For the descriptions of the advertising and window dis- 
plays of the foregoing firms we are indebted to the Joseph 
Dixon Crucible Company of Jersey City, N. J., who also 
supplied the illustrations 
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Honors to Mr. Capra. 

Cavalier Arrigo Capra has been honored by the king of 
Italy with the cross of Cavaliere Ufficiale,” an important 
distinction. About a year ago Mr. Capra received from 
the king the title of Cavaliere of the Italian Crown. It is 
rather remarkable that these distinctions have come to a 
man who is only thirty-three years of age. Mr. Capra, 
after his father’s death, took up the business of A. Capra & 
Company at Palermo. He has materially increased it. 
The company is now agent for Ita!y of well known Ameri- 
can typewriters, adding machines, ribbons and carbons, 
check writers, etc. 





CAVALIERE UFFICIALE ARRIGO CAPRA. 


3ologna, 
etc., and 
Firenze, 


Milan, Genoa, 
Somalia, 
Cagliari, 


The agencies in 
Asmara, 


Catania, 


company has 
Naples, Castellammare, 
branches at Rome, Messina, 
Tripoli and Bengasi. 


Oparlograph to Open American Branch. 

General Manager Fabian of the Oparlograph Company 
(Hurwitz & Company), Berlin, C2, Stralauerstrasse, 56, 
came to the United States late last May to look over the 
ground and to open a branch house in the United States. 
The firm is very well known in Germany and before the 
war was preparing to launch an energetic campaign for 
business. Its activities have again been resumed and no 
doubt Mr. Fabian, who has many friends in the United 
States, will succeed in making a suitable connection and 
establishing a house for the outlet of his company’s prod- 
uct. The factory at Berlin is well equipped and has a large 
productive capacity. 


Zurich House Equipped to Aid American 
Manufacturers. 

The house of Henry Michel & Company, Zurich, Swit- 
zerland, is headed by a gentleman who is a_ graduate 
mechanical engineer with an extensive training as an in- 
dustrial and efficiency expert. This house, having heard 
that manufacturers of office appliances in the United States 
intend in some cases to open branch factories in Europe 
for reasons of economy, offer their services in making the 
necessary researches as to how and where such enterprises 
should be undertaken. The company knows thorough y 
the labor and manufacturing conditions in France, Ger- 
many, Switzerland and other countries, and in addition to 
industrial experience, is thoroughly acquainted with the 
office appliances branch, representing in Switzerland such 
devices as American dictating machines, addressing ma- 
chines, envelope openers, etc. 

Henry Michel & Company are also interested in suitable 
patents or licenses for the production or sale of office appli- 
ance devices in Europe. They are prepared to take up 
desirable patents and arrange for their sale to persons or 
concerns who will properly exploit them. 


Dutch Stationers Organize Business Exhibition. 


At the last annual meeting of the Dutch Stationers’ As- 
sociation held on April 27, it was decided that, in combina- 
tion with the sister asscciation, The R. K. Hanza-Bond of 
Book Dealers and Stationers, to organize a business ex- 
hibition, opening November 11 and closing November 26. 


Page 34 OFFICE APPLIANCES For July, 1922. 


yD 


Amsterdam in the “Paleis voor 


situated in the 


This exhibit will be held in 
Volksvlijt.”. This exhibition hall is nicely 


center of the city of Amsterdam and is often used for busi- 
ness exhibits and trade shows. The exhibition wil! be ar- 
ranged after the manner of similar business shows in 
America, England and Germany. Everything used in the 
office will be shown from the steel pen to the most compli 


cated office machine. Here will be found all sorts of type 


writers, adding and calculating machines, printing ma 
chines, duplicators, addressing machines, stamping ma 
chines, dictating machines, check writers, bookkeeping ma- 
chines, ete., etc. Office furniture in wood and metal, card 
systems, loose leaf devices, strong room installations, tele 
phone and radio installations, drawing appliances and the 
like will be featured. The committee expects to arrange 


a museum of typewriters from the first machine made to 
the last and most improved model. Speed tests in type 
writing and short hand will be held, followed by lectures 
from prominent experts. 

We are indebted for the foregoing information to our 
friend, Richard Weiniger, an experienced office equipment 
man of Amsterdam. 


Scholastic Honor te Waterman Youth. 


An average of 87.43 per cent entitled Frank Dan Wate: 
man, Jr., the rank of head boy at the Lawrenceville school, 
Lawrenceville, N. J. He is the son of Frank D. Water 
man, of the L. E. Waterman Company. A consistent rec 
ord of excellence has been achieved by Frank Dan Water 
man, Jr. He plans to attend Princeton in preparation fot 
the degree of bachelor of science. 

An Australian Pencil Window. 
The house of Vele & Pearson is an enterprising stationery 


establishment at Sidney, Australia. They make a feature of 
their window displays which they regard as among their 
most important publicity factors. A pencil display exhibited 
by this house in its windows recently was photographed, 
and the Australian agent of the Joseph Dixon Crucible 
Company, William Lewis of Sidney. forwarded the photo- 








we: 





PENCIL WINDOW.—Cut by courtesy The 


Dixon Crucible Co. 
7 his pict re 1s repro 
{ 


AN AUSTRALIAN 

Joseph 
graph to his house at Jersey City. 
duced above and no doubt will be of interest to readers of 
Office Appliances, showing as it does the importance which 
the stationers in far away Australia attach to up-to-date 
window displays. 
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Trade in British West Indies. 


American Trade Possibilities of Office Equipment in That Scc- 
tion. Being a Study of Economic Conditions Affect- 


ing American Exporters—By Jennie Beisler. 











PARK STREET TRANSFER, TRINIDAD, B. W. I. 


their adjacency to the United States, renders compe- 

tition with European manufacture the eternal question 
of time and facilities as to deliveries as compared with loy- 
alty of clan and patriotism of mother country’s productions 
—a truly positive and negative exigency that can be de- 
scribed as an irresistible force coming in contact with an 
immovable body. 

British Subjects, the British West Indies, are pre-emi- 
nently law abiding. The atmosphere is charged with a 
loyalty for England; English manufacturers, therefore, 
with little system and no modern methods of advertising 
are obtaining nearly 100 per cent possibilities with their 
This is the irresistible force. 


T tn geographical location of the British West Indies, 


productions 

American Manufacturers with almost reckless abandon 
of existing traditions—launching expensive campaigns— 
giving timely service—applying the human touch to aill 
answers of inquiries—and, above all, producing goods. 
This is the immovable body. 

Therefore, according to my deductions the American 
exporter has an EQUAL opportunity to supply the needs 
of the British West Indies, provided he maintains his 
force of argument by their continual applications. 





It may be advisable to inform American exporters that 
in the British West Indies the people are nationally Eng- 
lish. Quite a number of exporters are evidently under 
the impression that because Cuba, Columbia and Venezu- 
ela are nationally Spanish the business men of the British 
West Indies prefer catalogs and trade literature printed 
in Spanish. While Spanish is an acquisition in Trinidad 
because of the trade possibilities with Venezuela an Ameri- 
can catalog printed in Spanish is nearly useless to a busi- 
ness man in the British West Indies. 

American exporters should make it a point to send 
catalogs which are printed in English to the British West 
Indies. Spanish catalogs should be sent only when they 
are so requested. y ; 

Trinidad is the most important island in the British 
West Indies, although it is not the largest. It is second 
in size, after Jamaica. Port-of-Spain, the principal city 
of Trinidad, is truly cosmopolitan. In proportion to its 
size, it is no excess of fancy to compare this city with the 
city of New York. Apart from the latter’s subways, ele- 
vated railways and skyscrapers and, of course, the ob- 
vious wealth, Port-of-Spain has all other elements. All 
races and nations are represented—and there are com- 
munities of different clans the same as in New York City. 
Port-of-Spain is really the Standard by which other towns 
in the West Indies are judged, and so the conditions there, 
as affecting Office Appliances, are also true in ratio with 
other towns 

Trinidad Typewriters. 

Among them is the ne’er to be forgotten Yost type- 
writer. The oldest models to and from the repairers— 
the maintenance of a Yost pad department at leading sta- 
tions, all tangible evidence of British loyalty for British 
production. i tes 

The Empire typewriter is also a favorite, but American 
competition with portable typewriters has affected the 
distribution of this machine. It is sold, however, to a 100 





per cent Britisher on the representation of “Made in 
England.” 

Before the war, the Adler typewriter was sold by their 
agents, Messrs. Gerold & Scherer, of Port-of-Spain, Trini- 
dad. I understand that they were the first to introduce 
the installment system as applied to typewriters. It will 
be difficult now to sell the Adler in the West Indies as 
the people there have not as yet been educated on the 
diplomacy of nations. The propaganda to maintain loy- 
alty to the British flag and to enlist the sympathy and 
co-operation of Colonial colonies during the war was 
necessarily directed against Germany, and especially was 
it emphasized that German manufacturers must be com- 
pletely ostracized. 

In England there is more understanding of these grave 
issues and imports from Germany are already re-estab- 
lished there, but the natives of the West Indies, lest Eng- 
land forgets, need to be reminded of the fact that Ger- 
many is essentially a factor in the industries of the world. 
Yes, the natives of the British West Indies should not be 
abandoned to their conception of Germany such as she 
was described during the war, to the British subjects in 
the West Indies. 

The Imperial Barlock typewriter has some staunch sup- 
porters, but comparatively little demand. 

Apart from the belated continental typewriters not men- 
tioned above. 

The American Typewriters. 

Inquiries were made as to which United States type- 
writer came first to the West Indies. The majority of 
opinion rested upon the Remington as the pioneer in the 
business; Smith-Premier as second. 

At this stage of innovation the local governments were 
persuaded to adopt time saving devices and typewriters 
were installed in the offices of the colonial secretaries. As 
secretarial to the governments and ex-officio advisers to 
the governors, their examples were followed by others. 
Slowly but surely other departments of the civil service 
made installations of the typewriter, but it was not used 
with any degree of frequency. 

Later the Underwood came. Although I failed to locate 
the manufacturer’s agent for this machine, I found it on 
sale by Messrs. Smith Bros. & Company, “The Bonanza”— 
the largest department store in Trinidad, as dealers, who 
also sell the L. C. Smith, Oliver and other United States 
made typewriters and with the exception of the Empire 
(agents: Edgar Trip & Company; Barlock, agents Steph- 
ens, Ltd.; and Adler, agents Gerold & Sherrer), also sev- 
eral other continental typewriters. 

The Underwood found many admirers in commercial 
and legal houses as well as in government offices, but the 
local governments are loath to dispose of antequated 
models and so one can see a latest model Underwood 
tete-a-tete with a first model Yost or blind Remington. 

The Royal Victoria Institute included a typewriting de- 
partment in its curriculum and installed the Barlock. Mr. 
B. H. Stephens (deceased), of the Stephens, Ltd., at that 
time president of the Institute, ex gratia, I understand, 
presented the Institute with six machines. The price for 
tuition was nominal and quite a good many students were 
enrolled in the dual subjects of shorthand and type- 
writing. 

The Remington, however, became a favorite in business 
schools and typewriting was taught principally on this 
machine. 

The Oliver was introduced by Messrs. Bros & Com- 
pany, and was patronized by commercial houses. Also, 
it is now used exclusively by all the officers of the tele- 
graph company throughout the West Indies. The com- 
pany maintain a service of international news which 
they put up in principal thoroughfares and also supply 
the local government and newspapers. I am of the 
opinion that should the Oliver company maintain a cen- 
tral office in the West Indies and extend their installment 
offer in these territories, the result would not only com- 
pensate them but also be profitable to the company. 

The same company, as dealers, introduced the L. -C. 
Smith typewriter, with much success. The Royal No. 10 
was introduced by Messrs. T. Geddes Grant & Company, 
of which Mr. Fred Grant, a Canadian and son of Mr. 
T. Geddes Grant, is a business man of extreme activities, 
with splendid business connections. Under this manage- 
ment the Royal has attained great popularity. 

The Remington visible now represented by Pereria & 
Company, is getting its share of the business. 

Other makes of typewriters have appeared on and dis- 
appeared from the West Indies’ market, undoubtedly due 
to lack of proper representations. The Fox typewriter, 
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I am of the opinion, should meet with better sales suc- 
cess. At the time of writing there are three Fox machines 
in a photographer’s show window (H. Thomas & Com- 
pany). It should be brought more conspicuously before 
the public. 

The Corona portable typewriter was first introduced 
by Huggins & Company. Mr. Huggins, a clean cut West 
Indian, was very energetic and disposed of many. How- 
ever, the Corona is now represented by Dick & Wells, 
who introduced the installment sales campaign in con- 
nection with this typewriter, resulting in an increasing 
volume of sales. 

The markets in the West Indies for typewriters are 
very active and price and quality are the irresistible 
attractions. All standard machines are considered by their 
special features. 

The Singer Sewing Machine Company have offices in 
all the principal towns in the West Indies. Their West 
Indian central office is in Port-of-Spain, Trinidad, and 
they do a considerable volume of business principally on 
the installment plan. The British civil law is favorable 
to the contracting party of the first part and the hued 
purchase system is protected by law “Specific Perform- 
ance” is legally required, and so the installment system 
has no inordinate risks and it is the best system to dis- 
pose of typewriters among small business men, commer- 
cial schools and private individuals. 


Typewriter Ribbons and Carbons. 


The subject of typewriter ribbons and carbons should 
be of interest to all manufacturers of these items who 
are now exporting and also to those who intend export- 
ing to the West Indian market. 

Principally it must be borne in mind that the British 
manufacturers are also on the market and they produce 
and sell an exceptionally high-grade copying ribbon; spe- 
cializing with the purple. The United States manufactur- 
ers can equal and in some instances surpass the quality 
and finish of the British product, but the United States 
manufacturers are not receiving their full share of patron- 
age because they do not specialize in one standard quality 
to conform with the conditions there. Two or three 
grades of typewriter ribbons by one manufacturer, no mat- 
ter how clearly described, produce only a state of doubt 
in the minds of the would-be importer. Manufacturers 
should take in account the climatic conditions of the 
tropics; produce an article of medium grade and quality 
and put their efforts behind it. 

In connection with the typewriter ribbons it should 
be borne in mind that the West Indies are of tropical 
climate and where moisture is used in the states to pro- 
duce a certain effect—there should be a chemical substitute 
to produce the same effect and at the same time impervious 
to climatic conditions by all business houses. 

The standard colors used by all business houses are 
purple, red in the bi-chrone. However, the majority of 
usiness men are users of the old style copying press and 
books; thereforé, copying ribbons are mostly sold. The 
black record ribbons are exclusively used among the legal 
profession. It may be well to state that more ribbons 
are sold to legal men in proportion to their numbers 
as compared with business men, because of the fact that 
legal men change their ribbons more frequently. Of 
necessity this is so due to the desirability of clearness and 
distinctness for recording documents. 

A medium quality carbon paper, retailing at about 
— per hundred, was found to meet all requirements 
there. 

Cash registers are used extensively by grocers and 
saloon keepers but their absence from department stores 
is very pronounced. The National Cash Register Co. are 
+ ae by Messrs. T. Geddes Grant, who maintain 
ofhces in Trinidad and Barbados, and I have no doubt 
that their Mr. Fred Grant is now planning a campaign 
to interest commercial men on the adaptability of the 
modern register to their needs. 

There are a few adding machines in these parts. Al- 
though the sales possibilities are not larger, there is 
epecetuatty for further development. The Royal Bank 
of Canada and T. Geddes Grant are users of the Burroughs 
Adding Machine. 

Other office specialties are represented in the West 
Indies with compartive success. 

The economic conditions of the British West Indies, 
taken as a group, are such as to afford an interesting 
study by American observers. The principal source of 


income is derived from agriculture, featuring cocoa and 
coconuts, nutmegs and other minor products. 
is rich and productive. 


The soil 
In Trinidad the wonderful Asphalt 


Lakes are located. this 


phenomena. 

The deflation on the price of cocoa, owing to its recent 
large production in other fields, has seriously affected the 
source of income of the West Indies. The planters’ pros- 
perity is always reflected on other industries and propor- 
tionately so in their adversity. The situation has become 
so serious that Goot legislation was brought into requisi- 
tion enforcing apsendo moratorium on estate mortgages 
in order that planters may have breathing time awaiting 
an’ upward trend of the market. However, the fluctuation 
has consistently been apparently of a declining grade and 
the cocoa estate proprietors are now face to face with a 
catastrophe. The principal exports of Trinidad and Gren- 
ada feature prominently of cocoa—now cocoa has become 
nearly a drug on the market, as the prices quoted in 
London and New York are out of proportion to the cost 
of production. 

However, by way of compensation, the recently de- 
veloped oil fields at Trinidad are producing considerable 
oil. Elaborate machines for refining, tanks, pipes and all 
the paraphernalia of oil fields are in evidence in these sec- 
tions and just now it is only a question of ship bottoms 
and oil is exported. The political question of English 
monopoly I do not propose to enumerate, but it is re- 
freshing to state that American capital and expert geolo- 
gists and even American owners are found to be in- 
despensable. 

Exploration expeditions in other islands of the West 
Indies have met with fair successes. Oil was found at 
Barbados, the most central Atlantic port, whose geographi- 
cal position is a salvation to the mariners. Nearly all 
ships, sailing from New York to South America, and espe- 
cially those going to Brazil, find it necessary to call in 
at Barbados for re-provisions. The same is true of ships 
coming from Europe; and so Barbados is the greatest ship- 
ping port in the West Indies. 

I observed an immense circular tank place on the shores 
of the Barbados for the storage of oil and I understand 
that it is the intention of the company to run a pipe line 
to the bay, thereby availing themselves of the maximum 
facilities when shipping oil. 

The asphalt lakes at La Brea, Trinidad, are phenomenal 
in their general performance. The majority of the finan- 
cial interests are based on the American capital—princi- 
pally the Barber Company’s of New Jersey. New York 
is the destination of at least four-fifths of. their supplies, 
and so when one walks the avenues and streets in the 
great metropolitan city one literally walks on the product 
of Trinidad. Asphalt is almost unlimited from any source. 
Hundreds of tons of asphalt, removed from the lakes in 
one day, makes no apparent difference the next day. The 
export duty on asphalt is a tremendous source of revenue, 
comparable with other industries. 

Apart from the large sugar estates, factories and dis- 
tilleries, there is little or no manufacturing in the British 
West Indies. A cigarette factory, a soap factory, minor 
products featuring foodstuffs, are the only evidence of 
manufacturing. 

The natives, however, are not dependent on local prod- 
ucts. There are no prohibitive or protective tariffs. Im- 
ports are subjected to an ad valorem duty of 10 per cent. 
Flour and cotton goods are specific at about 6 per cent. 
A preferential duty is allowed on British manufactures, at 
about 2 per cent under the ad valorem. The importers are 
not concerned over this saving, but naturally take advan- 
tage of it when found to be so entitled. The Canadian 
Reciprocity Question was settled by a delegation headed 
by Lord Balfour, of Burleigh, about ten years ago. Quite 
a rumpus was made of the patriotic belief that Canada 
could be substituted for the United States. Practical ex- 
perience has proved the falsity of this belief and Canada 
is only a serious competitor with flour. 

As a result of the Canadian Reciprocity Treaty a prefer- 
ential duty was allowed to apply on Canadian imports 
and also a steamship service touching the principal West 
Indian islands and ports of Grenada was inaugurated and 
now maintained. 

The Social Life, The Racial Questions, Education Facili- 
ties, Recreations. 

I do not think that any trade publication has ever been 
printed on the true racial condition existing in South 
America and the West Indies. Newspapers in this coun- 
try, however, find it in accordance with the wishes of their 
readers to write on the West Indies featuring the Negro 
in a humorous view. Such articles, to say the least of 
them, are misleading. 

The majority of business firms throughout the West 
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Indies are dependent on the talent of colored people and 
over 75 per cent of all the business is owned and con- 
trolled by colored people. 

It is remarkable that the best legal talent in advocacy, 
judiciary and legislative is to be found only among colored 
people. The chief counsel for the oil companies is a 
colored man. Generally the conditions there are radically 
in divergence with the conditions here in this respect. 

Intermarriages of natives with European whites—the 
progeny of these has produced a race that cannot be called 
Negroes and at the same time can they be called white? 
They are courteous and apparently possessing all the ele- 
ments for refinement and culture. 

There is, of course, the rougher element, but there is 
no such thing as racial prejudice; although class prejudice 
prevails. 
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Brazil’s Centennial Exposition. 

Brazil celebrates its centennial this year. Beginning 
September 7—the Brazilian Independence Day—the expo- 
sition will continue until March 31, 1923. Our sister re- 
public is making elaborate preparations so that her anni- 
versary may be observed and celebrated in a fitting man- 
ner. Many nations will have their own buildings on the 
grounds, including Argentina, Belgium, Czechoslovakia, 
Denmark, England, France, Italy, Japan, Mexico, Norway, 
Poland, Portugal, Sweden, Spain, Uruguay and the United 


States. The site of the exposition is on a peninsula ex- 
tending into the harbor of Rio de Janeiro, known as Guna- 
bara Bay. Two plots of ground will be devoted to the 


exposition, one on either side of the peninsula, connected 
by Avenida Rio Branco. 

The North half of the exposition grounds is devoted to 
Brazilian national exhibits. The foreign section is at the 
South end. The building of the United States will be lo- 
cated here, with those of other participating nations. 

The Brazilian section will include the agriculture and 
transportation pavilion, the small industries pavilion, the 
private industrial exhibits, the new market, the states pa- 
vilion—in which the twenty states of Brazil will have rep- 
resentation—the palace of industries and the Fortress of 
Calabouco. 

The United States Government has _ appropriated 
$1,000,000 for the exhibit at the Brazilian centennial. Part 
of this sum will be spent in erecting the official exposition 
building—to become the American embassy after the ex- 
position is closed. It is situated directly opposite the har- 


et 


bor entrance, and commands a view of the famed Sugar 
Loaf Rock, the important landmark of Rio de Janeiro. 
The building will be used for the entertainment of guests 
and housing Governmental exhibits. These will typify 
the development work done under national direction in 
the United States. The exhibits will be chiefly from the 
departments of forestry, mining, fisheries and agriculture. 
Experts from these several departments will be in charge. 
There will be shown moving pictures illustrating scenery 
and industries in the United States, the cities, agricultural 
and horticultural development, forests, mountains, rivers 
and lakes, historic events, important achievements, etc. 
These picture exhibits will enable visitors to visualize the 
natural resources of the United States, and the material 
development of the country. 


The exposition annex will be devoted to foreign indus- 
trial exhibits and heavy machinery. An American com- 
pany is erecting a structure to be known as the American 
Industrial Exhibition building. It will be 575x160 feet, 
housing a large restaurant, soda fountain, band stand and 
lounge room in addition to the exhibit space. Particulars 
regarding space, cost, etc., can be secured from the office 
of United States Exhibits, Inc., 156 Broadway, New York, 


Rio de Janeiro has always enjoyed fame as a city which 
realized to the utmost its natural beauties and advantages. 
In connection with the centennial exhibition a great deal 
of construction and reconstruction is being undertaken to 
provide about thirty miles of boulevards and scenic drive- 
ways. 

The completion of the exposition project and attendant 
development will enable Brazil to demonstrate its progress 
in the arts as well in material things. The plan and its 
execution are exclusively Brazilian. From the original 
concept, restricted as it was by a limited space, to the 
very ornamentation of the buildings, Brazilian talent alone 
was employed. There were involved architectural and en- 
gineering problems of magnitude; ornamentation and dec- 
oration of high order will be demonstrated. Perhaps for 
the first time have Brazilian architects, engineers, sculptors, 
painters and designers worked as a unit and given a free 
hand to symbolize the history, progress and achievements 
of Brazil. Truly a fitting picture in marble and stucco, 
landscape and sculpture, to span the past hundred years 
which have seen Brazil grow strong, virile and potent with 
the independence her patriots won. 





AEROPLANE VIEW OF THE PORTION 


OF RIO DE JANEIRO IN WHICH THE EXPO- 


SITION GROUNDS OF THE BRAZILIAN CENTENNIAL EXPOSITION ARE LOCATED,—The 


3usy Boulevard Avenida Rio Branco Connects 


the Two Sections of the Grounds. Legend: (1) 


The Site on Which the American Industrial Building is Being Erected. (2) North End of Avenida 
Rio Branco. (3) Monroe Palace at South End of Avenida Rio Branco. (4) Site of the United 


States Government Pavilion. (5) Dock Where 


All Merchandise for the Exposition, and Visitors 


as Well, will be Landed. [Illustration by Courtesy of The World’s Markets. 











Making Salesmen’s Time More Effective. 
Printers’ Ink Published an Interesting In- 
terview by C. M. Harrison with A. C. Tobin, 
Chicago Manager for The General Fire- 

proofing Company. 








HILE readjusting things to meet harder selling con- 

ditions, The General Fireproofing Company made 

the astounding discovery that some of its salesmen 
were trying to gain a good living by doing less than thirty 
minutes’ work a day. 

This did not mean that they appeared at the office at 
1 o’clock, worked until 1:30 and left in time to reach the 
ball park to see the teams warm up. Quite the contrary. 
They got to work at 8:30 in the morning and left for home 
at 5:30 or 6 o’clock in the afternoon. But their day, on 
being analyzed, was found to contain less than thirty min- 
utes’ actual productive effort before the potential buying 
power that was brought out by the company’s advertising. 

The problem, which is one of the most vital in sales 
management, was handled by putting in a system requiring 
the salesmen to lay out each day’s activities through mak- 
ing appointments, by telephone or otherwise, with their 
prospects. According to Arthur C. Tobin, Chicago man- 
ager of the company, which makes steel office furniture 
and record cabinets, the outcome has been that a salesman 
now has all the way from twelve to fifteen productive in- 
terviews during the day, as against from three to five 
under the old deal. Instead of thirty minutes in the actual 
presence of their buying power, the average has been in- 
creased from two and a half to three hours. The latter 
figure Mr. Tobin regards as “a big day’s work” for any 
salesman, 

How does The General Fireproofing Company work 
this appointment proposition so as not to cause resent- 
ment? There is no question at all that the American 
business man, taking him as a whole, does not like to be 
approached over the telephone by a salesman, who per- 
haps is a stranger to him, and asked for an appointment. 
European sales managers find their work simplified be- 
cause it is quite the thing over there to make appointments 
with buyers. Especially is this so in England, where the 
appointments, once made, are rigorously observed. 


As It Is Done in England. 


The head of a New York concern, on a visit to his 
London selling office, did not know of this custom. He 
was surprised to find on his selling force a dignified in- 
dividual dressed right up to the minute with all the trim- 
mings, including silk hat, frock coat, spats, and so on. He 
was so splendid and correct down to the finest detail that 
the manufacturer had visions of his being on the payroll 
for a fancy amqunt. He sought his manager for an ex- 
planation. 

“Who is the fellow with the silk hat?” he asked. 

“Oh, don’t be alarmed,” his manager reassured him. 
“He is getting only three pounds a week. I have him here 
to go around and see the clerks who make appointments 
for me and the other men to see the principals who do the 
buying. Personally I am dated up for four days ahead 
right now. It is a good system.” 

The sales manager in question had sold goods in Amer- 
ica for years before going to London. He knew the buy- 
ing customs, therefore, of both countries. He says that 
on account of the appointment system, selling in England 
is at least fifty per cent easier than in America. Mr. 
Tobin, who also has sold goods in Europe, says the same 
thing. 

“There are, however, certain things that have to be done 
in order that a proper foundation may be laid for this kind 
of selling,” Mr. Tobin says. “You must know your field 
thoroughly and center your efforts on the biggest poten- 
tial buying power. In selling our goods we need to see 
the man in charge of a company’s records, who would 
most likely be the secretary or treasurer. Or we have 
to call on the purchasing agent. It is easy to ascertain 
the names of such officials by telephone. And then there 
are the prospects directly produced by our advertising. 

“During the depression there was created a dammed-up 
market for our goods. Once we began capitalizing on 
this accumulation, actual selling was easy—after contact 
was established. But in making the contact we found we 
were slow indeed. Here we learned how exasperating a 
thing delay can be in the presence of large potential sales. 
Our salesmen worked hard, but wasted the larger part 
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of their time in getting to their prospects. It was then 
that we inaugurated the system of making advance ap- 
pointments. And now I am glad to say our story of re- 
sults is different. 

“To get an appointment with a prospect to whom you 
hope to sell goods you must in your first approach awaken 
his interest by the proffer of some kind of service that 
will appeal to him either as being valuable or as some- 
thing he cannot afford to take chances on missing.” 

Sales managers will agree with Mr. Tobin that the 
method of approach is something for the individual to 
decide, and something that can hardly be copied. How- 
ever, the way one of the most successful of The General 
Fireproofing salesmen works it will be of interest. His 
telephone conversation making an appointment with a 
prospect runs somewhat like this: 


The Telephone Appointment. 


“Mr. Jones, my name is Smith. I am planning to be 
in your office at exactly 10:15 tomorrow morning, and am 
wondering if I could see you for five minutes.” 

“What for?” 

“To tell you about a new kind of insurance—to explain 
a service that has to do with the safeguarding of your rec- 
ords.” 

At this point Mr. Jones usually asks Smith whom he is 
with. Smith tells him and then adds: 

“The chances are I can tell you something you would be 
glad to know. We have got onto some new wrinkles in 
the way of keeping records that I know you want to hear 
about. Of course so far as buying is concerned, that is 
a matter we can talk about later or not at all, just as you 
prefer.” 

This salesman’s approach makes a refusal difficult. If 
a salesman is turned down at all, it is likely to be at the 
beginning of a telephone interview. No secretary or treas 
urer is going to say offhand that he is not interested in a 
service that has to do with the safeguarding of his records. 
He is responsible for them. At the beginning of the talk 
he does not know who is at the other end of the wire, not 
having yet been informed of Mr. Smith’s connection. So 
quickly does thought work that he is in a receptive mood 
almost instantaneously, without knowing why. But, if he 
reasoned it out, his conclusion would be something like 
this: 

“T don’t know who this is talking to me. Maybe it is a 
member of the board of directors or one of our largest 
stockholders. I surely can’t tell him I am not interested 
in keeping these records safe. I guess I had better find out 
what is on his mind.” 

There are refusals, of course. But most of the telephone 
calls bring interviews. And the best part of it is that the 
appointments are kept. 

Service being the force that gained the interview, it 
necessarily follows that service must be given. Needless 
to say, the company’s salesmen are well trained in the 
practical problems of office work. They are equipped to 
tell even the expert things he does not know. Their aim 
is to show the prospect the need for certain merchandise 
how he can use it to conduct his business more satisfac 
torily and economically. 





I WOULD RATHER BE 
ABLE TO APPRECIATE 
THINGS I CANNOT HAVE 
THAN TO HAVE THINGS 
I CANNOT APPRECIATE 


FRA ELBERTUS 
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ADAM PIETZ 


Robert F. Salada is 
Pietzs is well known 


re- 


NOTE.—The 


printed from the 


following article by 
American Printer. Mr. 


in the stationery trade where his work holds high distinction. 
The editor of Office Appliances recalls a pleasant visit with 
Ur. Pietz twenty-three or twenty-four years ago, as a 
memento of which his wife possesses a fine example of Mr. 


Pietz’ work in the form of a monogrammed die for stationery. 


HE engraving of steel and copper as a branch of the 
eh printing industry stands high, and among those in this 

branch Adam Pietz, of Philadelphia, is prominent. 
He was born in Offenbach, July 19, 1873, and served his 
apprenticeship as an engraver in that city. When sixteen 
age he migrated to the United States, landing in 
the city of Philadelphia, where he obtained a posi- 
tion as engraver. Later on he traveled to Chicago and 
other western sections of the United States, there spending 
several years working at his trade. 

The 1898 found him established in 

business 1530 Chestnut street, 


vears of 
soon 


the engraving 


year é 
Philadelphia, 


for himseif at 


and he liked the Quaker City so well that he remained 
there ever since. Time came when he opened a studio 
at 1011 Chestnut street. His business steadily increased, 
and in 1919 he moved to a larger studio at 908 Walnut 
street. During the following year he bought a fine, old 
stone mansion on West Clapier street, Germantown, Phila- 
delphia, where his studio is now located. 

For many years Mr. Pietz has been specializing in the 
production of engraved steel and copper plates, steel dies 
and heraldic designs. 

Adam Pietz is more than an engraver. He is an artist 


of versatility, being a painter in oils and water colors, a 
sculptor, a medallist, and an heraldic designer. All of 
arts are utilized to advantage in his engraving work. 
Many of his original etchings have been used for illustrat- 
ing tine books and de luxe catalogs. A large number of 
his bronze portraits and medals have been modeled di- 
rectly from life. He was honored by the sale of one of his 
medallions at the Panama-Pacific International Exposition, 
in San Francisco, California. He has been a regular ex- 
hibitor at the Academy of Fine Arts, Philadelphia. 

The medallion art has always been a favorite study of 
Mr. Pietz, and he has been highly successful in the produc- 
tion of bronze portraits in bas-relie . He has followed this 
line of work merely as a pastime and he derived great pleas- 
ure from it. During the last few years he has made a con- 
siderable number of bronze medals, medallions and me- 
moria! tablets which are now placed in prominent institu- 
tions throughout the United States. 

Two notable bronzes by Mr. Pietz were included in the 
1921 exhibition at the Grand Salon, Paris, France, and these 
works have elicited much favorable comment in view of the 
fact that Mr. Pietz is said to be the first American engraver 
to enjoy the distinction of having exhibited bronze portraits 
at the Grand Salon. 

One of these 


these 


portraits is of Joseph Pennell, the inter- 
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nationally-known artist who resides in Philadelphia. It. is 
done in low relief bronze, size 17 by 26 inches, and it pic- 
tures Mr. Pennell in a familiar pose. The other work is a 
bronze medallion in bas-relief of Parke C. Dougherty, an- 
other well-known Philadelphia artist, but who has lived in 
Paris for the last twenty years. The size of this medallion 
is 15 by 15 inches. Both of these portraits were modeled 
from lite in Philadelphia. 

These two bronzes will be permanently placed in the 
Philadelphia Sketch Club where Mr. Pietz already has hung 
a bronze portrait of Thomas P. Aushutz, the Philadelphia 
artist. 

Adam Pietz attributes his success primarily to the ex- 
cellent training that he has received in the American col- 
leges of art. He has studied in Philadelphia at the Penn- 
sylvania Academy of Fine Arts, the Drexel Institute, and 
the Spring Garden Institute. He has also studied at the 
Chicago Art Institute. He is an active member of the 
Philadelphia Sketch Club, where art is always a dominat- 
ing influence, and he is also a member of the Fellowship 
of the Pennsylvania Academy of Fine Arts. He belongs to 
a number of numismatic associations, and is keenly inter- 
ested in the fine arts generally. 

In the Administration Building of the Philadelphia Navy 
Yard is a beautiful memorial tablet of Stephen Decatur by 
Adam Pietz. A bronze tablet of Doctor Scott, by the same 
artist, is hanging in Huston Hall of the University of 
Pennsylvania. One of the most notable medals designed 
by Mr. Pietz was for the Philadelphia Chapter of the Amer- 
ican Institution of Architects. His Elise Willing Balch me- 
morial tablet, made for the Colonial Dames of America, 
Chapter No. 2, Philadelphia, is a fine piece of work. Among 
his other rte Pa me are medallions of Franklin, Lincoln 
and nce teal 

It is most interesting for one to watch Adam Pietz at 
work in his studio. Practically all of his engraving work is 
done by hand, large-size lettering and other deep detail 
being cut directly on the face of a block of steel by means 
hammer and chisel. The finer lines of engraving, of 
are done with a graver. Mr. Pietz is also an en- 
graver on jewelry, having cut special designs in solid gold 
seal rings for many of his personal friends. 

Mr. Pietz has had the old mansion where his studio is 
now located completely remodeled, and this house today i 
one of the most handsome and substantial buildings of its 
kind in the Germantown district. The house is surrounded 
on all sides by spacious, well-kept grounds, and there is 
a number of grand, old trees which form a picturesque 
scene. During spare-time Mr. Pietz is modeling a beautiful 
fountain which eventually will be placed in the front gar- 
dens of the estate. 

Mr. Pietz owns a collection of medallions, bronzes and 
oil paintings, including several old masters, and visitors are 
always welcome to call and see these private exhibits. 

—Robert F. Salada 


of a 
course, 


Gift and Art Goods Manufacturers Hold Fair. 


Philadelphia, the only city in the United States where 
in the years that have gone, all the art publishers of the 
country came together at one time to exhibit their wares 
in the Calendar Congress and where still there is con- 
ducted the unique institution of a Greeting Card Congress, 
an outgrowth of the Calendar of old, attained the further 
distinction in a recent month of being the first and only city 
in the United States where the manufacturers of Gift and 
Art goods a layed their productions in a_ veritable, 
miniature world’s fair of the industry. Four entire floors 
the Hotel Adelphia were occupied with displays by a 
half hundred manufacturers and importers in which there 
were prominent productions in leather and wood and metal 
for desk ornaments, library appointments and in general 
for office utilitarian and ornamentation purposes. In- 
cluded among those who exhibited were many who pre- 
viously had been at the Calendar Congress of old and at 
the Greeting Card Exhibition in February last and they 
were united in opinion that the Gift and Art Show has 
exercised a greater drawing power in bringing customers 
from all over the United States than any other exhibi- 
tion. So delighted, indeed, were all who exhibited that it 
was definitely decided to make the show an annual affair, 
but it was thought best not to organize an association at 
this time. Simultaneously with the Gift and Art Show 
there was held at the St. James, a square away, an in- 
formal exhibit by a dozen greeting card manufacturers of 
the lines which had been exhibited previously in Feb- 
ruary. 


‘ 




















Big Organization of Rubber Stamp and 
turers Hold Three Day Conference at 
Good Attendance Registered. 


Chicago. 
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STAMP MEN HOLD CONVENTION 


#) 


Steel Die Manufac- 
LaSalle Hotel, 


Next Annual Meeting to be Held at Toronto. 


HE eleventh annual convention of the International 
7 Stamp Manufacturers’ Association was held in Chi- 

cago late last month. The formal sessions were 
held June 27, 28 and 29, but the real business of the meet- 
ing commenced on Sunday, June 25, when a conference of 
the executive board was held in one of the assembly rooms 
of the Old Colony Club on the eighteenth floor of the La- 
Salle hotel. Those present at that meeting are named be- 
low the picture of the group on the frontispiece of the 
present issue of Office Appliances. 

On Monday, June 26, from 9:30 to 12:30 there were meet- 
ings of the board of directors, conferences of district gov- 
ernors and secretaries and of district executive committees, 
and in the afternoon the board of directors continued their 
meeting while there was a joint meeting of the board of 
directors, district governors, district secretaries, district 
executive committees and chairman of group sessions. 

Tuesday’s Sessions. 

Promptly at 10 A. M., Tuesday, June 27th, the first ses- 
sion of the International Stamp Manufacturers’ Associa- 
tion Convention was called to order by President Charles 
L. Safford of Chicago. Rev. Rudolph A. John, Pastor of 
St. Paul’s Evangelical Lutheran Church delivered the in- 
vocation, which was followed by the address of welcome 
for the City of Chicago by a representative of Mayor Wil- 
liam Hale Thompson, it being impossible for the Mayor to 
be present. 

The Committee on Credentials reported the registration 
of 113 members and 91 visitors, which it was stated was 
the second largest registration in the eleven years the As- 
sociation has been functioning. Later the number was in- 
creased to 152 members and 94 visitors. 

President Safford’s report indicated that much had been 
done in the betterment of conditions in the industry by the 
work of the Association the past year. The Board of Di- 
rector’s report which followed, was made by William Jen- 
kins of Pittsburgh, Pennsylvania, “the dean of the rubber 
stamp industry.” The convention city committee was ap- 
pointed by the president for the purpose of selecting a 
suitable location for the 1923 convention. 

President Safford’s report was as follows: 

Ladies and Gentlemen: 

As most of you know Chicago is my home, so it is proper 
for me to welcome you on behalf of the Chicago Members 
and their families. We are all chock full of the “I Will’ 
Chicago spirit. Ihe more you ask for what you can or 
cannot see or that you are able or unable to reach, the 
surer we will be that you are having the kind of a good 
time that it is our desire to give you. 

From June, 1921, to June, 1922, Industry as a whole, 
has passed through one of its most critical periods of de- 
pression. The signs of the times indicate that from June, 
1922, to at least June, 1923, there will be a decided im- 
provement. I think you will agree with me, that the Mark- 
ing Device Industry is to be congratulated upon the show- 
ing that has been made during this period. Thanks to the 
advice that we have been able to obtain and to distribute 
to both Members and Non-Members and particularly, be- 
cause of the intelligent manner that this advice has been 
followed, our Industry has come through these trying 
times with flying colors and is better prepared than ever 
to handle an enlarged volume of business. 

If nothing else had been accomplished during the past 
year, we should be thankful, because, it is my belief, that 
the majority of the Members of our Association have de- 
veloped a greater appreciation of his fellow competitors 
and a keener sense of responsibility for his own share, in 
the future development of this Association. 

On this, our 11th Annual Convention, may we pause a 
moment to ask those of us who can look back eleven years 
to give the people here assembled the “Once Over,” to use 
a bit of slang. Surely you must believe with me that, in 
associating with one another, we have for the time, the 
thought and the money expended received rich dividends 
in good fellowship and a fair return on the money invested. 

Had there ever been any doubt in my mind that the 
“Policy of Education” which, for several years, has been 
uppermost in the thoughts of your Directors and Officers, 


remove 


was not correct, this doubt would have been d after 
reading in the Chicago Tribune of June 9, 1922, extracts 


of a speech made by the Chairman of the U. S. Federal 
[rade Commission, Nelson B. Gaskill, in which he stated, 
that men of business should be severely criticised for fail- 


ure to work in harmony and for their lack of knowledge of 
principles on which their business is based. There would 
be many less bankruptcies and fewer indictments charging 
price fixing and violations of the Sherman anti-trust laws 
if goods were sold always on a basis of a fair profit and 
business men put in less time attempting to drive com- 
petitors out of industry by unfair competition. 

Business cannot prosper when goods are sold below the 
basis of cost production and when competitors cut prices 

















on one article and then make it up on others when a mo- 
nopoly is obtained. I believe, said Mr. Gaskill, that the 
ARTHUR G. FALES, THE NEW PRESIDENT, AND 
JAMES COOKE, A FORMER PRESIDENT, BOTH OF 
THE J. P. COOKE COMPANY OF OMAHA 
manufacturers and wholesalers should get together and 
pass regulations stopping price cutting when it acts to 


drive prices below production costs. 

On the same date Congressman Anderson stated in part: 
Instead of collecting facts and putting them together in a 
scientific manner, the business man is still groping blindly 
and depending on the university of hard knocks for his edu- 
cation. 

Facts should be gathered, organized and made available 
to the business man who wants to really run his business 
profitably. Today the business man gets his facts from 
experience and observation. Why should the facts of 
business be less organized than the facts of engineering, 
law or medicine? 

It is my opinion for about 1 per cent of our gross sales 
this Industry could be developed along educational lines, 
as sanctioned by the U. S. Department of Commerce, so 
that every Marking Device Manufacturer and Dealer would 
be able to obtain a fair profit on his investment, a handsome 
salary and pay wages so that the workers would be at- 
tracted to and held and give our customers such improved 
service that our prices would be rarely criticised. 

Study this thought from President Harding, who, in 
addressing the Tenth Annual meeting of the U. S. Chamber 
of Commerce, stated, “If I were to bring only one admo- 
nition to you I would like to charge you men and women 














of influence and responsibility with the task of eliminating 
from American commerce those who do not have con- 
science, whose conscieneless practices bring that criticism 
which sometimes attends our American activities.” 

3ased upon my experience of about thirty-three years, 
devoted to this Industry and from the information gathered 

















THREE MEN PROMINENT AT THE CONVENTION. 
—Louis Melind, Charles Safford (retiring president), and 
Gus. A. Meyer, all of Chicago. 


in the past two years as a Director and your President, I 
would like to make some suggestions. 

First: That the manner of electing Officers and Directors 
be changed. 

Second: That the traveling expenses of Ex-Presidents 
be paid when they are invited by either the Chairman of 
the Board or by your President to attend a Directors’ 
Meeting. To their everlasting credit, several Ex-Presidents 
have been attending these meetings and paying their own 
expenses. The experience obtained by a President is so 
valuable, that our Association should be able to draw upon 
and use it whenever required. I cannot impress upon you 
too strongly the benefits that every member of this Asso- 
ciation would receive by the getting together of the Ex- 
Presidents with the Board of Directors and Officers two 
or three times a year. 

Third: That a travel fund be established for use of the 
President, the Chairman of the Board of Directors and 
Members of the Executive Committee, so that they would 
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HANS H. HELLESOE OF 
CHICAGO.—Mr. Hellesoe is a 
leader in the trade and was 
chairman of the Finance 
Committee. 


not be imposing on their own responsibilities and be able 
to attend more of the District Meetings. 

Fourth: That a Committee of three be appointed by 
the President and approved by the Board of Directors to 
prepare a set of rules on “Fair Business Practice” for this 
Industry, or, in other words, a “Code of Ethics” and give 
them a fund of about $500.00 to work with. The psycho- 
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logical benefit of a “Code of Ethics” has wonderfully 
profitable possibilities. 

Fifth: That a Committee of five be appointed by the 
President and approved by the Board of Directors to pre- 
pare a list to reduce the styles and kinds of articles in 
this Industry that overlap and which are made for doing 
the same identical work to illustrate; in my opinion, there 
are too many styles and sizes of Seal Presses, Ink Pads, 
Hand Band Daters, also Band Numberers with and without 
Die Plates, styles and sizes of Solid Rubber, also Metal 
Bodied Rubber Type, Type Holders, Automatic Number- 
ing Machines, sizes of Markin Outfits, etc., etc: Give 
the Committee a fund of about $2,000.00 to work with and 
in a short time you would get this money back by the in- 
terest saved on the investment that you have tied up in 
slow selling articles. Manufacturers would welcome such 
a move, as it would cut down their manufacturing cost of 
the fast sellers. This would be followed by a reduction in 
retail prices and yet give all a fair profit. 

In closing I want to tell you that I have thoroughly 
enjoyed my work as President and thank you again for 
having honored me with this Office. 

The Report of the board of directors was made by its 
chairman, William Jenkins, of the James H. Matthews 
Company, Pittsburgh, and was as follows: 

As a rule, officers’ reports are dry matter to listen to 
and for that reason I shall make my report very brief. 

It was a matter of regret to your Board that the resig- 
nation of Mr. G. Fred Hiss had to be accepted, due to his 
quitting the stamp business. We know he has the thanks 
of all the industry for his untiring efforts while a member 
of the Board. Mr. R. F. Schoder, of Schoder & Lombard 
Stamp & Die Company of New York City was elected by 
the Board to fill the unexpired term left vacant by Mr. 
Hiss. 

In planning for this Convention, your President and 
Directors thought it would be a good plan to ask the mem- 
bership representing each branch of the industry of each 
district for suggestions. These suggestions to be sent 
in to the district chairman for that particular branch in 
that particular district. Then the district chairman to send 
a copy of such suggestions to the General Chairman, who 
would summarize all suggestions received. It was also 
planned to have all of the sub-chairmen and general chair- 
men hold a meeting the day before the Convention and 
discuss the various recommendations and at this meeting 
to properly prepare all suggestions ready to be submitted 
to the group meetings held during the Convention. By 
this plan it was thought that many good ideas would be 
brought out that would ordinarily never be offered in any 
other way. 

Right now, however, I would like to suggest that when 
you go into group sessions you consider very seriously 
any suggestions that may be made toward reducing the 
suggested schedules. That, to my mind, would be taking 
a step back and we do not want to go back. Remember 
this matter is of very grave importance because as you 
know the quality of practically everything in one Industry 
should be improved, rather than cheapened, which might 
be necessary to meet lower schedules. 

Be very careful. Don’t do anything now along these 
lines that you will later on be sorry for, but let’s be guided 
by the best judgment and opinions of the leaders of the 
Industry in your own section and throughout the country 
in general. 

At the Boston Convention your Board was instructed 
to continue the survey work, devising of uniform book- 
keeping methods, and a system of costs during the past 
year. This they have tried to do and feel that in connec- 
tion with these instructions the policies they have worked 
on during the past year are the broadest that they have 
ever attempted, and if, during this Convention you will 
only place yourselves in the proper mood to absorb the 
information that will be given out and presented by Mr. 
Goodwin, we believe you will agree that the policies are 
of utmost importance to the industry and to yourselves 
and should be put into practice and uniformly established. 

Your Directors fully believe that in the policies they 
have outlined they are building for a larger and more sub- 
stantial industry and for better business practices. 

I want you to have confidence in the intelligence and 
in the ability of your Board of Directors, give them the 
benefit of any doubt, and go along with them until they 
have had an opportunity to demonstrate that their plans 
and their policies are for your benefit, as well as the entire 
industry. 

We are firmly of the opinion that it would be suicidal 
not to continue the plans and policies outlined and that the 
effort, time and money spent so far would simply have 
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been wasted, if this work is discontinued now. I feel sure 
that if you could know of the good already accomplished 
here and there, and could feel as I do that the here and 
there would grow and grow as the years go on, you will 
most heartily endorse what your directors have tried to do. 

I want to call your special attention to the bulletins (the 
preparation of which involved a great deal of serious 
thought and time) that have been put out. There is so 
much real worth-while information in these bulletins that 
I hope you have been able to digest them so that you have 
received the same benefit that some of our members have 
received by studying them. 

Here is something rather interesting. It is what the 
First Vice-President of the Photo Engravers’ Association, 
an industry with less membership than ours, said at their 
annual convention and I quote you the following from his 
remarks: 

“This organization of manufacturing Photo Engravers 
was formed not as a price trust but for honest business 
co-operation among its members. The work it has done on 
cost systems alone has justified its existence. Remember 
this, that where an engraver like any other manufacturer, 
does not know with exactness what his work costs and 
what he ought to get for it, he is just as likely to get high 
as low, and his guesses are certainly not going to be uni- 
form for all buyers. The Association’s work on cost sys- 
tem has gone far toward standardizing and regulating costs 
and placing all buyers on the same fair basis.” 

For your information, the Photo Engravers collected in 
dues last year approximately $55,000. I am hoping the 
day will come soon when we will be able to equal their 
dues and their activities. 

In closing, I want to thank your President for the many 
good suggestions that he made to your Board during the 
past year, and to the other members of the Board for their 
faithful attendance at the various meetings called and their 
ready compliance to do anything that was asked of them, 
and to all of the members of the Industry who have been 
interested enough to confer with your directors, either 
directly or indirectly during the past year. 

Messrs. Cook, Hershey and Willard were then appointed 
as the nominating committee to select the officers for the 
ensuing year. 

An interesting address was delivered by Clarke Denning- 
ton, of the Los Angeles Rubber Stamp Company of Los 
Angeles, Calif. Mr. Dennington’s subject was “A Message 
from the West” and the keynote of his speech was the 
desire there should be for better business dealings in the 
industry and the better treatment of customers, all of 
which resolves itself into the Golden Rule, which, he 
claimed, was the Message from the West. 

The session then adjourned and different group sessions 
were held discussing the different practices in each indi- 
vidual group as follows: 

Rubber Stamps—A. G. Fales. 

Steel Stamps—R. F. Reed. 

Seals—J. A. Pardi. 

Stencils—Lloyd E. Best. 

Checks—W. J. Pannier, Jr. 

Brass Dies—D. T. Jensen. 

Sundries—H. R. Seefried. 

Luncheon was served for all members and visitors at 
o'clock and similar luncheons were held each day during 
the week. 

In the afternoon, T. D. Goodwin, the association’s cost 
expert, addressed the meeting, distributing pamphlets and 
explaining charts, showing figures of cost findings and 
methods of arriving at results. 

At the conclusion of his remarks, Mr. Goodwin replied 
to questions. 


— 


Wednesday, June 28. 

On Wednesday morning the convention was called to 
order promptly at 9:30, when the treasurer’s report and 
the report of the auditor were received and accepted. 
Group sessions were held during the morning under the 
same chairman as on the previous day. These groups 
included rubber stamps, steel stamps, seals, stencils, 
checks, brass dies and sundries. After luncheon, Mr. Good- 
win continued his address on cost finding problems cov- 
ering the entire subject with great thoroughness. 

Thursday, June 29. 
On Thursday, June 29, the convention came to order at 


the usual hour and listened to the report of the chairman 
of the group sessions. Adjourning for luncheon, the meet- 


ing reconvened at 2:30, when it listened to and acted upon 
the report of the committee on resolutions and by-laws, 
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and other committees, reports of district organization off- 
cials, the convention committee, etc. 

During the morning session of Thursday, the officers 
for the ensuing year were elected as follows: President, 
Arthur G. Fales, of The J. P. Cooke Company, Omaha, 
Nebr.; first vice president, H. R. Seefried, Excelsior Stamp 
Works, Cleveland, O.; second vice president, G. D. Mess- 
ing, St. Paul, Minn.; third vice president, Sig. Pels, Moise- 
Klinkner Company, San Francisco, Calif.; fourth vice presi- 
dent, J. L. Bryan, The S. W. Reese & Company, New 
York, N. Y. Directors, four year term: William Jenkins, 
James H. Matthews & Company, Pittsburgh, Penna.; one 
year term: W. L. Edgarton, Eagle Stamp Works, Chicago, 
[ll.; treasurer, Harry Fogelsong, The Time & Energy Com- 
pany, Chicago, Ill.; secretary, C. R. Manzer, 602 Empire 
Bldg., Pittsburgh, Penna. 

The suggestion made by President Safford in his report 
given heretofore that one per cent of the gross sales be 
provided by members in order that the industry be de- 
veloped along educational lines as sanctioned by the U. S 
Department of Commerce, was discussed at the morning 
session and pledges were received towards raising a fund 
sufficient to carry on this educational work for the ensuing 
year. Other suggestions of the president were embodied 
in the resolutions adopted by the convention. 

During the session of Thursday afternoon, the different 
groups reported. The seal group outlined several new 
sizes. 

The brass dies group, through Mr. Jensen, stated that 
they are trying for a better feeling among the brass die 
manufacturers and expect to send a missionary into the 
field to explain to the members what the association is 
doing and to outline especially the work of their own di- 
vision. 

Henry Hanson reported for the legislative committee, 
urging members to protest against the continuance of mak 
ing goods by convicts. Other reports were received from 
the following groups: Stencils, brass checks, steel stamps, 
rubber stamps and sundries. 

The report of the schedule committee was read by R. F. 
Hershey. 

George Westbrook explained the plans of the publicity 
committee for the ensuing year. The committee hopes to 
carry out some of Mr. Goodwin’s suggestions as to ad- 
vertising, and to devise inserts for the mail of members 
carrying statements which will make for the betterment of 
the industry. The committee hopes this year to obtain 
a slogan which will cover all branches of the field. 

Gus D. Messing of St. Paul, read the report of the con- 
vention committee, which favored the selection of either 
Toronto or Pittsburgh as the place of the 1923 meeting 
When the matter was put to a vote, Toronto was selected 
unanimously. 

After the appointment of the new district secretaries and 
governors for the ten districts, Mr. Fales, the new presi 
dent, was handed the gavel and made an appreciative 
speech in which he thanked the members for the honor 
conferred upon him, promised to do his utmost for the 
benefit of the association the coming year and urged every 
one to work for the largest attendance at Toronto that the 
association has ever had at any convention. 

Following Mr. Fales’ remarks, the convention adjourned. 

The program of entertainment was of much interest 
At eight o'clock Monday evening there was an informal 
get-acquainted party in the Red Room. At 2:30 o'clock 
on Tuesday, there was an automobile trip for ladies only 
through Chicago’s famous boulevards and parks. At seven 
o'clock in the evening a dinner dance was held at the Edge 
water Beach hotel, the entertainment being furnished by 
the Chicago Stamp Club. At 2:15 p. m. on Wednesday, 
the ladies were taken to a matinee and the entire con 
vention was taken to the new Chicago Theatre at six 
o’clock in the evening. 

On Thursday, June 29, occurred the informal annual 
dinner dance and entertainment in the Red Room of the 
Hotel LaSalle. There were no speeches. 

The Registration. 
Adams, S. S., Adams Stp. & Billings, W. G. and Mrs., Su- 


Stat. Co., St. Louis. perb Stamp Pad Co., Au 
Allen, H. M., Allen, Doane burn, N. Y 

Co., Boston, Bitter, H. L., Parker St 
Barnes, J., A. D. Joslin Mfg. Wks. esti’ Rio 


Co., Chicago. 


Beckgren, H. W., Twin City Bloom, H., Hiss Stamp Co 
S. & S. Co., Minneapolis Coiumbus, Ohi 
Behnke. Miss A. G., Schoder Bourne, R. J., Rochester, N. Y 


& Lombard, New York. Bracht, G. H. and Mrs., Su- 


Berring, S. O., Canadian Stp. perior Steel Stp. Co., Cleve- 
Co., Winnipeg, Canada. land. 

Best, L. E. and Mrs., Allen Brackmeier, Mr. and Miss G 
Stp. Co., Kansas City, Mo. W., Louisville 











Bryan, J. L., S. W. Reese & 
Co., New York. 

Bunting, F. J., 
Co., Pittsburgh 

Cairns, B. and Mrs., 
Canada 

Cartan, J. J., 
Turner Co., 
Texas. 

Caldwell, W. A., Toledo Stp. 
Co., Toledo, Ohio. 

Chandler, J J. and Mrs., 
Hoggson Pettis Mfg. Co., 
New Haven. 

Childs, Frank, Des Moines 
Rub. Stp. Co., Des Moines. 
Cooke, J. P., Mrs. and Sons, 
J. P. Cooke Co., Omaha. 
Cooley, W. J., Memphis, Tenn. 

Curry, S. F., Philadelphia. 

Curtis, Chas. H., H. C. Lieps- 
ner Co., Kansas City, Mo. 

Dennington, Clarke, Los An- 
geles Rubber Stp. Co., Los 
Angeles 

Edgarton, L. W. and Mrs., 
iagle Stp. Works, Chicago. 

Edgerton, E. L Poro Stamp 
Co., Syracuss 

Emerick, D. H., Time & En- 
ergy Co., Chicago. 

Emerson, J Dy and Mrs. 
Globe Stamp Wks., Boston. 

Espenlaub, A. L.. Evansville, 
Ind. 

Eyman, H. F. and Mrs., Art 
Novelty Co., Chicago. 

Fales, E. D. and Mrs., North- 
western Stp. Co., St. Paul. 

Fa'les. A. G. and Mrs., J. P 
Cooke Co., Omaha. 

Farr, Fred, Wm. A. 
Co., Chicago. 

Fogelsang, W H., Time & 
Energy Co., Chicago. 

Force, Wm. A., Wm. A. 
& Co., New York. 

Force, Wm. A., Jr., Wm. A. 
Force & Co., New York 

Forrester, W. F. and Mrs., 
Acme Stp. Co., Detroit. 

Fries, A. J. and Mrs., 
cinnati 


Bunting Stp. 
Toronto, 


Cartan, Ritchie 
Ft. W orth, 


Force & 


Force 


Cin- 


Frost, E. F Frost Stp. & 
Stat. Co Worcester. 


Gerlich. A. A., Atlantic Rub- 
ber Mfg. Co., New York. 
Gibson, C. C. and Mrs., A. ¢ 
Gibson Co., Buffalo. 

Ginn, R. E., Jas. H. Matthews 
Co.. Pittsburgh 

Gleason, J., Western Stp. Co., 
Omaha. 


Goodwin, T. D., Little, Schiet- 


inger & Goodwin, Pitts- 
burgh. 
Hanson, Chas. and Mrs., C 
H. Hanson Co., Chicago. 
Hanson, Henry and Mrs., C 


H. Hanson Co., Chicago. 
Hatfield, E. O., Superior S. & 
S. Co., Detroit 
Hay, R H.. Stamp Trade 
News, Washington, D. C. 
Heine, H., Century Rub. Stp 
Wks., New York 
Hellesoe, H. H., Chicago. 
Hershey, R. F., Pannier Bros., 
Pittsburgh 
Hice, G. S., Roberts Number- 
ing Machine Co., Brooklyn 
N. Y. 
Higgins, J. P. and Mrs., Mar- 
tin & Co., Chicago. 
Hiss, G. Fred, Columbus. Ohio 
Hoff, Henry, Hoff Stamp 
Works, Minneapolis 
Hoffman, G., Quality Die Co. 
Chicago 
Hollar, F. E., F. P. Hollar & 
Son, Sioux City, Iowa. 
Holley, C. C., L. W. Holley 
Co., Des Moines. 
Jauch, C. G., Dayton 
Wks., Dayton 
Jenkins, Wm., Jas. H. 
thews Co.. Pittsburgh. 
Jensen, D. T. and Son, Meyer- 
Jensen Co., New York. 
Jonas, H., American Stamp 
Co... New York 
Joseph, W. H. and Mrs., 
York. 
Kelting, L. C., R. A. 
& Co., New York. 
Kemp, Arthur. Buffalo. 
Kiesewetter, F.. Altoona, Pa. 
Kirchbaum, C., Elizabeth, N. J. 
Kisker. Theo. and Mrs., Ban- 
ner Stp. Co., St. Louis. 
Krebaum, A. C., La Crosse, 
is. 


Stencil 


Mat- 


New 


Stewart 


Krengel, Hugo, Krengel Mfe. 
Co., New York. 

Kuhl, E. W.. Mrs. and Wm., 
Excelsior Stp. Wks., Cleve- 
land. 
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Kuhl, L., Excelsior Stp. Wks., 
Cleveland 

Kuper, AL, J. F. W. 
Co., Baltimore 

Lederer, Mr and 
Acme Stamp Co., 

Levy, Jos., Diamond 
Stamp Wks., Boston. 

Liepsner, H Cc and 
Kansas City, Mo 

Ludwig, A E and Mrs., 
American Seal & Stp. Co., 
Chicago 


Dorman 

Misses, 
Cleveland. 
Union 


Mrs., 


Mannix, J. A., New York City. 
Mayer, Geo. J. and daughters, 
Geo. J. Mayer & Co., In- 


dianapolis. 

Marsh, W. J.. Marsh Sten. 
Mach. Co., Belleville, Il. 
McCoy, E. R., MeCoy Printing 
Co., Battle Creek, Mich. 
McElwain, 8S. H., Canadian 
No. Mach. Co., Toronto. 
McGriff, Geo. and Mrs., Su- 
perior Type Co., Chicago. 


Melind, Louis and Mrs., Louis 
Melind Co., Chicago. 

Mellgren, Ed. and Mrs., St 
Paul Stp. Wks., St. Paul. 


Mesioh, H. G. and Mrs., St. 
Louis, Mo. 

Messing, Gus D. and Mrs., St. 
Paul. 

Meyer, Gust and Mrs., 
& Wenthe, Chicago. 

Morse, C. E., C. H. Morse & 
Son, Rochester 

Nathan, O. J., Consolidated 
Stp. & Ptg. Co., Duluth. 

Ness, Geo. N., Jr., and Mrs., 
New York. 

Noble, H. R. and Mrs., Noble 
& Westbrook, Hartford 

Orelup, R. F., Aurora 
Stp. Wks., Aurora, IIl. 

Pannier, A. A. and Mrs., Salt 
Lake Stp. Co., Salt Lake 
mF 

Pannier, W. J., Pannier Bros. 
Stn. Co., Pittsburgh 

Pardi, Joe and Mrs., American 
Seal & Koch Co., Chicago 

Partridge, E. T. and Mrs., 
Partridge Scotford Co., Kan- 
sas City, Mo 

Pels, Sig., Moise Klinkner Co., 
San Francisco. 

Reed, R. F. and Mrs., R. and 
S. Engraving & Die Co., 
Chicago. 

Rehse, M. B.. Binney & Smith 
Co., New York 

Reinhard, H. M., National 
Seal Wks., Richmond, Va. 

Rice, C. P., Peerless Carbon 
& Ribbon Co., New York 

Rice, S. E. and Mrs., Tulsa 
Rub. Stp. Wks., Tulsa, Okla. 

Rickenbach, C. H. and Mrs., 
Pittsburgh Sten. & Tool Co., 
Pittsburgh 

Romayne, H. L., Wm A. 
Force & Co... New York. 

Rosendorf, S. S.. Southern Stp 
& Steel Co., Richmond, Va. 

Ross, C. R., M. P. Cunning- 
ham Co., Pittsburgh 

Rust. H. L., Mr. and 
Auburn, N. Y. 


Meyer 


Rub. 


Miss, 


Safford, Chas. L. and Mrs., 
Safford Stp. Wks., Chicago 
Salisbury. A P.. Salisbury 


Schulz Co., Chicago 
Scheminger, A., Century Rub. 
Stp. Wks., New York 
Schietinger, A. H., Pittsburgh, 
a 
Schmidt, Ai... 
Stp. Mfg. Co., 
Schmidt. B. F., Consolidated 
Stp. Mfg. Co., New York 
Schmidt. Geo. T. and Mrs., 


Consolidated 
New York. 


Geo. T. Schmidt Co., Chi- 
cago 
Schulz, L. F. and Mrs., Salis- 


bury Schulz Co., Chicago 
Seefried, H. R.. Excelsior Stp 
Wks. Co., Cleveland 
Shaw, E. C. and Mrs., E. C. 
Shaw & Co., Cincinnati 
Sheras, M., Mrs. and Son, A 
D. Joslin Mfg. Co., Chicago. 
Shindler. R. W., Quaker City 
Stp. Wks., Philadelphia 
Skeppstrom. E. F. and Mrs., 
R. & S. Engr. & Die Wks., 
Chicago 


Smith, W. R. and Mrs., Cleve- 
land 

Southwell. S. C., A. C. Gibson 
& Co., Buffalo 


Spanier, S., Theo. Moss & Co., 
New York 

Steiner, C Ww and Mrs., 
Steiner Engr. & Badge Co., 
St. Louis. 

Stevens. J. W., Pacific Coast 
Stp. Wks., Seattle 


Stewart, B. A., Hill Independ- 
ent Mfg. Co., Philadelphia. 
Stiles, G. J., Detroit R. 8S. & 

Engr. Co., Detroit. 
Tavernier, H. L., Fulton Spe- 
cialty Co., Elizabeth, N. J. 
Taylor, Chas. and Miss, Sig- 
walt Mfg. Co., Chicago 
Taylor, W. J., Taylor 
Stamp Co., Cleveland. 
Venables, W. R., Minneapolis. 
Venker, B. J., Mrs. F. B. and 
Miss C B., Barnard Stp. 
Co., St. Louis. 
Volger, B. G., B. G. Volger 
} .. Passaic, N. J 
Volk, H. L, 
Detroit. 
Wendell, W. C., Minneapolis 
S. & S. Co., Minneapolis. 
Wenthe, Herman and Mrs., 


Bros 


Volk S. & S. Co., 


— es 


Meyer & Wenthe, Chicago. 

Westbrook, Geo. and rs, 
Noble Westbrook, Hartford. 

Wilbert, S. and Mrs., Cleve- 
land. 

Willard, H. E., Toledo Stp. & 
Sten. Co., Toledo. 

Willard, M. L., Superior Type 
Co., Chicago. 

Weidenmiller, A., Chicago. 

Wilson, C. D., Pittsburgh. 

Wilson, H. C., Columbus Stp. 
Wks., Columbus, Ohio. 

Witt, W. A., Great Lakes 
Mfg. Co., North Chicago. 

Woodruff, A. and Mrs., Superb 





a a Pad Co., Auburn, 
| ae 
Wright, G. C., Greg. G 


Wright & Sons, Cincinnati. 





Summer Furniture Exhibition. 


Many manufacturers of office furniture were represented 
in the Grand Rapids market during the summer furniture 


exhibitions. 
In the 


Pioneer Furniture Exhibition building: 


Valley 


City Desk Company, Grand Rapids, Mich.; Grand Rapids 
Office Chair Company, Grand Rapids, Mich. 

In the Keeler Furniture Exhibition building: The Macey 
Company, Grand Rapids, Mich.; Sikes Company, Phila- 


delphia, Penna. 
In the Klingman Market: 
pany, Wayland, N. Y.; 


W. H. Gunlocke Chair Com- 
Rockford Desk Company, Rock- 


ford, Jll.; St. Johns Table Company, Cadillac, Mich. 


In the Furniture Temple: 


Continental Desk Company, 


Rockford, Ill.; Nichols & Stone, Gardner, Mass. 





Mr. Hobbs ‘Tl. 


J. N. Hobbs 


(“Uncle Josh”), western representative of 


the Southworth Paper Company and one of the pioneers 
in the paper field in the west, is seriously ill at his home 


in Chicago with liver trouble. 


As the present item is written, Mr. Hobbs’ condition is 


reported to be somewhat improved. 
still under considerable depression. 


nourishment, but is 


He is able to take 


His physician states, however, that this is characteristic of 
liver trouble and does not of itself indicate any unusual 


condition. 


A Tiny Fountain Pen. 


D. W. 


Beaumel & Company, Inc., 17-27 Vandewater | 


street, New York, announces a new No. 110 fountain pen 
designed particularly for ladies to carry in handbags or on 


a sautoir ribbon. 


The pen is of hard, black rubber, beau- 


tifully chased and polished, having a gold band with a gold 
ring at the top through which a ribbon may be inserted. 
It is, when closed, about 3% inches long. Being so small, 
it is not a self filler, but fills in the old fashioned way. It 
holds a surprising quantity of ink for so small a pen, and 


is so made that it will not leak. 


It is a good writer and 


is in every way dainty and convenient. 





An Interesting Time Stamp. 


Certain improvements have recently been made in the 
Ajax time stamp made by a Boston Time Stamp Com- 


pany, 136 Washington street, 


Boston, Mass. This stamp 


is sturdily made and will stand hard and continuous usage, 


being of all metal, solid and substantial. 


It is so made 


that the jar of stamping does not affect the mechanism of 


the clock. Date 


wheels and dies are made of solid en- 


graver’s brass and the year wheel runs up to 1930. Print- 
ing ribbon is six yards long with automatic feed and is 
supplied in red, blue, black, purple or green, as desired. 


A Visitor from Cuba. 
Pompilio Montero, Sagua la Grande, Cuba, paid a visit 


to Office Appliances June 27. 


Mr. Montero is a Rotarian 


and with other members of that organization has made an 
interesting trip through the United States and Canada, 
starting at Florida and going thence to St. Louis, the 
Grand Cajfion, various cities on the Pacific Coast from Los 
Angeles to Vancouver, returning by way of Lake Louise, 


Banff, Chicago and other points. 


Mr. Montero was well 


pleased with the trip and the people whom he met along 


the way. 


Business in Cuba, he says, is improving, and he 


looks for still more noticeable changes for the better in a 


few months. 


Mr. Montero conducts a printing and stationery busi- 
ness, is agent for one of the well known typewriters, and 
handles various other office devices. 
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THE AMES SUPPLY COMPANY 


ee 





Brief Outline of Its History, with a Few Pictures 
and Some Data About New Factory 








R. Ames, now 
head of the Ames Supply 
Company, Chicago, first estab- 

lished his business of grinding platens, 
he probably had no thought that that 
enterprise would grow to its present 
proportions and furnish parts for the 
rebuilding of machines to dealers 
throughout the United States, nor that 
the system he had established would 
be a factor in the markets of other 
countries. 

It was about 1904 when Art. Ames 
decided to quit the occupation of a 
typewriter salesman and go into the 
manufacture of platens which he had 
handled for several years as a side 
line. It is a long jump and a far cry 
from the little single room in which 
Mr. Ames started, to the large, com- 
fortable and well arranged factory in- 
to which the company moved a short time ago, sev- 
eral departments of which are shown in the accom- 
panying pictures. The new factory is located at 
564-572 West Randolph street, and occupies the en- 
tire fifth floor, where a space of 9,626 square feet 
is available. West Randolph street, particularly 
that part lying just west of the river, is regarded 
now as a desirable part of town. The new Union 


HEN Arthur 





depot to the south, the Northwestern 
depot and other terminals and trans 
portation improvements are certain to 
bring about much activity in the dis 
trict, which is of easy access from the 
principal west side freight and pas 
senger depots. 

One division of the business is de- 
voted to nickel plating and enameling 
In this department machines in th 
rough can be taken down, and th 
parts refinished and reshipped to the 
customer ready for assembling, every 
thing being done except the actual re 
building of the machines. 

The company now has service sta 
tions equipped with double wheeled 
platen grinding machines at the fol 
lowing points outside of Chicago 
New York, San Francisco, Denver, 
London, England; Sydney, Australia, 
and Havana, Cuba. 

In his home town, La Grange, IIl., Arthur Ames 
is one of the honored citizens. He heads the vil 
lage board and is looked up to as one of the most 
substantial men in the place. He was born Au- 
gust 19, 1876, at Richfield Springs, N. Y., less than 
ten miles from Ilion, where the big Remington 
typewriter factory is located. His father moved the 
family west when Arthur was three years old, set- 














VIEWS OF DEPARTMENTS AND PROCESSES 
—Upper left 


right, Shipment of Typewriters, refinished, but not assem bled; center picture, 


hand picture, Parts Department; upper right. Machine Shep; lower left, General Stock Room 


IN NEW FACTORY OF THE AMES SUPPLY COMPANY 


lower 
Platen Grinders. 
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ADDITIONAL VIEWS IN NEW FACTORY 
i Plating Department; lower right hand picture, 


center picture, Air Brush for Enameling 


OF THE 
Platen 


AMES SUPPLY COMPANY.—Top pictures, Two Views 


Room; lower left hand, Enameling Department; 





ling in what was then known as Lawndale, seven 
miles west of Chicago, now a part of the city. 
Here he lived for twenty-five years, going to the 
public schools and finishing at the English High 
and Manual Training School, of which he is a 
graduate. On leaving school; he went into busi- 
ness with his father, but having an inclination for 
typewriters, he gave up profitable work and started 
repairing machines down-town at a salary of $5.00 


a week. This was when he was twenty-two years 
old. He smilingly carried machines around and did 


office work and now he admits that it was a rough 
row to hoe. In a little over a year, his employer, 


E. W. S. Shipman, of the Typewriter Emporium, 
placed him in charge of the establishment and here 
he remained for five years, when he resigned and 
started in business for himself. 

Art. Ames has always been a vigorous man and 
3 century run 


as a young chap he was a well known 
man in the days when the bicycle was 
the fad. Even then he was of sturdy 
build, but he always maintained that 
weight does not make so much diff- 
erence if one is in good condition, be- 
cause there comes a time when both 
men are tired and the one who wins is 
the one who decides not to quit. Be- 
sides his interest in platens and type- 
writer parts produced and handled by 
the Ames Supply Company, he is also 
interested in motor cars. Quite early 
in the motor business he became con- 
nected as secretary with the Advance 
Motor Specialty Company, makers of 
an automatic lighting system. He is 
now agent for the Cadillac and Buick 
motor cars in La Grange, where he 
has other important interests. 
In 1904, Mr. Ames married 








Miss 





CHARLES 


Jessie M. Hazen, and they have four children; 
two boys and two girls. 

Mr. Ames’ brother, Charles Ames, whose likeness 
is also shown herewith, has been connected with the 
business a number of years and for a considerable 
time has been an officer and stockholder. He has 
managed branch plants and factories at Denver, 
San Francisco and New York and is now in charge 
of the New York office. He, too, has grown up 
with the business. Both are men of fine spirit, in- 
dustrious, intelligent and fair. 

Charles Ames is certain that he has not lost any 
loyalty to the Pacific Coast, but left there simply 
because the demands of business took him away. 
He speaks, however, the language of New York, 
and some one has said that he speaks all of them. 
The early training of these two brothers was in in- 
dustry and they were taught as youths the impor- 
tance of established habits of work. 

While the manufacture of platens 
and the refinishing of machines con- 
stitute big features of the business, 
the service is of much wider scope 
and range than this and includes the 
manufacture of parts for all standard 
typewriters and their distribution 
throughout the world. The company 
issues a valuable loose leaf catalogue, 
the most recent one containing 98 
pages and listing completely not only 
the multitude of typewriter parts 
which are available, but also showing 
various other devices which the com- 
pany handles, including shock absorb- 
ers, tools and equipment, Amfil non- 
hardening platens, typewriter brushes, 
twirlers, space bars, etc. There is a 
condensed price list covering each 
part, so that the catalogue is complete 
and is kept up to date by the addition 
of new leaves from time to time. 


AMES. 
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Marshall Sees War Menace in Typewriter. 


Thomas R. Marshall, Former Vice President 
of the United States, Is Contributing a Series 
to the Daily Newspapers. 


NOTE.—The former Vice President, in writing “space” 
seems to find difficulty in sticking to the text. His wewpoint 
is rather far-fetched. It reads, in the classic language of the 
“copy chopper,” as though Mr. Marshall was “pulling” his 
is possibility of evil in almost every human 


story. There 
agency. Judgment must be based on the net results. Con- 
clusions founded on the constructive achievements justify 


the continued manufacture of typewriters. 

Good and evil are attributes of mind, not qualities of 
typewriters, fountain pens, or pencils. Tiglath Pileser, the 
Assyrian, had no modern writing instruments. “One can- 
not cut the top so thin that there is no bottom,” remarked 
our old friend Emerson, “always there is the other side.” 
The United States Post Office is a very useful instrument, 
sometimes used to promote a bad idea. 


ISCOURSING on the evils of war, Thomas R. Mar- 
D shall narrated experiences he went through as a boy 
during the civil war. The article led up to the state- 
ments quoted here: 
“Century after century has seen the means of offense 
and of defense constantly improved. The ancient knight of 
steel and iron was, perhaps, the most chivalric in the his- 
tory of warfare, but he could not kill enough men. 

“There is something of the wild animal in the makeup 
of humans. A taste of blood leads to a longing for more. 
So the ingenuity of civilization was taxed to enable a 
man to kill in numbers and at the same time to protect 
his own life. Man’s ingenuity produced the machine gun, 
the submarine, the bombing plane and poisonous gas for 
the destruction of mankind. 


Typewriter Most Destructive. 

“More destructive of humankind than any of these in- 
struments, however, is the typewriter. Of all warmaking 
and warwaging machines, it is the greatest. 

“When Sacco and Vanzetti were convicted of murder 
in Massachusetts, three radicals procured typewriters and 
sent ammunition in the form of false charges to all parts 
of the world. Reds everywhere were urged to organize 
and make an assault upon the American government, its 
laws, its customs, traditions and officials. 

“These typewriters exploded a bomb in the American 
Embassy at Paris. They stirred up riots before the homes 
of American diplomats in other capitals of the world. 

“These radicals with their typewriters did not ask that 
Sacco and Vanzetti be given means to enable them to prose- 
cute an appeal whereby they might show that they had 
not violated American law. Their purpose was to spread 
lawlessness, anarchy and class-hatred. 

“No submarine ever did more injury to mankind than 
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America a typewriter be- 
it ought to be put out 


Whenever in 


these typewriters. 
wartare, 


comes an instrument of 
of commission. 

“I have no particular objection to a man being an 
anarchist. If he wishes to imagine that by denying the ex 
istence of law he can absolve himself from its penalities, 
that is his right so long as he grants to other men the 
right to believe in law and order, in the adoption of crim- 
inal codes, in the impaneling of grand juries to investigate 
violations, in the indictment of offenders and their trial 
in regularly constituted courts, and in the infliction of pun- 
ishment in the event of conviction. 


“I have no respect for a church member who denies 
every principle which the church avows. I was always 
disgusted with the man who stayed in a political party 


but would not yield his assent to party principle. He is 
a contemptible member of a fraternity who wears its badge 
and sneers at the principles which it professes 

“No difference how much a man may disagree with the 
civilization in which he lives, so long as it exists he must 
obey its laws or he must pay the penalties. 

“Yaqui Indians tie a victim to a stake, and then tie a 
rattlesnake by a thong so short that it cannot strike the 
victim until the dews of night enable the snake to stretch 
the thong. 

“This is horrible, but white men with knowledge of this 
custom are warned by their knowledge not to venture un 
protected into the midst of such cruelty. 

“Socialists are cognizant of the laws of the United 
States. We should not be vexed by their utterances and 
vicious conduct. If they want to try out their system, let 
them settle on some little island of their own 


Scalp-Dance Yarn. 


“Throughout Germany there was disseminated propa- 
ganda to the effect that when in America Marshal Foch 
witnessed a scalp dance by Western tribes of Indians at 
which were displayed to his gaze German scalps which had 
been taken in the great war. 

“Of course, every American, every Englishman, every 
Frenchman, every Belgian and every foalimwens German 
knew that this was but a bit of typewriter falsehood. 

“But how many Germans in the ordinary walks of life 
actually believe this falsehood to be the truth? Who can 
tell how much the conscience of the right-thinking Ger 
man, disturbed by the inhumanity of his own army, has 
been soothed by his belief that this fiction was fact? Who 
can say how much more difficult this untruth will make the 
education of the next generation of Germans toward a dif 
ferent conception of government than that concept which 
led them to believe that the state was a thing apart from 
the laws of God and the dictates of humanity? 

“The typewriter, as an instrument of our modern civiliza 
tion, is potential of untold good and of untold evil. Who 
soever possesses himself of one should not look upon it as a 
mere machine, but as a part of himself, and as man has 
no right to use his arm to the detriment of his fellow man, 
he should not use his typewriter for lies, hatred and injus 
tice.” 


QUALITY 


Quality has a charm all its own. 
claimed by many and realized by few. 
parative, therefore varies according to our standards. 


Quality is desired by all, 
Quality is always com- 
It rarely 


results from accident and is achieved only through understanding, 
and by persistent efforts applied with unwavering fidelity to 


details. 
all who worship at its shrine. 


its own reward, which accounts for much that 7 


Quality is ideal and exacts a full measure of tribute from 
Quality, like virtue, 


is frequently 
we see about us. It 


is not found on the bargain counter, because the demand fer ut 


exceeds the supply. 


Those who appreciate quality, search for it. 


They seek to buy—they do not have to be sold. 


TEXT BY JOHN J. 


McGRATH ENGRAVING CO., 


McGRATH, 


PRESIDENT 
CHICAGO 
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in Every Section of the Field. 


Weis Container Business to be Continued. 

It will be recalled that a few months ago a fire destroyed 
the factory of the Weis Fibre Container Corporation at 
Monroe, Mich. Not long ago a special meeting of the 
stockholders of the corporation was held to decide whether 
to continue or liquidate the business. By a vote of six 
to one the stockholders decided to continue the business. 
The expressions of confidence in the ultimate success 
of the org rrennng a4 were most gratifying to the manage- 
ment. Andrew Weis, president of the Weis Fibre Con- 
tainer Corpor: aie who is also president of the Weis Man- 
ufacturing Company, of Monroe, says it will take some 
months to get the container factory again under way. 
Machinery is being ordered and plans are being prepared 
so that the business may be resumed with as little delay 


as possible. 


Duplicating Book Litigation Decided. 


The case of Wilbur Glenn Voliva, Office Supply, vs. 
National Office Supply Company of Zion City, Ill, was 
decided by Judge Page in the District Court in Chicago 


on Wednesday, May 24. The suit was brought to restrain 
the Naticnal Office Supply Company from using the thumb 
hole notch in duplicating books having a plurality of forms 
to the page under a patent issued to Harley Friend in 
1916. The National Office Supply Company claimed the 
patent issued was not effective on account of prior use by 
the printing trade. They produced a mass of evidence 
showing such prior use and convinced the court, who gave 
his decision in favor of the National Office Supply Com- 
pany and dismissed the case which has been pending since 
1917, 

The view of the court in this matter will be of inter- 
est to the printing trade generally, since it tends to clear 
up a matter which has been in dispute for the last five 
years. The evidence presented showed anticipatory use, 
which renders Friend’s patent of no effect according to 
section 4886 of the Revised Statues of the United States, 
which section provides that “any person who has invented 
or discovered any new and useful art, machine, manufac- 
ture, or composition of matter or any new and useful 
improvement thereof, not known or used by others in this 
country and not patented or described in any printed pub- 
lication in this or any foreign country before his invention 
or discovery thereof, and not in public use or on sale for 
more than two years prior to his application, may, etc., 
etc. 


Pittsburgh Office Apoliance Managers Elect. 


The Office Appliance Managers’ Association of Pitts- 
burgh, Penna., held its annual meeting on May 26 at the 
Chamber of Commerce, electing the following officers: 
President, R. W. Tyler, Tabulating Machine Company; 
vice-president, M. S. Stedman, L. C. Smith & Bros. Type- 
writer Company, and secretary-treasurer, G. O. Gilbert of 
the Mailometer Company. 

_The directors elected include the foregoing 
E. A. Keeling of the Art Metal Construction 


officers and 
Company; 


Joseph C. Russell of the Burroughs Adding Machine Com- 


pany; E. C. Shafer of the Ediphone Company, and W. C. 
Mowry of the American Kardex Company. 

The following committees were appointed: Member- 
ship—J. E. James, chairman, Mr. Weitzel and Mr. Rus- 


sell. Entertainment—Mr. Heaton and Mr. Duff. 





Dixon Interests Elect Officers. 


At the annual meeting of the Joseph Dixon Crucible 
Company officers were elected as follows: George T. 
Smith, president; J. H. Schermerhorn, vice president; John 


J. Nevin, secretary; William 
Koester, 


J. W. Robotton, 


comptroller; Harry Dailey, 
treasurer; John I. McComb, assistant secretary; 
assistant treasurer. The directors are: 
George T. Smith, William C. Bumsted, J. H. Schermer- 
horn, George E. Long, Edward L. Young, Harry Dailey 
and Robert E. Jennings. There were voted 47,337 shares 


of the 50,000 outstanding. 
At the same meeting officers and directors of the Amer- 
ican Graphite Company, a New York corporation, were - 


They are identical with those of the Joseph Dixon 
Company. The American Graphite Company is 
operated by the Joseph Dixon Crucible Com- 


elected. 
Crucible 
owned and 
pany. 


Dow Company to Build New Plant. 

The Louis F. ade Company, stationers, printers and 
lithographers, St. Paul, Minn., has found its plant on Jack- 
son street inadequate. A new factory is to be built at 
Hampden and University avenues, at a cost of approxi- 


mately $550,000. 
O. S. Pulman Takes in Partners. 
O. S. Pulman, 38 Beaver street, Albany, N. Y., has re- 


organized his business, taking in three partners. The bus- 
iness has been conducted thirty-five years, handling com- 
mercial and social stationery. W. A. Morgan, Oscar L. 
Allen and W. E. Becker have been taken into the firm. 


EXCUSE US, PLEASE! 


Correcting Mr. Meyer’s Street Address. 

An item on page 45 of the June issue of Office Appliances 
mentioned the connection of J. Meyer with the house 
of L. Fles Company. The street address in New York 
was incorrectly stated. Mr. Meyer’s address is 8i5 West 
179th street. 








Class in Geography Flunked. 

An item on page 236 of the June issue of Office Appli- 
ances gave the address of Wm. E. Davis as “Sioux Falls, 
Iowa.” “Sioux City, Iowa,” was intended. In addition 
to a note from Mr. Davis calling attention to the error, 
the culprit responsible received an admonition from an- 
other member of the staff, a “Hawkeye” in two senses of 
the word. Apologies are offered, with good resolves in 
keeping. 

















Concerning the New Specialties Chief. 


Routine mention was made in the June issue of Office 
Appliances of the appointment of Henry H. Morse as 
chief of the Specialties Division, Bureau of Foreign and 
Domestic Commerce. This was the official announcement 
from the Department of Commerce, and was received just 
as we went to press. Opportunity was not offered to get 
intimate information regarding the new executive, whose 
jurisdiction includes activities in the field of office equip- 
ment and appliances. A mutual friend gives us this per- 
sonal angle of Henry H. Morse. His activities in the ex- 
port field have many ramifications, 

Since 1919 Henry H. Morse has been chairman of the 
Boston Export Round Table, taking over the work of Wal- 
ter F. Wyman, export manager of The Carter’s Ink Com- 





HENRY H. MORSE, New 


Chief, Specialties Division, 
Bureau of Foreign and Dc- 
mestic Commerce. 


pany. He served from the beginning as chairman of the 
advisory board of the ‘Committee on Foreign Mails—orig- 
inally the Committee on Parcel Post—continuing in that 
capacity until he resigned. This committee, working in 
collaboration with the Post Office Department, brought 
about many additional parcel post treaties with foreign 
countries. It was also instrumental in obtaining increases 
in rate limitations, and the then-existing agreements. But 
a short time ago Mr. Morse was elected a director of the 
Chamber of Commerce of the United States. This prefer- 
ment was unsolicited, and while he gave consent to hav- 
ing his name used, he departed immediately on a trip to 
Cuba. No campaign was organized, nor were friends noti- 
fied of his candidacy. Mr. Morse was elected, running 
far ahead of the ticket. He is also a director and a mem- 
ber of the executive committee of the Massachusetts Cham- 
ber of Commerce. 

Henry H. Morse is a noted author and lecturer on for- 
eign trade topics. Special foreign trade addresses have 
been delivered by him before commercial organizations, as 
well as before student bodies at Harvard, Dartmouth and 
Boston University. Numerous committee appointments 
have devolved on him—recognition of his fitness and en- 
ergy. Best of all, he is “Harry” Morse, an outstanding 
figure in international exchange—and in the affections of 
those who know him. 

Mr. Morse will act as general advisor on matters of ex- 
port policy. He will continue to serve as chairman of the 
Boston Export Round Table, and will be in New England 
twelve times a year, by arrangement with Dr. Klein, di- 
rector of the Bureau of Foreign and Domestic commerce. 


Sale by Smith Typewritter Co. Receiver. 

W. E. Wider, receiver of the Harry A. Smith Type- 
writer Company, sold the ground, buildings, production 
machinery and office fixtures in June at Elkhart, Ind. The 
purchaser was James A. Bell, who paid $40,000 for the 
assets indicated. It is thought that the plant will manu- 
facture radio apparatus, a large part of the equipment 
being suited to this line. 

The patents, tools, dies and material in process, inven- 
toried at $178,000, were offered but no bidder was secured. 
The sale of this portion of the estate was continued. 


Page 48 OFFICE APPLIANCES 


We 


For July, 1922. 


Remington Election Approved by Court. 

June 13 Justice Wasservogel, of the New York Supreme 
Court, handed down a decision in the matter of election 
of officers by the Remington Typewriter Company The 
annual election had been contested, and a petition was filed 
with the court to have the election set aside and declared 
to be void. 

Justice Wasservogel’s decision was: “Upon a careful 
reading of the voluminous papers submitted upon this 
application I am convinced that the inspector of election 
was properly chosen, that he was qualified to act, and that 


the election of the directors was fairly conducted. Such 
election therefore should not be disturbed. Motion de- 
nied.” 

Reference was made in the June issue of Office Ap- 


pliances to the retirement of Frank N. Kondolf from the 
active management of the Remington Typewriter Com- 
pany, and the election of Benjamin L. Winchell as presi- 
dent. Mr. Kondolf was elected president of the board. 

In addition to this action, the following have been added 
to the board of directors of the Remington Typewriter 
Company: Delos W. Cooke (assistant director, Cunard 
Steamship Company, Ltd.); Thomas H. Blodgett (presi 
dent, American Chicle Company). 

The New York Journal of Commerce, June 23, printed 
the following interview with Mr. Winchell: 

“B. L. Winchell, president of the Remington Type 
writer Company, reports an improvement in business and 
takes a hopeful view of the company’s future. There is an 
impression in various quarters that the earnings have been 
sufficient to justify the resumption of dividends on the 
preferred stocks and that this question will come up for 
active discussion at the next meeting of the directors. Mr 
Winchell said yesterday that since his assumption of the 
presidency on June | the matter of dividends has not been 
considered by the directors and that he could not forecast 
or predict their probable action on this score. He added 
‘l am reasonably optimistic as to America’s business out 
look and am anticipating steady improvement, governed 
of course, to some extent by conditions across the water 
We cannot stand economically alone, commercially.’ It is 
understood that outstanding bank obligations have been 
reduced from $1,800,000 to $650,000. At the same time the 
provision for retirement of bonds due in the near future 
is in excess of the company’s obligation. It is believed 
that the company has a substantial amount of cash in 
bank. Sales are running about fifty per cent ahead of 
those a year ago. The sales of the new portable machine 
are close up to record capacity.” 





San Franciscan Directs Chicago Royal Office. 


W. B. Larsen assumed charge of the Chicago office of 
the Royal Typewriter Company, Inc., in June. He brings 





W. B. LARSEN, Manager, 
Royal Typewriter Company 
Inc., Chicago, Il. 
to his new position all the training acquired during his 
long connection with the Royal organization as salesman, 
and later as a very successful manager of the San Fran 
cisco office. 


Garbell Typewriter Reaching Market. 

The Garbell typewriter is now in production, and the 
major part of the output is going into the Chicago market 
The Garbell Sales Corporation, 176 West Adams street, 
Chicago, IIl., has direction of sales in the Chicago territory. 








OF 


Western Business as Seen by F. D. Waterman. 


Frank D. Waterman, treasurer of the L. E. Waterman 
Company, returned late in June from a trip through West- 
ern states. His observations included California, Washing- 
ton and Oregon. He noted active interest in the welfare 
of the National Association of Stationers and Manufactur- 
ers. The San Francisco trade is to be well-represented at 
the Atlantic City convention of the national association. 

Retail business in the West, undoubtedly influenced 
somewhat by the conventions of the Shriners, Rotarians 
and Realtors, was unusually active. Grain crops are very 
promising, and _ fruits—excepting cherries—will yield 
abundantly. Mr. Waterman observed an improvement in 
the equipment and arrangement of the stationery stores 
over their condition when he was last in the far West. An 
incident of the trip was a ride in an electric locomotive 
over the Cascade and the Pacific mountain ranges. A pass 
granting this privilege was secured for him by George E. 
Miller, president of the Lowman-Hanford Company, Seat- 


tle, Wash. 


Hunt Ruler Company Expanding. 


The Hunt Ruler Company, 258 Broadway, Buffalo, N. Y.., 
plans the installation of new machinery for the produc- 
tion of flexible rulers. Thomas J. Blick is manager. The 
business was recently purchased from the estate of the 
founder. 


Noiseless Export Manager Back from Europe. 


W. Erickson, export manager of The Noiseless Type- 
writer Company, returned in June from an extended trip 
through England and the continent. He sailed in Febru- 
ary, making temporary headquarters at the London 
branch, 4 St. Paul’s Churchyard. He visited Glasgow, 
Manchester, Liverpool and Sheffield. 

Mr. Ericson started his continental trip in March, visit- 
ing Amsterdam first. Rotterdam was the next stop. Brus- 
sels followed. Antwerp and Paris were the next stopping 
points. Working from London again he studied business 
conditions in Berlin and Hamburg. Malmo, Gothenburg, 
Christiana and Stockholm were next on the route. Fol- 
lowing the tour through Northern Europe the export 
manager of The Noiseless Typewriter Company proceeded 
to Barcelona, Spain, where a new agent was appointed for 
that country, Antonio Fortuny, Plazuela Pino, 10. Then 
Mr. Ericson journeyed to Paris and Basle, Switzerland. 
John Binkert was appointed temporary agent at Basle. 
At Zurich, Walter Sulzer, 28 Seefeldstrasse, was made 
temporary agent. The cities of Milan, Genoa, Berne, 








Man- 
ager, The Noiseless Type- 
writer Company 


W. ERICSON, Export 


Strasbourg and Brussels were visited prior to his sailing 
for the United States June 7. 

Mr. Ericson discovered that the general trend through- 
out Europe is one of improvement. Conditions in spots 
are not favorable, but the continent is “coming back. 


Peoria Royal Man Goes to Detroit. 
W. H. Rehlaender, formerly of Peoria, Ill., has gone to 
Detroit, Mich. He is handling school business for the 
Royal Typewriter Company, Inc. 
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John P. Hogan Enters Business for Himself. 


It is a matter of more than ordinary interest to announce 
that John P. Hogan has entered business for himself. Mr. 
Hogan has been actively connected with the typewriter 
and adding machine industry for the past sixteen years 
and it would be difficult to find a part of the coun 
where one would not find friends made during his activi- 
ties in connection with the office appliance industry. 

Mr. Hogan has established himself as a dealer in add- 
ing, bookkeeping, calculating and writing machines under 
the name of The Adding, Bookkeeping, Calculating Ma- 
chine-Company, 717 Tribune building, New York City. The 
company will deal in trade-in new and second-hand ma- 
chines of all makes and its central location in the Metro- 





JOHN P. HOGAN. 


politan district means accessibility and service for all 
those who have dealings with it. 

Mr. Hogan, in his many years of work in the, typewriter 
and adding machine field, has made scores of friends in 
every section of the country. It would be difficult to find 
enemies although no man can do things worth doing with- 
out making some enemies. During the earlier years of his 
business life, he was District Manager of the Wheeler Wil- 
son Sewing Machine Company on Broadway, New York 
City, and it was immediately following this work that in 
1906 he became a salesman for the Smith Premier Type- 
writer Company and through them entered upon his first 
work in the great industry of office appliances. 


Mr. Hogan’s work in this field is familiar to those who 
have known the industry any great number of years and 
for the last 12 years he has centered his entire attention up- 
on the adding machine industry and through his attention 
to this particular part of the field, he is probably today one 
of the best men in that industry in defining the application 
of the adding machine. He knows his business. In 1911, 
he sold his first adding machine with the Wales Adding 
Machine Company, working in the New York City terri- 
tory. This work was followed by a thorough groundin 
in all branches of the adding machine field by active a 
with such organizations as the Wahl Adding Machine Divi- 
sion of the Remington Typewriter Company, Moon-Hop- 
kins Billing Machine Company and the Elliott-Fisher Com- 
pany. 

Mr. Hogan then accepted a position with the White Add- 
ing Machine Company of New Haven, Connecticut, as 
General Sales Manager. He sold the first White Adding 
Machine built in their factory to the Hotel Griswold in 
New London, Connecticut. In October, 1917, with the or- 
ganization of the Federal Adding Machine Corporation 
which was formed to take over the White Adding Ma- 
chine and other interests, Mr. Hogan was appointed sales 
manager for the company and continued in this capacity 
until he severed his connection May 1, 1922. 

«Mr. Hogan’s many friends will wish him every success 
in his new venture, we are sure. His upright dealings in 
the past, clean methods of doing business and unquestion- 
able integrity will carry him far towards the goal he is 
sure to attain. His extensive knowledge of the office appli- 
ance industry, coupled with an extremely pleasing per- 
sonality, pronounced ability and many years of experience 
will bring for him the success he deserves. 

Office Appliances extends its best wishes to Mr. Hogan 
in his new connection and believes his many friends will 
join us. 
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Dallas Dealer in New Location. 


The Simpson-Whiteman Company, Dallas, Texas, moved 
into larger quarters during June. The business, which 
was formerly located at 1601 Commerce street, now occu- 
pies 1521-23 Commerce street. Among the many advant- 
ages of the new store are spacious show windows, permit- 
ting complete office suites to be displayed. The store in- 
terior is well-appointed, and was arranged after study of 
more than fifty large office equipment stores in New York, 
Detroit, Chicago, Cincinnati, St. Louis and Nashville. W. 
T. Whiteman and R. T. Morrison, vice president and sec- 
retary respectively of the Simpson-Whiteman Company, 
made a close study of store arrangement and decoration in 
these various cities. 

The Simpson-Whiteman Company was formerly the W. 
H. Gregg Office Equipment Company, operating at Ard- 
more, Okla. After several years of successful business at 
Ardmore the owners decided to move to Dallas. The busi- 
ness was re-organized in April, 1921. At that time the 
present name was adopted, and the following officers 
elected: S. S. Simpson, president; W. T. Whiteman, vice 
president; R. T. Morrison, secretary-treasurer. 

The opening of the new store was made a gala event. 
Women visitors received flowers. -An offer was made to 
print owners’ names in gold on any hard rubber fountain 
pen or mechanical pencil brought to the store. 


Hall Company Folk Frolic in Open. 

The Hall Lithographing Company, Topeka, Kans., shut 
up shop June 17, permitting everyone in the store, office 
and works to attend a picnic at Camp Daylesford, four- 
teen miles out of Topeka, Kans., on the Wakarusa river. 
It had been planned as a “pay as you go” fest, but this 
scheme was nipped in the bud when the company execu- 
tives got word. The company footed the bills, and allowed 
full time on pay for the entire factory force. 

A band was organized, and promptly dubbed the “Dia- 
mond Dust” band, after the Hall house organ. Many 
races and stunts were pulled off, giving entertainment to 
all, whatever the inclination. A base ball game was organ- 
ized, teams representing the factory and the office contend- 
ing. The game was called because the players had a hunch 
about the good eats provided, and decided that of the two 
great American games, eating was the most urgent. 

The dinner included a novel feature—brick ice cream, in 
which was placed a red diamond, typifying the Hall trade 
mark. A comedy skit, put on by Hall talent, was the 
principal entertainment of the evening. Dancing was also 
tavored. 


O’Dell Heads Noiseless Rebuilt Department. 
Garrett S. O’Dell, manager of the educational depart- 
ment of The Noiseless Typewriter Company, has been ap- 
pointed head of the rebuilt department. The company’s 
plan is to rebuild Noiseless typewriters at the factory, and 
to stamp the machines reconstructed as “rebuilt at the fac- 
tory of the Noiseless Typewriter Company.” These ma- 
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six-months’ 


chines will be sold to reliable dealers with a 
these re- 


inspection and repair guarantee. Purchasers of 
built machines, as well as buyers of new Noiseless type- 
writers, will be instructed in their operation by the com- 
pany. It is expected that there will be several window 
displays of the rebuilt Noiseless typewriters in New York 
City before long. 


Rishel Plant Described in “Grit.” 

The plant of the J. K. Rishel Furniture Company, was 
the subject of an extended illustrated article in “Grit,” 
published at Williamsport, Penna., the home of one of the 
Rishel factories. J.ocal pride glowed in the descriptions. 


Matched office suites selling at $3,000 were cited as an 
indication of the elegance in furniture installed by large 
banks and commercial institutions. The aggregate area of 


the Rishel plants in Williamsport and Hughesville is eleven 
acres. 


An Anniversary Number. 

The May issue of the Faultless Bulletin, the house organ 
of the Stationers Leaf Company of Milwaukee, 
Wisc., was an anniversary number, the Bulletin having 
first appeared in May, 1921. The anniversary number 
contains eight pages and is filled with interesting material. 
Some of the echoes of loose leaf week appear on this and 
another page. One is the display by the Columbus Blank 
Book Manufacturing Company in its windows during loose 
leaf week, presenting with clearness the adaptibility of the 
“Tray-Bilt” binder in use with the Elliott-Fisher bookkeep- 
ing machine. The other illustration presents a picture of 
the window display made by Gregory, Mayer & Thom 
Company of Detroit, showing the Faultless T-P equip 
ment for the Burroughs machine. 


Loose 


The anniversary number of the Bulletin opens up with 
an editorial announcement, an announcement of the big 
gathering of advertising men to be held in June in Mil 


waukee and some entertaining verses by Ed. Wolff, ad 
vertising manager of David Adler & Sons Company, Mil 
waukee. Follows a story on the second page concerning 
a meeting of the Hall-Topeka sales force at a dinner at the 
Elks Club. Then there is some information about the 
Burford sales contest. Other items include a brief account 
of the Faultless line in Scandinavia, a little story concern- 
ing the fiftieth anniversary of the Out West Printing & 
Stationery Company of Colorado Springs, some examples 
of how not to write form letters and an example of a real 
sales letter. An article entitled “The Manager’s 
Chair,” by H. E. Hawkins, sales manager of the company, 
is full of good advice and suggestions to salesmen. This 
is followed by an interesting loose leaf catechism, which is 
made up of questions and answers concerning the com 
pany’s lines. 

The Stationers Loose Leaf Company is to be congratu- 
lated upon the appearance and contents of the anniversary 
number. May there be many other anniversary numbers 
to follow. 


Sales 
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STATIONERY SALESROOM OF PLIMPTON'’S, HARTFORD, 


MENT.—The Gentleman Whose Picture Appears in the Oval Is 


Hartford House Celebrates. 


Plimpton’s of Hartford, Conn., held an opening day re- 
ception to the public on Wednesday, May 24, as a fitting 
climax to many months of work. A new street exten- 
sion by the city created a fine corner for the Plimpton 
building at their old location. 

The building has been extensively altered. The newly 
remodeled salesrooms are said to be the last word in store 
arrangement, beautiful to the eye and serviceable as to 
equipment. 

Two great display windows each twelve and one-half 


feet long look out upon the Pearl street front, which is 
done in copper and Italian marble. The newly created 
Ann street side permits of eighty feet of display space. 


Both the windows and the store interior are lighted by the 
latest illuminating appliances. 

The interior is beautifully finished in genuine mahogany 
in the brown tone, presenting an effect delightful in its 
simplicity, uniformity and richness. The glass counter 
cases are of the new overhanging or extension type, and 
the merchandise display in these cases is softly lighted 
under glass 

To the right, on entering the store, is shown the exten- 
sive loose leaf display, in which Plimpton’s have long spe- 
cialized. Everything relating to loose leaf equipment is 
handled here. Adjoining this stock, everything that can 
be classed blank books is shown. A step further and 
one is impressed by the display of such goods as num- 
bering machines, punches of all kinds, and other mechani- 
cal devices for the office. This display fixture is made up 
of a series of small compartments, each compartment hav- 
ing a glass front for the display of merchandise therein. 
This section continues with a representative showing of 
inks, including practically all the recognized brands. With 
them are shown the adhesives and other small but impor- 
tant office accessories such lead pencils, penholders, 
pens, erasers; a large space is given to shipping and mer- 
chandise tags, labels, etc. 

An extensive line of glassware in cut and pressed spe- 
cialties, featuring ink wells in great variety with a tasteful 
assortment of bases in glass, brass, copper, and various 
woods shown. Then come the box files, indexes, and 
small trays, and the varied lines of filing supplies. 

At the left of the entrance a large counter show case is 
devoted to a display of fountain pens and pencils, includ- 
ing practically all the leading makes. 

Another section displays the fancy desk sets of leather 
and other novel effects, and a new departure for Plimpton’s 

a complete department of gift novelties offering number- 
less unique and appropriate gifts. 

A new innovation and one that fits in harmoniously 
with the lines of the Plimpton organization is the “Denni- 
son Shop,” including Dennison creations in crepe papers, 
napkins, party decorations, paper rope work, etc. 

Adjoining this, near the new Ann street entrance, ex- 
tensive space is devoted to fine stationery. Here the most 
representative makes of American and foreign writing pa- 
pers are shown. In close proximity is the engraving de- 
partment where the high grade work done by this house is 
shown under ideal conditions, and where the patron is of- 
fered an intelligent service backed by many years of ex- 
perience in this important feature of the Plimpton business. 

Down through the center of the store are a series of 
pillars which have been cleverly utilized to advantage in 
beautifying the place as well as for practical stock arrange- 
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ment. These are called “Island Cases,” and add much to 
the general attractiveness of the establishment. 


An important new departure is the complete line of 
office desks, chairs, and filing equipment, occupying a spa- 
cious department in the rear part of the store. ere are 


shown the advance ideas in fine office furniture to suit the 
particular demands of the modern office. 

John J. McDonald, manager of the Plimpton store, has 
his desk near the front, where he exercises personal super- 
vision over its activities. The offices of the plant are 
equipped in harmony with the store, all being on the main 
floor. The office of the printing department has an en- 
trance at 110 Ann street as well as being readily accessible 
through the store. 

The basement stock room is equipped with steel shelv- 
ing, and the entire plant is protected by the invisible 
sprinkling system. Altogether this establishment is one 
of the most complete and attractive in New England, and 
it reflects great credit upon the progressive spirit of Plimp- 
ton’s, now realizing its fiftieth year of business success. 





A Soliloquy. 

It can’t do any harm—it may do some good—so why 
notr 

There are all kinds of people and a few folks in this 
world. 

Some of them are fast asleep and snoring—some are 
just waking up—and then there are just a lonesome few 
who are wide awake, hustling to beat the band, and, Lord, 
how they are making good. 

The fellows who are asleep are in blissful ignorance— 
those who are stretching and yawning are nearly as bad— 
but those early morning fellows—they are gathering in the 
worms. 

[ sit here at my desk with the map of these good old 
United States in front of me and my various records and 
charts around me—what an interesting study. 

It is spring and business which has been resting is wak- 
ing up like the trees and flowers. Why is it so many men 
in business wake up a little, take a sniff of business’ spring 
breeze, then roll over for another snooze, waiting until 
everything is in full bloom? 

As I look at my map, charts and reports, it seems as 
though I were looking through a long distance telescope 
into every dealer’s store and could hear what each one was 
saying, and the funny part of the whole thing is that every- 
one (no, not everyone—the fellows who are wide awake 
and hustling aren’t saying a word—they haven't time) is 
telling me the same story—their conditions are different— 
they have keener competition—there is no business, etc., 
etc. 

Now, there is Bill Sloe in his great big store out in 

Hurryville, a town of over 300,000 population, sobbing like 
a flapper who has been made to do up her hair and lower 
her skirts, and Bill sends in a list of excess stock which 
he wants to return, as it isn’t moving. According to Bab- 
son, Brookmire, Duns, and a lot of salesmen I meet, Hur- 
ryville is not only coming, but has arrived and business 
good in all lines. 
Then, on the other hand, there is Jack Quick living 
down in Slowtown, a little burg with 72,000 population. 
Jack has a little two-by-twice store and a warehouse, one 
clerk and a stenog. The only time during the day Jack can 
be found in the store is before nine in the morning or after 
five at night and at noon hour; the rest of the time he is 
out around the town working. 
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NEW BUILDING OF SHEA 
SMITH & COMPANY, CHI- 
CAGO, ILL.—It Will Be Lo- 
eated at Ashland avenue and 
Street. From 
Perspective 


Congress 
the Architect's 
Drawing. 
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I wonder what excuse Bill Slow would offer if I told him 
his purchases the last twelve months were $2,076.80 and 
Jack’s purchases were $21,062.97, and Bill carries more 
stock than Jack, but Bill turns his maybe once a year and 
Jack turns his stock over every thirty days? 

And, as I analyze my records and reports, and study 
conditions, I find so many more Bill Sloes than I do Jack 
Quicks, that I wonder if it is true, as some say, that the 
plague of “easy orders” of 1918-1919 killed off more sales- 
men than can be raised in the next five years. 

It’s so easy to change one’s name from Sloe to Quick—— 
just take a big dose of uncommon common sense, applied 
internally, and a nine hour dose of work applied externally 
and the trick is done. 

No, it can’t do any harm and may do some good.—From 
agg issued by The Browne-Morse Company, Muskegon, 

ich. 


Shea Smith & Company to Leave Chicago’s Loop. 

After thirty years at 322 Federal street, Chicago, IIl., 
Shea Smith & Company is planning to locate outside the 
loop. A building is being erected at Ashland avenue and 
Congress street, for the exclusive occupancy of the com- 
pany’s stationery, printing and binding business. The 
building will be four stories, of modern concrete 
and steel construction, 80x150 feet. The site and 
building will represent an investment of about 
$300,000. It is planned to have the business op- 
erating by May 1, 1923, although some of the 
departments will be producing in the new location 
as soon as their sections of the building are ready. 
There are 13,000 square feet on each floor. A 
small basement sufficient to house the heating 
plant is the only space provided below the street 
floor. 

The office, shipping department and part of the 
stationery stock will occupy the first floor. On 
the second floor will be the printing plant. The 
bindery, ruling machines and paper stock will be 
located on the third floor. On the fourth floor 
the general stocks will be warehoused. 

Shea Smith & Company is the outgrowth of a 
modest enterprise founded by Shea Smith in 1871. 
This is one of the innumerable Chicago business 
institutions which was founded after the Chicago 
fire. It began as a small print shop. After four 
years in the original plant, the business was 
moved to a building in Monroe street, west of 
Clark, where double the original space was se- 
cured. In 1876 Shea Smith formed a partnership 
with J. R. McKnight, moving to State street, near 
Jackson boulevard. The partnership was dis- 
solved the following year. The business was then 
established on State street, the present site of the 
Fair store. Increasing business necessitated larger 
quarters. In the Seipp building, Franklin street 
near Van Buren, a ruling department was _ in- 











WINDOW DISPLAY BY COLUMBUS BLANK BOOK 
TURING 
TRAY-BILT” BINDERS TO THE ELLIOTT-FISHER BOOKKEEPING 
MACHINE.—Cut by Courtesy of the Stationers Loose Leaf Company, 
Milwaukee. 


stalled. This was in 1882. The business was incorporated 
in 1884 as Shea Smith & Company. In 1886 the company 
took space in the American Express building, Market and 
Van Buren streets. A stationery department was inaugu- 
rated here. The eight-story building at 322 Federal street 
was occupied in 1892. Then the neighborhood was not so 
densely built up, and natural light was available. In recent 
years skyscrapers have made the location less desirable 
than when the business moved to Federal street. 

Shea Smith, the founder of the business, passed away in 
1907. Mr. Smith had devoted his life to civic service, 
earning his military title in the Illinois national guard. He 
took a prominent part in municipal and business affairs. 

George H. Jenkins, a veteran employe, succeeded Shea 
Smith as president of the company. 


Office Equipment Store at Parkersburg. 


The Smith Office Equipment Company, Parkersburg, 
W. Va., has opened a store handling office supplies and Art 
Metal steel furniture. A. B. Smith, the manager, was for- 
merly with the Ohio Publishing Company at Parkersburg. 
He has a wide circle of friends. 
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“QUALITY Versus CHEAPNESS” 


The matter of quality today should be of particular importance to all 
buyers of Typewriter Ribbons and Carbon Papers because of the fact that as 
large quantities of cheap raw material are now available the results are cheaper lines of these 
goods which may deceive the buyer into the belief that these lower prices are the result of the 
trend of the times. This would be far from true in respect to our industry as reduction in the 
prices of high grade raw materials such as used in our standard lines has been very slight as we 
could very easily prove. 


The industry is placed at a disadvantage because of the fact that during 
the peak of high prices, the increase in the prices of typewriter ribbons and 
carbon papers was very slight, affording, therefore, no opportunity to make such decided reduc- 
tions at this time as would impress the buyer with the fact that he is really securing the former 
quality of goods at these much lower prices. 


After careful consideration of the matter, we decided that it would be 
much to our advantage to strictly maintain the quality of our goods; in fact, 
pay more attention to their improvement than any large reductions that might be made by 
using the cheaper raw material now available, and we think the wisdom of our decision will be 
shown from now on because as business shows a betterment, the price question will not be so 
keen and quality will again become preeminent. 


The moral is; stick to the old reliable ‘‘M & V’’ line and in that 
way fill the requirements of your most exacting user. 








Here is the “Reason” 
to push our line ex- 
clusively, and it is 
Easier and More 
Profitable to Sell the 
BEST. 


They are indispens- 
able to the Business 
World because they 
Produce the BEST 
Work. 











MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S. A. 
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The Universal 
Three-In-One Combination 


PATENT PENDING 


HESE columns have previously carried to you the 

announcement of this INNOVATION in the Desk 
Calendar Line. Many of you have already seized the 
opportunity to turn your losses into profits through 
this source—by limiting your investment and_ risk 
and placing it in the “3-in-1” Combination. This is 
the first step in the direction of sure and known 


profits through 
STANDARDIZA- 
TION. This is 
good business 
sense—stops com- 
petition under 
your own roof, 
with your own 
capital, and en- 
ables it to work ~ 
along the lines of 
least resistance. + 
This is not only 
good business 
sense, but “horse 
sense.” 





Inserting Lock 
For Upright 
or Flat Form 





The Universal Pads are the Very 
Height of Perfection 


Both in material and workmanship, their production be- 
ing under the direct supervision of the most experienced 
and skilled manufacturer of these goods in the United 
States. We say this withonrt enalification. Last year the 
output from this a 
same factory was \ 
the largest,in point  \\\\ 
of number of Desk 
Calendar Pads, 
ever produced un- \ 
der one roof in any 

one year—and they 
were the most per- 
fect ever placed on 

the market in the 
history of the pad 
business. 





The 1923 Stock is Just a Little Better 
and the Price is Very Much Better 


They are now ready for delivery. Write us full par- 
ticulars as to your needs—let us astonish you with 
the price—and our service will convince you that 
the Universal 
“3-in-1” Combina- 
tion is the real 
solution of the 
Desk Calendar 
Stand and Pad 
Confusion. 

ANY GOODS 
YOU ORDER 
from us must be Inserting Lock 
right in every par- * For Book Form 
ticular. Onthis we 
base our success. 





Universal Office Devices Co. 


56-58 E. Superior St. CHICAGO 
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Two Well-Known Concerns Join Forces. 

The George B. Graff Company, Somerville, Boston, 42 
Mass., and the Underwood Glass Pin Company of Phila- 
delphia, Pa., organized a year or so ago by Percy G. 
Underwood, have joined forces. A new organization has 
been formed with approximately $100,000 capital, known 
as the Graff-Underwood Company. George B. Graff is 
president and Percy G. Underwood is treasurer. The head- 
quarters of the company will be in Boston, where the 
present Graff plant is located. The factory will be en- 
larged, and new machinery will be installed. Until the ex- 
tensions are completed and the necessary additional in 
stallations are finished, the Graff plant at Boston and 
the Underwood Glass Pin Company in Philadelphia will 
be operated as at present. When the Boston factory 
is in readiness, however, it is expected that the Phila- 
delphia plant will be closed. The lines of the combined 
companies will include map tacks, push pins, glass knobs, 
thumb tacks, bud vases and other glass specialties of 
the Underwood line and the Graff lines of indexing sig 
nals, index tabs, paper clips, pencil sharpeners, silver 
steel pens, etc. The company also has in preparation some 
new specialties which will be announced soon and which 
it is expected will be of considerable interest to the trade. 

Orders from the trade for either line may be sent to 
the Boston address and will be promptly attended to. 

Mr. Graff is a native of New York and during his sixty 
odd years of life he has had much experience and a 


| | 














GEORGE B. GRAFF. PERCY G. UNDERWOOD 


thorough business training which has by no means con 
fined him to one section of the country. His parents moved 
to St. Louis, Mo., when he was a child and there Mr. 
Graff received his education. Among his early classmates 
is Robert D. Patterson, now of the Blackwell-Wielandy 
Book & Stationery Company, and others in St. Louis, 
who have likewise become well known. During his high 
school training, he secured a position for the summer 
vacation as office boy for the H. & L. Chase, manufac 
turers of bags and bagging. He remained with this con 
cern for thirteen years, eventually becoming head of the 
bag printing department. In 1891, at the request of Dr 
Francis E. Clark, founder of the Christian Endeavor 
movement, Mr. Graff went to Boston and became publi 
cation manager of the different Christian Endeavor pub 
lications. During the years in which this organization was 
enjoying its most remarkable growth, Mr. Graff was at 
the head of its business interests, a position which hi 
held for nineteen years. About 1911 he severed his con 
nection with the Christian Endeavor movement and start 
ed in business for himself. 

Believing that efficiency in office work was the coming 
business slogan, Mr. Graff turned his attention to the office 
device field. The vise clip had just been patented and 
Mr. Graff secured control of the clip from the patente: 
With this and one other small device, he started in 
business. The clip proved a success and with the vise 
grip as a basic principle, Mr. Graff evolved vise sig 
nals, enameled in twelve distinctive colors. Various addi- 
tions have been made to the line since then as noted 
above and the business has grown until the products of 
the company are known all over the world. 

Percy G. Underwood was for eleven years connected 
with the Moore Push Pin Company, and for the last 
few years of that time was its sales and advertising 
manager. Something over a year and a half ago he sev- 
ered his connection with that company and organized the 
Underwood Glass Pin Company, opening a factory for 
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=| ~~ Carbon Papers and Typewriter Ribbons 
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More Typewriter Value 





The improvements of the new 


Self-Starting Remington 


mean more and better work—in quicker time—with less 
effort—than has ever been done before on a typewriter. 


The new Self-Starting Remington has all of the basic features which 
have always made the Remington supreme for wear and service. 


It has every feature which has been approved by the combined ex- 
perience of typewriter builders and typewriter users. 


In addition, it has improvements that establish new standards for 
ease and speed of operation and the quality of work done under any 
and all conditions. 


Write to us for our illustrated folder “ More Typewriter Value” 
which tells you about the improved Self-Starter, the new escapement, the 
improved carriage, the improved ribbon mechanism, the “NATURAL 
TOUCH” and all the fundamental advances of this latest Remington. 





REMINGTON TYPEWRITER COMPANY 


(INCORPORATED) 


374 BROADWAY NEW YORK 
BRANCHES EVERYWHERE er 


DONNA sta 
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the manufacture of glass headed pins and similar devices 
in Philadelphia. Mr. Underwood has covered the United 
States in the interests of the organization with which he 
was formerly connected and is widely known among sta- 
tioners. For many years he has been a familiar figure at 
national conventions and other meetings of stationers. He 
has a clear and accurate knowledge of the requirements 
of the stationery field and in his own particular line is 
one of the best posted men in the country. 


Woodbridge Outlines Advertising Club Policy. 

C. K. Woodbridge, general sales manager of The Dicta- 
phone, who has been elected president of the Advertis- 
ing Club of New York, Inc., gave to the Advertising Club 
News. the organ of the club, an outline of his policy 
following his inauguration. He said: 

“It’s not so much what is accomplished today as what 
follows as a result of today’s effort. At least that’s the 
feeling your new president has in assuming this responsi- 
bility. 

“The greatest compliment we can pay our past president, 
Frank Fehlman, and his co-workers is to prove that 
their accomplishment shall have made possible greater 
success for the New York Advertising Club. To this end 
we will strive. 

“The new club is our goal. With the backing of the 
ablest members of our club and our open endorsement, 
this project will go over in a big way. This to your 
president presents a lesser problem than that of enlarging 
our club spirit to fit our material advantages. 

“Years ago, when a boy peddling papers in a country 
town, I was privileged to hear one night, a lecture by 
Russell H. Conwell. He told the story of a family con- 
ference where a discussion as to ways and means of pro- 
viding financial support was under way. One little fellow 
told his mother that he had seen in the great markets of 
Philadelphia a lot of green stuff just like that which grew 
out in their ten-acre lot down by the brook. He asked 
the privilege of carrying a sample of it to the market- 
men. This he did, and he discovered that they had a 
field of watercress which commanded a high market price 
acres of diamonds in their own backyard. 

“It strikes me that we have ‘acres of diamonds’ in our 
backyard. 

“Read the constitution of the club and ponder for a 
moment on Article [I—Objects: 

““To bring together in common understanding and 
purpose 

“*Men interested in advertising 

“*To further their acquaintance and co-operation 

“*To develop the best in advertising thought, precept 
and practice, and 

“*To promote and maintain a high standard of honor 
and integrity 

““Tn advertising.’ 

“Surely the diamonds are here and in our membership 
are diamond diggers of the highest type in man power 
to be found anywhere in the advertising world. 

“The new club will bring us together for a common 
purpose, its facilities and advantages will further our 
acquaintance. It’s up to us now as a club to develop and 
foster sufficient projects of interest to the varied mem- 
bership, the promotion of which will place our club in the 
forefront of advertising thought and practice.” 





Price Revisions on Bates Numbering Machines. 

The Bates Manufacturing Company, Brooklyn, N. Y., 
announced a substantial reduction in the price of its num- 
bering machines. Dealers can now retail Bates machines 
as low as $13.00 and $14.00. The management has effected 
reductions in production costs, which are being passed on 
to the user. 





“Pull-Together” Service House at Atlanta. 

The Eaton, Crane & Pike Company, Pittsfield, Mass., 
has established a service station at 10 Walker street, At- 
lanta, Ga. This will facilitate deliveries to dealers in the 
southeast. 


E. E. Keough Advanced by A. W. P. 
E. E. Keough, heretofore in the publicity department of 
the American Writing Paper Company, has been appointed 
advertising manager 





a They Want Catalogues. 
_ The Nassau Press, 173 Greenwich street, New York, are 
interested in receiving catalogues from manufacturers of 
Stationery. 











CONRADES CHAIRS 


To the furniture world Conrades chairs 
occupy the enviable position of the “‘bell- 
wether’. There’s a reason. Every Conrades 
“better built’’ is designed, manufactured and 
finished to fill a definite set of specifications 
determined by a comprehensive knowledge 
and a thorough analysis of the requirements 
of an attractively built, long-lived comfort- 
able chair. 


The Conrades catalog illustrates and 
describes all ‘‘Conrades’’ models. 


CONRADES MFG. CO. 


Makers of “better built’ chairs 


Second and Tyler Sts., St. Louis, Mo, 
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Ohe Acco Fastener 


with the Prong Shield Compress- 
or is saving money and office 
space everywhere, because it in- 
expensively binds in book-form 
any kind and any quantity of 
papers. 

Papers filed the Acco way require less space 
because they are compressed tightly between 
the Prong Shield Compressor and the base, 
which fit perfectly flat and take up no room. 
The Acco Fastener holds papers by pressure, 
just as a vise; tissue is as safely bound as 
heavy bond paper. 

To facilitate handling when used in filing 
cabinets and to give protection to papers from 
curling, soiling and mutilation, a cover is 
necessary. 


Ohe Acco Folder 


equipped with the Acco Fastener, 
gives ACTUAL PROTECTION 


of papers during the active period. 


The filing away of inactive pa- 
pers of any kind is a decided waste 
of the folders themselves, the cabi- 
nets, and floor space. 


Let us show you how to elimi- 
nate this great waste in your files 
and at the same time have all of 
your papers conveniently bound in 
book-form, insured at all times 
against loss. 

Make request on your letterhead 
for sample folder with explana- 
tory literature. 


Stationers and dealers in Filing Equip- 
ment send for sample and discounts. 


American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
Long Island City U.S.A. 
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Holland Elected President of the A. A. C. of W. 


Louis E. Holland was elected president of the Associated 
Advertising Clubs of the World last month. The conven- 
tion attracted advertising men from all parts of the United 
States, and England was represented by several prominent 
men. Atlantic City was selected for the 1923 convention, 
and recommendations were made that in 1924 the clubs 
meet at London, Eng!and. Jesse H. Neal, executive sec- 
retary of the Associated Business papers, was elected 
secretary-treasurer of the A. A. C. of W. 

Revisions were adopted in the constitution and by-laws, 
reducing the membership of the executive committee from 
twenty-two to seven. The convention declared that the 
two leading objects of club work are vigilance and edu- 
cation. 

Under the revised constitution the executive committee 
will include the president, secretary-treasurer, chairman of 
the board of presidents, chairman of the national commis 
sion, representative of the sustaining members, represen- 
tative of the women’s clubs, and the retiring president. 
District organizations will be continued, under the super- 
vision of the vice presidents, as heretofore Each vice 
president will be chairman of the district executive com- 
mittee, membership of which is comprised of the presi- 
dents of the advertising clubs in the respective districts. 

The district chairmen will form a joint assembly to act 
as a clearing house during conventions, assembling ideas 
and policies. They will also act as a committee on nom- 
inations and resolutions. Membership in the joint assem- 
bly will also be held by one representative from each de 
partment of the national advertising commission 

A message from President Harding was presented to 
the convention by Norman L. McLean, president of the 
Milwaukee Advertising Council: 

“The part that modern scientific advertising has played 
and is destined hereafter to play in relation to the rehabili- 
tation of business in a difficult era is so important as to 
make the consideration of the Associated Advertising Clubs 
highly important. I would have been glad to say some 
thing along this line had it been possible to come to the 
convention. I know, however, that your discussions will 
be helpful and promotive of the best results along these 
lines. My very cordial greeting to the delegates.” 

Departmental elections were held by the American News- 
paper Executives’ Association, Community Advertising De 
partment, Industrial Advertisers’ Association, Financial 
Advertisers’ Association, Association of Newspaper Classi 
fied Advertising Managers, Associated Retail Advertisers, 
Associated Junior Advertising Clubs, National Associa 
tion of Theater Program Publishers, Association of North 
American Directory Publishers, Associated Business Di 
rectory Publishers, Screen Advertisers’ Association. 

Every known medium of advertising was represented in 
the exhibits. The convention was accepted as an oppor- 
tunity for some of the large advertisers to submit advance 
proots of forthcoming campaigns, to secure criticism with 
a view to modifying plans and copy should opportunity 
present. 

Shirley Hunter, a Chicago advertising writer, sounded 
the slogan for better writing craftsmanship in the prepara 
tion of retail advertising by merchants. His remarks in 
cluded references to the men who foot the advertising 
bills: “They are becoming conscious of the fact that too 
much attention has been paid to selling in advertisement 
discussion and too little consideration to the talent of find 
ing and purveying interesting news—the inciting and satis 
fying of curiosity—the mechanics of real writing, piqueing 
art work and the part physical appearance of an advertise 
ment plays in getting a message read.” 

The work of the vigilance committee was described by 
Harry D. Robbins, chairman of that committee: “The 
national vigilance committee of the Associated Advertis 
ing Clubs of the World is going to become a bigger fac 
tor in the business life of America; it is linking up its in 
fluence with the postoftice and attorney general's depart 
ments of the federal government and it has the co-opera- 
tion of district attorneys throughout the land.” 

Stanley Twist, advertising manager of Ditto, Inc., was 
scheduled for an address before the direct mail advertising 
section, but was unable to attend because of illness 


Fort Smith Typewriter Company Moves. 


The Fort Smith Typewriter Company, Fort Smith, Ark., 
moved in June from 601-03 Rogers avenue to 21 South 
Sixth street. Increased space was achieved. The company 
distributes Royal and Corona typewriters. 


July, 1922 OFFICE APPLIANCES 


\ i) 


\ AS 
\ 


i 
Ww “Z| yf AZ 
Wee 


J Vj yn " 
ri, Dn) 
(85, pp ’ 


aS 
WS 
ta 


Mua 


ee ae 


‘ 
GIVING WINGS TO WORDS 


Born on the swift keys of the Underwood Portable, words 
are wingéd. Fleet and free, they give speed to expression, 
clarity to thought, fluency to writing and ease to reading. 





The Portable is obtainable at Underwood offices in all principal cities, or direct from the Underwood Typewriter Co., Inc., Underwood Bldg., N. Y 
IT WEIGHS 62 LBS. UNCASED. PRICE $50 IN THE U.S.A. SEND FOR DESCRIPTIVE BOOKLET 
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“The Machine You Will <o—_lacle! FEB es 
Eventually Carry” ee Ls 


UNDERWOOD PORTABLE 
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Some Happy Users 


American Exchange National Bank 

Hartshorne & Battelle 

Bloomingdale Brothers 

Westinghouse Electric Manufac- 
turing Co. 

Kean Taylor & Company 

General Electric Company 

National Sulphur Company 

Henderson & Company 

American Light & Traction Co. 

W. A. Harriman & Company, Inc. 

New Jersey Asbestos Company 

Jerome J. Danzig & Company 

Continental Radio Electric Corpo- 
ration. 

Shonnard & Company 

F. S. Smithers & Company 

J. & W. Seligman & Company 

Carson Petroleum Company 

C. I. Hudson & Company 


and many others. 











No More “Passing 
the Buck” 


OT if you have the Memo- 
Chek. It keeps an ac- 
curate copy of every 

memorandum you write and 
keeps the copy before you. In- 
stead of using a scratch pad, a 
scrap of paper or the back of 
an old letter to write impor- 
tant memoranda, use the 


«tEMo 


“CHER” 


You simply can’t forget im- 
portant memoranda when you 
have this wonderful little time- 
and-worry saver. Every nota- 
tion, every tickler, and follow- 
up is kept on file right in front 
of you. You can close your 
day’s work by checking off the 
carbon copy of every memo 
you have written. No more 
passing the “buck” when you 
have the Memo-Chek. Re- 
member, you have a continu- 
ous writing surface and ac- 
curate copy of every memo or 
notation. Convenient? We'll 
say itis. Besides, it saves your 
memory and cuts out all guess- 
work. Price $5.50. 


Agents and Dealers are Making Big Money 
Write for our proposition 


BLISS COMPANY, Inc. 


19 Park Place 
New York 
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Rickenbacker Starts on 15,000-Mile Air Trip. 


Includes a Radio and a Remington Portable 
Typewriter. 


Equipment 


The longest air trip ever attempted in this country be 
san recently at Mitchell Field, Garden City, Long Island, 
when Captain E. V. Rickenbacker, American Ace of Aces, 
took off in a Junker all-metal monoplane on a 15,000-mile 
tour. The route planned will take Rickenbacker to virtually 
every big city in the United States and will require three 
months. 

Rickenbacker has two ideas in making the trip; one is 
to make an aeronautical survey of the country and at the 
same time visit all the headquarters of the Rickenbacker 
Auto Company. He figures that the plane can cover as 
much territory in one week as trains and autos can do 
in a month. Rickenbacker will not pilot the plane him- 
self, but Eddie Stinson, who with Lloyd Bertaud es- 
tablished a world’s duration flight record of twenty-six 
hours, 19 minutes and 35 seconds, will handle the stick. 
In addition to Rickenbacker and Stinson, Steve Hannagan, 
a feature writer and mechanic, went on the trip. Ricken- 
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STEVE HANNAGAN PREPARING REPORT ON REMINGTON 
PORTABLE. 


backer plans to equip the plane with Radio so that he 
can get weather reports ahead of time. 

Rickenbacker and Hannagan also plan to do all their 
writing in the air and they are carrying with them for 
this purpose a Remington portable typewriter. The pho- 
tograph shows the machine in use by Steve Hannagan, 
who is at work on his preliminary report of the trip. This 
photograph illustrates one of the conveniences of the 
Remington portable, namely the permanent baseboard 
which makes the operation of the machine just as con- 
venient on the lap of the writer as in any other posi- 
t10on. 

Miss Bessie Beattie during her travels in Soviet Russia 
and her interviews with leaders of Bolshevism, uses an 
interesting expression when describing the peculiar con- 
venience of this feature of the Remington portable. She 
says: “It carries its table on its back.” 


Dearden Heads Springfield Publicity Club. 

C. W. Dearden, of the Strathmore Paper Company, was 
elected president of the Springfield Publicity Club, Spring- 
held, Mass. This is one of the most progressive of the 
advertising clubs of the United States. 
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Go to Goes for 
The Goes Bordered Blanks 


An original and diversified assortment of 75 
styles of artistic border designs, perfectly litho- 
graphed in a variety of colors and in a wide range 
of proportions and styles, some as large as 17 by 
22 inches, others but 3% by 7 inches. 

Having no wording whatever upon them, these 
styles differ materially from the large variety of 
the Goes Stock Certificates. 

ALL Printers, regardless of their specialties, will 
find them attractive, and appropriate for ALL pur- 
poses that require dignified, high-grade bordered 


blanks. . 
‘ The Goes Record Books 


both for Corporations and Common-Law Com- 
panies; have been carefully prepared and arranged 


for use by such organizations. 
The Goes Printer’s Helps 
also include blanks for 
Common-Law Certificates Bonds 
Stock Certificates Diplomas 
Interim Certificates pee Certificates of Award 


The Goes Art Advertising 
Check-Book and Business-Card Blotters 
Monthly Service Cards Calendar Pictures 
Mailing Cards Calendar Mounts 
Blotters Calendar Cards 


Lithographed Calendar Pads 
New and beautiful full-color blotter designs, pre- 
pared especially for Easter publicity, will soon be 
available. 
When requested, we will send samples or descriptive 
matter of any or all the Goes Products. 


Goes Lithographing Company 


49 West 61st Street, Chicago 
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HOUR 
SERVICE 


From any one of the following stores: 


ATLANTA, GA. MILWAUKEE, wis. 
135 Peachtree Arcade 127 2nd St. 
BOSTON, MASS. NEW YORK CITY 
119 Franklin St. 345 Broadway 
CHICAGO, ILLS. 10 Barclay St. 
329 So. Dearborn St. OAKLAND, CAL. 
CINCINNATI, OHIO 308 12th St. 
148 E. 4th St. PHILADELPHIA, PA. 
CLEVELAND, OHIO 802 Chestnut St. 
34 Euclid Arcade PITTSBURGH, PA. 
DETROIT, MICH. 630 Penn Ave. 
1253 Griswold St., ST. LOUIS, MO. 
Farwell Bidg. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL. 
905 Grand Ave. 909 Third St. 
LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
732 S. Spring St. 506 Market St. 





MATERIAL The rubber which we use 


for recovering platens is the 
best obtainable and we insist on QUALITY 
first, last and all the time. 


WORKMANSHIP All our platens are 


very carefully 
ground on special heavily constructed grind- 
ers with the result that all our platens are true 
to center, of correct diameter, parallel, do not 
run out and the surface is smooth and free 
from ridges and blemishes. 


SEND US YOUR PLATENS 


and be convinced that 


OUR SERVICE IS BEST 





American Writing Machine Co. 
HOME OFFICE & FACTORY 


449-455 Central Avenue, NEWARK, N. -') 








Mimeograph Factory Branch for Pittsburgh. 

The A. B. Dick Company has leased a store in the West- 
inghouse building, Ninth street and Penn avenue, Pitts 
burgh, Penna. Alterations are in progress, preparing the 
store for a typical Mimeograph branch. It will open Aug- 
ust 1. E. Lee Hollahan, who will have charge of the new 
branch, was previously with the Wm. G. Johnston Com- 
pany, which had been the representative of the A. B. Dick 
Company. F. K. Pennington, general sales manager of 
the A. B. Dick Company, was in Pittsburgh last month 
making arrangements for the new branch. 

Mr. Hollahan spent several days in June at the home 
offices of the A. B. Dick Company, Chicago, preparatory 
to undertaking his new duties. 


“Speedball” Pen Man Motoring West. 

Ross F. George, of Seattle, Wash., accompanied by his 
wife, made a trip this year to Camden, N. J. He is one of 
the inventors of the “Speedball” pen, and visited the plant 
of the C. Howard Hunt Pen Company, manufacturers of 
that pen. A Ford car was purchased for the trip home 
The front seat was altered, permitting the back to swing 
down at night. In this way a bed was made. A cabinet 
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ROSS F. GEORGE IN HIS “PULLMANIZED” FORD The 
Lazy Back of the Front Seat Swings, Permitting the Use of the 


Car as a Bed. [Courtesy of the C. Howard Hunt Pen Com- 
pany 


was mounted on the running board for carrying supplies. 
The door is hinged, and when dropped forms a table for 
use at meals. 

Mr. and Mrs. George left Camden in May on the return 
trip. The journey included Atlantic City, New York, 


Springfield, Mass., Boston, Albany, Buffalo, Cleveland, Co 
lumbus, Cincinnati, Dayton, Indianapolis, Chicago, Mil 
waukee, St. Paul, Minneapolis and then on to the Pacific 
coast. The first day out the spare tire was stolen. 
International Commercial Arbitration. 

Rules for international commercial arbitration to settle 
disputes arising between business men of different coun 
tries have just been approved in principle by the Council 
of the International Chamber of Commerce. 

In making this announcement the American Section of 


the International Chamber points out that commercial dis 
putes will be settled more effectively and with less delay 
and expense under the rules than by litigation in courts of 


foreign countries. 

“The Rules,” says a statement by the American Sec 
tion, “deal with the subject in three phases: conciliation, as 
distinct from arbitration: arbitration between bi 
of countries in which there are no statutory 





ness men 


pr VISIONS for 


the enforcement of awards; and arbitration, where local 
legislation enforces awards. Cases under the first are to 
be dealt with by the Administrative Commissioners who 


represent the different countries in the International Cham 
ber at Paris. Those coming under the other two classifica 
tions will be settled by arbitrators selected by the Inter 
national Chamber from a list of men especially qualified 
in different branches of industry, commerce and finance 

“Enforcement in the first two classes will be by moral 
suasion brought to bear through national commercial or 
ganizations in the various countries. Awards in the last 
class will be made effective by law. 

“The need for international commercial arbitration has 
been realized by the business world for many years. The 
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What Comes After 
You Buy the Goods...? 


Chapter VII 


Impressions follow sales. 





Good impressions follow MultiKopy sales. 


Good impressions about your store are sure 
to follow only if your sales force sells the 
right kind of carbon paper for each particu- 
lar job. 


N Does your customer use a “Special Model 
Bon healed ‘ Royal No. 10”? It’s a mistake to suggest 
—s* N anything to this customer except “MultiKopy 

Quiet Royal Carbon Paper.” Why? Because 
this carbon paper is especially made to fit 
this particular machine. 





MultiKopy dealers are able to successfully 
compete for all the carbon paper business in their territory because 
the MultiKopy line is the most complete line on the market. 


“A kind for every purpose,” including custom-made numbers for 
special makes of typewriters. This is the key to more sales and 
satisfied customers. 


Send in the names of your department 
heads and retail clerks who would like to re- 
ceive the valuable and practical aids offered 
by the Webster Definite Selling Plan. 


Every MultiKopy advertisement in the 
national magazine carries the slogan, “Ask 
your Stationer.” 





F. S. WEBSTER COMPANY 


338 CONGRESS STREET, BOSTON, MASS. 


New York Chicago San Francisco Philadelphia Pittsburgh 
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Is Your Store 
a Part of the 


ROYAL 


TYPEWRITER 








an 


| ROYAL 


National Sales TYPEWRITER 


ORGANIZATION 


SALES & SERVICE 


Over Seventy Direct 
Branches and One 
Hundred Distributors— 














IF IT IS---you are receiving the benefit of the remarkable 
popularity of the Light-Running-Quiet-Running Royal and the 
famous Master-Model—the two leaders in the typewriter world. 


IF IT IS NOT---then inquire if our organization is com- 
plete in your territory for we still must add hundreds of repre- 
sentatives to our already immense selling force to meet the 
demand for Royals and furnish Royal Service everywhere. 


Royal Typewriter Company. Inc. 
Dealers Dept. 364-366 Broadway 
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by the successful operation of the agreements between the 


La rgest 


ractical utility of such arbitration has been demonstrated t 
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Chamber of Commerce of the United States and the com- e 
‘cial organizations of Latin American countries. This S. i Vi ’ 
principle will be extended by the International Chamber. el, ny, é ality 
. ae encil in the 
i : eeping. 
Selling Systems for Modern Boo ping World 


An impressive example of what the up-to-date stationer 
can do to cash in on the growing interest in machine book- 
keeping was a recent installation by rhorp & Martin, 30s- 
ton. Mass. The Thorp Company claims to be first sta- 
tioner in Boston to realize the extensive field of loose leat 
systems, introducing loose leaf bookkeeping devices and 
supplies at the “Hub” when the stationery trade at large 
knew only the old fashioned bound book. I aralleling this, 
the company took early cognizance of the possibilities for 
business in progressing with the development of machine 
bookkeeping. 


17 Black— 
3 Copying Degrees 
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SELDEN W. GEORGE, 
Manager Loose Leaf and 
Printing Departments of 


Thorp & Martin Company, 
Boston, Mass. 





The name, the famous 





trade-mark, the superb 
unmatched QUALITY of VENUS 
Pencils are known in every quarter 
of the civilized globe. There is 


but one BEST in pencils and every 
VENUS Pencil user knows it. 


The third sale of machine bookkeeping devices and sup- 
plies made by Thorp & Martin Company was to the Con- 
rad Company, a large Boston department store. The 
initial installation was complete in every detail, enabling 
the department store to handle all its accounting work by 





A VENUS Pencil purchaser never 
goes back to an inferior brand. He 


becomes a steady quality buyer, a 
constant customer. VENUS Pencils 
mean profits and prestige too. 


American Lead Pencil Co. 


220 Fifth Avenue, New York 
and London, England 


ASK US‘ABOUT OUR NEW 
VENUS EVERPOINTED LINE 
Retail price from 
$1.00 up to $50.00 


VENUS THIN LEADS 
Made in 7 Degrees 
(28-B-HB-F-H-2H-4H) 
Retail price 15e per tube. 
Write for samples. 














WINDOW DISPLAY SHOWING MECHANICAL BOOK- 
KEEPING INSTALLATION.—Demonstrating the Possibilities 
where the Stationer Handles His Loose Leaf Business as an 
Indispensable Adjunct to Modern Bookkeeping. [Cut by 
Courtesy of Thorp & Martin, Boston, Mass. 








machine. The introductory work on the Conrad deal was 
handled by Selden W. George, manager of the loose leaf 
and printing departments of the Thorp & Martin Com- 
pany. The closing of the sale was in the hands of Norman 
T. Miller, his assistant. The Model 3 Underwood book- 
keeping machine included in the Conrad accounting sys- 
tem was sold by Mr. Carmichel, of the Underwood staff. 
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Milwaukee No, 810 E, L. 





An Investment in Service 


A vital element for consideration in 
the purchase of an office chair is the 
guarantee of service. An office chair, 
then, is actually an investment in 
service and service rendered is the ul- 
timate check on its value. 

Appropriate and distinctive design— 
skilled craftsmanship in the manipula- 
tion of high grade, select woods— 
pleasing and attractive appearance— 
modern manufacturing facilities em- 
ploying modern production methods— 
planned merchandising system assur- 
ing a minimum investment price con- 
sistent with the quality of the product 
and legitimate business ethics—com- 
bined with prompt and courteous per- 
sonal attention represents the Mil- 
waukee Chair Company’s idea of un- 
interrupted chair service. 

Discriminating buyers have learned 
to measure office furniture by the 
Milwaukee Chair standard of service. 

Ask for the Milwaukee catalog. 


MILWAUKEE CHAIR C° 


FOR OVER HALF A CENTURY 
MAKERS OF FINE CHAIRS 


MILWAUKEE 


CHICAGO NEW YORK SEATTLE MINNEAPOLIS 


TRADE MARK 
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June Visitors at Mimeograph Headquarters. 


Ed. Thompson, Etowah, Tenn., called at the Chicago 
plant of the A. B. Dick Company, when returning from 
the Kiwanis convention at Toronto. He stopped off at 
Cincinnati on his way home. 

W. N. Stewart, of the Stewart Office 


Supply Company, 


Dallas, Texas, called at Mimeograph headquarters June 
28. 

W. N. Moses, San Francisco, Calif.. made one of his 
periodical trips to the A. B. Dick Company. He is special 
Mimeograph representative, covering the entire Pacific 


coast. 








ASSOCIATION 





DEALERS’ 


OFFICES OF KANSAS BOOK 


AND A PROMINENT VISITOR.—Photographed During Recent 
Annual Meeting at Kansas City. Left to Right: Phil M. Ander- 
son, Newton, President; Mason McCarty, Chairman Executive 
sjoard; Charles L. Mitchell, Topeka, Third Vice President, Na- 
tional Association of Stationers and Manufacturers; F. G. Orr 
Wichita, Secretary and Treasurer; A. S. Allen, Wichita, Vice 


President. 








J. F. Soby Enters Filing Supplies Line. 


John F. Soby, who has had charge of metropolitan sales 
for the Hammond Typewriter Corporation since the be 
ginning of the year, has forsaken the typewriter bus! 
ness. He is now sales and advertising manager of Wag 
ner-Moore, 14 Wooster street, New York, N. Y., manu 
facturers of filing supplies. The lines include removy 
able aluminum.tip guide and the Wagner numeric system 


of filing. 


Mr. Soby had been with the Hammond Typewriter 
Corporation for about seven years. He was in charge of 
publicity and advertising until January of this year. Charles 
A. Gardner, who-had been in charge of New York City 
sales, resigned, and Mr. Soby took his place 

*. C. Cudney, for twenty years a salesman in the Wall 
street district for the Hammond Typewriter Corporation, 
has been made manager of New York City sales 


A. B. Dick ‘Revere yo Europe. 


A. B. Dick, Sr., president of the A. B. Dick Company, 
returned to Chicago June 26 from a European tour. Mrs 
Dick remained abroad. Her two youngest sons left for 
New York to sail for Europe in June to join her. They 
were accompanied by A. B. Dick, Jr., who saw to their 


Mrs. Di and the 


of the Summer in 


comfort when embarking at New York. 
younger sons will spend the remainder 
England and on the continent. 

Lehigh Corporation in Full Production. 


The factory of the Lehigh Corporation at Newark, N. J., 


has been released for full production. A considerable num 
ber of machines has already been placed with some of thi 
largest concerns in the East. Sales distribution is being 
extended in a limited way; the entire progran the con 
pany is extremely conservative. 

Warren Filing Association Meets. 

The June meeting of the Warren Filing and Indexi 
Service Association, Chicago, Ill., was addressed by K. | 
Nordwell, of the Chicago Association of Credit Mei \ 
good audience greeted him, and listened to an instructive 
talk. 
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Sanford’s Premium Writing Fluid 


ENDURED THE TEST 














ALVA ADAMS eumovens 
PRESIDENT 
ALVA 4DAMS 
— aa canemant ot ee 
w. K. DUDLEY -o. TCH 
ouman THE PUEBLO SAVINGS & TRUST CO. WL. GRAHAM 
EDWARD McCABE GEO J. DUNBAUGH 
ASST. CASHIER R. C. WHEELER 
w. K DUDLEY 


w. C. SMART 


asst 


CASHIER 


PUEBLO, COLORADO 
6/15/22, 


Mre We He. Redington, President, 
Sanford Manufacturing Company, 
Ohicago, Ill. 


Dear Sir: 


We are in receipt of your letter of the 
13th inste relating to the effect of the flood, of 
last Jume, on our records, 


Our banking room was submerged under ten 
feet of water and mud, and many records were wet from 
ten to thirty days before drying could be completed. 


For many years we had been using SANFORD'S 
PREMIUM WEITING FLUID and practically all our work had 
been done with your ink. 


We were agreeably surprised to find all of 
our records legible. The ink penetrated the paper in 
many cases and showed on the reverse side of the sheet 
but did not fade, run or blur. We were truly gratified 
to find our records in such good condition, as we would 
have sustained much loss and inconvenience in transferr- 
ing our large volume of ten thousand accounts had the 
ink failed us. 


We know from our experience that all inks 
will not withstand this test. Ome of our clerks was 
using a fountain pen filled with an unknown brand of ink 
and wherever it was used the record was faded and in 
most cases illegible, and required much checking and logs 
of time to prove. 


We have always refrained from giving any- 
one "testimonials," but we are so pleased with our experi- 
ence with the use of your ink, under the most trying cir- 
cumstances, that we are giving you our experience with 
the privilege of using as you wish. 


Yours ve truly, 
won 


WKD/ JLS Cashier. 
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A Why The L. C. Smith Cuts Better Stencils 
O ee 
Oo 


The cutting of stencils for duplicating machines is a precise and 
difficult operation. 

There are several reasons why the best results are obtained on an 
L. C. Smith & Bros. typewriter. 

The carriage is rigid and is not shifted for capital letters. sall 
bearing construction throughout eliminates vibration and lost motion. 

Equally important is the exclusive feature of interchangeable plat- 
ens, making it possible for the operator to use a platen of the correct 
hardness for clear, sharp stencil cutting. 

It also allows the operator to clean off all dirt and moisture from 


the platen, the feed rolls and the metal parts of the paper feed, without 
the aid of a mechanic. 


On machines where the platen is not removable, the surface of the 
platen soon becomes worn, pitted and uneven, making it impossible to 
cut a clear stencil. 


The L. C. Smith is the ideai machine for stencil cutting. 


Send for free catalog 


L. C. Smith & Bros. Typewriter Co. 


Factory and Home Office, Syracuse, N. Y. 


Branches in all principal cities 
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St. Louis Stationers’ Association. 

At the last regular meeting of the St. Louis Stationers’ 
association, held Monday, June 19, at the Annex hotel, 
quite a number of the members were present. ; 

It was voted to make the next meeting an open one for 
members and their families. It will be held at the River- 
view Club, which is a convenient place for such gather- 
ings. The evening is to be spent in swimming, dinner 
dance and entertainment. 

William Schmiederer, Harley J. Wantz and Al. Bartens 
have been appointed as the entertainment committee, while 
George E. Byson, branch manager for Mittag & Volger, 
will probably be chairman of the automobile committee. 

At the meeting held on June 19, Frank Palmer, presi- 
dent of the Levison Blythe Manufacturing Company, who 


is well known among the dealers, celebrated his birth- 
day by presenting cigars to all present. 
Messrs. Meadows and Strodman of the Dennison Man- 


ufacturing Company were the guests of the evening, and 
offered a few remarks concerning their company’s products. 

Taylor B. Wyrick, chairman of the association, is an 
aspirant to the position of judge of the Circuit Court. 
Mr. Wyrick is a good Republican and a man worthy of 
much consideration. The members have pledged them- 
selves to support Mr. Wyrick and are hopeful of his 
election. 

My Dyson has been appointed as a member of the pub- 
licity committee 


Stationers’ Associations of Montreal. 

Word comes from Thomas V. Bell, secretary and treas- 
urer of the Stationers’ Association of Montreal, to the 
effect that this organization continues to function usefully, 
with a 75 per cent attendance at the weekly luncheons. A 
fine spirit of co-operation is manifested by all the members, 
particularly among the jobbers, from whom the association 
has recently received certain valuable concessions which 
should make the path of the retailer much smoother and 
conveying a reasonable assurance of a fair profit return on 
his investment and effort. The Montreal organization sug- 
gests to other associations the advisability of watching 
closely the issuance of all jobbers and manufacturers’ price 
lists, and to take a most decided stand that all these lists 
should issue on the retail price basis or carry a discount of 
50 per cent to retailers. 

The association is getting out a monthly cost report 
form which is being supplied to all members. These forms 
are sent out in duplicate and the member is requested to 
fill out one form with the exact figures and the other with 
the percentages, and to send the latter to the secretary of 
the association in order to give him figures for the com- 
pilation of a final and reliable report. 





Stationers’ Organization at Dallas. 
\t a recent meeting the Dallas Stationers’ Association 


was formed at Dallas, Texas. The officers elected are: 
Thos. J. Sadler (Yeargan-Sadler Company), president; 
P. C. Bush (Hargreave’s Printing Company), vice presi- 


dent; Richard Morrison (Simpson-Whiteman Company), 


secretary-treasurer. 





Annual Picnic of “Vallies” Stationers. 

The annual picnic of the Connecticut Valley Stationers’ 
Association will be held Saturday, July 8. Double Beach 
just outside New Haven, Conn., will be the scene of the 
present outing as heretofore. The usual games will 
be scheduled. It is said that the baseball team from the 
manufacturers has conceded the game to the retailers, in 
advance. The attractions of Double Beach include splen- 
did swimming facilities. The picnic date was selected to 
permit members to close their stores at noon on Saturday, 
and to bring some of their sales forces with them. 


Outing by Los Angeles Stationers. 
Employes of the Grimes-Stassforth Stationery Company, 
Los Angeles, Calif., enjoyed an outing at Pasadena June 
3. Various athletic events were put on, including a base- 
ball game between the inside and the outside salesmen. 
The day was concluded with a picnic dinner and dancing. 


APPLIANCES 


Enjoy Using 
ACCO CLAMPS 


100 PER CENT PERFECT —= 


Designed to give greatest capacity and even pressure 
with any load. Jaws have turned-in edge which gives 
gripping power at maximum expansion. Pleasing to 
the eye and satisfying in use; has capacity of largest 
clamps, with neatness of smallest. Light, ornamental, 
practical; nickel-plated. Hook in handle to hang on 
line. 





Never weaken 


Great Capacity 


Three sizes that meet all requirements 


No. 125 1-3 ins. wide 
No. 225 2-4 ins. wide 
No. 325 3-4 ins. wide 


American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
Long Island City U.S.A. 


() 


hd 
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SAMSD 


OFFICE and DIRECTORS 


Keep Selling! 


'f you are a dealer and have been 
in business long enough to know 
why some merchandise sells faster 
than others and at more profit to 
you than others, then you know 
why to expect bigger profits from 
Samson Tables year after year. 














And the history of Samson sales 
endorses your expectation! 
Samson Tables have always been 
better than other tables. They 
have always been better liked than 
other tables. People have kept 
spreading the news and so Samson 
Tables have always been better 
known than others. And, on top 
of all this, continuous National 
Advertising has always kept Sam- 
son Table developments right be- 


of“In~- fore millions of office executives’ 
ment” secures for all eves 





Geedin other tables” What more can a specialty offer? 
ht-hand leg sections How much less all other tables do 
tion typiealofordinary offer! See how difficult it is to 
' xness of find a place where Samson isn’t 
sections show Samson §~=already the biggest and most 
pt-beses” maheaot profitable seller! Then find out 


joint-boxed” method of 5; : 
net )6hwhy—and if possible make these 


secur! Samso: 
form thickness of stock. $2 z's 
positive profits yourself! 


For samples of all literature, free 
advertising material, catalog, etc., 
write Mutschler Brothers Co., 
Since 1846 Makers of Good Tables 
at Nappanee, Indiana. 





Samson 317 
Illustrating 36’x72” size. 
Other sizes: 
24”x36” 30”x48” 
34”x60” 42”x96” 





Qaertenes White Oak 

Top. Rails, drawer 

fronts and legs are 
plain White Oak. 
Drawers are dovetailed back and 
front 3-plywood framed-in bottoms 
finished inside. Under-top is finished 
and is re-enforced with Cleat Con- 
struction. Standard Office Dull 
Rubbed Finish; special colors at ex- 
tra cost. Unless otherwise specified 
is shipped without Brass Sockets; 
K. D.; two of a size in crate. 





Murphy Employes Picnic in Rain. 
\ feature of the June outing of the 509 club of the em 
ployees of the William F. Murphy Sons Company ot 


Philadelphia, was a game of baseball played in the rain 

The outing was held at the home of the cashier, George 
£ § 

A. Rhoads, of Palmyra, N. J. Nines from the factory and 


A New Display Carton. 

A new display carton has been devised intended bet 
ter to exhibit school rulers and thereby aid in their 
sale. This carton was devised by the American Manu- 
facturing Concern of Falconer, N. Y., whose New York 
City offices are at 200 Fifth avenue. The carton is illus- 
trated herewith. 

The American Manufacturing Concern packs the 2- 
cent, 3-cent, 5-cent and 10-cent ruler numb rs in the 
small and neat, compact carton shown, lithographed in 
bright colors. This is done without additi ad charge 
to cover the ordinary ruler boxes. The company recent- 
ly added to their line of yard sticks a standard meter stick 





NEW DISPLAY CARTON FOR RULERS. 


for school use. Pencil boxes, office rulers, clip and arch 
boards, card index boxes and letter trays are to be 
found in the line. The variety of goods available makes 
it possible to get up an economical freight shipment with- 
out overstocking. 


Moore Push Pin Makes Addition to Plant. 


It is announced that Moore Push Pin Company of 
Wayne Junction, Philadelphia, Penna., is making an exten- 
sive addition to its plant in anticipation of a heavy business 
next fall. 

About twenty years ago this company was organized 
with very little behind it except the idea of a glass push 
pin consisting of a sharp steel shank with a formed glass 
head. The company gradually grew from its original fac- 
tory, a room 12 by 20 feet, to a large factory. They ad- 
vertised judiciously, until now there is not a town nor 
village in the United States or Canada where Moore push 
pins are not found; in fact, this product is widely used all 
over the civilized world. Of recent years, the company has 
developed an extensive business in map tacks along with 
the push pin and push-less hanger products. They were 
among the first to conceive the idea of the little colored 
map pins used so extensively now by business men as well 
as the government in outlining their plans on maps and 
charts. The company will put a new tack on the market as 
soon as the new building is completed. This tack will have 
a uniform, non-breakable head with sharp, distinct colors, 
showing decided contrasts. 

Realizing that attractive counter display is one of the 
best means for stimulating retail sales, the company has 
devised a number of attractive counter display cabinets 
which are employed in exhibiting the different lines on the 
dealers’ counters. 


Phoenix People Move Into New Quarters. 
The Phoenix Desk & Chair Company, of which William 
1). Poil is manager, have just moved into a fine new build 
ing of their own on Missicn street, San Francisco. 
This store has one of the largest and finest sales rooms 
in the city. 


The man who conceals a fault shows that there is some- 
thing within him to which that fault is distasteful.—Tips 
and Nibs (The Wahl Company). 
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‘To Noiseless Typewriter represents the 
greatest step forward in typewriter con- 
struction. It has eliminated noise. It has 
opened wide the doors to concentration of W*‘te for 
thought in a business office. It brings the “escriptive 


greatest speed and ease of operation; the The 
highest quality of work and most satisfac- _ Noiseless 


tory performance. Portable 
7? Typewriter ZY 
Hundreds of leading business institutions 


have now standardized on The Noiseless. 
Their number is increasing every day. 





Some day every business house will banish 
noise from its offices and enjoy the greater 
productive power of quiet. Why not hasten 
that day? 





The Noiseless Typewriter Co. J355eeee 
253 Broadway, New York 


Works: Middletown, Conn. 





Offices in leading cities throughout the 
United States and Canada 


The NOISELESS 
TYPEWRITER 


Your silent partner 


aah 


Friends—always and all ways 
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CLOSED TYPE OPEN TYPE 


HIGHEST QUALITY— LOWEST PRICE 


Adaptable to Any Use—From Office Supplies to Automobile Tires and Automobile Accessories 
Excellent for Store Shelving and Factory Stock Racks. 

Built on the Unit Plan—Can Be Extended Indefinitely. 

Two Heights—96 Inches, Full Height—42 Inches, Counter Height. 

Full Height in 25 Inch, 18 Inch and 15 Inch Depths. Counter Height in 15 Inch Depth Only. 
Shelves Adjustable Every Four Inches. Partitions Adjustable Every Two Inches. 

Label Holders for Bin Fronts and Shelves. 


Finished in Olive Green. Write for Catalogue 822 


She Globe-Wernicke Co. 


CINCINNATI 
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Monroe Vice-President on European Trip. siti Cs 


W. R. Cummings, vice-president in charge of sales of the 
Monroe Calculating Machine Company, Woolworth build- 
ing, New York, has booked passage for Europe on the 
Aquitania, sailing from New York on July 4th. 

Mr. Cummings will first spend some time in England in 
connection with the business of the Monroe Calculating 
Machine Company, Limsted, Imperial buildings, 56 Kings- 
way, London, W. C. 2, of which organization he is man- 
aging director. 

Leaving England, Mr. Cummings will make a tour of 
the western part of the Continent, visiting as many Mon- 
roe agencies as his time will permit with a view to studying 





OLD OLD 
HAMPSHIRE HAMPSHIRE 
BOND VELLUM 


CABINET 
BOXES 


are now ready for you: 





W. R. CUMMINGS. 


general business conditions and otherwise furthering the 
interests of the company. 

On his previous trip to Europe, consuming eight months 
of the year 1919, Mr. Cummings covered sixteen countries, 
visiting the more important commercial centers from Chris- 
tiania and Stockholm on the north to Madrid, Constanti- 
nople and Cairo in the Mediterranean belt. 


Add-Index Corporation Goes Into Adding Machine 
Business. 


Manager G. L. Berry, who had charge of the Phila- 
delphia office of the adding machine diviston of the Amer- 
ican Can Company, has turned it over to the new owners, 
the Add-Index Corporation of New York, which recently 
purchased all the interests of the American Can Company 
in its adding machine department. The Philadelphia office 
is now in charge of Miss Elizabeth B. Nessler, who was 
assistant to Mr. Berry in the local branch. Mr. Berry has 
returned to San Francisco, where he formerly covered 
territory for the American Can Company. 


Imperial (stsines ) Cabinet 


Both Bond and Vellum 


250 sheets 74x104 flat 
250 envelopes 3}x74 


Commercial Cabinet 


Old Hampshire Bond only 


250 sheets 8$x11 flat 
250 envelopes 33x64 


PR EE SC SK SS SOO CO OO SOKO Ce teratatodattae amet ai 


An Effective Display Case. 

A representative of Office Appliances recently ran across 
a display _ Ae by the Boorum & Pease Company of 
Brooklyn, N This case is made of metal and glass and 
holds a fine displ: iy of all sizes of memo books, ring books, 
etc. An electric light and globe on top of the case carries 
the trade-mark of the company and when the door of the 
case is open the lights within flash on and show the dis- 
play most attractively. 


Old Hampshire papers are always 
becomingly boxed. Each box is in- 
dividually cartoned. 


Exposition Company Moves to Oakland. 


The Business Exposition Company, which conducts 
business shows on the Pacific coast, has moved to 215 
Fourteenth street, Oakland, Calif. The former location was 
604 Mission street, San Prancieco, Calif. 


FINE STATIONERY DEPT. 


Hampshire Paper Co. 


South Hadley Falls, Mass. 


West Company Opens New Sates Room in Oakland. 

The N. G. West Company has recently opened a new 
sales room at 313 Thirteenth street, Oakland, Calif. C. W. 
Smith is the manager of this company, whose lines include 


metal office furniture, safes, vault fittings, desks, chairs, ete. OOO OC OCI CI See 


Tre eile. . eT eT eT eT eT eT eT Se eT eT eT eT eT ee eT Oe eT eT eT ee eT 
; i de ce ce ce ce ae oe aie ait at che aie aie oie ait cle Gin aie aie aie ait oie aie ait aie ale ol 
ee eae ee ee ee ee ee ee ee a ee ae a a ee a ee ee 
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No. 1066 
ROLL 
TOP 
DESK 


W hen you show Imperial Desks 


to prospective customers they are impressed 
with the general appearance and good finish 
of them. When you explain how the drawer 
runners are mortised into the notched cross 
bar and grooved upright rear brace, they will 
see that the runner cannot come loose or sag. 
Let them see the clean cut drawer work and 
superior points of interior construction and 
they will un- 
derstard why 
you can guar- 
antee 


IMPERIAL 
DESKS 


to render satis- 


DESKS factory service 
FOR EVERY OFFICE USE for a lifetime. 


Prices at which we sell you Imperial Prod- 
ucts enable you to offer attractive prices to 
your customers and make a good profit for 


yourself. 
Write for Catalog and Latest Price List. 


4 Grades—100 Styles 


of furniture for 

every office use 
No matter what price your cus- 
tomer wishes to pay, you can 
satisfy his needs with an 
IMPERIAL. 
No matter what style he needs 
Teen Mai years or there is an IMPERIAL in that 
cimpera Pefemeyc, pattern. 

a 

come to mean Positive _ ASK US HOW ; 
Assurance of Greatest’ Tmperial Dealers are increasing 


Business-Furniiure 
Utility. sales and profits. 


Imperial Desk Company 


Evansville, Indiana 














No. 1067 
FLAT 
TOP 
DESK 











Underwood Salesmen at Chicago Enjoy Outing. 

Salesmen of the Chicago office of the Underwood Type- 
writer Company held their annual outing June 6 at Channel 
Lake, Ill., just south of the Wisconsin-lLllinois state line 
The trip from Chicago was made in nine automobiles, fur- 
nished by the salesmen. There were thirty-six present, the 
sub-agency managers from South Bend, Aurora, Joliet 
and Rockford joining the Chicago party. The attendance 
was the largest on record, a number of new men partici- 
pating in the Underwood outing for the first time. Ar- 
rangements were in charge of J. W. Culpeper. 

Various outdoor sports were played. The city team, 
captained by George Petsche, played indoor baseball with 
the country team, W. L. Kumpfer, captain. The score 
was not recorded, but it is understood that Judge Landis 
will have to untangle the snarls due to original interpre- 
tations of the rules. A horseshoe pitching contest was won 
by John Preuser, of the duplicator department. 








Shipman-Ward Company Adds to Factory. 
The Shipman-Ward Manufacturing Company, rebuild 
ers of Underwood typewriters, 4401-4409 Ravenswood 
avenue, Chicago, has recently completed an addition to 
its factory covering the rear half of the adjoining fifty 
feet on the north side of the building. The company ex- 
pects soon to cover the entire fifty feet by building 
out to the sidewalk line. In anticipation of still further 
expansion, an additional seventy-five feet, upon which 
now stands a two-story residence, have been purchased 
This gives the Shipman-Ward Manufacturing Company 

a frontage of nearly 200 feet. 
| 





SHIPMAN-WARD FACTORY, SHOWING RECENT 
ADDITION AT THE LEFT. 


The company has installed a group insurance plan 
for its employes who, under its plan, receive pro 
tection in direct ratio to the length of their service 
with the company up to a maximum amount, $2,000. A 
cafeteria has been installed, where meals are served to 
employees at cost. 

Chicago Oliver Salesmen Plan Outing. 

The Red Circle Organization of the Chicago branch 
office of The Oliver Typewriter Company will enjoy its 
annual outing July 14-16 at Fox Lake, Ill. Accommoda 
tions have been engaged at one of the favorite hotels, and 
the arrangement committee has perfected its program for 
the occasion. 

As usual the program provides for athletic games, the 
feature of which is the ball game between the two teams 
of the Red Circle—the R. A. C.’s and the “Bear Cats.” 
One team is captained by Mathew L. Regan, president of 
the Red Circle, and the other by Frank M. Inger. There 
is intense rivalry between the two nines. 

The program also provides for a horseshoe pitching 
contest for a handsome prize offered by Manager Barlow. 
On Friday evening the party will make a cruise of the 
lakes in one of the swift and comfortable launches. A 
string band will provide music. Stilts and life preservers 
will be in readiness for those not equipped to handle them- 
selves in deep water. President Regan is now in training 
for the wrestling match. Jochem is brushing up on the 
rules governing pinochle and poker. The Oliver boys are 
looking forward with much enthusiasm. The cars will 
leave the Oliver building, Chicago, early Friday and reach 
the hotel in time for a hearty dinner. 

The nice increase in business which the salesmen have 
enjoyed and the thoroughness of their work will add much 
to the satisfaction of the men during their brief absence 
Duty well done makes recreation well earned and keenly 
enjoyed. : 








July, 
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Floor Counter Cases 
—All Sizes 


FREE Pencils Pay 


for Case 








Which of these deals for you? 


Mail the Coupon for Samples and Full Information 
— Prepare Now for School and College Opening 


The Parker name—advertised for 30 years—would sell these hand- 
some non-clog pencils if nothing else did. But Parker offers you 
more than an established name— it gives you a pencil that com- 
bines all the virtues and none of the faults of the many made. 


One perfect pencil that — 


1 —can never jam the lead, 5 — wears for years likesa good, 
2—works both ways [propels strong tool, 
and repels}, ys (prop 6 — has beauty, balance and along 
tapered point, 


3—is filled at the writing point, 7—~containe no solder, 
4—keeps its cap on so tightly it 8—is made with jeweler’s pre- 
cannot become lost, cision and finish. 


PARZER Pencils 


Non-Clog - Worm Drive ~ Works Both Ways 


Concentrate all your pencil purchases on the Parker line and earn an extra 
rebate on both pens and pencils. If you are not handling Parker Pens it is 
almost a certainty that you will want them soon because of the great demand 
that is growing daily, due to our latest mechanical improvements and inten- 
sive national advertising. Only recently we gave the Saturday Evening Post 
the largest order for pen advertising that publication ever received. Our big 
guns will open in August—prepare now! Attach the coupon to your letter- 
head and mail today without fail for samples and full information. 


THE PARKER PEN COMPANY, Janesville, Wis. SPCR OO ROSS RAOSSRSSSSSSSE RSE SReREeeeeees 


i Attach to your letterhead 
: and mail to 
= THE PARKER PEN CO., Janesville, Wis. 


Please send on memorandum charge, subject] to 
return, sample Parker non-clog pencil i in each of your 











Take your pick of these 
8 Pencil Deals 


Including Triple Plate, Sterling, Yellow Gold 





and Green Gold—Plain, Chased and Engraved. | ee — ae with hah Coanipeien anaes 
* tion on deals Nos. . 
Deal No. 1 — 2-dozen assortment; cost, $ 32.25, your profit, $ 21.50 F Check heave if testenesneil tex accent 
Deal No.3 sdumudaaen aka ee : Check here if interested in proposition of free pencils 
= to pay for display case [] 


Deal No. 3 — 4-dozen assortment; cost, 78.15, your profit, 52.10 
Deal No. 4— 6-dozen assortment; cost, 127.05, your profit, 84.70 


Deal No. 5 — 9-dozen assortment; cost, 196.80, your profit, 131.20 NAME. 202 cececesnes bebe ee eebnalea cum 
Deal No. 6 —12-dozen assortment; cost, 258.45, your profit, 172.30 
Deal No. 7 —15-dozen assortment; cost, 334.50, your profit, 223.00 Street 


Deal No. 8 —18-dozen assortment; cost, 383.40, your profit, 255.60 
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A Profitable Sign To Display 


You want to doa profitable busi- It is our belief that there is not 


ness. We know that. We also 
know that to doa profitable busi- 
ness you must sell quality prod- 
ucts. They build up a steady 
demand. Another factor:—These 
products must be well known. 
The better known, the greater 
your sales. These two points, in- 
suring rapid turnover, are fully 
assured by Berloy Steel Filing 
equipment. 


another line of filing equipment 
offering as much real value for its 
cost as Berloy. Advertised nation- 
ally, it is well known. Newspaper 
advertisements, catalogs, folders 
and blotters enable dealers to tie 
up with this publicity. Truly, the 
window sign above is a profitable 
one to display. Correspond- 
ence invited regarding sales 
agencies 


THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston New York 
Chicago St. Louis 
Dallas Roanoke 





Minneapolis San Francisco 
Philadelphia Kansas City 
Jacksonville Los Angeles 
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Fifteen Years Ago. 


An Eyeful of News Condensed from Office 
Appliances for July, 1907. 

The need of tact in selling was shown in the leading 
article. 

“Pilgrimages to the Big Concerns in the Office Appli- 
ances Field,” described and illustrated the plant of the 
Siebler & Trussell Manufacturing Company, St. Louis, 
Mo., producing loose leaf devices. 

Twenty letters or checks signed at one, operation was 


the function of the “Signagraph.” The writer guided one Oo 
pen and a battery of Waterman’s duplicated his signature LEADS N 38 
to the capacity of the machine. To this day the service - 
department of Office Appliances receives inquiries for in- ¥ 
formation regarding the machine. Its field is naturally ENUS EVERPOINTED 
limited, but a demand is expressed periodically. or 

The death was recorded of Howard Brewster Wilson, - and other Mechanical Pencils 
treasurer and secretary of the Remington Typewriter Com- 





pany. He passed away June 22, 1907, following an oper- A 
ation for appendicitis. ENUS THIN LEADS No. 38 
A business show was planned for Providence, R. L., in are perfect leads; always 
October, but was postponed until the following year. straight — smooth — longer-wear- 
J. E. Geisinger, lately manager at San Francisco, had oe : bl f i 
been promoted to be manager of the St. Louis office of ing — crumble-proo anc accur- 
ately graded, rendering utmost 
satisfaction and bringing your 


The Oliver Typewriter Company. 
Theodore Roosevelt was quoted as an ardent advocate 

customers back for more, time after 

time. 


wet! 


of office appliances and equipment to save time and labor 
in the office. 

The I. C. Thompson Manufacturing Company, Indian- 
apolis, Ind., changed its name to the Furnas Office & 


Bank Furniture Company. VENUS THIN LEADS No. 38 








The Ameri — os Pry ow F et organ- are packed 12 leads in a tube, with 
—s a — lary ble he American Multigraph Com- the special VENUS water- rk, 
pany, to handle the sales. ee 

hi Knoxville, T'enn., was to have a business show Septem- known to every user of VENUS 
ber 2-14. Pencils, the largest selling quality 
; Control of the Pen-Carbon Manifold Company, New pencil in the world. 
Brunswick, N. J., had passed into the hands of Charles 
f—. Archibald and E. M. Wilson. 

“Uncle” George Olney had joined the sales organiza 7 DEGREES 

tion of the Irving-Pitt Manufacturing Company. 2B soft and black F firm 
B soft H medium hard 
—— HB soft medium 2H hard 
Swearing the Apprentice. 4H extra hard 

Undertaking an apprenticeship in London is not a trivial > Retail! Prices 

matter, judging by the oath administered. It was fur- 15c 7 
_ DY ath 5c per tube of 12 leads 
nished to the National (National Blank Book Company) 2 tubes for 2Se 


by J. Adams Keene, of the National Loose Leaf Company, 
Ltd., London, England. The substance of this obligation 
administered to young errand boys in American stationery Write for Samples and Information 
stores might set admirable standards for the rising gen- 
eralion of business men. . : 

“You shall be good and true to our Sovereign Lord American Lead Pencil Co 
King George. You shall neither know nor hear of any 


aS. 220 Fifth Avenue 







Treason, Murder, or Felony done, or to be done, but you N York 
shall forthwith disclose and reveal the same to your f) ow se 
Master. You shall be obedient to your Master and Mis- and London, Eng. 


tress, and respectful to their Children, Kindred and Neigh- 
bors. You shall, from time to time, do your duty and 
due Reverence to the Master and Wardens, and to others 
the Worshipful of this Company. You shall also be civil 
and gentle in Language, and in all other behavior to your 
Elders, and to all manner of Persons. You shall wear 
_ your Apparel decently and seemly. You shall use fair and 
gentle Words in Buying and Selling, especially shunning 
| Swearing and Lying. You shall not give evil example by 
| any wicked Word or Action. You shall deal honestly 
and truly, and not injure your Master, nor suffer any 
other to do so. You shall not play at Dice, Cards, nor 
any other unlawful Game. Neither shall you frequent about the 
Taverns or Ale Houses. You shall be no Stealer, Loiterer 
on Errands, nor Runner away, nor be an Enticer of any VENUS EVERPOINTED 
other so to do. Neither shall you frequent or use evil or Mechanical Pencil 
dishonest Company at any time, upon pain of due Correc- 
tion for the same by your Master, and further as shall be 


lil thought meet by the Master and Wardens of this Com- 





From $1.00 up 








pany. God save the King.” 
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Steel Waste Baskets, ‘ 
Hampers, Letter 
Trays, Strong 
Boxes, Se- 
curity 
Boxes, 
etc. 













Place a 


“DIAMOND” 


| So lt can be seen 





TS beauty will radiate into 
the desires of your cus- 
tomers; its quality will speak 
for itself in subsequent sales. 


Let us send you descrip- 
tive matter of the 
“Diamond” Line of 
Office Specialties, to- 
gether with our dealers’ 
offer. 


Penn Art Steel Works 
Erie, Pa. Felt chad Chisowe U. S. A. 
Western Representative: 

Miss E. N. Davis, 219 S. Dearborn St., Chicago 














Old Timers Will Appreciate This. 


_ When the Richmond & Backus Company installed its 
first typewriters, a reply to a letter was received from the 
clerk of one of the upper peninsula counties, advising that 
it was not necessary to print letters sent him—he could 
“read hand-writing.’—The Office Cat (The Richmond & 
Backus Company, Detroit, Mich.). 


Home from Vacation. 


The following verses are from the pen of one of the best 
known men in the trade and prove that a man may know all 
about such things as filing envelopes, document contain- 
ers, etc., and still have the spirit of the poet within him. 
In speaking of Alvah Bushnell, Jr., who is a member of the 
Alvah Bushnell Company of Philadelphia, we might para- 
phrase J. Wilbur Nesbit’s remark about James Whitcomb 
Riley, and say that he is one of the best poets in Greenfield. 
Mr. Bushnell’s poetry has the cadence, the accuracy and the 
imaginative quality which marks a mind tuned to expression 
in rhyme and .measure. 

Office Appliances has heretofore published several of Mr. 
Bushnell’s short poems and is glad of the opportunity to 
present this one. Along with imagination, Mr. Bushnell has 
humor, a quality which some poets lack. 


You can talk about things that have jarred you a bit; 
That have humbled your pride and have galled you 
(Some were times I’ve no doubt when you bluffed a wee bit, 
And vour friends, getting wise, promptly “called” you.) 
But I ask, if you'd just spent a month’s pay or more 
On your own and your family’s vacation 
And had put up with cramped rooms at mountain or shore, 
And with poor beds and still poorer ration; 


If vou’d suffered mosquitoes and green-flies and gnats, 
And with ivy were poisoned all over; 

Had experienced a nightly incursion of bats 
Or the barking of some neighbor’s “Rover,” 

If you’d spent all vour money, were tired and sore, 
As vacations will generally make you 

And had come back to work hard for fifty weeks more 
Lest your regular bills overtake you; 


If you’d done this vacation thing up to a brown, 
And your family had said, “The best ever,” 
If you’d put on your hat for a walk about town, 
Feeling, really, you had done it clever, 
Now, I ask, if you met an acquaintance who said, 
“Will you get a vacation this season?” 
Tell me—wouldn’t that JAR you, and make you see red? 
It did me; and I’ll say there was a reason! 


—ALVAH BUSHNELL, JR. 


Little Willie Spilled the Beans. 


Little Willie: “Mamma, why do men take their type- 
writers to the theater with them?” 

Mother: “Why, dear, they don’t.” 

L. W.: “Well, I heard papa tell Mr. Jones he took his 
typewriter to the show last night.”—D. C. Baldwin, Fort 
Smith, Ark. 


A Good Suggestion to Salesmen. 


The Shipman-Ward Manufacturing Company, of Chi- 
cago, rebuilders of Underwood typewriters, in one of their 
recent circulars, repeats a story told by a well known sales- 
manager. This story, it seems to us, is worth repeating 
‘n this column. We will not give any guarantee that it is 
a new story, but it was new to us and may be new to others 
who read it. 

A colored boy walked into a drug store near his home 
and asked if he could use the telephone, and this is the 
conversation the druggist heard: 

“Hello, is dis Mistah Johnson’s residence?”—“Is Mistah 
Johnson theh?’—“Mr. Johnson, Ah heahs as how you is 
needin’ a boy to look after yo yahd and drive yo cyar?” 
—“You say yo ahlready has a boy?”—“Is de boy givin’ you 
satisfaction?’—“You say he am givin’ you puffect satis- 
faction? All right, Mistah Johnson, Good-bye.” 

The boy hung up and the druggist said to him, “Boy 
are you looking for work? I am looking for a boy to help 
in the store.” 

“No suh, I’se not lookin’ fo’ wuk. I wuks fo’ Mistah 
Johnson; I’se jest been checkin’ mahself up.” 

Others might do well to check themselves up occa- 
sionally. 
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Junior 
Stationery 
Cabinet 
(at left) 

60 in. high, 18 in. wide 
and 18 in. deep. Four 
fixed shelves. Its smal- 


ler size allows it to fit 
into limited space. 


Stationery 

Cabinet 

(at right) 
72 in. high, 35 in. wide 
and 18in. deep. Divid- 
ed into five compart- 
ments by four adjust- 
able shelves. Ample 
space for office sup- 
plies printed forms, 
etc. 


This Is the Way to Sell 
MEDART Steel Office Cabinets 


An outside salesman for the J. Meyers Stationery & Printing Co., Inc., New York, 
agreed to devote a little time to. Medart Steel Office Cabinets. The first week he 
sold three. Based on this quick showing, a number of cabinets were displayed in 
the store and their many desirable features explained to the salesmen. 





Circulars were sent out to a live mailing list. 
Medart Cabinets were given exclusive window 
display and front-of-store position—as a re- 
sult these cabinets practically sold themselves 
and now the Meyers Co. is sending in 
reorders, practically every week. 


You can do likewise if you push the Medart 
Line. Give these cabinets good window space 
and front-of-store position—you will be sur- 
prised to see how quickly they move. Their 
quality is unmistakably high—the selling 
price is remarkably low. 


Special advertising enclosures supplied on request. 


Fred Medart Mf¢. Co. 


Potomac and De Kalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. 


Pittsburgh: Bessemer Bidg. 


Chicago: 326 W. Madison Street 
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—from the Italian 
Polychrome suite 


Macey Matched Office Suites 


A profitable new line! Complete suites, in five attractive period 
designs, at prices which match the cost of good, commercial peg-leg 
furniture. These new suites have created a sensation. Many dealers 
are greatly increasing their volume of sales by pushing them. Almost 
every office is a prospect, either for complete suites or at least several 
pieces. There are no rivals. The profit is generous. A wonderful 
opportunity for you! Investigate it today. 





The complete line of Macey steel and wood files is one upon which 
a dealer may advantageously concentrate. The price range is wide. 
All needs are easily met by uniform stock patterns in upright, hori- 
zontal and counterheight units, with a variety of interchangeable 
insert drawers. Filing supplies included. 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of 
continually increasing value. Particulars on request 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Compensation. 

We hear lots about Compensation nowadays. 

In simple language it is Sowing and Reaping. 

We cannot Sow Poppy Seed and expect to Reap a Har- 
vest of Wheat. 

Nor can we sow carelessness, indifference, laziness or 
pleasure and expect to reap Honor, Confidence, Position 
and Success. 

Look to your seed and how you sow it. Choose care- 
fully, and sow carefully. 

Early in the morning and at eve withhold not your 
hand. 

Remember after the Seed Time, the Harvest, and it’s 
your Crop. “Rosey,” Philadelphia 
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COMBINING WORK WITH PLEASURE.—The 
Typists in the Yosemite National Park Prefer to do 
Their Work Standing at the Open Windows, so as 
Not to Miss the Bracing Air and Scenic Beauty of 
This Lofty National Playground. [Cut Reprinted 


from The Keystone, Through Courtesy of The Of- 
fice Economist (Art Metal Construction Company). 








The New Stenographer. 

I have a new stenographer—she came to work today. 

She told me that she wrote the Graham system— 

Two hundred words a minute seemed to her, she said, like 
play. 

And word by word at that—she never missed ’em. 

I gave her some dictation, a letter to a man, 

And this, as I remember it, was how the letter ran 

“Dear Sir:—I have your favor, and in reply would state 

That I accept the offer in yours of recent date. 

I wish to state, however, that under no condition 

Can I afford to think of your free lance proposition 

I shall begin tomorrow to turn the matter out. 

The copy will be ready by August 10th, about 

Material of this nature should not be rushed unduly, 

Thanking you for your favor, I am yours very truly.” 

She took it down in shorthand with apparent ease and 
grace; 

She didn’t call me back, all in a flurry. 

Thot I, “At last I have a girl worth keeping ‘round the 
place,”’ 

Then said, “Now write it out, you needn't hurry.” 

The Oliver she tackled, now and then she struck a key, 

And after thirty minutes this is what she handed me: 

“Deer sir, i have the feever and in a pile 1 sit. 

And i accept the offer as you have reasoned it. 

I wish to see however that under any condishun 

Can i think of your free lunch proposishun. 

I shall be in tomorrow to turn the Mother out, 

The Cap will be red and wil Costt $1 about. 

Material of this nation should not rust N. Dooley, 

Thinking you have the feever, I am yours very truly.” 

The Oliver News. 


Allen Typewriter Mfg. 








“© Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines wil! recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 


in a machine, the size of the 
‘“‘ALLEN.”’ 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE— BETTER THAN 
AN AUTOMATIC, 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “ALLEN?” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy No. 50 machine 
which sel's easily to offices and 
homes. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 


Co. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 








OFFICERS: 
President, J. OGDEN PIERSON, New Orleans, La.; First Vice-President, EBERHARD FABER, New York, N. Y.; Second Vice-President, G. L. 


DAVIS, Boston, Mass.; Third Vice-President, 


L. MITCHELL, Topeka, Kans.; Treasurer, A. H. CHILDS, Chicago, Ill.; Auditor, 


CHARLES 
. HERBERT WHITE, Buffalo, N. Y.; FLETCHER B. GIBBS, General Manager, 403-405 Conway Building, Chicago, Ill.; Secretary, MORTIMER 
. BYERS, 41 Park Row, New York, N. Y.; Assistant General Manager, W. D. PITTMAN, Conway Building, Chicago; Field Secretary, W.H. 
GREENLEAF, Conway Building, Chicago, Ill.; CHARLES L. ESTEY, Advertising Counsel. 


DIRECTORS—STATIONERS 
Edwin H. Sell, Columbus, Ohio Frank J. Merrill, Boston, Mass. 
J.Edward Richardson, Baltimore, | Eugene H. Tower, New York. N.Y 
Md. Adrian Pembroke, Salt Lake City 
Leo. F. Johnson, Tampa, Fla. Utah 
Edgar H. Barber. Oakland. Calif. | A. J. Walker, Minneapolis, Minn. 
Clark Field, Tulsa, Okla. | Chas. G. Stott, Washington, D. C. 





DIRECTORS—MANUFACTURERS 
Frank B. Towne. Holyoke, Mass. Ernest Dalton, Philadelphia, 
sam gale nee Beas 2 Yawman, Rochester, N.Y 
Howard E. Betelle, Philadelphia, ‘ ; ay 
Penna. Charles S. Cooke, New York, N. Y 
Andrew L. Weis, Monroe, Mich. L. A. Hawkes, Camden, N. J. 
Richard B. Carter, Boston, Mass. Frank L. Severance, Chicago, Ill. 


Place and Time of Next Meeting—Atlantic City, N. J., October 9-12, 1922. 


SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago. 
W. D. PITTMAN, Assistant General Manager. 


Educational Campaign Progresses. 


The educational campaign which was recently inaugu- 
rated by the National Association of Stationers and Manu- 
facturers is progressing in a most satisfactory manner. 
Thus far four or five bulletins have been issued covering 
lead pencils and paper. These bulletins have been received 
with much interest by the trade and in a number of cases 
have been made use of by house organizations as a basis 
of study and discussion. The members of the association 
are handing these bulletins out to their salesmen with the 
suggestion that the information contained in them be 
studied and absorbed. 

The educational campaign of the National Association 
was inaugurated after much consideration and mature dis- 
cussion. It is predicted on the idea that no salesman can 
achieve his best work unless he is familiar with the goods 
which he sells. It is the object of the association to give 
in these bulletins certain information which is calculated 
to be of interest not only to the salesman but to the pub- 
lic who purchase the goods. By giving accurate and in- 
teresting information concerning the goods which are han- 
dled every day and which are in general use by the public, 
a feeling of enthusiasm is fostered, along with the desire 
to learn more of the goods themselves. Lack of informa- 
tion with regard to the fundamental facts of one’s merchan- 
dise is a fruitful source of indifference, and indifference in- 
variably results in poor salesmanship. The more knowledge 
one acquires of one’s goods, the greater one’s enthusiasm 
concerning them is likely to be and there is nothing like en- 
thusiasm to transform a poor salesman into a regular order 
getter. 

Office Appliances believes that this feature will develop 
into one of the most useful parts of the work. 


Wholesale Stationers of U. S. A. in Campaign for 


New Members. 

The Wholesale Stationers Association of the United 
States is conducting a drive for new members, covering 
the entire country. This campaign is bringing fine results 
and since its beginning a few weeks ago, a number of 
firms have been added to the membership rolls, including 
the Fuller-Morrisson Company, Chicago, Ill.; The Stew- 
art & Holmes Drug Company, Seattle, Wash.; the Dudley 
Paper Company, Lansing, Mich.; Siegle Brothers, Tren- 
ton, N. J.; Gage & Company, Ltd., Toronto, Ont.; and 
The Geer Drug Company, of Spartansburg, S. C. The 
membership of the organization now totals about 137 mem- 
bers. Inasmuch as the membership committee is very 
active, no doubt this number will have increased before 
the present item is published. 

The membership committee of the association is com- 
posed of the following gentlemen: George L. Davis, chair- 
man, Adams, Cushing & Foster, Inc., Boston, Mass.; S. J. 
North, John M. Scott & Company, Charlotte, N. C.; Oscar 
Maurer, Kiefer Stewart Company, Indianapolis, Ind.; R. T. 
Dunn, J. S. Merrell Drug Company, St. Louis, Mo., and 
C. Rogers, Minneapolis Paper Company, Minneapolis, 

inn. 


Northwest Stationers to Meet This Month. 

The Pacific Northwest Stationers Association, which is 
a division of the National Association of Stationers and 
Manufacturers, and the Northwest Printers and Binders 
will hold a joint annual meeting July 20, 21 and 22 at Port- 
land, Ore. Convention headquarters are at the Multnomah 
hotel. The announcement of this convention is rather ex- 
ceptional in that it is made up mostly of pictures of the 
scenic beauties of Oregon, including lakes, mountains, 
rivers, seashore resorts and on the back page some re- 
markable pictures of Portland streets with their rose 
hedges. The annual rose festival is held in Portland in 
June and the pictures referred to are done in colors show- 
ing the natural hues of the roses as they actually appear 
during June. 








Capitol District Stationers to Visit New England. 


The Capitol District Stationers and Manufacturers Asso- 
ciation, members of the National Association of Stationers 
and Manufacturers, left Albany on June 27 for Holyoke, 
Mass., at the invitation of the National Blank Book Com- 
pany. All members of the association and men in their 
employ interested in the manufacture of blank books and 
loose leaf devices were invited to attend. 


Committees of Stationers’ Association of N. Y. 


Committees for the 1922-23 year of the Stationers’ Asso- 
ciation of New York have been appointed, 

Entertainment—Edward Gash, chairman; J. T. Hil 
(Corlies, Macy Company), Harry Rogers (Wilbur & Hast- 
ings,), Harry Shipman (Eberhard Faber), J. M. Campbell 
(Wilson-Jones Loose Leaf Company), W. A. Stein, W. E. 
Ward. 

Membership—Frank Tilton, chairman; Wm. E. Ward, 
John E. Meyers, Jos. Kirch (Yawman and Erbe Manu- 
facturing Company), Mr. Krickel (National Blank Book 
Company), A. C. Spearman (Irving-Pitt Manufacturing 
Company), Harry L. Erny (C. Howard Hunt Pen Com- 
pany), J. M. Campbell (Wilson-Jones Loose Leaf Com- 
pany), Van Brunt Tandy, Mr. Collins, J. J. O’Brien. 

Engraving, printing and lithographing—Henry Frank, 


chairman; Messrs. Anderson, Stevenson and Marsters, 
R. E. Noble (Noble Engraving Company), H. Rogers, 


J. T. Hill, Charles A. Lent, J. J. O’Brien. 

Budget—Mr. Rogers, William C. Siegert, Mr. Kilbourn. 

Office commodities—Mr. Kilbourn, chairman; J. Austin 
Hannau, Van Brunt Tandy, N. Garbaden (Styles & Cash), 
A. A. Ryan (Smith & Thompson), W. A. Stein, W. E. 
Ward. 

Loose leaf and blank books—William E. Ward, Mr. Kil- 
bourn, J. T. Hill, H. A. Farnell. 

Paper—C. Hersey Lent, chairman; Clarence Smith, H. 
W. Rogers, Wm. E. Ward. 

Auditing—Mr. Rogers, John E. Meyers. 

Cost of doing business—J. A. Hannau, chairman; John 
Circle, Eugene Tower, Jr., Messrs. Beyer, Stevenson and 
Marsters, Mr. Hirsch, Mc. Collins. 
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Benjamin of ye old Philadelphia, 
was a man of shrewd thrift—and 


our first great printer. In that fine spirit of efficient 
craftsmanship which was his, has the Mimeograph 
been conceived and perfected. Thrifty duplication! 
One perfect letter, or message, or bulletin, or map, 
and then five thousand an hour exactly like it—that is 
the important work which the Mimeograph performs 
splendidly. And the Mimeoscope does for pictures what 
the Mimeograph does for words. Trace any drawing or 
design, place on the Mimeograph and quickly duplicate. 
No cuts, no delays—almost negligible cost. Thousands of 
business and educational institutions throughout the world 
are multiplying pen and typewriter power now. Why not 
this great saving for you? It’s a big lift to a wiser thrift. 
Old Benjamin would have loved it. Send today for booklet 
“T-7” to the A. B. Dick Company, Chicago—and New York. 


MIMESEKAPH 
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[mperial 


The Medium Priced Line of Good Quality 


VERTICAL FILE FOLDERS 


/mperia! Manila Folders contain a 
larger percentage of sulphite than 
most other folders which gives them 
greater strength and your customers 
better service. 


They combine high quality and low 
price to a remarkable degree and will 
enable you to develop an increasingly 
large and profitable business. 


Write for samples today! 








HAVE YOU OUR LATEST PRICE LIST NO. 29? 


Imperial Methods Co. 


Forest Park ILLINOIS 
Chicago Suburb 

















PASSED AWAY 








G. B. Pelton. 


G. B. Pelton, western district manager for the Corona 
Typewriter Company, Inc., died in Los Angeles, May 25, 
after a brief illness. He was very much beloved by a wide 
circle of friends and was highly esteemed by his many 
business associates. Mr. Pelton was a bachelor. 

Mr. Pelton was a native of New York state. and a 
resident of California for many years. After leaving college 
he became the editor of newspapers at Hornell and Dolge- 
ville. Subsequently he joined the Remington Typewriter 
Company at Ilion. He progressed rapidly in this organiza- 
tion, and in a short time was placed in charge of the 
service department at New York City. He was with the 
Remington Typewriter Company eight years. He then 
took charge of the Pacific coast plant of the American 
Writing Machine Company. 

“Gil” Pelton became acquainted with the Corona type- 
writer when manager of the typewriter department of 
Barker Brothers, Corona dealers at Los Angeles. He 
became Western division manager for the Corona Type 
writer Company, Inc., and continued in that capacity until 
his death. He was in charge of the New York office 
temporarily during this period. 

In his younger days Mr. Pelton had a very fine voice, 
coming from a musical family. He organized a glee club 
at the Remington works. “Gil” Pelton was a veteran of 
the Spanish war; an alumnus of Cornell University and a 
member of Delta Kappa Epsilon. His father and two sis- 
ters survive. His mother passed away a few months ago. 

“ k & 


George S. Butler. 


George S. Butler, head of the stationery firm of Perkins 
& Butler, 16 Federal street, Worcester, Mass., passed away 
at the age of fifty-seven. He entered the employ of Fred- 
erick W. Perkins in 1882. Eight years later he was taken 
into partnership, and the present name assigned to the 
business. Mr. Perkins died in 1916. In 1914 Edward Clair 
Butler, a son, joined the business. 


* e & 
Edward F. Barnhardt. 


After a long illness, Edward F. Barnhardt, for many 
years head of the stationery department of the Central 
News Company of Philadelphia, died at the Clairmont San- 
itarium, White Haven, Pa., last month. He is survived by 
his widow, his mother, a sister and three brothers 


x ok 
John L. Hammett. 


John L. Hammet, who passed away at Dorchester, Mass., 
was a pioneer in the school supply business. He estab 
lished the J. L. Hammett Company, Boston and Cambridge. 
He was ninety-one years old, and had passed his business 
career in the school supply and stationery business. Mr. 
Hammett retired from business about twenty-five years 


ago. 
x oe & 


Percy W. Jinman. 


Percy W. Jinman, of L. G. Sloan, Kingsway, London, 
England, succumbed to an operation some time ago. He 
had made several visits to this country, and endeared him- 
self to all with whom he came in contact. 





New York Stationers’ June Meeting. 


The Stationers’ Association of New York met June 19 at 
250 


the Drug and Chemical Club. There were 2 present, 


comprising members, employees and friends. An excel- 
lent dinner was served. Charles D. Brewer, the new presi- 
dent, was given an ovation. Community singing and in- 
strumental music added to the occasion. Professional en- 


tertainers gave four vaudeville acts. Cigarette holders, 


caps and balloons were given as souvenirs. 


De 
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Nt 
: Masterpieces 
I 
= 
= 
is OT only are we the creators of the best fountain pen that has 
iz 1 ever been produced but our new “Propel Repel Expel” Pencil 
4 with our new Waspalumin clutch and expansion block is the 
nost wonderful pencil taking a small lead that has ever been produced. . 
= The mechanism is put in without solder, thereby insuring that the 
= mechanism will not come loose. It is impossible to solder a mech 
ES anism 1n a barrel and always be sure that the solder flows, but in our 
FS new Waspalumin expansion block we put it in under twenty-five 
| 5 | pounds of pressure which insures a lasting pencil. 
=} The live dealer today knows that when the American public makes 
= up its mind on a new piece of merchandise that the obsolete is 
= quickly discarded. In times gone by it took several years in order 
i= for a new invention to be universally used. Today, it is only a matter 
= of a few weeks. 
i= Suppose you were in the automobile business today and were 
i= loaded up with cars without a self-starter and knew that a new self- 
starting automobile would be put on the market tomorrow. You 

: undoubtedly would make haste in disposing of all the old style cars | 
= you possibly could. 

=i In the Pencil game, the American public has taken hold of the new 
2 SHEAFFER “Propel-Repel-Expel” Pencil and every day that passes 
= makes it more desirable than ever and makes the old type of pencil 
= that doesn’t have the reverse gear, less desirabl« 

~ You can take any lead that will jam in the ordinary metal pencil, 
: put it in a SHEAFFER metal pencil and the new Waspalumin clutch 
. will take it without trouble; take any lead that is a little undersize 
and will come loose in the ordinary pencil, put that identical lead in 





a new SHEAFFER “Propel-Repel-Expel” Pencil with the Waspa- 
lumin clutch and it will also take it readily and hold it firmly. 

The symmetrical bell shape top of this Pencil is patented as well 
as all other important features. 





The dealer in all SHEAFFER products is protected absolutely. 
We have no retail stores and do not compete with our dealers and 
when we receive an order by mail, the local dealer entitled to same 
is immediately mailed the profit. 








Our full page advertisements in the Saturday Evening Post and 
the leading dailies and monthly magazines of the United States will 
create an enormous demand for this new pencil. 





See that your stock is complete and that you will get your share of 
this business. 


A post card will bring information 


a W. A. Sheaffer Pen Company, Fort Madison, lowa 
ropel-Repe 


Expel” Chicago New York Kansas City Denver San Francisco P 7 e 
‘‘Lifetime 


1t 50 
stiches $8.75 
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Digest of Foreign Press. 


La Revue du Bureau for May carries on the front cover 
a general view of the factory of the “Contin” typewriter 
works and on the back cover a full page advertisement in 
colors. 

The American portable typewriter idea has spread rap- 
idly in Europe. Among those pictured in the advertise- 
ments in this magazine are those of the National, Reming- 
ton and Portex. 

A noteworthy article describes the plant of the Las- 
vignes Office Furniture Company at Montreuil, a suburb 
of Paris. Several handsome halftones show the different 
manufacturing departments, woodworking rooms, finishing 
rooms, assembly rooms, and a view of the extensive lum- 
ber and storage yards. The company specializes in office 
furniture from stenographer’s tables to the more massive 
desks and tables for large business houses. The Lasvignes 
exhibit at the recent Paris business show attracted much 
favorable comment. 

In another article, a recent visit is described to the fac- 
tory at Saint-Denis of the now famous M. A. P. type- 
writer. This is made by the Manufactures d’Armes de 
Paris, the company that made during the war the famous 
French mitrailleuses. 

A most ingenious typewriter called the Dactygam is 
described in another place. It has only five keys and 
measures only three inches in height, 4 inches in width and 
8 inches in length and will write on paper 7% inches wide. 
It has only 150 mechanical parts. It is so constructed for 
the five fingers that each key gives a different letter when 
depressed alone or in conjunction with combinations of 
one or more fingers. For example, a, e, i, o are obtained 
by depressing the index finger, the middle finger, the ring 
finger or the little finger, while u is obtained by using the 
ring finger and thumb. Again the index and middle finger 
give d. But the index finger, middle finger and the thumb 
vive t. All four fingers give a comma and all five, a 
p* riod. 

The new American XCel typewriter is reviewed at some 
length. This is the invention of W. H. Bennington and 
has 22 keys which print the commoner two and three letter 
words in English at one stroke. 

* * a 

In the May number of the Journal des Imprimeurs, the 
front cover carries another colorful drawing of Plumereau, 
whose work has been likened to that of Maxfield Par- 
rish. The drawing shows an old man in the midst of his 
beloved books. It is entitled the “Book Lover.” 

Among the full page advertisements is noted that of the 
Miehle Printing Press & Manufacturing Company of Chi- 
cago. There are more than 12,000 of these presses now 
operating throughout the world, of which 229 are in 
France. 

The American Numbering Machine Company, Brooklyn, 
N. Y., announces its new models 30 and 31 for use on 
printing presses are on sale with its branch agents at 
Paris, Brussels, Milan, Amsterdam, Geneva and Birken- 
head, England. 

+ + * 

Die Buro Industrie for May 24 carries a number of Ger- 
man office furniture advertisements. The Berlin chair in- 
dustry shows a line of “American office chairs with re- 
volving and tipping mechanisms.” F. H. Anger & Son, 
Berlin, show the “Perfekto” desks. The Middle-German 
Office Organization Society displays their vertical filing 
cabinets; the Hersa Works, Stettin, show office desk; Irle 
& Nordmann, Dresden, offer the newest lines of flat-top 
and roll-top desks and bank furnishings; the South-German 
Ofhce Furniture Industry, Hamburg, shows their special 
line of typewriter desks; the Fabriken Fortschritt, Frei- 
burg, displays their complete line; the Erdax factory, Ber- 
lin, shows a new model, American style roll top desk of 
heavy oak, with low legs, mounted on casters. 

_ There appears also the regular full page advertisement 
in colors of the Sascha Bell, Berlin-Grunewald, massive 
Mammut furniture, with the elephant trademark. 

x * x 


_Le Mercure Suisse appears in gala dress on the occa- 
sion of the Sixth Annual Swiss Commercial Exposition. 
Notable among the articles in this special number is one 
on the new port at Basle on the Rhine and the resumption 
of the Rhine river navigation into the Swiss interior. The 
article is handsomely illustrated with half-tones made from 
recent photographs. 

An article of more than passing interest is one on the 
revival of the bicycle industry in Switzerland. The author, 
R. W. d’ Everstag, sees a great future for this industry 
in a land which is naturally widely mechanical and where 
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Vul-Cots in the Office 


(+- our big national advertising 
campaign now under way) 


are selling Vul-Cots in the Home 


Have you lined up yet with the new cam- 
paign? Judging by the way the Saturday 
Evening Post and System advertising is being 
received, this new effort is going to result in 
even a bigger success than the first Vul-Cot 
campaign—the one that put office Vul-Cots 
under nearly a million desks. 


There is actually a big waiting market for this new 
line of embossed Vul-Cots. They are bred to good 
surroundings. With their neat basket-weave de- 
sign and fine mellow colors—deep brown and rich 
green—they harmonize perfectly with practically 
all furniture. Then there are lighter shades for the 
bathroom and bedrooms. 


The regular Vul-Cot five-year guarantee is behind 
the new embossed baskets. This also helps to sell 
them. And your guarantee—‘Any Vul-Cot Recep- 
tacle ordered in good faith will be taken off the 
hands of the dealer at any time he is dissatisfied 
with their sale.” 


You know our policy as to discounts. They are al- 
ways liberal, especially so when you order one of 
the series of assortments which we have arranged. 
If you haven’t our combination assortment order- 
sheet, advise us at once. But if you have—we'll ship 
immediately as soon as we receive your order. 


American Vulcanized Fibre Co. 


525 Equitable Building 
Wilmington Delaware 


Canadian Distributors: A. R. MacDougall Co., Ltd. 
468 King St. W., Toronto, Canada 
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Protects Your Desk Top— 
Improves Its Appearance 


This new product is used as a top 
or pad on desks, tables, counters, 
etc. It is far more serviceable 
than tne ordinary Linoleum top, 
for the reason that this -NEO- 
LEUM- has two good sides. This 
material is not fastened—just lay 
it on any top, no moving around, 
lays perfectly flat, no curling, per- 
fect writing surface, no ink spots. 


Try this -NEO-LEUM- on your 
new desk just purchased. Try it 
on the top of your old desk, and 
watch the remarkable change in 
appearance, efficiency, and serv- 
ice. Can be made to fit any size 
desk, table or counter. Material 
¥" thick, round edges, green in 
color. Send for literature and 


prices. 





WAGEMAKER COMPANY 
Grand Rapids, Mich. U. S. A. 
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the importation of bicycles reached the colossal figures of 
nearly 210,000 between 1919 and 1921. In the list of coun- 
tries from which the Swiss import their bicycles, the 
United States, is missing. The author says: 

“The United States, which formerly were classed among 
our purveyors of bicycles, are now no longer sending us 
any. They used to send us good machines—notably the 
sturdy Cleveland, of which the author of these lines learned 
—alas! it was not yesterday—the laws of statics of the prac- 
tice of equilibrium, to the detriment of his epidermis and 
oftener, the seat of his trousers.” 

ok * * 

In The Bungu-Kai, the magazine of stationery, Osaka, 
Japan, the color work in the advertisements is most strik- 
ing. All the articles familiar to the American trade are 
abundantly represented, even cameras being shown. The 
articles are mostly those made in the Flowery Kingdom, 
though one American advertisement strikes the eye—this of 
the Chicago check perforator, made by the B. F. Cummins 
Company of Chicago. 

x * 

Anglo-American Trade (American Chamber of Com- 
merce in London) summarized comment in newspapers on 
the address before the Chamber by F. C. Goodenough, 
chairman of Barclay’s Bank. He spoke on Inter-allied 
debts and Germany’s reparation payments. 

= a 


Levant Trade Review (American Chamber of Commerce 
for the Levant, Constantinople) commented extensively on 
the opening of the new branch of the American Express 
Company at Constantinople. The quarters are typically 
American in appearance. 

es 

Transatlantic Trade (American Chamber of Commerce 
in Berlin) printed a brief illustrated sketch of Alanson B. 
Houghton, the new American ambassador in Germany. 
After a lapse of five years the United States has a diplo- 
matic officer of the first rank at Berlin. 

* * * 

Breaking down unreasonable opposition to purchase was 
the topic of “Telling the Customer Off” in Sales Man- 
agement (London, England.) It narrated plans employed 
in winning back customers whose trade had been lost 
through unfair conditions in the plants of customers. 


A Fine Example of Good Mimeographing. 

Office Appliances for May carried a reference to a hand 
some house organ entitled “Truth,” gotten up for the 
Reed Bros. department store at Etowah, Tenn., by Ed. 
Thompson. The work was done entirely on the Mimeo- 
graph and Mimeoscope. Mr. Thompson recently sent us 
another booklet entitled “Safety First,” published for the 
Louisville & Nashville Railroad. This, too, is done en- 
tirely with the typewriter, the Mimeograph and Mimeo- 
scope. It has an attractive two color front cover, and 
contains a number of cartoons and sketches. The back 
cover has a poem set in an attractive border. Although 
done on the typewriter with matter running around the 
sketches, all margins, both right and left, are even. The 
booklet is very effective and reflects much credit upon 
its creator. 





Oparlograph to Open American Branch. 

General Manager Fabian of the Oparlograph Company 
(Hurwitz & Company), Berlin, C2, Stralauerstrasse, 56, 
came to the United States late last May to look over the 
ground and to open a branch house in the United States. 
The firm is very well known in Germany and before the 
war was preparing an energetic campaign for business. 
Its activities have been resumed and no doubt Mr. Fabian, 
who has many friends in the United States, will succeed 
in making a suitable connection and establishing a house 
for the outlet of his company’s product. 

The factory is well equipped and has a large productive 
capacity. 


An Old Timer Shows the Dealers How to Speed Up. 


J. A. Heale, head of J. A. Heale & Company, 81 Cham- 
bers street, New York, is one of the real old timers in the 
carbon and ribbon field. Recently, for the first time in 
some years, Mr. Heale has been calling on the dealer 
trade in New York instead of sitting at the big mahogany 
desk. The change in occupation has brought some good 
business to the house and Mr. Heale feels very cheerful 
on the subject of an old timer getting out to show the 
dealers how to speed up in distribution, at the same time 
speeding up the output of his own company’s plant. 
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Everybody is an efficient 
operator on the— 
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Bookkeeper 

















REG. TRADE MARK 


Calculating Machine 


Three sizes— 
a size to fit every business— 


“ HAT is the reason”—and this question is 
VW often asked by the executives—‘“that our 
Monroes are looked upon by everybody 

in our office as the most useful thing we have?” 


The reason is— Everybody is an efficient oper- 
ator on the Monroe from the very start—a few 
minutes’ instruction is all that is necessary. 


From the very moment anyone learns how t. 
make a Multiplication, Division, Subtraction, Addi- 
tion or any other calculation on the Monroe, he bc- 






20, 16 and 12 place capacities 


comes an efficient operator because the machine 
itself takes care of all the steps in between the 
problem and the proven answer, 


The figure-work of the average business is di- 
versified, involving all kinds of calculations. The 
average business needs a machine that will do 
everything; speed is essential and above all—Ac- 
curacy. To get these, the machine must be simple 
to operate—so simple that anyone can use it. 
These features are all combined in the New Model 
K Monroe which is made in a size to fit any busi- 
ness— your business—at a price you can afford. 


Thousands of offices have proved conclusively 
these statements and are profiting by Monroe 
Service. 

Mr. H. M. Hedderle, Freight Agent for the 
N.Y. N. H.& H.R.R. at Bridgeport, Conn., says of 
the Monroe — We are figuring approximately 1200 
extensions daily on two niachines. The machines 
have caused in the past two years the turning out 
of as nearly perfect work as is possible with the 
human element entering into their operation.” 


Certainly, a machine that will do this is worth 
investigating. Mail the coupon to determine the 
full value of Monroe service to you. 


MONROE CALCULATING MACHINE COMPANY 
General Offices: Woolworth Building, New York 
Offices rendering Monroe Service at all Principal Points in the U. S. and Canada 


Plant: Orange, N. J. 





Monroe Calculating Machine Co., Woolworth Building, New York Firm Name____ po oe 


I Without obligation (check items desired): 
j Arrange for a demonstration in our office on our own work. 


ree 2 | 


My Name__ a saiciaaniia 


mel 





| Send us literature about the new K Model Monroe. Address—___ 
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RISHEL DESKS 


Flat Top Salesman’s 
Typewriter Roll Top 
Standing Office Tables 


XxX 


J. K. Rishel Furniture Company 


Makers of Fine Furniture Since 1867 


Pere, 
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WILLIAMSPORT, PENNSYLVANIA 
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Looking Ahead. 
Selected from an Article by L. M. Barman of Roneo, Ltd., 
London, in the International Export Review, Presenting 
a Forecast of Future Developments in this Field. 
E SEE more and more plainly today in the vast 
WV field of business an increasing desire for the most 
efficient business aids—a reaching out for effective 
mechanical assistance in all branches of commerce. 

The avenues of progress have been blocked long enough 
by prejudice and obsolete office methods. But the last few 
years have changed many things, and a great interest is 
now being manifested in mechanical aids in business, and 
this interest will increase as time goes on. 

Soon the mechanical devices of today will be eclipsed by 
still greater marvels. 

Wonderful machines that will seem to enfold a human 
brain, deep down among the wheels and cogs, will be at 
the service of commerce, 

Every kind of slow and tedious process will be eliminat- 
ed, leaving business men and women free to concentrate on 
wider and more ambitious schemes of trade than are at 
present possible. Therefore, when I look into the future, 
[ see more and more plainly the great part which mechani- 
cal aids to commerce will play. 

I see also the interest of the public so manifested in 
these devices that the assembling of them in some con- 
venient spot will be an urgent necessity. I see a building 
devoted to the housing of office appliances. It might be 
called Efficiency House. Within its walls will be found a 
succession of showrooms each occupied by one or more 
firms making or selling a particular branch of office equip- 
ment machinery Situated in a prominent street such as 
Kingsway, this building will house a permanent exhibition 
of all that is good in the office appliance field. Capable 
demonstrators will be in charge. 

The building will be so planned that a visitor wishing 
to investigate, let us say, addressing machines will, on ap- 
plication at the enquiry desk, be given a slip showing the 
various rooms in which such machines may be found. 
There will be no need to run from office to office situated 
at long distances from each other in order to see two or 
three different makes of machines. Here also will be set 
out an array of catalogues, printed in all languages, which 
will allow the overseas visitor to make himself familiar 
with the machine that interests him most. Demonstra- 
tors and interpreters will be at his service to explain the 
mechanism of all exhibits. This plan would obtain with 
every section of office machinery. Each make of a particu- 
lar device would be found assembled under one roof 

Once, or possibly twice, a year there will be a public 
exhibition to be known as “Efficiency Week.” It will be 
well advertised in the papers. The public will be invited to 
attend on presentation of business card, and it may be well 
to make clear that the object of the Exhibition is purely to 
demonstrate the latest aids to business efficiency. No at- 
tempts will be made to sell anything, but visitors may place 
orders if they so desire. I see a large Central Hall com- 
municating with the lesser halls, in which lectures will be 
delivered by competent people on different topics and on 
different articles that are found in the Exhibition, and from 
time to time special demonstrations will be made in this hall 
of particularly new and interesting devices. I see further 
on my imaginary journey into the future a magazine pub- 
lished by the promoters of Efficiency House, containing 
much of the information now to be found in the leading 
business journals. 

[ see a room to be devoted to inventors, wherein the 
newest inventions relating to business efficiency will be 
displayed. There will be no charge for such exhibition. 
Here inventors will be able to interest manufacturers and 
to arrange for the purchase and marking of their inven- 
tions. Such a plan would give inventors an opportunity of 
exhibiting their devices without the spending of large 
sums of money, and with minimum effort. It will also 
lend encouragement to the minds of men towards new 
inventions and improvements in the office appli- 
ance field. I have further in mind a restaurant in this 
building, and reading and writing rooms and a service bu- 
reau for visitors. 

These Halls of Efficiency will not be limited to the dis- 
play of British-made good only. Their doors will be open 
to the overseas and foreign manufacturer. 

How long a time must elapse before such a project is 
possible I cannot say, but I feel sure that the future will 
produce it. A co-operative effort such as outlined above 
— be of enormous benefit to manufacturers and public 
alike 
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Wholesale _ price 
subject to 5% dis- 
count in carlots. 


ALSO 


all oak improved roller 
bearing 


TRANSFER !CASES 


.80 


Wholesale price 


less10%in carlots 











Thisis your chanceto 
meet all competition 


For. it’s time to transfer again. Filing and 
transfer cases and supplies are in demand. By 
virtue of their attractive appearance, hardy 
resistance to wear and actual bottom price 
these two Melton-Rhodes numbers make 
splendid leaders for special selling induce- 
ments—and these leaders can be sold low at a 
profit, not a loss. 


There are many other equally attractive prop- 
ositions in the Melton-Rhodes “Made-Right” 
line which afford dealers the opportunity to 
get the edge in competition. We shall be 
pleased to send you description and prices of 
our complete line. 





These two numbers made ac- 

UNUSUALLY cording to the Melton-Rhodes 
LOW “Made-Right” standard, at- 
PRICES tractively finished and bottom 


MELTON-RHODES CO., Inc. 


High Point, N. C. 
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UP-TO-DATE 
OFFICE ACCESSORIES 
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The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 
> place. Two sizes: 18”x 24” and 
"x 36’. 








A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicago Mirror & Art Glass Company 
217 North Clinton Street, Chicago, Ifl. 
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The Guest Book. 


A. L. KUGEL, eastern district and export manager for 
the Realite Pencil Company, with headquarters at New 
York City—June 16. Mr. Kugel reports a lively business 
in Realite pencils, both foreign and domestic. 

TIMOTHY BURR THRIFT, advertising manager of 
the American Multigraph Sales Company, Cleveland, O. 
May 4. Tim’s publicity work alone would give him a high 
place in this field, but “Tim Talks,” his capital short stories, 
add to his distinction. 

F. E. ABBEY of the Cadillac Typewriter Company, De- 
troit, Mich—May 4. 

H. H. TOMLINSON of the Waverly Company, Indian- 
apolis, Ind., spent an hour or so with Office Appliances 
May 4. Howard Tomlinson, although but in the early thir- 
ties, has given an excellent account of himself. He is one 
of three brothers who have achieved positions of respon- 
sibility in the business world. R. E. Tomlinson is presi- 
dent of the National Biscuit Company, and E. E. Tomlin- 
son is president of a bank on the west side in Chicago. 

J. S. SPROTT (“Jerry”), sales manager of The General 
Fireproofing Company, Youngstown, O., called May 5 dur- 
ing the course of a business trip for his company. 

FRED SCHMITZ, factory superintendent of The 
eral Fireproofing Company, Youngstown, O.—May 5. 

W. D. JACKSON of the Guaranteed Typewriter Com- 
pany, Los Angeles, Calif., passed through Chicago May 8. 
Mr. Jackson made his advent into the typewriter business a 
few years ago by giving financial support to a Los Angeles 
enterprise. He found that the business interested him, and 
liking it, he took it up for his own work. 

MARCUS HARWITZ of the Regal Typewriter Com- 
pany, New York, N. Y., visited the middle west on business 
early in May and while in Chicago called on Office Ap- 
pliances. 

C. LOOMIS ALLEN, president of the L. R. Roberts 
Typewriter Company, Stamford, Conn.—May 27. Mr. AIl- 
len reported factory production to be beyond the anticipa- 
tions of a few months ago. He was optimistic concerning 
the outlook. 

J. W. MESSIMORE AND MRS. MESSIMORE, 
Goshen, Ind., called in May. They have lived for some 
time at Goshen, and despite the territorial extent of Col. 
Messimore’s business, they have never been willing to 
transfer themselves from the sacred soil of Indiana. 

FRED B. RHODES of the Melton-Rhodes Company, 
Inc., High Point, N. C.—May 29. Despite his controlling 
interest in the affairs of the Melton-Rhodes Company, Mr. 


Gen- 


Rhodes finds time to be a successful practicing lawyer at 
Washington, D. C., where he has lived for many years. 
LEON LANOV of the Clarotype Company, New York. 


—June 3. Mr. Lanov had just concluded a satisfactory trip 
through the central west. 


TEERINK, The Hague, Holland, manager Nether- 
lands Insurance Company—June 5. He is a frequent vis- 
itor to the United States. He spoke interestingly of busi- 


ness conditions in Holland and looked forward to material 
changes in a few months. 

G. H. PEABODY of the Boston Index Card Company, 
Boston, Mass.—June 5. Mr. Peabody has quite recov- 
ered from a recent illness and once more looks like him- 
self. 

NORMAN T. A. MUNDER of Baltimore, Md.—June 
10. Mr. Munder’s call was almost to the minute on the 
thirty-fifth anniversary of the establishment of his print- 
ing business. He is president of one of the finest print- 
ing Organizations in the United States and examples of 
his company’s work are frequently shown in the print 
ing journal. No printer has a keener appreciation of the 
typographic art. 

J. H. HINE of the Hine Desk & Fixture Company, Den- 
ver, Colo., stopped off in Chicago May 20 in the course 
of a trip through the eastern markets studying conditions 
in the office furniture trade. He was accompanied by his 


father, who is one of the pioneers in the steel furniture 
production. Office Appliances hopes sometime to have 
some reminiscences from his pen. 

A. A. BRATTON (“DOUBLE A”) of Columbus, O., 
and Baltimore, Md.—June 10. Mr. Bratton was on his 
way to the convention of the Associated Advertising Clubs 


of the World. On his 
thusiastically over the 
vention. 

W. H. FOSTER, president of The General Fireproofing 
Company, Youngstown, O.—June 14. He spoke encour- 
agingly of the future of the steel furniture business. His 
differences with the editor of Office Appliances were set- 
tled on the golf course. 


return, he expressed himself en- 
work accomplished at the con- 
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A Real Family 











R. FARGO expresses the nation wide spirit of co-operation 
existant between Shaw-Walker dealers. Truly a great family 
of ‘‘Go-Getters,’’ human and aggressive. 


The Shaw-Walker family welcomes new members. We want dealers in cities 
where we are not now aggressively represented. Write today. 


=. GQHAW-WALKER ..22% 


SAFES FRIENDSHIP: 








MUSKEGON, MICHIGAN 
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Here they are— 






Festive Sales Results! 


There’s money for you in Peerless Rubber Keys—real money. And you can quickly 
prove it by lining up with the other progressive dealers throughout the country. For thou 
sands of dealers are handling Peerless Keys in preference to any others. And their 
business judgment is evidenced by the remarkable increase in sales during a period 
depression. 


sound 


[ sh irp 


























Peerless Keys are the only first grade 
keys sold thru. dealers. They are the only 
keys for which the manufacturer is creat- 
ing a growing demand. This demand is be- 
ing consistently increased by consumer ad- 
vertising and _ office-to-office missionary 
work. And this consumer campaign is 
backed up by genuine dealer co-operation, 
plus the kind of display literature that 
actually moves the goods. 


It pays us as well as our dealers to put 
real selling effort behind a product of un- 
questionable merit. And our efforts have 
been rewarded by a remarkable increase in 





sales thru dealers during the past 18 

months. Why not let us help you to help 
: YOUR business? Our new dealer proposi- 
tion offers you POSITIVE SALES RE- 
SULTS without risk on your part. May 
we tell you more about it? 


The PEERLESS KEY COMPANY, Inc. 
176 Fulton Street New York City. 



















Chicago Toronto 
Pittsburgh London, England 
Cleveland Wellington, N. Z. 
Philadelphia Holland 

Boston Norway 

Seattle Belgium 
Minneapolis France 
Switzerland 


The Robinson-Pinney Co., Ince., 
San Francisco 
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C. R. SHEAFFER, son of W. A. Sheaffer, president of 
the W. A. Sheaffer Pen Company, Fort Madison, lIa- 
June 14. Mr. Sheaffer grew up in the pen business and 
has made a fine record in this, his first bas iness connection. 

A. L. FOSTER, president of the Manifold Supplies 
Company, Brooklyn, N. Y.—June 15 Mr. Foster was 
naking a limited survey of the field and takes an encourag- 
g position with regard to the outlook in the ribbon and 
carbon industry. 

FRANCISCO ARMIDA of F. Armida & Company, 
Mexico City, Mex., called June 16 on his way home after 
having spent a few weeks at Rochester, Minn. He was 
highly satisfied with his experience in the famous institu- 
tion of the Doctors Mayo. 

WILLIAM L. NEDETHOED of the Imperial Pulp & 
Paper Corporation, New York—June 17. His company 
features office supplies for the foreign market, carrying 
Wilson-Jones loose leaf and other lines for export. 

M. VALLADARES of Cantero, Fernandez & Company, 
San Juan, Porto Rico—May 19. He had been in the east 
and later visited the west and at the time of his call was 
about to return home. His mission was to look up new 
lines and obtain supplies 

J. J. FLEENOR of the Fleenor Office Furniture Com- 
pany, Minneapolis, Minn., accompanied by his wife, IDA 
B. O. FLEENOR of the New York Life Insurance Com- 
pany’s Minneapolis office—May 6. 

C. D. BILLS, an expert operator and salesman of the 

Inderwood Typewriter Company, visited Chicago on May 
16, after having attended speed contests in Kansas and 
elsewhere. At these contests Mr. Bills represented his 
company as contest manager, handling the details in con- 
tests at which Prof. Kimball could not be present. 

CHARLES L. MITCHELL of Topeka, Kas., passed 
through Chicago on May 17 on his way to New York 
where he attended a meeting of the executive committee 
of the National Association of Stationers and Manufactur- 
ers, of which he is third vice-president. 

CHARLES P. GARVIN, sales manager of the F. S. 
Webster Company, Boston, Mass.—May 17. 

MRS. ANDREW GEYER, head of the Geyer Publica- 
tions of New York, called on June 20 on her way to the 
Pacific Coast. Mrs. Geyer was going with a party who 
were taking the Northern route to Vancouver, intending to 
return via the Central route over the Union Pacific, North- 
western, etc. 

C. F. PROOS of Delft, Holland—June 2. 

POMPILIO MONTEREY, Sagua la Grande, Cuba— 
June 27, Mr. Monterey is interested in the office equipment 
trade and spoke interestingly of conditions in the Island 
Republic. He is optimistic as to business matters. 





New Member of Imperial Desk Company’s Sales 
Staff. 

F. W. Cherrier of East Orange, N. J., has joined the 
sales force of the Imperial Desk Company of Evans- 
ville, Ind. He will handle the trade in New York state, 
including New York City, and will also cover parts 
of Connecticut, Rhode Island and Massachusetts. 

Mr. Cherrier is well known to the office furniture 
dealers of the east, having represented the Marble & 
Shattuck Chair Company for several years. Before en- 
tering his new work, Mr. Cherrier spent some time at 
the factory, getting an understanding of the manufacture 
of the lines. He made a study of how the veneers are 
selected and matched and the care with which desks 
are finished and packed. 


An English Mailing Idea. 

J. E. S. Barker of the cash and wages department of 
the house of C. A. Vandervell & Company, Ltd., of Lon- 
don, England, has devised a statement form which the 
company is using in their sales ledger departments. This 
form is designed to be folded in such a way that an en- 
velope is not necessary for mailing. A space is provided 
for the stamp and the address of the person to whom the 
statement is sent with a return card underneath. Then 
follows the statement in the regular form. There is a fold 
within a fold which accomplishes the purpose for which 
the design was made 


Tacoma Stationer Elected by Paper Assn. 
_The Pacific States Paper Trade Association has elected 
Frank E. Jeffries first vice president. He is president of 
the Tacoma Paper & Stationery Company. 
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is a guarantee of 
user satisfaction 


Satisfaction is born of 
quality alone. To main- 
tain the highest quality, 
with moderation of price, 
is our consistent policy. 


Catalogue covering com- 
plete BARBEE line of wire 
baskets sent upon request. 


Barbee Wire & Iron Works 
Conway Building 
CHICAGO 
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Think first O 
HOTCHKISS 


HEN your customers, the 
most progressive business 
men and their clerks, have 
any papers to be fastened 
together, they naturally think first of 
Hotchkiss. 

This is because Hotchkiss Automatic 
Paper Fasteners have been known to them 
for over twenty-five years. It is also due 
to Hotchkiss national advertising which 
keeps the Hotchkiss name always before 
your prospects. 





You yourself know that Hotchkiss is the 
best paper fastener—best in sales and best 
in service. So when a customer enters 
your store and asks for a paper fastener 
think first of Hotchkiss. There are five 
styles of Hotchkiss Fasteners—one suited 
to every need. You can serve your cus- 
tomers better and make friends by selling 
the model best fitted for the individual 
requirement. If you are not now carry- 
ing the complete Hotchkiss line, write us. 


HOTCHKISS SALES COMPANY 
NORWALK CONN. 


Nee OL) PIG, ST NF eS ey eee = hy 5 2 aa Oe 
bE EGR Porta Os I ES A aN 





APPLIANCES July, 1922 


Business Methods with the Budget Bureau. 


Office Managing at a Saving of Millions—By Waldon Fawcett 
of Washington, D. C., in the April, 1922, Issue of “The 
Office Economist,’ House Publication of The Art 
Metal Construction Company of Jamestown, 

‘ew York. 


O-ORDINATION of purchases, inter-departmental 
e transfer of surplus office equipment and supplies, con 

solidation of “live” or active records in files and r« 
moval of inactive records to transfer or storage cases 
these are a few of the mediums of systematization whereby 
the Budget Bureau is working a miracle in offices that 
were long a public reproach because of the absence of th 
progressive spirit. 

Ultimately, this adventure will treat the business world 
to an interesting revelation of what may be accomplished, 
in vast operations, by the standardization of office equip 
ment and supplies and by the purchase of office utilities al 
most wholly by annual contract instead of from hand-to 
mouth in the open market. For the time being, however, 
the purpose of the lately-invoked budget system is to estab 
lish an intimate relationship and spirit of close, practical 
co-operation among offices which in the past have too often 
been conducted as isolated, independent institutions, in 
stead of as cogs in the largest business machine in the 
world. 

As the best means of knitting the detached office units 
into a close fabric the budget system requires that the 
several branches of the government be inter-dependent in 
the matter of operating funds or expense accounts. To 
realize what a transformation has been worked it is neces 
sary to know something of the free-for-all policy that pre 
vailed in the past. In years gone by, each department of 
the government and each independent bureau or institu 
tion was a law unto itself when it came to obtaining an 
annual expense account (augmented perhaps by a “defi 
ciency appropriation”) for, say the purchase of office furni 
ture. The officials of each department in turn went be 
fore a committee of Congress, and, in fine disregard of 
the needs or the plight of any other institution, secured as 
liberal an allotment of spending money as could be ex 
tracted. And each year’s allowance was invariably ex 
pended to the last penny. If there was any provocation the 
equipment account was apt to be overdrawn. And there 
were plenty of instances in which purchases were mad 
when there was no need rather than turn an unexpended 
balance back into the U. S. Treasury. 

The new budget system, as administered by the Bureau 
of the Budget, with General Charles G. Dawes as its first 
Director, provides an authoritative agency for striking a 
balance as regards the needs of the respective component 
parts of the Federal organization. It is a necessary com 
plement of the new centralization of authority. The Ap 
propriation Committee of Congress for all that it has, 
thanks to its broad sphere, a bird’s-eye view of the entire 
field of government operations has neither the time nor 
the facilities for a close-up, comparative analysis of de 
tails such as is necessary to insure an equitable distribu 
tion of available funds. Here is where the Bureau of the 
Budget comes in. It determines by intensive, first-hand 
examination the relative urgency and importance of all 
the various undertakings and contemplations that figure in 
the program for the year, and, having weighed one against 
another, it passes to Congress, with the approval of the 
President of the United States, what might be termed a 
money map drawn to scale that shows each branch of the 
huge business in appropriate relation to all the other 
branches in terms of the money to be expended 

Even to the purchase of new equipment for government 
offices does the influence of the Budget Bureau extend 
The Director of the Budget has given the word that in 
providing furniture and equipment for offices only standard 
articles shall be purchased. This is with an eye to adapt- 
ability and interchangeability in the future. But the im 
pulse to standardization in office appointments is not al 
lowed to distract this authority from the ever-present de 
termination to extract the last ounce of service from prop 
erty on hand. A recent order by Director Dawes stip 
ulates that responsible officials must make every effort to 
utilize such types and styles of equipment as are avail- 
able from surplus stocks rather than to insist upon a par 
ticular style not so available. For example, if an office 
be in need of additional typewriters, used typewriters 
awaiting disposition at the clearing house of supplies must 
be used irrespective of make. 
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ULRICH’S 
NEW VISIBLE 
INDEX TAB 


Saves Time, File Space 
and Money 


Ulrich’s Visible Index Tab has great advantages 
over other tabs on account of its strength and 
adjustable feature of the label to suit any angle 


of the eye from the different locations throughout 
the files. The labels can be adjusted to read from a vertical 
position when placed in the bottom drawers of the files. The 
metal reinforcement stiffens the tab and clamps the label when 
adjusted to the angle desired. No metal is exposed to scratch 
or cut the hands. No loose corners or edges to catch papers 
when being withdrawn from files. 

By the installation of Ulrich’s New Filing System, of Strong 
Visible Indexed Folders and Compression Guides, all plain 
guides and follower blocks are eliminated. Filing and Finding 
are made rapid because papers are held in proper order by 
automatic compression and Index names are always in sight. 


Ulrich’s Visible Index Tab is also furnished on 
special and standard size plain guides of Pearl or 
Red Pressboard which can be used with our Visible 
Indexed Folders if desired. Colored Labels provide 
a convenient method of distinguishing Alphabetical and Sub- 
division Folders from direct Name Folders. Miscellaneous 
letters are filed in subdivision folders. Ulrich’s Index Folders 
and Compression Guides provide a most convenient and eco- 
nomical filing system. 


Filing Equipment Dealers are invited to send for sample tabs 
and full particulars. This is a splendid opportunity to secure for 
yourself an account that is well worth your while. Write today 


Ulrich Planfiling Equipment Co. 


Specialty Manufacturers Economical Filing Systems 


JAMESTOWN, N. Y. 
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MULAN LUO SAUTE 





No. 5060 
60” x 36” 
Quar. Oak or Mah. Finish 


The office desk is the nucleus of the 
equipment in any office. All industry 
revolves around it. And modern or- 
ganization demands many different 
styles and models to meet varying 
conditions. 
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The number of styles and designs in 
the Central Line is very large and the 
scope of the line bread enough to in- 
clude practically every need of the 
furniture dealer. 
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are manufactured and designed 
primarily for strength, durability and 
all around usefulness. We fully 
guarantee these features. 


Write teday for our Catalog 35 and 
Price List 35-2. 


Central Mfg. Co. 


Established in 1884 
E 454-56 Armour Street 
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Chicago, II. 
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The better to maintain, in season and out, a unified plan 
of routine business for the biggest enterprise on the conti- 
nent, there have been created several boards, the member- 
ship of which is, in each instance, made up of representa- 
tives of the several departments and offices that are to be 
served by the agency in question. For example, there is 
a Federal Specifications Board, the duty of which is to 
compile and adopt standard specifications for materials and 
services and to bring the specifications into harmony with 
the best commercial practice. A Federal Traffic Board, 
mustering the traffic man or shipping expert from each 
unit in the complex organization, is attempting to estab- 
lish uniform classifications for all commodities to the end 
that shipments may be made at the lowest tariff rates. 

One of the most important of the wheels within a wheel 
is the Federal Liquidation Board which has undertaken 
to formulate policies and plans that will knit the sales ac 
tivities of the several departments and establishments con 
cerned in the liquidation of stocks “left over” from the war 
or otherwise backed up in excess of demand. Finally, in 
the muster of “general staffs” to promote office econ 
omies, we come to the all-important Federal Purchasing 
3oard, composed of one representative from each de 
partment and establishment having authority to purchase 
supplies. 

Assigned to this Board are all questions of purchase, 
but behold a contradiction. While the power to purchase 
and to co-ordinate purchases is thus centralized in the 
Board, such articles as are of a pre-eminently specialized 
nature are normally referred back immediately to the de- 
partment or office concerned which handles the purchase 
just as if there were no overlord on the job. But articles 
that are needed in common by all departments are allocated 
for purchase by the Board to the department best fitted in 
its opinion to perform this particular function for the whole 
service. 

Standardization is being demanded by the Purchasing 
3oard in order that joint purchasing may be the rule and 
not the exception. Not only, however, has the advent 
of the budget system shaken dry bones in behalf of inter 
departmental co-ordination and standardization, but count 
less minor economies that are far from insignificant have 
resulted from the compulsory get-together movement. For 
instance, Uncle Sam will henceforth save tens of thousands 
of dollars every year in consequence of a reform which has 
been inaugurated whereby the stipulation “Rush” will be 
withheld from printing requisitions that do not warrant 
the call for haste. Where a valid reason for “rush work” 
exists a job will receive that consideration but executives 
have been admonished by the watchful Budget Bureau to 
break themselves of the habit that results in costly “over 
time” for work that needs nor deserves no priority. 





Youngstown, Ohio, Concern Moves. 

The Youngstown Office Supply Company, Inc., have re- 
cently moved to 29 West Commerce street In the 
new store the company carries a complete and well se- 
lected line of office equipment, representing several well 
known companies in steel and wood office furniture. The 
stock includes office devices, commercial stationery, rib- 
bons and carbons, loose leaf goods, chairs, safes, etc. 


Desk Concern Takes New Store. 


The Temple Desk Corporation, formerly at 402 North 
Fourth street, St. Louis, Mo., are now in their new stor 
at 1121 Locust street. The first floor is given over en 
tirely to the display of Cutler oak desks and Security 
steel files. The upper floors are used for mahogany and 
walnut desks and miscellaneous business equipment. 


Ladson Butler Broadcasting Addresses. 


Ladson Butler, educational director of the Yawman and 
Erbe Manufacturing Company, has been broadcasting ad 
dresses by wireless telephone for some weeks past. H¢ 
delivered a lecture one night each week on “Popular Art.” 
A newspaper transmitting station was used. Other ad- 
dresses followed, including one on “Choosing a Job,” and 
“The Joys of Living.” 


Office Men Approve Fair. 


The Office Appliance Managers’ association of Phila- 
delphia at its June meeting pledged co-operation with allied 
trade organizations in supporting the Philadelphia Sesqui- 
Centennial World’s Fair, to be held in that city in 1926 or 
1927. 
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Special MOSTEEL Features 


Side—Expanded Metal 26 Gauge Steel 
vith Reinforcing Ribs, formed in one 
piece and spot welded. 
Top—Reinforced by heavy steel ring and 
verlapping band 
Bottom—Solid Steel, reinforced, double 
n. Cannot come loose or pull apart. 
Reinforcing 
Rib 


Durability—Unusually strong, will 


i> — net bend out of shap* or collapsé 
under hard use 
P| 
) Weight—Half the 
weight of the or ‘ 


dinary metal bas 


Top Band ket 
with Steel Ring 





Design—unusually graceful and attrac 
Finishes—-Six beautiful finishes. Per- Double Seam 
inent and high grade throughout Bottom 











Easy on the Eyes 


The MOSTEEL Waste Basket is “easy to look at.” 
Instead of being an eyesore, it harmonizes pleasingly 
with its surroundings and lends a touch of refinement 


and good taste. 


On account of its handsome, graceful appearance, 
the MOSTEEL has a wider sales field than the ordi- 
nary waste basket. With immense possibilities in the 
office field alone, it also opens up a big market in the 
home that is worth while going after. Then there 
are the hotels, hospitals, factories and institutions, 
public and private, that have been waiting for the 
introduction of this new idea in a waste basket. 


3ut attractiveness is only one of the MOSTEEL 
virtues. It is only half the weight of the ordinary 
metal waste basket. Its construction of expanded 
metal with reinforcing ribs and solid double seam 
bottom gives unusual strength and durability. It will 
stand the jamming and knocking around of hard, 
every day use without losing its shape or good looks. 


Two popular sizes, 12 inches high and 14 inches 
high. Six beautiful finishes—Olive Green, Mahogany, 
Ivory Enamel, Black, Copper Buffed and Oxidized 
Bronze. 

To show the MOSTEEL Waste Basket is to sell it. 
Get your share of the business on this fast selling 
article. Write for prices and dealer discounts. 


We need a few more representa- 
tives who handle associated lines. 


The Motors Sheet Steel Co. 


Beach City, Ohio 
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Complete Filing Supply 
Line of Wide Popularity 

















CARDS THE CARD GUIDES 
STATIONERS’ 
All Standard Sizes POPULAR All Standard Sizes 
and Weights AND and Colors 
Wide Variety imehinigene Plain, Celluloided 
of Grades and Colors LINE and Metal Tipped 














LOOK FOR THE 
TRADE MARK 
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IT REPRESENTS YEARS OF 

VALUABLE EXPERIENCE 

IN THE MANUFACTURE 
OF FILING SUPPLIES 

















FOLDERS VERT. GUIDES 
ALWAYS 
The Kind That DEPENDABLE Manila and Pressboard 
Stand Up 
as Plain 
All Standard Sizes Celluloided 
UNIFORMLY 
Straigh d 
traight Cut and Tab Cut ATTRACTIVE Metal Tipped 











DESCRIPTIVE PRICE LIST, TERMS, ETC., UPON APPLICATION 





BOSTON INDEX CARD COMPANY 


113-115 PURCHASE STREET 
- MASSACHUSETTS 


BOSTON 





50 HARTFORD STREET 
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Bierma Represents Erie Art Metal in West. 

J. A. Bierma has taken on the representations of the 
Erie Art Metal Company in the Western territory formerly 
traveled by Miss E. N. Davis. Mr. Bierma makes his head- 
quarters at San Jose, Calif. He has a wide acquaintance 
ship in the territory west of the Mississippi river His 
friends will rejoice with Mr. Bierma in the splendid pros 
pects the new connection offers. 

The Erie Art Metal Company hints at a big surprise in 
the waste basket line in the near future. Some sensational 
developments are in prospect. 


Purvin Typewriter Business Moved. 


The office machine business of D. Purvin, is now located 
at 178-80 Fifth avenue, New York, after an extended occu- 
pancy at 59 Fourth avenue. The business has been con- 
ducted under its present name eighteen months. Mr. Pur 
vin has been in the typewriter business eight years, All 
types of office devices are handled. The floor occupied has 
3,300 square feet of space. A repair department employing 


twelve men is a feature of the business. 


Columbia Book Store Management Changed. 

The contract under which the Columbia University Press 
Book Store has been managed was terminated through a 
friendly agreement. Lemcke & Buechner, who have con- 
ducted the business, discontinued, the management being 
vested in the Columbia University Press. Alfred Hartog is 
in charge, as heretofore. The store is located in the Co 
lumbia Journalism building, 2960 Broadway, New York, 
N. Y. 


Deale Twenty-five Years with Remington. 


May 15 M. K. Deale, manager at St. Louis for the Rem 
ington Typewriter Company, celebrated the thirty-fifth 


anniversary of his joining the Remington organization. 
This connection was uninterrupted; most of the time Mr. 
Deale was engaged in St. Louis. Many tokens of con- 


gratulation, such as flowers, were received from Mr. Deale’s 
fellow managers in the Remington organization. 


Chicago Schools Have Computing Contest. 


The closing of the school year in Chicago signalized con 


tests on computing machines by students in the public 
schools. The Felt & Tarrant Manufacturing Company of- 
fered prizes to the winners. The beneficiaries of this plan 


wert Marshall Kitchen (Englewood high school), $75.00; 
William Nemec (Tuley high school), $50.00; Miss Adeline 
Splinter (Lake View high school), $25.00 


Stationer Elected to Municipal Office. 
William A. Carrie, who was elected collector of taxes 
for the city of Melrose, Mass., is a veteran salesman, hav- 


ing been with Thorp & Martin for many years. During 
the past twelve years Mr. Carrie was in charge of the 
municipal and state sales department. He has resigned 


from the Thorp & Martin organization to devote his time 
to the city work 


Tenacity Distribution in the East. 


\n office has been opened at 77 Beekman street, New 


York, N. Y., by The Tenacity Manufacturing Company, 
Cincinnati, Ohio. It is in charge of J. T. Jimison, who 
covers New York state, Eastern Pennsylvania and New 
England. Mr. Jimison had formerly been secretary of 
The Sam’l C. Tatum Company. 


Leather Goods Plants Consolidate. 
The United Leather Goods Company and the Max Damm 
Company, both of Newark, N. J., have consolidated, oc- 


cupying the Damm plant at 88-89 St. Francis street 
Brief cases, suit cases, traveling bags and other luggage 
items are manufactured. The New York office is at 347 


Fifth avenue. 


Additions to Albihn Staff. 

_J. W. Fagan has joined the Manufacturers Typewriter 
Clearing House, 193 North Dearborn street, Chicago, Ill., 
as an outside salesman W. A. Kearns has taken a posi- 
tion as cashier and auditor. Both gentlemen had forn erly 
been with The Oliver Typewriter Company. 

It can’t be done? It can be done—it has been done—it 
will be done.—Burroughs Bulletin. 
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REBUILT 
TYPEWRITERS 

















than that produced by the A. W. M. Co 





Super Grade—Rebuilt—Rental 


list 0-72. 


It is an accepted fact among dealers 
that there is no better rebuilt typewriter 


No matter what your requirements, 
Rough 
—let us quote you prices. Ask for 








WHY NOT? 


how ! 


When you sell a typewriter you supply 
a rubber dust cover which costs you a 
certain amount of money. Why not 
make the rubber cover pay for itself? 
Send us a post card and we will tell you 








Do You Need 


Enamel, varnish, oil, brushes, transfers 


store or shop? We have them all. 


oil cans, pads, mats, desk clamps or 
screws, cushion keys, supports, platens, 
pencils, erasers, ribbons, carbon paper, 
covers, nickel plating, enameling or any 
of the numerous accessories for your 


, 








Machine Co. 


Executive Office and Factory 





Newark, N. J., U.S.A 
® 


American Writing 
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The address cards used in the Address-Press 


can be stenciled on the same writer you 
are now using in your office. Each stencil is 
good for 10,000 im and prirtts address. 


es which cannot distinguished from type: 
writing. These Address Cards are filed card- 
index fashion. 























The Address-Press costs much less than a 
typewriter. You can start using it on as few 
names as you wish and easily develop this list 
until it covers every prospective customer. 
Sears Roebuck & Compeny of Chicago use the 
Address-Press on a list of 7.000.000 names. 
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The Address-Press automatically transfers 
addresses from the indexed stencils to your 
circulars,etc.,at a speed of 60 per minute. Uncle 
Sam’s big army of Postmen are then ready to 
to work for you, delivering your sales-talks 
irect to the people you want to reach, for 1 
cent per call;—thus eliminating profit-killing 


railroad fares, hotel bills and expensive outing 
crews, Sar the quickest and most profitad: 
way to sell goods nowadays! 








THE ELLIOTT CO. 


$ ALBANY SI CAMBRIDGE, MASS 
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Selling Talks to Stamp Makers. 


Abstracts from the Bulletin of the Inter- 

national Stamp Manufacturers’ Association. 

Many of the Points Can Be Applied to Other 
Lines of Business. 


Thomas D. Goodwin, cost accountant of the Inter- 
national Stamp Manufacturers’ Association, spoke on sell- 
ing problems before a number of stamp men. 

* * * 

Just as I have been surprised at times by the poor qual 
ity of, and in some cases, the absence of, the proper kind 
of signs, at the entrance of many plants, I have likewise 
been even more surprised at the indifferent and rather un 
satisfactory way in which a good many of your proprietors 
and salesmen and saleswomen, present your product to the 
customer and the prospect. 

* * * 

The rubber stamp represents only one department of 
your business. The element of service is just as apparent 
in all of the other departments—a steel die, steel stamp, 
check, stencil, tag, seal, brass dies, brass plates, any mark 
ing device or accessory you make. No matter what de- 
partment of the industry you are in, whether all or one, you 
have no excuse for evading the question, for you are in 
an industry which, I honestly believe, offers you more talk- 
ing points and selling arguments than any business reach- 
ing so wide a circle of customers. 

I have had the privilege of “digging back” into the books 
of several successful stamp concerns, for, say, all the way 
from five to twenty years. You who have been in the 
stamp business for a long time know what it was twenty 
years ago, ten years ago, yes, and even five or six years 
ago—to a certain extent. I want to say to you that when 
I went back into the past and saw what the business was 
then, I simply stopped and wondered how in the world 
very many fellows had the nerve to stick to it at all. 

This brings us to a point that I want to emphasize very 
forcibly. It is a fact that in the past it seems that no care- 
fully planned effort has ever been used to actually sell the 
products of the stamp industry in the same way that other 
products have been sold for many years. I will say that 
at the present time more attention is being given to this 
important matter of presenting and selling the product, 
and it is this attention, I believe, if it is properly connected 
with accurate costs, which will put the industry in a posi- 
tion to be compared favorably with others. 

Lack of Cost Data Harmful. 

You who remember the stamp industry as it was some 
years ago, will recall that the prices received for many prod- 
ducts did not yield even a decent living wage and in nu- 


merous cases carried an actual loss. As I have stated 
above, an investigation into the accounts of several con 
cerns revealed this as a conclusive fact. This condition 


existed chiefly because there was no accurate knowledge 
of what the goods cost. Coupled with this lack of knowl 
edge was the inability to present the product properly, or, 
in other words, to sell it to the consumer or user on a 
basis that would give the stamp men a little surplus, called 
profit, for his own upbuilding and development. It 
seems that the only thing thought of at one time in the 
stamp business was to produce a lot of stuff at a price lower 
than the other fellow quoted, no matter whether the other 
fellow was losing money or not. 

Now hope is a very good thing, but you can’t use it for 
food or to buy machinery when the old machinery wears 
out. It is a well known fact that in the long run you can 
not get something for nothing. It should be just as well 
known that you cannot give something for nothing (or for 
less than the cost of it) without undermining your own 
business and your industry so that in the long run your 
customers will suffer from the final bad conditions as well 
as yourselves. Any industry must carry enough surplus 
and reserve to keep it going with the proper reinvestments 
in plant equipment and other capital that will wear out in 
the course of a few years. In addition to this, the peo 
ple in the industry must be taken care of properly or the 
industry itself will gradually deteriorate or “run down.” 

I have seen many a business which, on the basis of 
very low prices without regard for cost, went along for 
quite a while, very busy and seemingly very flourishing 
At some time, however, when both new capital and credit 
were exhausted, then it is necessary to pay bills. In this 
case prices must be raised or the product so reduced in 
quality that it is unsatisfactory and unfair to the customer 
And sometimes it is absolutely impossible to reduce the 
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Quiet, Durable, Attractive Office Floors 


Gold-Seal Battleship Linoleum provides 
the new Insurance Building in Olympia, 
Washington, with permanent floors— 
durable, quiet, comfortable to walk on, 
and pleasing to the eye. 


Seams are practically invisible; the sur- 
face is easily cleaned and kept in con- 
dition. Floors of this material never 
require re-finishing nor elaborate care. 
It is made in 3 colors, seal-brown, moss- 
green, and terra cotta. 


The cork body of Gold-Seal Battleship 
Linoleum produces an elastic, resilient 
surface that deadens the sound of foot- 
steps and other office noises. Manu- 
factured in strict accordance with the 
rigid U. S. Navy Specifications for 











MM Gold-Seal Battleship Li- 
noleum laid inthis build- 
ing by W. L. Davis @ 


Sons, Tacoma, Wash. 


Photos show Insurance Building, 
Olympia, Washington. Architects: 
Wilder & White, New York. ~ 
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linoleum to be used on the decks of U. S. 
battleships, Go/d-Seal Battleship Lino- 
leum lasts indefinitely on business floors. 


It is not only made with craftsmanlike 
care, of the finest quality materials, but 
it is absolutely warranted by our Gold 
Seal pledge, ‘Satisfaction Guaranteed 
or Your Money Back.” 


Gold-Seal Cork Carpet 
Where perfect quiet is desired, we recommend 
Gold-Seal Cork Carpet, a durable, cushion-like 
floor-covering that is as silent underfoot as a 
heavy woven carpet. Made in brown, green 
and terra cotta—6 beautiful shades in all. 


CoNGOLEUM COMPANY 


INCORPORATED 
Philadelphia New York Chicago __ San Francisco 
Boston Minneapolis Kansas City Dallas 
Pittsburgh Atlanta Montreal 





On every roll of 
Gold-Seal Battleship 
Linoleum will be 
found our Gold Seal 
bearing this definite 
pledge— ‘*‘ Satisfac- 
tion guaranteed or 
your money back.’’ 











GOLD SEAL 
Battleship Linoleum 


(THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard 
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Why 


“Economy is of itself 
a great revenue. 
—Cicero 





There’s a good reason why the Adams Perfection Blotter 

Ps Ss ae 7 4 < . 2 otter “4 

Pad should be in your stock—and why it will appeal to your Perfection Blotter Pad 
customers. That reason is its economy, its greater value, better looks, and longer life. 


Corners are copper or brass, as desired. ‘They completely cover and protect the corners. 
A fall is not fatal. Pad itself is No. 20 binder’s board, edges cloth bound. Covered on both 
sides with gold veined marble paper. Handsome, durable, economical. Let us send you a sample. 


ma << 


The Adams Legal and Contract Cover The Adams 


oaks Economical Perforated Ring Note Book 
[his handsome Cover supplies the demand for a 





better way to cover contracts, etc., inexpensively. Like all Adams Binders, this book has our 
ea per neon —— | oabaagy rags rg its striking own “Cloudene” press board covers. Round 
cloudy effect. sce, whic ack, is 5 eee 

y effect op piece, which folds back, is fin corners. Rust t-proof eyelets. Fabrikoid Imi- 


ished with a strip of Fabrikoid Imitation Leather. 


Rust-proof evelets top and bottom. tation L eather Bz ic k. Two Adams Ideal Book 


Rings. Opens perfectly flat. Rings always in 


Daily Desk position for easy opening. 
Reminder 


Appeals to business 
men and women. 
Clerks and secretaries 
like it, too. It helps 
them to report all 
telephone or other 





calls, keep memos of The same book, without the Back, lists 
messages, prices, ap- somewhat lower. It’s just as practical but | 
pointments, etc. Made hasn’t the same finished look. Both are made | 


. as shown and also 
single—without the large memo pad. Both sell well 
wherever shown. 


in seven standard sizes, open side or end. Get : 
our catalog for prices, sizes, ete. ) 























1 
Other Adams Specialties are the Ideal Book and Key Ring—the most generally satisfactory 
ring ever invented—Flexible Post Transfer Binders, Semi-Loose Leaf Memo and Note Books, 
Telephone Register, and In-and-Out Clock. 
Get our catalog and special OPENING ASSORTMENT OFFER. 
i 
t 


a MFG.( CO.iRe : 


6796. -98 South Chicago Ave., CHICAS; oO. U.S.A. * ‘ 
7 





Eastern Representative, Wm. H. Bassinger, 377 Broadway, New York, N. Y. 
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quality of the product. Even in cases like this, such a 


business may not even yet have the judgment to either 
raise prices or go out of the business entirely. 


The basis of all good manufacturing, and likewise the 
basis of all good selling of manufactured products, is a 
fair selling price based on the actual cost under normal con 
ditions. Any business operating on any other basis will 


end to drag down any imdustry—I don’t care what that 


industry is. 
* 


Suppose you have been selling a ertain item in your 


line for a dollar. Suppose you have found that you can’t 
sell it for a dollar and make any money on it. Feeling sure 
that your plant is working at its highest efficiency and 
, 
i 


1 your new knowledge of the cost of this product, you 
decide carefully that a dollar and a half is a fair price for 
it and that you cannot possibly sell it for any less than 
that and have anything left for yourself or to maintain the 
business; in other words, a reasonable salary or wage for 
yourself and a moderate return on your investment 
Salesmanship Needed in Raising Prices. 

Now I ask you plainly and frankly what is your atti 
tude toward the buyer and what is the attitude of your 
salesmen and office people toward the buyer when once 
realized that you must raise this article to a dollar and a 
half in order to make even a reasonable interest on your 
investment? 

Right at this point is where salesmanship in the selling 
of stamp products comes actually into play. Any pros- 
pective buyer will naturally notice any advance immedi- 
ately, and even if there is no advance, will, in nine cases 
out of ten, be inclined to try to bid down the current price 
if it is possible to do so. The very first thing to realize 
is the fact that the buyer is not a bit interested in your 
business and in almost any case will know nothing about 
your business nor your costs. In fact, he does not care 
about these things. He, himself, is so busy that he has 
no time to make an analysis of your business or to try 
to ascertain any facts about it except to compare this 
week’s price with last week’s prices, or if he has no price 
with which to compare, he merely assumes that the prices 
are too high and tries to get them reduced. This assump- 
tion is apparent in the minds of almost all buyers, whether 
it is in the case of a woman buying a new gown or the 
purchasing agent buying a bunch of rubber stamps Che 
natural assumption is almost always that the price is 
higher than it ought to be. 


* x * 


The most successful salesmen I have ever known have 


been men who have talked very little about price. In fact, 
it would be very difficult to get some of these men to talk 
anything about price. These fellows realize that if they 


make price their selling argument they will never get a 
look in, because the best salesmen are almost always the 
representatives of the best lines and the best lines are 
never sold primarilv upon the basis of price. They are sold 
upon the basis of reliability, integrity of product, perfec- 
tion of inspection, good work and delivery, and at a price 
which shows the manufacturer a salary for himself, a 
profit for his personal benefit and another profit out of 
which to maintain his plant for the future. The fact is, 
I know men who, questioned time after time about the 
price of an article, never hear the question and keep on 
talking about the article or something else appropriate to 
the occasion. The time that marks their mention of the 
price is when they can’t avoid it any longer and when the 
customer simply forces this information out of them. 
Then when they do mention it they do so in a way that is 
merely casual, presenting the price as a settled incidental, 
and merely as a matter of information. That, in fact, is 
what a price based upon costs really is—“good informa 
tion 
Emphasizing Service Won Business. 

Now let me tell you something I saw in a stamp plant. 
A man came into this particular plant with a specification 
for a job, a steel die job. The proprietor of this plant 
invited him into his office and they sat down and talked 
about this job. During the course of the conversation | 
think this man (the prospective customer) asked the price 
of this job at least half a dozen times. After the specifica- 
tions were thoroughly understood he pulled out another 
quotation, and that quotation was a good many dollars less 
than the price quoted in this plant I am speaking of. Now 
I happen to know that the quotations made in this plant 
are very close to the cost, and I am positive in my own 
mind that the other quotation mentioned by the customer 
would have entailed financial loss if the order had been 
executed at that price. As J have stated, the plant I am 
speaking of knew its costs very accurately and in talking to 
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“ALL 
THE 
WORLD 
LOVES 
A 
WINNER”’ 
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lnipression of Figures 


THE AMERICAN VISIBLE (the only 
visible) is the modern, “up-to-the-minute” 
numbering machine. 

In addition to its visibility, it has NO EQUAL 
AT ANY PRICE in smoothness of operation, 
speed, accuracy and durability. 

Its sales have grown faster than those of any 
other numbering machine. 


More are being sold to-day than ever before. 


DEALERS: Are You Sharing In 


Our Success? 


Have you singled out this machine as a leader? 

Do you know that large corporations all over 
the country are discarding the old style blind ma- 
chines and replacing them with American 
Visibles? 

Our folders imprinted with your name bring 
orders. 


PRICE: Model 41—three movements... .....$15.00 
Model 21—nine movements......... $20.00 


AMERICAN NUMBERING MACHINE CO. 


220-230 SHEPHERD AVE., BROOKLYN, ™ Y. 


CHICAGO BRANCH, 123 W. ag Street 
oreign Branc 
VICTOR Y-KIDDER =e MACHINE co., LTD. 
66 Houndsditc London 
CARIBONUM SOCIETE ANONYME 
10 Rue de Seze - Par 
RICHARD WEINIGER™ 
Singel 276 - Amsterdam 
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The Acme Stapler is made in four 
models, completely covering every 
possible requirement of modern of- 
fice practice. The usual office or- 
ganization is such that one or more 
of each size can be sold to a large 
office. The staple sales are auto- 
matic, and should yield a good an- 
nual volume of business for every 
stapling machine sold. 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerful toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 


The Acme No. 2—A utility machine for 
general purposes. Drives a broad, flat 
staple through thick, tough stock, yet 
binds thin paper without mutilating it. 
Holds 50 staples. 


The Sure Shot—An old favorite, reliable 
even whien used by everyone around the 
office. It is the most economical ma- 
chine for permanently fastening papers, 
etc. Holds 100 staples. 


The Midget Binder—Takes but little 
room on the desk, and serves a wide va- 
riety of purposes. Sell one for every 
active desk in an office. Holds 100 staples. 





















If you don’t realize the wide field of 
utility and sales possibilities of Acme 
Staplers, write us for information. 


Acme Staple Co., Ltd. 


1643-47 Haddon Avenue 
Camden, N. J. 


LONDON: Kado Ltd., Atlantic House, Hol- 
born Viaduct. 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
8t., Montreal 

SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 

HOLLAND: Richard Weiniger, Singel 276, 
Amsterdam 

AUSTRALIA & NEW ZEALAND: Excelsior 

Supply Co., Ltd., Sydney, N. S. W., and 

Wellington, N. Z. 
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this customer the proprietor knew positively it could not 
quote a lower price than the one it had made and come 
out even on the job. 

The conversation that occurred and which really sold 
this order (for the job was left right in this plant) con- 
tained in it mighty little about price. It did, however, con- 
tain a great deal about the stamp business and about 
stamps, and also a great deal about the kind of product 
which this plant was able to make and why it was able to 
make it. In other words, the element of service was brought 
to the front, and very rightly so. 

The other day I took a small lot of my personal can- 
celled checks which my bank had returned to me, and, in 
checking them up for reconcilement with my account, I 
turned each of them over to the reverse side. As I don’t 
have so very much money, I don’t write so very many 
checks, but I found that during that particular month the 
bank, on my personal account, had passed through just 
fifty checks with my signature. 

Well, I took these checks and looked them over care- 
fully. This is what I found on fifty checks: 

Rubber stamp impressions, 119; actual time required to 
copy 119 rubber stamp impressions, two hours; estimated 
time it would take to stamp the 119 rubber stamp impres- 
sions, six minutes. 

Suppose the time of the clerk for two hours is worth 
$1.50. That is, what it would cost to write the 119 impres- 
sions. For six minutes’ the time of this clerk is worth 
7% cents. There is an actual saving of the difference be- 
tween $1.50 and 7% cents and the Saving is made in six 
minutes, setting the clerk free for much other work during 
the remainder of the two hours. In reality, one of these 
cancellation stamps more than pays for itself every six 
minutes or so! Can you beat that? 

Why Worry About Competitors? 

A good many men worry a good deal about their com- 
petitors. I know a man in New England who has been 
in this business for something like thirty years. Com- 
petitors have come and gone. They have sprung up over 
night and they have disappeared over night. He has al- 
ways had competitors who will make a similar product at 
lower prices than he does. His prices are not high, in 
fact, I don’t think that even his prices are high enough. 
Be that as it may, they are his prices. 

This man has always taken a good deal of pride in his 
business. He has always been very careful, although his 
business is rather small in volume, to keep pretty accurate 
records of his expense. He has always based his selling 
price upon his records. When he decided to make a cer- 
tain price he always thought it over carefully and tried 
to make it just as fair as possible. Then when it was 
made so—it was made. It was based upon a first class 
piece of work and it stood. This man has told me him- 
self that he has had in a single day many intimations 
from customers that they could get the product at a 
ruinously low price elsewhere. The fact remains, how- 
ever, that this man is still in business and he has made 
a good living for himself. What is the answer to this? 
I say that the answer is—knowledge of cost of doing busi- 
ness, pride in the business, confidence in the importance 
of this product, first-class work, good delivery, and a sales- 
manship based upon these very things. You cannot 
expect your customers to believe in your product or have 
confidence in the fair price that you charge for it unless 
you, yourself, are first confident of the same thing. 

* x « 


I have frequently noticed another thing which seems 
like very poor business to me. Several times I have been 
in stamp plants and have seen a customer come in who had 
his mind set on buying some stamping and marking de- 
vice of first-class quality and price. Then I have been 
astonished to see the man at the counter, or selling end, 
actually take the time to argue the customer out of buy- 
ing an efficient high-grade article that would do the work 
effectively and still carry a working profit, into the pur- 
chase of something cheap, both in price and quality which 
would not do the work at all so well, and which, with the 
selling time added in, no doubt would show a heavy loss 
on the sale. Such selling methods as these do the cus- 
tomer no good, and do the industry a great deal of harm. 
There’s many a time when a buyer intends to pay a fair 
price and get a good article that pays the stamp man a 
profit, and the stamp man himself is the one who ruins 
the sale and cheats the customer out of a serviceable ar- 
ticle and himself out of any profit at all. 


* « * 
I really could never understand why so many men in 
the business seem so anxious to push the cheap lines, when 
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Esterbrook Reputation 
makes easy sales 


The best-known, best-liked goods sell best— 
no argument is needed to prove that. That’s 
why, when you offer your customers Ester- 
brook Pens, you don’t have to overcome sales- 
resistance. 


Esterbrook national advertising has made 
these the most popular pens in the world. Pen 
buyers everywhere look for “The Little Red 
Box.” 


This No. 322, the Inflexible, is one of the 
Twelve Esterbrook Favorites. Put it in your 
counter display case and let it make profits 
tor you. 


Write today and let us tell you how to put 
your Pen Department on a better-paying basis. 


Esterbrook Pen Mfg. Co. 


80-100 Delaware Ave. 
Camden, N. J. 





Canadian Agents: Brown Bros., Ltd., Toronto 


PENS 
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The Man with the Figures 
Wins the Argument 


Executives may argue, offer their opinions and judgments, 
but they all give way to the man with the figures. 

In the last analysis it is the records that decide the policies. 

Modern record-keeping collates and tabulates the history 
of a business. Every business is peculiar,and for every business 
there are specialized records to be kept. 

National Loose Leaf Systems have books and forms to fit 
standard and special requirements. 

For example, National Ledger Sheets are made in many 
sizes and a large variety of rulings to accommodate any need. 

Every stationer should be prepared to furnish National 
Ledger Sheets at a moment’s notice. This business will bring 
you steady customers for office supplies. 





(| NATIONAL / 


NATIONAL BLANK BOOK CO., 113 Riverside, Holyoke, Mass. 





The Right Book to Write In 


Ledgers 

Ledger Sheets 

Post Binders 

Sheet Holders 

Bank Forms 

Price Books 

Ring Binders 
Columnar Sheets 
Commercial Forms 
Memorandum Books 
Students’ Note-Books 


Have you copies of 
our free book, “Ready 
Records for Account- 
ing,” to give to your 
customers? If not, 
write us today for a 


supply. 









National Blank Book Company 


LOOSE LEAF AND BOUND BOOKS 








TTT NATIONAL 
i NAAT Ledger Sheets 





National 
Loose Leaj are available in 4 dif- 
een ferent rulings, from 
8 simple double - entry 
and Sheets to specialized forms 


and in 11 different 
sizes. Show them to 
your customers. 














© 1922, National Blank Book Co. 





a first-class article carries a profit and serves the cus 
tomer better. 
Fallacy of the Price Lure. 


Think these things over carefully. Consult with your- 
self. I don’t mean that you should deliver a lecture on 
stamps to everybody who comes into your place. I simply 


mean that the pleasant smile and the confident air and the 
spirit that will forget the fear of the other fellow for 


awhile, will do wonders. I know some stamp men who 
sell their stamps a good deal like some men sell cigars, 
and they don’t do very much talking either. Talk this 


matter over with your salesmen, if you employ salesmen. 
Get their ideas and see how they line up with this. Get 
the service part of the business into your hearts, and the 
right mental ~unch into your minds. Why, the way a man 
talks will often sell a good article right over the heads of 
a dozen competitors, who are using every argument on 
earth to undermine him. 

Understand, of course, that you must back up your sales- 
manship with service and a good product. In addition 
to this you mustn’t make so very many mistakes, and you 
must be willing to make good the ones that do occur. 

In conclusion, I want to steal a little sentence I saw the 
other day which was written by a man who has sold a 
lot of stuff. This is it: 

“Think big; talk little; laugh easily; work hard; 
and be kind. t is enough.” 

Do these and your salesmanship will take on the air of 
importance that the industry deserves. 


Rubber in Paper Manufacture. 

\ brief item in the April issue of Office Appliances al- 
luded to a process for using rubber in the manufacture of 
paper, to improve its folding qualities. The Manchester 
Guardian printed an interview with Frederick Kaye, the in- 
ventor, which is an elaboration of the article printed here- 
tofore in these columns. 

“When rubber latex, suitably diluted, is added to the 
beaten pulp in the beater of the paper-making machine, 
and, after thoroughly mixing with the pulp, is afterward, 
if necessary, thrown out on the fiber by a suitable coagula- 
tive agent, the rubber becomes as closely associated with 
the fibers as would be the case with a dye or an extremely 
attenuated resin size, etc., but the material condition and 
physical qualities of the fibers are improved and strength- 
ened. Experiments show that the hydration of the fiber 
is modified and stimulated by the action of the rubber latex. 
In fact, there is room for much valuable and interesting 
research as to the technical effect of rubber latex during 
the beater process 

‘The rubber, which is precipitated or incorporated with 
the fiber, has no deleterious effect upon the color of the 

ished and dried paper. Experiments with cotton, linen, 
bleached sulphite, bleached esparto, bleached straw and 
bleached bamboo have shown that the whiteness of the 
paper is not affected. 

“The use of rubber latex appears to improve the texture 
and makes the paper more uniform when viewed by trans- 
mitted light. The feel of the paper, especially with paper 
containing larger amounts of rubber, is much improved, 
and becomes more pleasant to the touch, and such paper 
should have a good market for the manufacture of thick 
paper and boards for the binding of books, etc. 


“The strength of paper depends upon the nature of the 
fibers and the time and character of the beating to which 
they are subjected. The prolonged beating which is neces- 


Sary in many cases to get the strength required is an ex 
pensive item in the cost of paper making. By the use of 
rubber latex, often in small quantities, the paper is strength- 
ened very considerably, and therefore it is easy to realize 
that a shortening of the time of beating will be possible 
in many cases. It has been found that a pulp beaten two 
to two and a half hours may give a paper as strong or 
stronger than that from the same fiber beaten three and 
one-half to five hours. When this is worked out in a satis 
factory manner on a big commercial scale it will be seen 
that the use of rubber latex ought to lessen the cost of pro- 
duction very considerably. 

“While the tensile strength and bursting strength are in 
creased, another important effect is the increase of the fold 
ing resistance of the paper. Many otherwise excellent 
papers are often spoiled by the fact that, on folding, the 
paper cracks along the line of fold. Somewhat expensive 
methods have been adopted to try to overcome this objec- 
tionable property. With rubber latex a paper can be 
readily made to have a high folding number and to possess 
the property of folding without serious permanent crack- 
ing along the line of fold.” 
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What the name 


Gordon Brown 
should mean to you 


Why has the name Gordon Brown come 
to stand for the finest paper pencils made 


today? 


"he ‘reasons, briefly, are these: The 
leads are made of the best pigments in 
deep, bright colors, leaving clear and uni- 
form marks on the paper. 


They are strong, withstanding a pressure 
of two pounds, and will not flake off to 
leave undesirable blots. 


They are products of the Micro-fine 
Process of manufacturing, the most 
efficient process known to the industry. 


What do these things mean to you as a 
merchant? They mean that with Gordon 
Brown Paper Pencils you can build sales 
-steady, growing repeat sales—for 
Gordon Brown friends are permanent. 


Tee AMERICAN CRAYON COMPANY 


SANDUSKY ~- OFIO ~- ~ a © - Ew vYoRK 
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What does On Mountain Top 


or Lake Bottom’ mean to 
a Van Dorn Dealer ? 


N a single word why do you,—why does 
any man buy anything? 


Confidence ! 


Confidence, that’s all! The salesman may 
have spouted specifications, cited cases, 
shown samples, but the sum total that has 
brought the final “yes” is simply the confi- 
dence built up in the prospect’s mind that 
the product is right, that it will serve, that it 
is full worth the price. 


Who can read the advertisment reproduced 
on the opposite page and not feel that Van 
Dorn knows steel, knows how to fabricate it 
into an honest, dependable product whether 
it be an observatory, a jail cell or a letter file? 


It paves the way for you to sell Van Dorn 
whether it be a file, a safe, a desk or a built-to- 
order job of steel work, because it builds con- 
fidence in Van Dorn. And weare confident 
that we deliver! 


The Van Dorn Iron Works Company 
¢ Mastercraftsmanship-in-Steel 
Cleveland, Ohio 


New York Chicago Philadelphia Washington 
Detroit Hartford Pittsburgh 
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Trim ’Em Quickly 


with the Boston Cutter. Best single sheet cutter 
made. Furnished complete with adjustable front, 
side and back gages. Made in sizes 12, 16, 24 
and 36 inches. 





FOR HEAVY CUTTING 


use either the Pearl or Golding Hand Lever 
Cutter. Cast iron and steel construction. Very 
durable. Broadly guaranteed. 





The Pearl Cutter is made in sizes having cutting 
widths of 144 and 19 inches. Maximum cutting 
depth 2 inches. The Golding Hand Lever Cutters 
have cutting widths of 26 and 30 inches, respec- 
tively. Maximum cutting depth 3 inches. 


SAVE THE WASTE PAPER 


Every office has a quantity of obsolete stationery 
used on one side going into the waste basket. 
Stop the leak! Use the Golding Tablet Press for 
making up waste paper into handy tablets or 
scratch pads. Can also be used for bundling. 





Write for Illustrated Booklet 


Golding Manufacturing Co. 
Franklin, Mass., U.S. A. 
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Secretarial Spinsterhood. 





How Success Looks to the Business Woman 
Who Concentrates on Her Job.—Reprinted 
from “Administration” (The Ronald Press 
Company, New York). 
UCH has been written about the men who leave the 
best part of their youth along the highway to busi- 
ness success. How in order to get ahead of the 
pack they forego the good things of life and pay for their 
industrial triumphs with frosted temples and wrinkled 
brows. 

But how about our business women? Did you ever stop 
to think what they give up in order to gain real commercial 
recognition? 

Many big figures in the business world would be almost 
helpless without their secretaries. They appreciate this, 
after a fashion. They admit to other big men in business 
that they would be pretty much in the same predicament 
as a chicken with its head off if Miss So-and-So were to 
leave them. Their secretary is introduced to all the prom:- 
nent people who come to the office. These callers are 
told by the boss that his secretary is the real general 
manager of the concern. She blushes with pride, is given 
a liberal check at Christmas, and a salary in excess of 
many men in the firm. Her chief thinks he has done 
handsomely by her. 

Possibly he has. We will not quarrel with anybody on 
this point, even if the employer’s generosity is usually 
fonnded on a selfish desire to pay her enough, and flatter 
her sufficiently, to preclude her wanting to get married. 
Some will say that real secretaries possess more mentality 
than they do physical charm, and as most men prefer 
locks to brains the indifferently attractive woman is over- 
looked, and so must become efficient in business to permit 
her to exist independently. 

But is this sort of reason, we submit, altogether true? 
Let us take an inventory of the situation. What is the 
social life of the secretary of a big business man? Can 
she ever, with any certainty, make a dinner or theater 
engagement? Is she able to accept a luncheon appoint- 
ment with friends of either sex? What would the rest of 
the organization say if they saw the boss’ private secretary 
dining and dancing at a hotel, or out motoring? 

Evening Engagements Precarious. 

The very night she accepts a dinner or theater engage- 
ment the boss decides to go to New York on the “mid- 
night,” and so keeps her until 8:30 getting out meimoranda 
and cleaning up his desk. Ten to one he will also outline 
work to keep her on the jump every minute until he gets 
back. And she must stay right in the office while her chief 
is away, for if she decides to do a little shopping or have 
her hair shampooed—time for either of which she never 
by any chance gets while he is in town—the boss is sure 
to call long distance about something; some other im- 
portant official in the firm is certain to want a paper—the 
location of which she alone knows; or an important tele- 
gram or phone call comes in which necessitates communi- 
cation with her employer. 

Even if she wanted to go out evenings, many times the 
business woman holding an important position is so fagged 
out that she doesn’t enjoy the form of diversion entered 
into, nor is she very spirited company. There is plenty of 
comment about the tired business man, but little about 
the T. B. W. When other young women of her acquaint- 
ance are reflecting on the latest jazz step, or when the 
“Follies” come to town, the private secretary of big busi- 
ness is deep in the compilation of some agreement, bring- 
ing the boss’ diary up to date or making out checks and 
keeping his personal affairs in shape. True, a young lady 
does not have to be intimately acquainted with the latest 
terpsichorean shuffles. or know the musical comedy 
schedule, to enter the matrimonial Derby; still most people 
will admit this knowledge is no handicap in the modern 
scheme of social things. 

To excel in her work the real private secretary must 
dismiss from her head those light. romantic thoughts that 
are a part of the day-dreams of young ladyhood. She 
must be serious. The boss does not want a smart dresser 
or a lip-rouger for a secretary. And who shall say that 
dress does not help make the girl? 

The competent secretary can usually afford to buy nice, 
stylish clothes, but she knows the boss would rather she 
dress plainly. Simplicity of dress seems to reflect sane- 
ness and virtue to most of us, but it has never been accused 
of being a social or sexual magnet. 
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cA Business Go-Getter 


When we first began to make have reduced our advertising expense $40.00 per 


t} N M Iti h ° li d month, and the results are many times greater! 
ne New Multigraph, we visualized a PP. : feisic : 
market that would welcome this particular Wehaveneversent outa Multi- 


machine because of its new—and lower—price. graph-ed Bulletin that failed to produce. 


But we have lived to learn of a ‘‘The chief value of the Multi- 


market that regards it as a Sales-Maker graph is in its business-getting possibili- 
and a Getter of Business, without regard to what ties. They are unlimited. 


it sells for. ° F . 
pal ee , ‘“While (my competitors) are 
the price simesy inaken it wwe th taking their work to the printer, mine 
whue toreven the smallest DUSINESSeS UO is in the hands of my prospects and customers.” 
use it—to get business—and to prove again and 
again that the best and ch st way to get business i 
these nate to use Direct Mail ‘cad that he best and Learn! 
cheapest way to get Direct Mail is to use the Multigraph. . . 
— ee 7 Investigate the new Multigraph, 
Listen! and the new Multigraph methods of get- 
des , ting business. Your business is ‘‘different” 
It is hard to place an estimate naturally. But so is the New Multigraph. It is not 


i . . only different—it is better. And it will really aid you 
on the value of the Multigraph In oul to make your business better, if you will but give it the 


business. We do not give the Multigraph all opportunity. And we can show you how, in your 
the credit, but we do for 50% of our increases. We business, it will ‘‘pay foritself faster than you pay forit.” 


$30 Down and Monthly Payments Buy 


150° MUILITLAAPIT 


Prices in Canada: 


$41.00 down: total price $205.00 
Printing Ink Attachment $50.00 













This is the Nem 
Multigraph, 
equipped for 
turning out type- 
written letters, 
forms, etc. See 
list of sugges- 
tions below. 





nnn 






This is the Mul- 
tigraph Type- 
setter, which 
makes it easy to 
set type for the 
Multigraph. 


“PIULTIGRAPH = ” 
eters Die : 











; ' eS THE AMERICAN MULTIGRAPH SALES CO. 

The two-roll printing ink attachment easily ~— i x 1 

ind quickly attached to the New Multigraph, ~ 1830 E. 40th Street 

$35.00 additional. P - ; rele i 
Multigraph Users Cleveland, Ohio 

Agencies General Stores I would like to have someone show me the New 
Bakers Grocers Multigraph, and explain its possibilities in the 
Banks Hotels 
Brokers Jewelers * 
Builders Ice Companies — business. 
Butchers Laundries 
Churches Libraries 7 
Cigar Dealers LumberDealers Name cigephtiie dian: te eal 
ee Lodges 
Clubs Opticians : 
Dairies se ee Street ee ee 
Druggists Painters 
Dyers Plumbers Town _State— Of. App. July 
Electricians Publishers 
Florists Schools, etc. = — 
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At the right —“Y and E” Safe as 
it came from Underwriters’ test 

When you sell a customer a “Y and 
E’’ Dry Insulated Safe, you sell him 
far more than ordinary security. This 
safe has again proved its right to the 


“B” Label by passing a second Under- 
writers’ Test. 
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Dry insulation wins 


*Y and E” Dry Insulated Safe, selected at ran- 

dom from field, again proves right to coveted 

Class “‘B” Label by passing strenuous re-test of 
Underwriters’ Laboratory 


N Tuesday, June 6th, the 
Underwriters’ Laboratory 
made an official re-test of the 
*““Y and E”’ Dry Insulated Safe. 


A safe was selected at ran- 
dom from the field, taken to 
the laboratory and again put 
through the severe two-hour 
heat endurance test which the 
original model was required to 
pass to gain the Underwriters’ 
Laboratories’ official approval 
and “‘B’’ Label. 


At the end of the two-hour 
period, the average interior 
temperature was only 254 de- 
grees F, or 46 degrees within 
the limit required to gain the 
Underwriters’ “B” Label! 





This performance actually 
excels that of the original test 
sample on which the ““B”’ Label 
rating was awarded. 


These facts are convincing 
evidence of the sterling quality 
of ““Y and E” safe workman- 
ship and of the permanency of 
the bone-dry insulation used 
in all ‘““Y and E”’ Safes with the 
Underwriters’ ‘‘B” Label. 


You can sell these safes to 
your trade with the comforting 
assurance that they are better 
than the “B”’ Label rating re- 
quirements, and that they will 
not weaken or deteriorate in 
your customers’ service. 


‘YAWMAN 4»? FRBE ViFG.(0. 


Filing System Service, Equipment and Supplies 


655 St. Paul Street 


ROCHESTER, N.Y. 


EXPORT DEPARTMENT: 


Section 655 


368 Broadway, New York, U.S.A. 


Cable Address: ‘‘YAWMANERBE”’ New York 


Codes: Western Union, A.B.C. 5th Edition Improved 
and Bentley’s 
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“Y and E” Dry Insulated 
Safes are made in three siz- 
es and with interiors fitted 
with “Y and E” Standard 
Filing devices. They are 
adaptable to the exact needs 
of each individual office. 


Mail the coupon for a 
copy of our latest safe 
booklet, “‘Permanent 
Protection for Perma- 
nent Records.”’ 


/ Erbe Mfg. Co., | 
7 Rochester, N.Y. | 


/ Please send me a copy of : 
/ your new safe booklet. 








APPLIANCES July, 3 


116 OFFICE 


Herb Shipman 






















window cards, circulars and expert advertising and 


G window cards, Service includes free cuts, posters, 
sales advice. 


Shipman-Ward Service means a rock-bottom special 
dealers’ rebuilding price on Underwoods; exchange of your 
slow moving Underwoods for quickly salable machines, 
and that we'll gladly handle your installment accounts on 


Established 
1892 


Suggests — 


You typewriter men, Chicago’s a cool place 
to spend your vacation, and a visit to our 
plant will prove mighty interesting. We’ve 
a big stack of promises from dealers, many 
of whom will be here during the Pageant of 
Progress (another Chicago World’s Fair), July 
29th to August 14th. Now we want yours. 


I happen to be in charge of the manufac- 
turing at our plant, and I want to “take you 
through” myself. I want to show you what 
we mean by rebuilding. If you have never 
seen our famous rebuilding operations, they 
will be a revelation to you. Then Jim Ward 
will tell you about our selling methods and 
our very unusual dealer proposition. 


Shipman-Ward Rebuilt sales, allowing you a liberal 
commission. 

Shipman -Ward Service means that when you handle our 
Rebuilts you’ve got an organization 30 years old solid ly 
behind you with continuous, big-space national advertising 
high speed deliveries in any quantity, and a spotless reputa- 
tion in the typewriter world for quality, service and a square 
deal. Write, wire or call, and see for yourself. 


Typ ewrite r Emporiu IMs The Rebuilders of 


SHIPMAN-WARD MFG.CO 


the Underwood 


B-177 Shipman Building, Montrose and Ravenswood Aves., Chicago 
(Take Ravenswood Elevated to Montrose. Plant is one block East) 
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And there are many bosses who would count it 
disturbing news to learn that their private secretary was 
seen dancing and dining at a smart hotel. They would 
place a little less confidence-.in her following such a report. 
Knowing this, and sensing other things, the successful 
secretary does not participate in ordinary social activities 
the lesser lights in the concern can partake of with perfect 
freedom. 


very 


Diversions That Enliven Existence. 

We can hear people say that dancing, dining, theaters, 
and motoring are not all there is to life for folks who are 
not of the superficial, butterfly type. We reply that these 
diversions, in more or less modified form, supply a very 
considerable part of the structure that youth calls living 

Then again, late hours, by this we mean the 11:30’s and 
12 o’clock’s that result from most every social diversion, 
are hardly conducive to business keenness. When the 
is discussing a certain matter with a group in his 
office, and will eventually refer to and request a particular 
document relating to the subject, the real secretary—who 
is skipping over the keys of her noiseless typewriter—has 
one ear cocked, and when the boss swings around in his 
chair to say: “Miss Smith, please get me that steel cor- 
respondence,” Miss Smith has it ready to hand him. She 
has anticipated his wants. She almost knows his mind. 
That is what makes her so valuable. She must not be 
drowsy from a late card party, or thinking how she looked 
in her new gown when Jack called. She has to be em- 
phatically on the job, keyed up to top speed throughout 
the day. 

And so, as a result of the exactions and restrictions of 
her calling, comes spinsterhood. The little gum-chewing 
blonde in the outer office, and the frivolous file clerk get 
happily married and raise children. She sees them many 
times on Sunday afternoons, happily pushing their baby 
carriages along through the park, while she must look 
ahead to long rows of tomorrows in back of the notebook 
and in front of the typewriter. A most competent busi- 
ness woman, the boss says; couldn’t do without her. The 
boss’ wife even approves of her, which is hardly flattering. 

But along in the autumn of life, in the seclusion of her 
room, we sometimes think the successful secretary of big 
yusiness must ponder on whether the price she pays for 
her position is not a pretty steep one. 


1 
DOSS 18 





Are You Helping the Children? 

Your child’s usefulness, happiness and success in life is 
dependent largely upon the care you give it, the watchful- 
ness you keep over it and the intelligence with which you 
guide it. 

You are responsible to a great degree for the actions of 
its future, be they for good or bad \ child forms its 
habits from what it and the habits become a per- 
manent part of its whole life. 

If a child sees clearly he or she will think clearly. The 
eye is the mirror of the brain and if each image that 
the eye reflects on the brain is in proper perspective, the 
impression made and concepts received will be correct. 
But, if the vision is defective the impressions made and 
concepts received will be defective and thoughts and 
opinions expressed will be distorted. 

This is not only true of a chiid it is true also of older 
people The World War proved that about twenty-nine 
per cent of the young manhood of the nation between the 
ages of twenty-one and thirty-one years was suffering from 
defe« tive 


sees 


vision 
The only way to correct this alarming condition is to 
adopt corrective treatment early in life. It is the mission 
of the Eye Sight Conservation Council of America, with 
headquarters in the Times building, New York City, to 


acquaint the public with the great need for better vision. 

The clarion call for eye sight conservation 
through the length and breadth of our land. The respon- 
sibility must be placed and the evil corrected. Educators 
who are moulding the lives of our nation’s manhood and 
womanhood are doing their utmost to make the future 
generations a better people, physically, but they must have 
the co-operation of parents. 

Father! Mother! Are you doing what you can? 
helping your child? 
ing it intelligently? 


must ring 


\re you 
Are you watching over it and guid- 


Statistics on Trade Between U. S. and Germany. 
Trade Information Bulletin No. 21, “Export Trade of 
the United States and Germany for 1913, 1920 and 1921,” 
may be obtained by American business men from the 
Western European Division of the Bureau of Foreign and 
Domestic Commerce, Washington, D. C 
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LIGHTNING | 


LETTER OPENERS 








A 








Model A-5 


a 


| Zs 34000 a year 
worth saving ? 


Sounds extravagant, doesn’t it? Yet just read 
the facts as they were given to us by the Fuller 
Brush Company, one of America’s largest and 
most reputable houses. 


Inc., March 24, 1922. 





The Bircher Co., 

Rochester, N. Y 
Gentlemen 

Responsive to your letter of March 2ist we are 
pleased to tell you that the use of the Lightning Let- 
ter Opener has saved on an average of about twenty 
minutes a day in the handling of incoming mail. 

This in itself is but a small item, totaling some one 
hundred hours a year, or possibly three weeks from a 
standpoint of time at a fiscal saving of about $60. 

This is, however, but a small part of the importance 
it plays when consideration is given to the fact that 
it allows the getting of mail to the dictators some 
twenty minutes earlier, which means about thirty 
more letters a day that are turned out than before 
ising the machine 

This, in the course of a year on a basis of a three 
hundred day year means practically 9,000 letters. 

If, on the other hand these were looked upon as a 
saving, it would represent in the neighborhood of $4,- 
000 a year, so we are highly pleased with the purchase 
and are glad to have had the privilege of offering ex- 
pression of our thoughts concerning it. 

Yours very truly, 
THE FULLER BRUSH COMPANY, 

HFH:RHD By H. F. Hulse. 
Thoroughly reliable, accurate and speedy in per- 
formance, the Lightning Letter Opener is merely 
one unit in the Bircher Complete Mailing Room 
Systems. Once in active operation these systems 
help but prove of inestimable value be- 
each installation is based on the recom- 
mendation of fully qualified experts in mailing 


equipment after careful and painstaking analysis. 


cannot 


Cause 


‘7 he re afreé 
for live 


to sell 


some desirable territories still open 
wire representatives. Are you qualified 


Bircher Systems? Write for details. 

















Model P 











THE BIRCHER CO., Inc. 
ROCHESTER, N. Y. 
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CHICAGO 


MICHIGAN CITY - NEW YORK 72 
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Guaranteed 
onstruction 
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A dealer's responsibility for his 
merchandise ia not end with 
the ring of the cash register. It 
continues as long as the mer- 
chandise is in service. To share 
this responsibility is the purpose 
of the manufacturer's trademark. 
Hence, noteworthy products 
bear this designation as the 
maker's recognition of his part 
of that accountability. That is 
the mission of the KARPEN 
trademark. 

It is guaranty to the user, your 
assurance, and our certificate, that 
every article bearing that mark 
measures up to the highest possible 
standards compatible with invest- 
ment, service, and good business 
ethics. 


S. KARPEN & BROS. 


CHICAGO 
MICHIGAN CITY NEW YORK 
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Kiln Drying School at Forest Products Lab. 

A number of representatives of manufacturing concerns 
attended a June class at the Forest Products Laboratory 
of the Department of Agriculture, Madison, Wis., studying 
the kiln drying of wood. The attendance established a 
record. Those enrolled included Gardner R. Alden (Den- 
nison Manufacturing Company), Framingham, Mass.; E. 
J. Michel (Carr, Ryder & Adams Company), Dubuque, 
Iowa; C. C. Cahill (Kelsey Wheel Company, Inc.), De- 
troit, Mich.; C. H. Ott (Nordyke & Marmon), Indianapolis, 
Ind.; Anton Fara (Indiana Moulding & Frame Company), 
La Porte, Ind.; C. T. Darnell (Kraetger Cured Lumber 
Company), Greenwood, Miss.; Hoyt Moore (Standard Red 
Cedar Chest Company), Alta Vista, Va.; E. W. Brown 
(Seth Thomas Clock Company), Thomaston, Conn.; Don- 
ald G. Morse (Kroydon Company), Newark, N. J.; Roger 
J. Hipp (Long Furniture Company), Hanover, Penna.; 
F. E. Noble (Edward Reos Company), Forest Park, IIL; 
Ben A. Ott (Segelke & Kohlhaus Manufacturing Com- 
pany), La Crosse, Wis.; Alfred Swift (North St. Paul Cas- 
ket Company), North St. Paul, Minn.; K. W. Dunwody 
(Cherokee Brick Company), Macon, Ga.; F. Zimmerman, 
Jr. (F. Zimmerman Company), Cleveland, Ohio; J. R. Cul- 
lom (Kansas City Shook & Manufacturing Company), 
Wilson, Ark. ——— 

Foote Now at Buffalo for Todd Protectograph. 

Seneca J. Foote has become general sales agent of the 
Todd Protectograph Company at Buffalo, N. Y., succeed- 
ing R. F. Bickford, who has gone into other business. Mr. 
Foote joined the Protectograph organization several years 
ago as secretary to Walter Todd. He has advanced rapidly 
at the home office, having attained the post of assistant 
sales manager when undertaking sales work in the field. 
Mr. Foote was also editor of the Protectograph Bulletin, 
producing a newsy and interesting sheet each week. He 
had charge of the check division. 

In the latter work, E. V. Lawrence, chief of the indemnity 
check division, assumes Mr. Foote’s duties. 





Denver Office Equipment Clearing House Opens. 

The Office Equipment Clearing House has been opened 
on Champa street, Denver, Colo., by R. H. Jancke and 
J. F. Mauro. Mr. Jancke has had years of typewriter ex- 
perience in the Denver territory. The Office Equipment 
Clearing House has the agency for Woodstock typewrit- 
ers, and handles new and rebuilt office machines and equip- 
ment of all kinds. 


Stationer Delegate to Rotary Convention. 

E. M. White, president of the Tri-City Stationers’ Asso- 
ciation, Davenport, Iowa, was elected delegate by the 
Davenport Rotary Club, to represent that organization at 
the national Rotary convention in California in June. Last 
year Mr. White was elected delegate to the International 
Rotary Club at Edinburgh, Scotland. 





Boorum & Pease Products Stocked at Chicago. 

The “Boorum & Pease Company of Chicago,” 21-29 East 
Austin avenue, Chicago, Ill., has a complete stock of the 
merchandise, both blank books as well as loose leaf de- 
vices, manufactured by the Boorum & Pease Company, 
New York, N. Y. All orders sent to that address will be 
taken care of. 








Dictaphone Man Enters Automobile Field. 
After a seven-year career with The Dictaphone, G. C. 
McClellan, branch manager at Dallas, Texas, has gone into 
the automobile field. He is now with the Perry Motor 
Company, 615 Good street, Dallas, Texas, distributors of 
Dodge Bros. cars. 





Schuck in Charge at Scranton for Underwood. 


N. A. Schuck has been placed in charge of the branch 
conducted at 226 Adams avenue, Scranton, Penna., by the 
Underwood Typewriter Company. He was transferred 


from the sub-branch at Wilkes-Barre. 








C. D. Sullivan Joins Kardex Sales Company. 

C. D. Sullivan, formerly local manager at Toledo, Ohio, 
for the Elliott-Fisher Company, is now district manager 
for the Kardex Sales Company, with headquarters at 513 
Spitzer building, Toledo. 


Phillips Manager for Wales at Omaha. 
O. C. Phillips has been made manager at Omaha, Nebr., 
by the Wales Adding Machine Company. The office and 
sales room are at 110 North Eighteenth street. 
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The Complete “Allsteel” Line 
Brings in Complete Orders 


With a complete line of 
Filing Equipment, Office 
Furniture and Office Sup- 
plies the ‘‘Allsteel’’ dealer 
can bring in a complete 
order from his customer. 


No need for anyone else to 
‘*fill in’’ with any required 
article that you don’t 
handle — thus getting a 


foothold for future busi- 
ness. 


The ‘‘Allsteel’’ line opens 
the way for you to get more 
large orders and repeat 
business—and creates an 
undivided good will. 


Write today for an outline 
of our selling plans and 
terms to dealers. 


The General Fireproofing Company 


Youngstown, Ohio 


Branches in New York, Chicago, Boston, Washington, Atlanta, Minneapolis, 


St. Louis, Seattle, San Francisco, Philadelphia. 


Dealers in All Principal Cities 





Office Furniture 
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the “Snapfast” 


a new Robinson Reminder 


ERE’S a new Robinson Re- 
minder that sells the minute 
It has the 


a customer sees it. 
famous Robinson 
perforated coupon 
pad; a separate cou- 
pon for each note. 
This pad is held in 
place by our new and 
ingenious ‘‘snap- 








Packed in the attractive 
counter display carton illus- 
trated above. $5.25 net—} 
dozen Reminders and 1 dozen 
extra fillers each size. Retail 
20, 25, 30 and 35c each. 
Profit on assortment $4.15. 





Post and the American Magazine. 
We gladly supply you with 
sales boosting advertising mate- 


rial. A customer will 
choose a ‘‘Snapfast’’ 
Reminder every time 
over any ordinary 
memo book. If you 
believe in selling the 
latest and best, if 








fast’’ method, in a 


you believe in quick 








flexible cover, so soft 
and pliable you can’t even feel 
it in your pocket. 

The Refill pads mean repeat 
business. 

Robinson Reminders are na- 
tionally advertised in such mag- 
azines as The Saturday Evening 


sales,rapid turnover, 
and repeat business, you’ll get 
your Order in early. 


The ‘‘Snapfast’’ comes in four sizes 
Size CP* 23x3” No. 8113 Retail price 20c 


LP 27x 3?" No. 2312 : 25c 
“© 6©EP* 623x 4” No. 9113 7 * SMe 
BP 3 x5” No. 3413 via “¢ ~=635e 


*Does not have coupon feature. End binding. Single 
sheet perforated edge. 


ROBINSON MANUFACTURING COMPANY 
WESTFIELD, MASS. 
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Office Managers’ Association Meets. 


The third annual conference of the National Association 
of Office Managers was held at Washington, D. C., May 
18-20. One hundred representatives of many of the largest 
concerns in the country met to discuss principles of offic 
management, and to exchange ideas looking to the more 
economical and efficient operation of large offices. 

The meeting was addressed by many speakers of note 
and included such topics as “Possibilities and Limitations 
of Psychology in the Office,” by Dr. John B. Watson, of 
the J. Walter Thompson Company, New York; “United 
States Budget Bureau and Principles of Budget Making,” 
by General H. M. Lord, of the War Department; “Per- 
sonnel Work in the Office,” by Dr. Charles R. Mann, 
chairman of the advisory board of general staff of the War 
Department; and “Modern Office Planning,” by Harry A. 
Hopt, of New York. 

One day of the conference was set aside for a series of 
Round Table discussions led by authorities on such sub 
jects as “Tests for Clerical Employes,’ “Office Budget 
Program,” ‘Determination of Compensation by Results,” 
“Procedure for Establishing Standard Practice Routine and 
Office Manuals,” “Mechanical Appliances in the Office,” 
and “Office Service Departments.” All of this material will 
be included in the published proceedings of the conference. 

The National Association of Office Managers was formed 
a little over three years ago to serve as a medium for mu 
tual helpfulness and a free exchange of ideas on the office 
manager’s problems. The officers of the Association are 
president. F. L. Rowland (Gilbert & Barker Manufacturing 
Company); first vice president, G. R. Hulverson (Bur- 
roughs Adding Machine Company); second vice president, 
L. E. Stacy (the Spirella Company); secretary, G. S. 
Childs (Alexander Hamilton Institute); treasurer, C. W. 
Kirkpatrick (The Fisk Rubber Company). 


Again the Elusive Hyatt. 


In the June issue of Office Appliances mention was made 
of experiences of the Todd Protectograph Company with 
H. H. Hyatt. S. Chichester, Lloyd, Southwestern manager 
The Elliott Company, writes from St. Louis that this or- 
ganization has also experienced the Hyatt tactics. 

“This chap may eventually pay for the machines be 
cause he had ‘bought’ five Eliott ‘Address-Press’ equip- 
ments from the various offices of this company. 

“What leads me to suspect that he may (?) pay for them 
is the fact that he always uses the same name. 

“He bought his first two machines from our Kansas 
City office and myself, having them shipped to ‘The Serv- 
ice Insurance Agency, H. H. Hyatt, Chillicothe, Mo.’ 

Two days later he ordered one from our Cambridge 
factory at Boston, and they shipped it 

“Last year he got another from them under the same 
name, along with a Graywood envelope sealer. 

“Three months ago he got one from our Pittsburgh of- 
fice and has again flown the coop. 

“I give you this information so that he will either have 
to change his name or be caught.” 

Evidently this man Hyatt has been operating over an 
extended period. If salesmen or dealers happen to get 
in touch with him, they will do well to get in contact with 
The Elliott Company of Cambridge, Mass., Mr. Lloyd at 


St. Louis, Mo., or the Todd Protectograph Company, 


Rochester, N. Y. 

P. L. Zorbaugh, proprietor of the Fort Wayne Type- 
writer Exchange, writes Office Appliances that a man 
giving the name of H. M. Hyatt several weeks ago sought 
to obtain a mimeograph and stand from the Fort Wayne 
Exchange. He did not succeed in getting the goods de 
sired. Mr. Zorbaugh says that he is informed that a per- 
son named Hyatt had attempted to obtain an Ediphon 
while at Vincennes, Ind., but was prevented from carrying 
out his intention because the Louisville office had had an 
experience which they regarded as unfortunate. 


Typewriter Man Proves Alibi. 

Charles J. Rogers, Washington representative of the | 
C. Smith & Bros. Typewriter Company, was mistaken for 
one of the participants in the Ward-Peters case, White 
Plains, N. Y. He had been on a visit to the factory at Syr- 
acuse. The officers mistook him for “Charley Ross” and 
trailed him for some time. Hurlburt W. Smith, treasurer 
of the typewriter manufacturing concern, finally managed 
to convince the authorities that they were on the wrong 
trail. Mr. Rogers left for Louisville, Ky., to visit rela- 
tives 
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Neidich 
Carbon Papers 


Typewriter 
Ribbons 


‘*The Line of Lowest Ultimate Cost’ 











Superficial appearances are deceptive 
particularly in chemical products like 
Carbon Paper and Typewriter Ribbons. 
Go deeper and you will learn of the in- 
trinsic value of our products as revealed 
in the character of their performance, 
and of our service, in time and under 
all conditions. , 


You will discover that inherent element, 
that characteristic difference, that 
counts so much in making them—“The 
Line of Lowest Ultimate Cost.” 


Our “‘Superba”’ Brand above featured 


is a mighty fine medium-price quality, 
one of our best sellers. May we quote you? 


Neidich Process 
Company 


Manufacturers 
ESTABLISHED 1898 


Burlington, N. J. 
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HE AULT & WIBORG organi- 
zation is composed of men ex- 
perienced in the painstaking, 

scientific business of producing high 
grade typewriter ribbons and carbon 
papers, men who have learned the 
game on the old road of personal ex- 
perience. 


—scientific men who know materials and 
how to treat them by proven formulae, 
and skilled men who apply this expert 
knowledge 

—practical men who know how to select 
materials, who know the different makes 
of typewriters, their peculiarities and 
how to adapt ribbons and carbons to fit 
requirements 

—experienced men who know how to con- 
duct efficiently a modern manufacturing 
plant to decrease production costs and 
lower price to the consumer. 


HIS expert organization has 

gained for A and W carbons and 

ribbons a reputation for longer 
and more perfect performance. 


has made an extensive study of 

your needs and requirements. 
We are solving the problem of how 
to help you sell more of our products. 
We furnish what you want—when and 
where you want it. That is Ault & 
Wiborg superiority. 


Oi: merchandising department 


OHIO; U. Ss. A. 


he AULT &” 
WIBORG Company 


CINCINNATI, 


| 
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Uncle Sam Gives Some Sound Advice. 


Isn't it about time that the people should turn from the 
bunko man to the bank; from the glittering prospectus of 
the unknown to the gilt-edged paper of Uncle Sam; from 
the glib-talking promoter with his brilliant sheaf of stock 
certificates to the United States Government with its safe 
investment in Treasury Savings Certificates? 

Within a year Ponzi of Boston, Bischoff of Chicago and 
Lindsay of New York have worked a gullible public for 
millions of dollars. Men and women of apparent good 
sense have handed over their money to these swindlers 
without inquiry as to the financial responsibility of the 
men, or without knowledge as to their antecedents, their 
business ability, or the manner in which their money was 
to be used to secure the large returns promised. All these 
swindlers have been exposed by the widest publicity 
possible, and yet it is to be feared that thousands of people 
will fall victims to the next clever group that begin opera- 
tions and who present fascinating schemes for rapid 
money making. 

Of course it is well understood that most of the people 
who have been swindled wanted to get big returns and 
get them quick; they wanted to double or quadruple their 
fortunes. At the same time a great many others of small 
means are among the victims. This class consists of those 
who do not know any better, and are dupes through their 
ignorance. They have not been informed about other safe 














WINDOW DISPLAY TELLS 
MIMEOGRAPH AND THE MIMEOSCOPE.—A Feature by 
Gregory, Mayer & Thom, Detroit, Mich. [Picture by Courtesy 
of the A. B. Dick Company. 





A LUCID STORY OF THE 

















and profitable investments. Many of them never heard that 
the Government of the United States offers the most at- 
tractive form of investment known today; an investment 
paying 4% per cent interest compounded semi-annually, 
exempt from State and local taxation (except estate and 
inheritance taxes) and from the normal Federal income 
tax; absolutely safe; secure from loss by any contingency 
whatever. The United States Government Savings System 
is a department of the Government. 

In all probability the Ponzi-Bischoff-Lindsay swindlers 
would have obtained a large share of the money which 
they collected in any event, as most of it came from those 
who wanted quick and abnormal returns. But there were 
thousands of smali investors who might have been saved 
if they had known about Treasury Savings Certificates. 

Of course it is impossible to save all the foolish people 
from ruin, and especially those whose cupidity constantly 
overreaches their judgment, but with painstaking effort 
the government is trying to save the money of those who 
are content with good interest and an absolutely secure 
investment. 


Monroe Basket Ball Team Wins Championship. 


The girls’ basket ball team of the Monroe Calculating 
Machine Company won the championship in the Orange 
Industrial Amateur Athletic Association. This is the sec- 
ond time the team has won first place. It took 100 per 
cent performance to make this record, contesting with 


strong teams from the Edison industries, Westinghouse 
Lamp Works and the Seabury-Johnson Company. 
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SECURITY 
STEEL STORAGE 
SHELVING 


A STRONG FLEXIBLE TYPE OF 
STEEL STORAGE SHELVING THAT 
MEETS EVERY SHELVING REQUIRE- 
MENT. 


USING STOCK UPRIGHTS, 
SHELVES, PARTITIONS AND DIVID- 
ERS, THE USER CAN CREATE OPEN 
OR CLOSED TYPE SHELVING, STOR- 
AGE BINS, COUNTERS, SHELVING 
WITH COUNTER HIGH LEDGES, 
RACKS AND CUPBOARDS THAT 
WILL FIT ANY SIZE OR SHAPE STOR- 
AGE ROOM, WAREHOUSE, VAULT, 
SUPPLY DEPARTMENT, GARAGE, 
LIBRARY, WHOLESALE OR RETAIL 
MERCANTILE STORE. 


SECURITY STEEL STORAGE SHELV- 
ING PROVIDES A SANITARY, CON- 
VENIENT AND ECONOMICAL STOR- 
AGE AND DISPLAY FOR MERCHAN- 
DISE, SUPPLIES AND BUSINESS 
RECORDS. 


Write for complete information. 





STEEL EQUIPMENT CORPORATION 


NEW YORK, N. Y. 


AVENEL, NEW JERSEY 


NEWARK, N. J. 


Makers of the full line of Security Steel Office Furniture 


BOSTON, MASS. 
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$1,000,000.00 capacity 

Standard keyboard 

Red totals 

Light weight 

Non-Add key 

Complete visibility 

Simplest, most durable 
machine made. 


the VICTOR 











7100 


The Victor has opened up a brand new source of profit to you 
Office Supply dealers. 

Its wonderful value and low price eliminates sales resistance and 
competition which makes “high pressure” sales methods necessary. 
Big business and small business alike, are keenly interested in its 
economy appeal. 

Show the Victor and it practically sells itself. 

Mail the coupon for our dealers’ proposition and discounts. Or 
better, let us send you a sample for your approval. 


Victor Adding Machine Co. 
3047 Carroll Ave., Dept. BS587, Chicago 


VICTOR ADDING MACHINE Co, 

3047 Carroll Ave., Dept. B587, Chicago, II). 

Check in one of these squares. 

(} Please send me full information about the Victor and your plan for an adding machine department in the 


office supply store. 
() You may send me a Victor on approval, with full information about your agency proposition. 
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Purchasing Agents Hear Standardization Talk. 
Dr. R. E. Rindfusz, Secretary of the Ameri- 
can Paper Company, Addressed the Na- 
tional Association of Purchasing Agents on 


“The Seven-Phased Standardization of 
Paper.” 

The economies and benefits of standardization as applied 
to qualities of goods and processes of manufacture have 
been so thoroughly demonstrated within the past few years 
as to be entirely outside the argumentative field. The dan- 


ger now is that the term is becoming a mere meaningless 
expression, falling lightly from the lips of the glib-tongued 
salesman without any comprehension as to its real signifi- 


cance or any knowledge as to whether or not it may hon 
estly be applied to the goods he is discussing. 

We have seen the same vitality-robbing evolution man 
ifested with the terms “efficiency,” “scientific,” and “re 
search,” until the mere use of them is becoming meaning 
less. Such an evolution is common and always to be fought 


The great revivals of morals and religion through- 
out history have been largely a rewakening of people to 
the vital sig snificanc ‘ of terms they oe using lightly and 
without meaning. ‘The letter killeth, but the spirit maketh 
alive.” 

It is therefore 
to outline 


against. 


my purpose in this short paper to attempt 
and as the company I represent prac- 
tices it, the vital significance of the term “standardization.” 
I feel safe in assuming that you purchasing agents, whether 
you buy directly from the paper manufacturer or not, act 
on the principle that you must know the ultimate 
of your supply, and that the business and manufacturing 
methods of your supplier, even though removed by a mid 
dleman, are decidedly your business. This attitude 
given great impetus during the recent war, especially by 
srig. General McRoberts, head of the War Purchasing 
Department, who, when he considered buying of middle 
men, always sent officers to investigate the manufacturers 
back of the people he bought of. 


Elements of Paper Standardization. 


as | see it, 


SOUTCE 


Was 


Standardization in the paper industry, to embrace its 
complete substance and vitality, has a seven fold applica 
tion. These are the standardization of (a) raw materials; 


(grade standardiza 
uses. The en 
exhausted 


product; (d) line 
price; and (g) 


(b) processes; (c) 
tion); (e) distribution; (f) 


tire time allowed for this paper could easily be 

in discussing any one of these, but I shall attempt rapidly 

to take them up in order, indicate their meaning, and par 

ticularly to touch upon the advantages through each. 
First. Raw Materials. Obviously the raw materials go- 


ing into a ust be of standard and uniform qual- 
ity, if the manufacturing and the nature of 
the product are to remain unchanged. Sometimes it 
a little more to hold rigidly to definite standards of raw 
materials, but the economies far offset this. No one can 
appreciate better than you purchasing agents the waste of 
inefficient buying, the small turnover, the immense idl 
stocks, the tied up storage space, insurance and investment 
costs and the deterioration of idle stocks that come when 
you attempt to buy for requirements that are varying. Un 
der the old method of manufacture, we never knew for any 
time ahead what was to be made in a particular mill. 
Therefore, we could not prepare adequately. The amount 
of money we carried in inventory was largely beyond our 
control, and spot buying for emergency needs that 
over night due to the arrival of an was the rule 
rather than the exception. 

Second A standard product made in long 
runs from standard materials allows for the standardiza 
tion of each step in the process of manufacture. This 
means the finding out through engineering and plant ex 
peri nce the one best and most economical method of do 
ing each thing and making that “standard practice.” It 
also means the opportunity to have the best equipment 
for each thing and that equipment completely “balanced” 
for making the particular product it is turning out. 

Standardization Equalized Equipment. 


product n 
processes of 


costs 


arose 


ord r 


Processes 


Since we have inaugurated standardization in our mills 
we have released immense amounts of equipment that 
otherwise were kept for occasional uses. We have been 
able to move these into other mills where they are finding 


constant use, and our overhead for idle equipment has been 
materially reduced. 

It must be remembered that in any 
process the various units through which the 
to pass will be only within a 


manufacturing 
material has 


in “balance” very narrow 
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THE NEW 


=| RVING 


as a Retail 
Merchandising 
Opportunity 


What there is init for you 


N°&t long ago papers and rec- 
4 ords could be used and tucked 


away in pigeon holes or drawers 
without much danger of separa 
tion and loss 

But the fast growing complica- 
cies of business now demand pro- 
ficiency in all matters of routine. 
Care must be exercised at every 





turn Matters must be grouped 

and placed unity Loss and 

inefficiency are liminated by the 

New IRVIN 
been (3 —<—"" es ‘ ‘The Executive's 
Jit BnOY nis i¢ a ‘ . 

learning it every day Every —— Hand 

desk-worker is approaching the eiper — 

should be 


fact, ready and wiiling to buy the 
suggested proved device which 
the New IRVIN best represents. 


Leads in Mechanical Perfection 


field and market has been 
growing for years until now it is 
ready to pay you well. Improve- 
ments that are a part of the New 
Irvin make it an altogether con- 
spicuous success; capable of earn- 
ine the most desirable profits. A 
one-minute comparative demon- 
stration quickly proves that it is 
the machine to buy. 


on every desk 


Your 


Most important of these im- 
provements is the new sleeve de- 
vice which fits around the movy- 
ne staple and guides it straight 

ithout clogging. The adjust- 
ible cutting die with six cutting 
edg gives the machine six times 
onger life There is also the 
release, a heavier base and 
and the handsome nickel 


How the sleeve 
prevents clog 
ging and 





curacy. 


Write today for the Dealer Proposition 


Our dealer proposition is a most liberal and 
acceptable one for every store that will display 
New IRVIN machines. We supply free counter 
cards, selling literature, and offer a multitude of 


suggestions which will help you sell more sta- 


pling machines than ever. Send the coupon. 


Alex. H. Irvin Company 











. . 
Curwensville, Pennsylvania, U. S. A. 
°°" C4)? a" > eee 
ALEX. H. IRVIN CO Date. osecee . eeee 
Curwensvi Pa, U. & & 

Gentlemen We are interested in the New IRVIN. Please 
sé nd folder showing the improved machines, samples of 
sales helps, and confidential prices to dealers. 

OY ee errr iers Pr mr ‘ 
C0 rer ee rrr ee ee 

No. ¢ 
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BYRON WESTON 
COMPANY 


Ledger Paper has the weight of 
50 years’ satisfactory service to 
tip the scales in favor of its selec- 
tion. The substance of B-W 
Ledger Paper is of sucha nature 
that it may be erased repeatedly 
in any one spot without marring 
the writing quality,—it is the 
same quality all the way through. 
In the modern system of mark- 
ing paper, the weight is indi- 
cated by a substance number. 
The B-W Sample Book shows 
the various weights or sub- 
stances. Write for this valuable 
“check book” so that you can 
use it in ordering B-W Paper, 
and in checking up the substance 
received. 


BYRON WESTON CO. 
DALTON, MASS. 
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range of variation in the product; any considerable change 
will mean that the same units will not be able to keep up 
with others and there will be “down” time. For instance, 
if the time of beating the stock is increased, and it varies 
from one to eighteen hours in actual mill practice, depend- 
ing on the grade to be made, either we will have to employ 
extra beating equipment with its attendant power supply 
and expense, which would lie idle part of the time, or dur- 
ing the time of increased beating the big paper machine 
will lie idle waiting for stock. When you remember that a 
paper machine costs anywhere from $150,000 to $500,000, 
you can see what “down” time means. 


Variety in Manufacture is Expensive. 


Again, standardization allows for long and steady runs. 
Under the old system it was common practice for us to 
make changes in the kind, color, weight and size of the 


paper going over the geachins several times a day. Each 
of these changes meant loss of production and wasted 
paper, since it takes some considerable time to get stock 
going over according to specifications. It meant even 


cleaning up the machine, the beaters, the stuff chest, the 
Jordan, the screen, changing felts, sometimes changing 
wires, and making complete readjustments. Picture for 
yourself the expense of such loss of actual running time on 
a million dollar equipment! 


Again, in the short run the entire time of the machine 
crew is of necessity taken up in getting a product that 


will “get by.” It is only in the long and continuous runs 
that they can give their attention to the niceties of manu- 
facture which make a little better product, run a little 
greater speed, which insure for the consumer the desired 
uniformity and reduced costs and even for the manufac- 
turer turns a small loss to a small profit. 

It should be pointed out in this connection 
thing to remember is that each line or trade name of paper, 
speaking now particularly of bonds, involves on the aver- 
age three weights, three sizes, and from three to five col- 
ors—many of them carry eight or ten colors—thus mak- 
ing a total of twenty-seven or more items to each line. It 
can readily be seen that there are very few private brands 
in existence which offer orders large enough to give the 
advantage of standard processes of manufacture. It should 
also be remembered that even such a small thing as chang- 
ing a dandy roll and making two papers which are identi- 
cal, except for the water-mark, involves a considerable cost, 
since through all the processes following the machine, from 
the rough paper to the finished product, those two lots 
have to be kept separate. 

Production on Uniform Levels. 

Third. Product—It has already been indicated that the 
standardized manufacture of paper of fixed specifications 
in large runs allows for the maximum uniformity 
ble within the limits of manufacturing skill. The uniform- 
ity of the product and the knowledge that this is to be made 
and sold continuously allow the mill to run on a steady pro- 
duction schedule, building up stocks during pe — of low 
demand and depleting them during periods of high demand 
On the unstandardized basis, the only alternative is to fol- 
low the feast and famine method. 

The definitely standardized paper is made to meet par 


that the 


possi- 


ticular needs and built according to definite specifications, 
and is constantly tested to see that it is up to these specifi 
cations and that thorough uniformity is maintained. The 
ordinary paper buyer and paper user‘is not a paper ex- 
pert. We could cut a cent per pound or more in quality- 
value out of each of our higher grade papers and the ordi- 
nary user would be none the wiser. However, if we did it 
there would exist the same incentive for taking out another 
cent. In fact, that is just what has been done in the past, 
with multiplicity of brands, both mill and private, though 


chiefly private. Papers have been built for the purpose of 
cutting into the trade of another on the basis of that cent 
which was taken out of its contents. Consequently, the 
general trend of qualities has been downward and, as a re- 
sult, low grade papers are in use for which they are not 
fitted and the paper industry has hurt itself and its cus- 
tomers. 
Problems of the Paper Buyer. 

Under the chaos of paper qualities which still exist, you 
can buy safely only by one of three methods: (a) Become 
such a paper expert that you are willing to match your 
own knowledge and judgment against that of any manu- 
facturer or dealer. (I may add that this involves the equip- 
ping and operating of a complete paper testing laboratory): 
(b) Employ such a laboratory or staff of experts to aid 
in your buying; or (c) buy standardized papers bearing 
the manufacturers’ cording 


mark, guaranteed and made ac 








ea OS SS Oe CTO LcermhlC( i‘ rehTCOt;SSCSC~Sm® 





July, 1922 OFFICE APPLIANCES 127 


Thirty per cent Over-Protection! 


ew five and one-quarter hours the New Herring- 
Hall-Marvin Safe withstood a terrific heat : a 


ranging up to 2100 degrees Fahrenheit — without & ag 
injury to itself — and with a temperature of never ae 
more than 300 degrees inside. The contents were ay A 


not even in danger! This unusualiy severe test was 
made by the Underwriters’ Laboratories, Inc. 





The New Herring-Hall-Marvin Safe is, in fact, 
thirty per cent better than the requirements of the 
Underwriters’ Laboratories, Inc., for the ‘‘A”’ Label. 


But the mere ability to withstand heat is nox all 

that is required of a safe. The building falls; there 

may be explosions; great weight may be tumbled = 
down on to it. The New Herring-Hall-Marvin Safe Peet 
is of such strength that the crash of steel girders 
and brick walls can not crush it, nor break it open. 
A fall of many stories can not injure it. 


ERGO OO, 


Interchangeable metal filing equipment of the Fj 
most modern type is furnished for the inside of the ' 
New Herring-Hall-Marvin Safe. 


The sixteen larger safes bear the “‘A’’ Label of the ' 
Underwriters’ Laboratories, Inc.; the six smaller 
safes bear the ‘‘B”’ Label. 


a 


HERRING-HALL-MARVIN SAFE CoO. 
Hamilton, Ohio ' i —_———oe 


Designers and Builders of = a 
Safes and Bank Vaults 
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THE NEW 


Herring -hall-Maron ze 


may still be open. 
Write for agency 


nae A E proposition. 














The Sengbusch 
Self-Closing Ink- 
stand economizes 
in the use of ink 
and prevents 
evaporation of 
any kind or color 
of ink. A style 
for every pur- 
pose, at a price to 
fit every purse. 


The Ideal 
Moistener is 
made of pure 
white, beautifully 
glazed porcelain. 
Adds a_ harmo- 
nious touch of 
efficiency to any 
desk. Thorough 
ly practical, eff- 
cient, and sani- 


tary. 




















OFFICE APPLIANCES 
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Where! When! How! 


Where it is wanted. 
When it is wanted. How 
it is wanted. The Seng- 
busch Desk Family does 
these three things with 
ink, with mucilage, and 
with water. 


They do it better than 
any other combination 
created for a like purpose. 


They have done it for 
sO many years, with such 
consistent efficiency that 
they are /eaders in the 
field today. 


This makes them easy 
to sell and assures you 
of a satisfied customer as 
a result of every sale. 


Sengbusch Self-Closing Inkstand Co. 


400 Stroh Building Milwaukee, Wis., U.S.A. 








(1725) 




















The Sengbusch 
Mucilage Applier 
places mucilage 
exactly where it 
is wanted, with- 
out gumming the 
fingers or drop- 
ping mucilage 
about as the old 
brush method is 
liable to do. 


You can have 
our attractive 
advertising mat- 
ter imprinted 
with your name 
—free. It makes 
sales for you. 
Write for our 


catal Oo", 
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to definite specifications, so that you may know the qual- 
ity of these papers and the needs they are designed for 

Fourth. Standardization of Line—So far we have talked 
about the manufacture of a standardized product. How- 
ever. no one paper or no small group of papers will meet 
all the paper needs, nor is it desirable to have such an ex- 
cessive number of papers that the difference between them 
become small and meaningless and result in confusion. The 
ideal is to have just enough papers to meet all the real 
needs, no grades overlapping, and still no grades so far 
apart as to leave genuine intermediate needs unprovided 
for. Standardization of a line means just as much block 
ing up the holes to meet the real needs as it does eliminat- 
ing the overlapping grades. There is no such thing as a 
universal paper, and a utility paper is only a makeshift. 
The real discerning users demand the right paper in each 
place. 

Distribution Should Be Intimate. 

Fifth. Distribution—Since each business can expect 
ultimately a profit only as it serves, the real end of stand- 
ardization is to effect economies and efficiencies for the 
consumer. The distribution of the goods, therefore, must 
be by a standardized, simple and direct method. The ad 
vantages gained by manufacturing economies and the ef- 
fect of efhcient business policies must be passed on with- 
out impairment, nor must the identity of the manufacturer 
and the knowledge of the way he conducts his business be 
lost to the consumer through an artificial blind wall built 
up by the distributor. The distributor has an important 
function for which he should realize a fair profit propor- 
tional to the manner in which he serves both his customers 
and the manufacturers for whom he distributes. He should 
not be allowed to pose falsely as a manufacturer. More 
over, the mutual knowledge and relationship between the 
actual producer and the final market of the goods, or con- 


sumer, are too vital, and their interests are too common, 
for any industry or business to prosper which establishes 
an artificial barrier between them. 

Sixth. Standardization of Price—When values are fixed 


and known, when the buncombe is taken out of the prod- 
uct and it is made according to definite and open specifica- 
tions for definite the next step of standardization 
should be a fixed and known price, uniform throughout, 
quality and terms considered. The great medium for 
haggle-buying is unidentified, unstandardized goods of un- 
known and varying quality, and in such buying the cus- 
tomer is invariably the loser. The unpriced, unvalued, 
bastard goods form the favorite medium for the commer- 
cial adventurer—the plunder-merchandiser, so-called by 
Mr. Mahin. All standard goods of fixed price and known 
origin are the logical mediums for the service-giving mer- 
chandiser. The former involves no good will and plays 
only for the individual and immediate deal; the latter com- 
bines the good will of the manufacturer who stakes his all 
on his product together with the good will of the service- 
giving distributor, and builds for permanency in business 
relationships. 


uses, 


Intelligence in Specifying Paper. 

Seventh. Uses—It has been pointed out that line or 
grade standardization must be carried out so that the con- 
sumer may be properly served by the goods furnished him. 
It has also been pointed out that the manufacturer and the 
consumer must have free and intimate contact so that the 
knowledge of each may be used by the other; first, by the 
manufacturer in preparing the goods for the consumer, and 
lastly by the consumer in the use of the goods. This, we 
consider the final step in standardization; namely, interpret- 
ing the uses of the consumer in terms of the standardized 
line of goods and passing on to the consumer the informa- 
tion as to the uses for which each grade was prepared, so 
that the benefits of standardization of the line may be fully 
realized by the consumer. It profits the consumer nothing 
that we may have spent a great deal of time and money in 
preparing an article to meet his need unless he knows about 
that article and the uses for which it was made. This field 
is new in the paper industry, but already we have found 
the most glaring inefficiencies due to improper 
grades and sizes of paper—absurdities, in fact, that seemed 
almost impossible, and we are devoting our energies most 
sincerely to the development of this genuine service. 


uses oft 


[In closing, let me emphasize again that the danger of 


standardization in the manufacture and distribution of 
gzoods is not that we shall over standardize, but that we 
shall lose the benefits and true significance of the fact 


by light talking and no doing. 

Now this seven-fold application of standardization which 
we have briefly touched upon brings in its train great ad- 
vantages and benefits to consumers of paper and printing, 


SUMMA 
Chair Makers 
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for 78 Years 




















5474—AW 





SUCCESS lies in the Good Will created 
by the quality of the goods carried in 
your house. 


DERB 


OFFIC 
CHAIRS 


will help you attain this goal as they 
represent the best there is in workman- 
ship, style, finish and durability, which, 
plus Derby Service, means repeat orders 
for Derby Chairs. 

The 5474AW line illustrated is only one 
of our many winning patterns. All of 
our screw and spring chairs are equipped 
with the well known Collier-Keyworth 
iron. 


Watch 


Put our samples on your floor. 
the result. 


P. Derby & Co.,, Ine. 


GARDNER, MASS. 


SALES ROOMS: 
New York 
90 Canal St., Boston 
1319 Michigan Ave., Chicago 


215 W. 35th St., 








Chair Makers for 78 Years 
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DIETZ 
DESKS 








Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 





The J.F. Dietz Company 


CINCINNATI 
OHIO 


Established 1881 
ERE SA 











to distributors, and to manufacturers, many of which have 
been suggested. I might, in addition, if I felt warranted 
in taking your time, round out this paper by a considera- 
tion of these manifold results that follow from the seven- 
fold application. These results, however, are common to 
all well-organized industries of definite and standard prod- 
ucts, with which you purchasing agents are familiar, and 
regarding which we could learn much from you. One of 
our reasons for being here is that we may profit by this 
association with you. I am very glad to say that my inter- 
course with you during the past few days has been of great 
benefit to me, and I am grateful to you individually and 
collectively for this great occasion. 





Distribution Organization of the “Postage Meter.” 

The Postage Meter Company, distributing the permit 
printer made by the Pitney-Bowes Manufacturing Com- 
pany, has established nation-wide selling branches. Their 
location, and the men in charge, is given here: Boston, 
Mass., 60 State street, in charge of A. V. R. Barnewell; 
Chicago, Ill., 251 Marquette building, E. J. Lee in charge; 
Kansas City, Mo., 717 Gloyd building, W. R. Greenwood 
in charge; Minneapolis, Minn., 112 Lumber Exchange, 
Earl H. Pitney in charge; New York, N. Y., 342 Madison 
avenue, F. M. Reeder in charge; Philadelphia, Penna., 929 
Chestnut street, H. G. Evans in charge; Pittsburgh, Penna., 
1401 Keenan building, R. H. Baum in charge; St. Louis, 
Mo., 1021 Fullerton building, Maher & Britt in charge; 
San Francisco, Calif.. Schwabacher-Frey Stationery Com- 
pany, James G. Sweet and E. A. Breckenfeld in charge; 
Washington, D. C., 312 Ouray building, J. A. Edgerton in 
charge. 


Used Government Typewriters in Chicago Market. 

Advertising by an “army goods store” in Chicago last 
month featured used Government typewriters at $34.50, 
stating: “We bought 3,000 of them, all in perfect shape 
and condition. We believe they cost about $100 each.” 
The machines displayed were not the latest models, and 
the condition was rather glowingly painted in the adver- 
tisement. The machines on view would grade as “rough” 
to the experienced eye. 

The store selling these machines does an extensive mail 
order business in the territory served by the Chicago Sun- 
day newspapers. Large volumes of Government surplus 
office supplies have been disposed of by this concern at 
prices but little lower than those charged by responsible 
stationers in the loop district. 

Officers of the National Chamber. 

The following officers were elected at the tenth annual 
meeting of the Chamber of Commerce of the United States, 
held at Washington, D. C. Julius H. Barnes (formerly 
director of the United States Grain Corporation), presi- 
dent; A. C. Bedford (vice president for Eastern states), 
New York, N. Y.; Thomas E. Wilson (vice president for 
the Northern states), Chicago, Ill.; Harry A. Black (vice 
president for the Southern states), Galveston, Texas; 
Thomas B. Stearns (vice president for the Western states), 
Denver, Colo. The honorary vice presidents are William 
Butterworth, Moline, Ill.; L. S. Gillette, Minneapolis, 
Minn.; A. B. Farquhar, York, Penna. John Joy Edson, 
Washington, D. CG, was chosen treasurer. 








Special Librarians Will Meet at Detroit. 

The thirteenth annual convention of the Special Libraries 
Association will be held at Hotel Statler, Detroit, Mich., 
June 26-30. The sessions will be opened by a luncheon at 
the Detroit Board of Commerce at 12:15 p. m., and the 
first general session will take place there at 1:30 p. m 
The second and third general sessions will open at 1:30 
p. m. at Hotel Statler June 28 and June 30. Group ses- 
sions wili be held at 8:00 p. m., Hotel Statler, June 27, 28 
and 29. Subjects to be discussed at the group sessions are 
“The Personality of the Special Librarian,” “The Training 
of the Special Librarian,” “The Objective of the Special 
Librarian,” and progress reports from local associations. 


Tenure of “Old” Bills of Lading Extended. 

Old forms of domestic bills of lading, altered with rub- 
ber stamp impressions, may be used in the Southern, West- 
ern and Eastern traffic territories until and including De- 
cember 31, 1922. The time limit was set for the Eastern 
territory as July 1. Roads in the Western and Southern 
territories advanced the period during which the “old” bills 
of lading can be used until December 31. The Eastern 
lines made the change to conform to the other jurisdic- 
tions, to avoid confusion. 
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Sectional 2 Cabinets 


Are especially adapted for use in offices where there is a possi- 
bility of the card record system growing or expanding. They 
are designed for this contingency by being made in Top and 
Bottom Sections. A Top Section should be purchased first and 
can be used until such a time that there is need for more than 
2800 cards. Then add as many bottom sections from time to 
time as the filing system may require. Bottom sections cost less 
than Tops. Each drawer has a capacity of approximately 1400 
medium weight index cards aside from the necessary guides, 
and is equipped with steel, easily adjusted, self-locking 
follow block to keep contents in vertical position. 


Top section 
which should 


always be 
pu rchased 





Illustration above first asa 
shows x5 Top Card start for the 
Section, two 8x5 filing system 
Bottom Card Sections 
and sixteen inch leg 


base. 





These sections provide for expansion and assure uniform alignment on future requirements 


“Oe 


Illustrating 
Bottom Sec- 
tion. Asmany 


Illustration below 
shows one Top 3x6 
Card Section, three 
Bottom 8x5 Card 
Sections and sixteen 


as desired can 
be stacked 
under a Top. 


inch leg base. 





Also has pull and label holder on outside. These serviceable sections are 
made in sizes to accommodate 3x5, 4x6, 5x8, 8x6 and 6x9 record cards. 
May be stacked as shown with or without leg bases as desired. 
Furnished in Plain or Quartered Oak in Golden or Natural finish, also in 
Birch Mahogany. A section or two for display will more quickly convey to 
your customer the adaptability of a card record file of this design. If you 
do not have a ¥@# Dealer Catalog, your request for copy will bring a fully 
illustrated book of Filing Devices, Office Accessories, Office Supplies and 
handsome line of Sectional Bookcases with our dealer’s proposition. 


The f#* Manufacturing Co. 
162 Union Street 
Monroe -- Michigan 


New York Office—52 Park Place Chicago Display — 201-215 N. Franklin St. 
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Scrap and Invoice Books 


Comprise a line of ready sellers and liberal profit producers for every stationer 
and office supply store. So well made that it is a pleasure to demonstrate them 
to your customers. The backs are solid wood, with grooves into which are glued 
the inside pages, by a method which makes it impossible to remove the sheets 
without tearing. Several styles, designs and sizes give the line a latitude 
that will meet most any requirement. A few of these on your counter or 
in your windows are reminders of the many uses to which these 
books are put in the business office today. Let us give you 
complete information and quote you prices on an assortment. 





Strong 
Wearable 
Unbreakable 
Backs 


Invoice Books 


Bound fuli canvas with red Rus- 
sia corners or canvas back and 
corners, sides comb paper cov- 
ered. Ruled, paged and indexed 
with cloth faced indexes. Two 
sizes, two width backs in each 
size, three numbers each. 


Scrap Books 


Bound {in dark green Vellum de 
Luxe, gray Bancroft, black cloth 
with red Russia leather corners 
three sizes each, stamped or 
plain sides and backs. 





The i im Manufacturing Co. 


162 Union Street 
Monroe -%- Michigan 


New York Office—52 Park Place Chicago Display—201-215 N. Franklin St. 
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Fibre Board Transfers and 
Card Index Trays 


Are cheaper than wood yet made of material strong 
enough for permanent use. Transfer Cases are constructed 
of heavy binders’ board, corners and folds are re-inforced 
with strong binders’ cloth. Covered with black marble 
paper, lined with black. Equipped with leather pull and 
label holder. The Letter and Cap widths made in twenty 
and twenty-five inch lengths. The Invoice size twenty 
inch. Shipped knocked down but very easily assembled 
without use of tools. 

The card Index Trays are made of same heavy material 
as the Transfers. Re-inforced corners and folds. Equipped 
with nickel label holder and pull and metal follow block 
to keep contents in vertical position. Black marble 
covering. Made in sizes to hold 3x5, 4x6, 5x8 and 6x9 
index cards and 4x9 to hold cancelled checks and notes. 
Snug fitting covers. You will find both the Transfers and 
Trays very ready sellers. Let us send you our catalog. 


The H7@ Manufacturing Co. 


162 Union Street 
New York Office—52 Park Place e 
Chicago Display —201-215 N. Franklin St. Monroe, Mich. 
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Sectional Bookcases 


Are ready sellers, produce 


z 


a liberal profit for the dealer 
and is a line where no heavy 
investment is required. <A 
stack like the one shown 
here, Combination No. 2006, 
is sufficient for demonstra- 
ting purposes. Our catalog 
will enable you to show 
your prospective customers 
many different arrange- 
ments, in plain, leaded and 
ornamental glass door book 
sections in three heights, 
desk sections, bases with 
drawers, sanitary leg or plain 
bases, ete. Furnished in 
Plain or Quartered Oak in 
eight stock finishes. Genu- 
ine Mahogany and Birch 
Mahogany. Early English, 
Fumed and Weathered are 
the present popular finishes 
in Oak. Bookstores are 
logical dealers for book- 
cases. Write today saying 


you are interested. We'll 





Combination No. 2006 


Is designated as our Standard Style in the Receding Door 
Type. Consists of No. 0 Top, Book Section No. 20 for ; : . 
books 8} inches high, two Book Sections No. 22 for books dealer's proposition. 
104 inches high and No. 37 Drawers and Leg Base. Es- 

pecially attractive when equipped with Leaded Glass 

Doors. Put one on your floor for display. 


be glad to submit you our 








The Sits Manufacturing Co. 


162 Union Street 
Monroe -:- Michigan 


New York Office—52 Park Place Chicago Display—201-215 N. Franklin St. 
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(New Machines—Continued from Page 29.) 


“Cico” Now Packed in Opal Glass. 


The Carter’s Ink Company, Cambridge 41, Boston, 
Mass., has introduced opal glass desk jars in the five-ounce 
and eight-ounce desk packages of “Cico” liquid paste. 
A series of experiments in the glass industry extending 
over a period of more than seven years has enabled the 
Carter’s Ink Comp any to give its useful adhesive a new 
dress. It makes “Cico” a fit companion for the most at- 
tractively-fitted and fastidiously-furnished desk in the home 


or office. 








“CICO” IN OPAL PACKAGE 


The change affects the package only. 

The “Cico” line comprises an assortment of containers 
that answer every requirement. The eight-ounce and five- 
ounce packages are fitted with an improved adjustable 
brush which keeps the fingers clean when using, and 
permits the brush to be adjusted to the level of the ad- 
hesive in the container. “Cico” may also be had in 
gallons, quarts, pints, three-ounce and. one and one-half 
ounce cones, and large and small collapsible tubes with 
patent spreaders. 


Comfort and Confidence in Telephoning. 


The Hush-a-Phone Corporation, 41 Union Square, West, 
New York, N. Y., offers a new device, designed to facili- 
tate telephoning in noisy offices or for carrying on confi- 
dential conversation without using a telephone booth. It 
is made to absorb all sound waves not essential in trans- 
mission, to eliminate outside noises and to provide suffi- 





“HUSH-A-PHONE.’ —In Place 
on Telephone 


cient sound of clear quality and proper in tensity to give 
perfect transmission. It attaches to the telephone trans 
mitter. The device is also applicable to dictating ma- 
chines, improving the character of the record. 

The “Hush-a ——— provides a sound box, a mouth 
piece of proper curvature, and sound wave absorbtion 
units. These are removable for sterilizing the metal sound 
box. The sound box is made of aluminum, handsomely 


finished. 














BATES MACHINES 


NCREASED production and improved 

facilities have enabled us to announce an 

attractive adjustment of our schedule of 
prices on Bates Machines. 


| The new prices on 5 and 6 wheel Type E 
Machines are particularly exceptional values 
for these leaders in numbering machines 
everywhere. 





The new Bates organization has adopted a 
sales policy which stands for the fullest co- 
operation and service. The convenience of 
quick deliveries and simplified stocking of 
Bates Machines is emphasized. 


A genuine Bates Machine now retails for as 
low as $13.00 and the quality has been 
absolutely maintained. 


New Prices 
Effective June 15, 1922 
REGULAR MOVEMENT 


Consecutive, Duplicate and Repeat 








STYLE EF 
Standard 6'7890 Type 
4 Wheels 1 to OO08... «0 co covdssvckdeseueen $13.00 
| 85 Wheels 1 te SOO08 ......0. dveceuennaneen 14.00 
6. Wheels 1 to SOROS... occ iececnvanswnaene 16.00 
7 Wheels 1 to SOR0G08 ... ...vcccssocenatum 19.00 


| Special 8 Wheel Machines $24.00 in Style A and C only. 


Following SPECIAL MOVEMENTS furnished at 
$1.00 per machine extra 


Consecutive Triplicate Repeat. 
Consecutive Quadruplicate Repeat. 
Consecutive Quintuplicate Repeat. 
Consecutive Sextuplicate Repeat. 


SEVEN MOVEMENT 


Consecutive, Duplicate, Triplicate, Quadruplicate, Sextuplicate, 
12 times and Repeat. Standard E Type. 


| $4.00 Higher than Regular Movement Machines}Listed Above. 








| Additional Styles of Figures 


ALL BATES MACHINES can be furnished in eny of the 
following styles, at additional cost of $2.00 per Machine 


ervzza -STYLEC STYLEL STYLE @ 


42345 67890 123845 67890 
| THE BATES MANUFACTURING CO. 





Factory Orange, N. J. 
. General Sales Office: 50 Church St., New York City Z 
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YES. You'll find them every- 


where. From the offices in the 


small towns to the sky-scrap- 
ers in the big centers. Along 
Broadway—in the busy marts 
of ’Frisco and in all the cities 


between you will find 


St. Johns Tables 


St. Johns tables dominate busi- 
ness offices. because of their 
business designs and sturdy 


manufacture. 








Made in the largest table fac- 
tory, they ought to be as much 
better as they are and to sellas 
easily as you will find that 


they do. 


ST JOHNS TABLE COMPANY 
Cadillac, Michigan 
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Wales Produces Adder With Cash Drawer. 


The Wales Adding Machine Company, Wilkes-Barre, 
Pa., is marketing a new “cashier model” machine with 
six banks (102 Class) and seven banks (103 Class). The 
adding mechanism is mounted on a handsome cabinet 
containing a cash drawer. The drawer opens with every 
pull of the adding machine handle. The machine carries 
a rewound roll paper. There are two choices of oper- 
ation. The roll may be run into the machine, under a Yale 


| lock, protecting the record against tampering. The ma- 





WALES “CASHIER MODEL” ADDING MACHINE 


chine may be split, if desired, or not. When split the 
extreme left key may be used for designations, and also 
for salesmen’s numbers. The designations are indicated by 
a strip protected by celluloid, at the left of the last 
bank. 

The other operating option is to make a detail slip 


| for the customer, retaining a copy in the machine. The 


machine copy is made by an ingenious double ribbon 
device. This type of machine is appreciated in self-help 
stores, cafeterias and like places, where customers desire 
detailed slips showing their purchases, and the dealer 
wishes an accurate record of each transaction for his files. 

The exclusive Wales automatic clear signal is embod- 
ied in these models, which makes for speed in operating 
the machines. Each slip, no matter how short, protects 
the customer against error by always showing a clear 
condition of the machine when the addition was made. This 
is accomplished without the necessity of an additional 
handle pull by the operator. 


Stationer’s Specialty With Domestic Utility. 

The Irvin tacker, made by the Alex. H. Irvin Company, 
Curwensville, Pa., was made for the use of shipping clerks. 
The special steel staples drive into the hardest wood, 
or through tin. A sharp, quick blow sinks the staple to 
the limit, fastening the tag or card so that it must be 
torn away to become loosened. 





‘ 


NEW IRVIN AUTOMATIC TACKER 


In the household, the new Irvin tacker is used to lay 


| matting, upholstery work, fasten window shade cloth 


to rollers (a special attachment is furnished for this 
operation), etc. 
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UCCESS is tangible—you can 
see it. The appointments in the 
office of the man who has “reached 
the top” suggest the success he 
has achieved. His desk —his filing 
equipment — even the lowly waste- 


basket express stability, dignity. 
and most of all, success. 


The “spirit of success” finds nowhere 
more definite expression than in Steel- 
case Business Equipment. Not merely 
in the atmosphere of success they 
embody, but in their mechanical per- 
fection, Steelcase desks and filing cab- 
inets aid in the pursuit of successful 
business. 


The dealer who sells Steelcase receives 
his share of the good-will enjoyed by 
his merchandise. He is a most impor- 
tant link in the chain from manufac- 
turer to user. Steelcase Business 
Equipment will always be sold by rep- 
resentative dealers alone. There is no 
possibility of ruinous competition from 
hidden sources, and continuity of sup- 
ply is assured. These two are the 
fundamental concepts in the Steelcase 
merchandising plan, which was formu- 
lated primarily as a “dealer’s policy.” 
Representative dealers may secure 
prices, discounts and other information 
by writing promptly. Address 


Metal Office Furniture Co. 


Grand Rapids, Mich. 





The desk and filing 
cabinet in the illustra- 
tion are respectively, 
Steelcase No. 601 
and No. 1005 
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TERS’ LINE because it was the 

product of two of America’s fore- 
most chair builders, this line of office 
chairs has proved itself well worthy of 
the name. In eight years, in the face 
of most strenuous competition, it truly 
has become the Masters’ Line, because in 
quality and prestige it dominates the 
office chair field. 


O) ‘ters Lin called the MAS- 


Distinctiveness and refinement of design, 
exquisite workmanship, handsome and 
enduring finish, fatigue-resisting comfort, 
sturdy dependability—-these are but a 
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No. 31964 Mahogany 
and Walnut Made en 
suite with Side Chairs, 
Settees and Commit- 
tee Room Chairs. 


syvyrNNAETT ' 
Sa 


te enn Chairs 


few of the reasons why the MASTERS’ 
LINE gives the dealer sales supremacy 
in this important field. 


Added to these quality features is a com- 
prehensive price range that enables the 
dealer to meet every requirement from 
the modest office to the most pretentious 
bank or public institution. 


It is to your interest to investigate the 
unusual possibilities for profit and per- 
manence in the office chair field, offered 
by the MASTERS’ LINE. 


Write for catalog and details 


MMT 
SUL 


The 


Taylor Chair Company Bedford Ohio 


FOUNDED 1816 


HONE THY NENETETTTNNETT TENT ' ny " HNTTPORTENENNTINNNT 
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Extra Soft Dixon Pencil for Checking. 


The Joseph Dixon Crucible Company, Jersey City, N. 
J., produced its No. 404 “Rapid Writer” pencil for rough, 
quick checking or memoranda. It contains a generous 





Ne 
JOSEPH DIxXonm 
— & 


oe SS 








DIXON “RAPID WRITER”—IN COUNTER DISPLAY. 


soft lead, is hexagon in shape, with an excellent eraser 
tip. The pencil is finished in blue, with gold stamping. 
A compelling counter display holding twelve “Rapid Writ- 
ers” is furnished to help make quick sales. 


““MiPal” Loose Leaf Memo Books. 


“MiPal” has been added to the lines of The Heinn 
Company, 348-54 Florida street, Milwaukee, Wis. The com- 
pany’s “Badger” line of loose leaf devices enjoys wide dis- 
tribution. “MiPal” is made with striking bindings, in 
four different shades, of a silk leaf designed with gold 
edged sheets. It fits conveniently into a woman’s pocket- 
book, or a man’s vest pocket. The variety of shades makes 
it possible to harmonize the memo book with the color of 
the pocketbook. Each book is packed in an attractive small 
black box. 





“MI-PAL.” 


This new product is suitable as a piece of gift mer- 
chandise. The women use them for shopping lists, social 
engagements, reminders, committee membership lists, etc. 
The business man appreciates “MiPal” for making mem- 
oranda while away from his desk, recording appoint- 
ments, addresses, telephone numbers, etc. 

“MiPal” assortments are packed in attractive display 
boxes with glass fronts. A striking sign is included to 
liven sales. 
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THE BENTSON LINE 


Moderately priced, attractive 
to every dealer, liberal dis- 
counts, making the line worth 
while. 


A 
GOOD 
SELLER 


WHY ? 
BECAUSE 


WE make our 
prices so attrac- 
tive that a dealer 
cannot afford to 
pass it up. 


It will pay you to investigate if 
you have not already done so. 





A Transfer Case 
with Full Steel Sides 


Write for our 
Illustrated folder 





The Bentson Manufacturing Co. 
AURORA ILLINOIS 
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They DoProteet 
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x It is nothing new 
- for a Hall’s Safe to 
x protect its contents 
* against Fire and 
* Theft. Itis a well 
‘ known fact—they 
x do protect. 
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Safe Co.’s safes have 
satisfied purchasers 
and give them a safe 
that has an enviable 
reputation the world 
over. 


QUALITY is the first 
consideration of Hall’s 
Products. 
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6 Dealers—We invite your 
- consideration. Write us. 
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The Hall's Safe Co. 


Spring Grove Avenue 


Cincinnati, Ohio 
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National Offers New Keyless Ledger. 
The National Blank Book Company, Holyoke, Mass., 
is giving wide distribution to its “Aladdin” keyless loose 
leat ledger, which affords the bookkeeper a handsome 





SERIES 8811 “ALADDIN” BINDER. 


addition to his accounting books. It is manipulated with 
striking ease. Pressure on a thumb-piece releases the 
cover, which springs up automatically to full expan- 
sion. The ledger is contracted by pressing down on the 
cover and locking by using a thumb-piece conveniently 
at hand. “Aladdin” is flat-opening, affording ease in mak- 
ing entries. Sheets are inserted or removed quickly. 

The “Aladdin” loose leaf ledger is made with substan- 
tial covers, strong, simple mechanisms comprising steel 
angle plate backs and telescoping posts. There are two 





SERIES 8800 “ALADDIN” BINDER. 


sizes and two bindings—Series 8811 (black Texhide bind- 
ing), and Series 8800 (blue slate canvas binding). Each 
outfit is complete with 200 sheets, ruled and printed, with 
leather tabbed index. The small series 8800 binder can 
also be furnished with all-printed sheets and canvas in 
dices at a remarkably iow price. 


Self-Contained Telephone Pad. 

The E. N. Boucher Specialty Company, Inc., 72 West 
Washington street, Chicago, Ill., is building distribution 
for the “Jiffy” telephone pad. It affords a supply of paper 
and a pencil without encumbering the telephone transmit- 
ter. The device forms a sub-base for the transmitter, 
fastening to the base by means of four spring clips. The 
memorandum pad is released by depressing a _ button. 
It brings paper and pencil in a convenient writing posi- 
tion. The device adds but little to the overall height of 
the telephone instrument. The “Jiffy” telephone pad is 
manufactured from rolled steel, enameled to harmonize 
with the telephone. 














Copyrighted 


THE “JIFFY PHONE PAD. 

Patent Applied For. 

E. N. Boucher, the head of the E. N. Boucher Spe- 

cialty Company, has been in the field about fifteen years. 
He was formerly with the Utilities Supplies Company. 
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1. Rewind Device 
Keeps duplicate records of 
each transaction—sales by 
clerks, departments and 
commodities. 








2. Double Ribbon Printing 
Issues a listed and added 
receipt to each customer. 


ey, 


| 
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3. Grand Totalizer Lock 
Locks a second set of to- 
tal wheels on which every 
transaction is automati- 
cally recorded. When un- 
locked by proprietor the 
total day’s business is 
printed. A positive safe- 
guard against human 
weakness. 


4. Classification Keys 
Classify transactions by 
clerks, commodities and 
departments. 


WALES DUPLEX 
CASHIER 


Cash Register and Adding Machine Combined 
for Less than One-third the Cost of One Alone 


Read What Frank Smith Says:— 


“We were surprised to learn that the Wales Cashier would not only add, 
but would multiply, divide and subtract and would give us the same 
resuits as would a cash register that would cost us a good many times 
more money. 


“We are now using the Wales for figuring chain discounts, proving our 
posting every day, figuring cost, selling price and overhead, also bank 
balance and perpetual inventory, besides using it for a cash register. 
“Before purchasing the Wales Machine it required a bookkeeper’s time 
all day to do the above work, but now he has his work done by noon, 
does collecting in the afternoon and waits on customers. 

“We would not sell our Wales for many times the original cost, if we 
could not replace it, and we very strongly recommend it to any pros- 
pective purchasers as we have found the Wales to have more superior 
points than all other makes combined.” 

Read the coupon for our liberal offer—send it in at once if you want 
prompt delivery 


WALES ADDING MACHINE CO., Wilkes-Barre, Pa. 


Prt wees esse ese See a 


OPPORTUNITY 
FOR SALESMEN 


Our new sales plan gives us room 
for some soy, high class men to 
sell Wales Adding, Listing, Book- 
keeping and Calculating Machines. 
The Wales reputation, Sat. Eve. Post 
advertising, and real home office co- 
operation enable our salesmen to 
make liberal incomes. If you are 
used to making at least $10,000 a 
year and want a better opportunity, 
write the Home Office 


The machine shown above 
sells for $300.00. We will ship 
you one on request. Upon de- 
livery you make a $50 initial 
payment. After 10 days’ trial 
you have the option of re- 
turning the machine at our 
expense and getting your 
money back, or of keeping the 
machine and paying for it in 
easy installments—or cash dis- 
count for full payment. 


Let Frank C. Smith, Tire Dealer of Indianapolis, 
Tell You About the Greatest Invention in Years. 





5. Automatic Clear Signal 
Prints opposite the first 
item on a customer’s re- 
ceipt, and proves that no 
items were previously en- 
tered in the machine. 


6. Entire Right Hand 
Operation 
Leaves the left hand en- 
tirely free to handle pack- 
ages or papers. 


7. Removable Tripping Pin 
When in place automati- 
cally opens the cash draw- 
er with the pull of the 
handle. Instantly remov- 
able turning the Cashier 
into an adding machine. 


8. Dollars and Cents 
Punctuation 
Different color key banks 
tell at a glance the cor- 
rect column for entry. 


9. Nine Compartment Cash 
Drawer 
Handsomely finished in 
oak or mahogany. 


READ WHAT IT DOES:— 


As a Cash Register— 
Prints and issues a listed and added receipt for 
the customer. Prints a detailed record of every 
transaction, classifying each sale by commodi- 
ties and clerks. Prints the total business at the 
close of the day. 
As an Adding Machine—It Tells You— 
How much you have. 
How much you owe—to whom you owe it. 
How much is owed you—who owes it. 
Whether you are making or losing money—how 
much and where. 
What your goods cost. 
What it costs to do business. 
How to increase your business and reduce your 
losses, 
Prepares your statements, trial balances, deposit 
slips, payroll, tax reports, inventories, checks, in- 
voices, etc. 
Like all Wales Machines the Duplex Cashier ex- 
cels in the three big essentials—1l. Speed. 2. Ac- 
curacy. 3. Durability. 


There is a Wales Model for every business 
need, $150.00 and up. 


— Send me the Wales Duplex Cashier on above terms. 


Cc) Send me “Profitable Business Analysis’, a booklet 
which tells how to increase business profits. 


ne ere meme ° 

Address paul 0 00 Wes 00:68 6.o.c08 Rene ee 

af ane of Busine PEP errererrrry Ty er 
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Standardized Steel Shelving 
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means more sales for you 


ERE’S the shelving line you’ve 

been looking for—a line that 
will bring you new customers and in- 
creased profits. Art Metal Shelving 
is designed to handle every storage 
requirement—for office stationery 
and supplies, factory stock and parts, 
garages, retail stores, warehouses, etc. 


Art Metal Shelving comes in a range 
of standard sizes that will 
accommodate any kind of 
materials, light or heavy, 
large or small, and may 
be secured in hundreds of 
different combinations to 
fit all requirements. 








You may have open skeleton stacks, 
or shelving with backs and sides, bins, 
cupboards, partitions, or tire racks. 
Optional re-inforcements afford vary- 
ing degrees of weight - carrying 
strength. 


Art Metal Shelving is easily in- 
stalled and may be re-arranged, 
moved or added to at any time. 


Built of steel, it affords 
long wear and reduces 
your customer’s fire risk. 


Write for full details, 
descriptive booklet and 
prices. 


Art (N\etral 


JAMESTOWN, NEW YORK 
W orld’s largest makers of steel office equipment 
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Work-Organizer Users Get Efficiency Course. 

The Work-Organizer Specialties Company, 725 West 
Grand Boulevard, Detroit, Mich., offers to users a free 
course of instruction in desk organization. This enables 
the desk man to develop his personal efficiency and to 
standardize his routine. The course is loaned for ten days 
and its lessons may be applied to the organization of the 
customer’s desk, as well as any other desks in his office. 





MODERN DESK ORGANIZATION. 


The illustration shows a desk fully equipped with Work- 
Organizers, including a desk tray in the center drawer. 
The complete installation depicted represents a sales check 
of $126. 


Self-Filler With Positive Action. 


The Corona Pen Company, Janesville, Wis., produces 
its new self-filling fountain pen in four sizes. Its distinc- 
tive feature is the cam action of the filling device. This 
makes it possible to fill the pen uniformly each time, as 
the same quantity of ink is drawn into the sac at every 
operation. A grooved cap is given a half turn, either to 
the right or left. Upon release, the cap snaps back into 
neutral position. 


CORONA SELF-FILLING FOUNTAIN PEN.— 


\ Half Turn of the Grooved Cap Either Left or 
Right Fills Pen or Expells Ink. 


Chere are but three parts to the filling mechanism of the 
Corona self-filling fountain pen. The manufacturer has 
spent sixteen months in experimenting and developing the 
pen, with a view to producing a writing instrument having 
valuable characteristics, including simplicity and the elim- 
ination of exterior working parts. 








“BOYE” EXPANSION PENCIL CLIP.- 
This Device Was Described on Page 46b of 
the June Issue of Office Appliances. The Il- 
lustration Did Not Reach Us in Time to Ap- 
pear with the Description in the June Num- 
ber. It is a Five-Cent Seller, Appealing to the 
Field Now Occupied by an Imported Clip Re- 
tailing at Ten Cents. 











A Binder For Magazines. 


Vawter-Luckeit, Ltd., successors to Luckett Loose Leaf, 
Ltd., Toronto, Canada, announces a multiple binder for 
magazines, etc. This binder does not require the paper to 
be punched or mutilated in any way. At the end of the 
year, twelve copies or more can be left in the binder, or 
may be removed for binding in permanent form and the 
multiple can be re-used for the new year’s issue. 





Ross Rapid Computer. 

The Computer Manufacturing Company, 340 Sansome 
street, San Francisco, Cal., makes the new Ross rapid com- 
puter. It is designed for engineering calculations, and 
planned to. supersede the slide rule. 
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- Satisfaction 


is the forerunner of 
business prestige. It 
engenders goodwill. 

Your _ establishment 


needs both prestige 
and goodwill. 


ENGLEWOOD 


desks insure this satis- 
faction. 

The results obtained 
by Englewood dealers 
have proven this. 

We would like to send 


you our catalog. Send 
us your name. 



































The Englewood Desk Company 


5816 Lowe Avenue 
Chicago, Ill. 
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Burroughs Moon-Hopkins Machine on Market. 


The Burroughs Adding Machine Company has released 
for sale in its 213 agency offices the Burroughs Moon- 
Hopkins billing machine. 

The machine combines in one unit a standard billing 
typewriter, four separate and distinct adding registers, a 
subtractor and an instantaneous multiplying device, all 
working independently or in conjunction with each other, 
thus enabling the operator to make a complete invoice at 
one operation. 

The Burroughs Moon-Hopkins is free from all decimal 
tabulation. Regardless of the size of the amount only one i 
tabulator key is used. The operator does not have to tab- 
ulate to get dollars under dollars and cents under under 
cents, neither does she have to put a space between dol- 





—— 


lars and cents, as this is taken care of automatically. 
This machine is used on various kinds of work involv- | 
ing typewriting and adding, such as voucher writing, ' 


analysis of sales, statistical work, cash received and dis- 
bursed and various kinds of distribution work. 

The Burroughs Moon-Hopkins has several unique fea- 
tures. It prints a line under a list of figures before the j 
total is printed. It has a “full cent key,” which auto- 
matically discriminates between all under and all over 
a half cent, leaving nothing to the judgment of the opera- 


NO OIL CAN NEEDED tor who is figuring the bills. It takes no longer for this 
machine to multiply by nine than by two, and after this 
: ~ . multiplication has been performed the product is printed 
A Pure, Colorless, Odorless Lubricating Oil sey ap eed eat go thpmmne ing nl 


This machine handles fractions in either the quantity 


THIS SELF-OILING DEVICE HAS : - , : os 
or the price. The fraction when written in the price is 
MADE A HIT WITH ALL USERS automatically extended in the machine and is mechanically 


Retails at 15¢ Liberal Profits computed in the product, therefore there are no decimals 


to point off. 

Summing up the various features of the Burroughs- 
Moon-Hopkins—it will, at one operation, write a complete 
bill including headlining and addressing, and description 
of the items; multiply and extend each line including frac- 
tions and decimals; automatically give the total of the bill; 
calculate discounts; make all deductions; figure the net 
amount and automatically give the total of any group of 
bills for the billing period. 


A New Vault or Office Step. 

The Invincible step is the name of a new device designed 
to meet the needs of users of vaults and offices where a 
ladder is not required, but a lesser elevation is demanded. 
It is built of heavy angle iron, finished in olive green with 
rubber and linoleum treads. It will not tip over. It is 
light, durable, rigid and handy and will sustain a dead 
weight of a ton. 

This step weighs eighteen pounds and is 18 inches high, 
18 inches wide and 14 inches front to back. It is manu- 
factured by the Invincible Metal Furniture Company of 
Manitowoc, Wisc. 


Industrial Analysis of New York City. 


An analysis of the industrial situation in New York was 
made by the Merchants’ Association of New York, from 


PACKED IN THIS ATTRACTIVE figures furnished by the United States Department of Com- 
DISPLAY CONTAINER merce. The tabulations show that in 1919 Greater New 
York produced fountain pens, stylographic pens and gold 

(3 Dosen to Each) pens valued at $9,701,647. This is 45.5 per cent of the total 


production of the United States. 
There are five establishments in the cash register and 
adding machine line, employing 384 persons, with output 


MADE BY THE MANUFACTURERS OF 


of $1,064,909 in 1919. Other items of interest are carbon 

clARO-Typr paper, eight plants, 299 employes, product value, $1,990,454. 

Envelopes, seventeen plants, 1,197 employes, product value, 

ee ee eS ee $4,452,625. Paper goods other than bags, blank books, car- 


bon paper, envelopes and stationery goods not otherwise 
specified, sixty-nine plants, 3,489 employes, product value, 
Kindly send us. Drop-O-0 il $26,021,966. Stationery goods not otherwise enumerated, 
sixty-one plants, 2,008 employes, product value, $8,632,875. 
Leather goods other than boots, shoes, gloves, saddlery, 
luggage, 226 plants, 5,143 employes, product value, 
$28,599,945. 


Gentlemen: 


Address__ ascae A ee 
E. E. Bates Mascots Babe Ruth. 
MAIL THIS COUPON TO E. E. Bates, sales manager of the Northwestern Paper 
Goods Company, claims that whenever he attends a base- 
THE CLAROTYPE COMPANY, Inc. ball game in which Babe Ruth is a player, that celebrity 
16-H Hudson St. New York gets into first class form for home run production. This 
was noted for the ’steenth time when Mr. Bates took in a 
baseball game at Chicago in June. 
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His Corona seemed “a total wreck” 
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—hut 15 cents made it like new! 


Would any other typewriter 
survive this test? 


66 ITH Corona at my feet, I was 





Fold it up- take it with you~typewrite anywhere 


occupying the front seat with 
the driver on an auto bus trip 
from Daytona to DeLand, Florida,” 
writes Mr. W. S. Tuttle. 


‘“‘There was no door to the car 
and as we swerved around a corner 
my Corona was thrown out with such 
force as to break the hinges from the 
case, split the top of the case clear 
across and throw the typewriter to 
the pavement, from where it bounded 
to the sidewalk. 


‘At first sight, the machine ap- 
peared to be a total wreck. Exam- 
ination, however, developed that the 


only injury was the loss of two front 
rubber leg bases and a small spring 
on the carriage. It cost just fifteen 
cents to make the machine as good 
as new. 

“Incidentally, this same type- 
writer has seen four years of hard 
service and so far as I can determine 
it is performing as satisfactorily to- 
day as when first used. The fifteen 
cents referred to here is the only 
expenditure ever made for parts or 
repairs.” 


This is just one more proof of the 
fact that, regardless of size or price, 
Corona is the sturdiest typewriter 
in the world. 


CorRoNA 


The Personal Writing Machine 


REG. U.S. PAT. OFF. 
Built by 
CORONA TYPEWRITER CO., Inc. 


116 MAIN ST. 





GROTON, N. Y. 
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Enlarged section of keyboard 23 City Hall Place Dept.D NEW YORK, U.S.A. 
showing glare from unpro- 
tected keys and the remedy. 











IS a Saat, lemand for- 





“The Key to Better 
Typewriting” 


" MUNSON 


omlernaliona 


Rubber Keys for Typewriters 


UMANITY stood the injurious nerve shocks of leather heels for 

generations till someone discovered that rubber would stop it 
Operators of typewriters are doing the same thing to their eyes 
and hands today. It’s up to you to tell them how to stop it. Sell 
Munson International Rubber Keys for typewriters 
tect the eyes from ruinous keyboard glare—save the 
increase production. Munson International 
Keys prevent slipping which is very noticeable 


They pro- 
> hands and 


in warm weather when the fingers are moist. 

. Business is getting better—get your 

\ be | share 

) / DEALERS! Are you using our at 
tractive display sign to help you sell 


Munson International Keys? 


Ask about our 


dealer co-operative 
Write or wire 


plan. 
today. 


Munson Sure-Grip Twirlers Save Fingers 


“= MUNSON S&P PLY 


Oldest and largest exclusive manufacturers of 
rubber keys in the world 


— BRANCHES — , 
Boston Cleveland Minneapolis 
Buffalo Detroit Newark, N. J 
Chicago Los Angeles Philadelphia 


Pittsburgh San Francisco Toronto, Can. 
St.Louis Richmond Baltimore 
Montreal, Can. 
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“Let a Boy Talk to Boys.” 

This is a slogan of a new campaign launched by the 
Snyder-Lawrence Company, advertising agents of Chicago, 
in introducing the celebrated boy author, Horace A. Wade, 
to its clients. Horace recently visited the Chicago plant 
of Armour & Company, and delivered an address on loy- 
alty to the Armour office boys and junior clerks. 

“Loyalty,” said Horace, “is the most beautiful principle 
of scoutcraft. I know a great many of the Armour boys 
are ardent Boy Scouts and I know that the training you 
are receiving as scouts is the best training for business 
there is in the world. Every boy should have scout train- 
ing.” 

“There are two kinds of loyalty,” Horace continued, 
“that is the loyalty of giving the best that is in you to 
your employer in everything you do. The other kind is the 
loyalty of the firm or of the bosses, as we boys call them, 
in giving recognition for the first kind of loyalty.” 

* * * “A boy who studies hard and does his best is 
bound to succeed. Don’t be discouraged. Keep on doing 
your levei best and learning all about the business you are 
in and you will win out.” 

After the talk to the boys, Horace was conducted 
through the packing plant and the general offices, later 
going to the offices of the Chicago Evening American, 
for which publication he is writing feature articles. 

Horace A. Wade is a member of the staff of the Snyder- 
Lawrence Company, Inc., and is now writing advertising 
copy for Marshall Field & Company. He has been invited 
to address the Associated Advertising Clubs of the World 
at their convention this month. On May 15 he addressed 
the Advertising Club of Racine, Wis. Recently he went 
to Washington to interview the President for a Chicago 
paper. Horace is probably the world’s youngest author. 
He is now about thirteen years of age. At the age of 
eleven he wrote his first novel, “In the Shadow of Great 
Peril,” which has attracted international attention. Since 
then he has written other novels and many articles. He 
has also produced a great deal of advertising copy. 


Establishes Exclusive Blotting Paper House. 

A unique line of business, which its proprietor believes is 
not duplicated elsewhere, is about to be established by Clyde 
A. Cobaugh, for several years associated with the Paper 
House of Pennsyivania, Philadelphia, as advertising man- 
ager. On June 1, he opened a suite of offices in the 
Raymond and McNutt building, 825 Walnut street, to deal 
exclusively in blotting papers, making sales to the dis- 
tributors and in no case direct to consumers. He will 
carry in stock for immediate deliveries the eight grades 
manufactured by the Standard Paper Manufacturing Com- 
pany of Richmond, Va., consisting of a coated, a halftone, 
three embossed and three plain grades. While nearly all 
the Philadelphia paper houses which supply the printers 
and stationers with blotting papers carry a more or less 
limited line, Mr. Cobaugh is of opinion that a fallow field 
exists for a business which will deal exclusively in blotting 
papers and always will have on hand an adequate stock. 

Mr. Cobaugh entered business life with the Charles 
Beck Company as advertising manager, serving for five 
and a half years, until 1917, when he joined the First 
Regiment National Guard and finally the 109th Infantry 
of the famous 28th or Keystone Division. He went to 
Liverpool and two weeks afterwards into Flanders, serv- 
ing with the British Army there. After his transfer to the 
Chateau Thierry region, he was in action in stopping the 
final drive of the Germans upon Paris and then was 
captured, spending many months in Germany enduring the 
hardships of prison camps with weak soup and black 
bread, the only nourishment, and the humiliation of being 
forced to clean German streets amid the jeers of the 
populace. Upon his return to this country, he served for 
some time as Philadelphia manager for Walden’s Sons & 
Mott Company, Inc., New York, and some years ago, took 
charge of the publicity department of the Paper House of 
Pennsylvania. 


New Stationery House in Philadelphia. 

W. Franklin Hodges Company, formerly trading under 
the name of Art Printing & Embossing Company, will 
conduct a commercial stationery business at 1726 Ludlow 
street, Philadelphia. Bulk windows for display purposes 
have been opened on the Ludlow street side and additional 
floor space has been taken in the upper story of the 
building for storage purposes. The firm includes W. Frank- 
lin Hodges, Roland T. Hodges and Samuel W. Hodges, 
brothers. The business was established nine years ago 
as a printing and engraving plant. This branch of the 
business will be continued with the new enterprise. 
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SELL CANODE INKS 


Stamp pads, stencil duplicators, multi- 

color presses, check protectors, address- [i 
ing and numbering machines, etc., depend 
on good duplicating inks for proper func- 
tioning. And these machines are im- 
mensely important to the production of | 
office work. 


An examination of these machines re- 

veals a seemingly unlimited number of i 
intricate and minute parts—parts which 
require the utmost precision and ac- 
curacy in making. Inks which at the I 
time of application “run” into these fine 
close working parts in time “dry up” and 
render this machinery practically useless. iI 


CANODE INKS are known as inks of 
superior quality and consistent perform- 
ance—inks which retain their original 
good qualities (consistency, fluidity, 
color, etc.) under the most adverse con- 
ditions. CANODE INKS refuse to “gum {IH} 
up” or “dry up”; neither do they “run” 
when applying. They practically elimi- 
nate clogging of machinery—and always 
retain their original color. 

















CANODE INKS will help , 
you build up your “come- 
back” trade. Ask for sam- 
ples and other information. 


CANODE INK CO. 


3015 Carroll Ave. 
CHICAGO 
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Serve the World! 


“y aeRes meaning in that: 

. Could we possibly build 
an international business, earn 
a world-wide reputation for 
quality, and control an enor- 
mous distribution of product— 
if Columbia typewriter ribbons 
and carbon papers gave un- 
worthy service? 


Hardly! 


We'd rather attribute this 
growth to the almost limitless 
satisfaction which we try to 
tuck into every box of Colum- 
bia Carbons—to the almost 
limitless service woven into 
every Columbia Ribbon—and to 
what we feel is a sincerity of 
co-operation with every Colum- 
bia dealer. 


We are ready at this time to 
assign additional territory to 
responsive representatives ... 
both at home and abroad. Your 
inquiries will command prompt 
attention, for there is good busi- 
ness ahead for both of us. 


Columbia Ribbon & Carbon Mfg. Co. 


DIXON - HOLMES - DIXON 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 
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Humanizing Retail Advertising. 


Topeka Daily Capital Discusses the Advertising Methods of 
Charles L. Mitchell, Showing How a Human Sales 
Manager Humanizes His Advertising. 


The Topeka Daily Capital of Sunday, March 19, pre- 
sented the following article outlining the human features 
of the Crane & Company advertising: 

Whatever else may be said of the buying public, it is 
human. It talks everyday, understandable language. It 
likes it. And it responds to it. This fact may account, in 
some measure at least, with the unusual success of Charles 
L. Mitchell, secretary and sales manager of Crane & Co., 
since 1904. Mr. Mitchell also is advertising manager of 
the firm, and he is a top-notcher in the preparation of 
happy, snappy, choppy “copy.” At least there are, in his 
library of scrap books, clippings from 109 separate publi- 
cations—trade journals, business magazines, newspapers 
and other publicity mediums—containing recognition and 
commendation of his unique methods in the preparation of 
advertising material. 

His letters bear the same idea—getting “into the hide” of 
the recipient. There isn’t any secret, unless it be that Mr. 
Mitchell, being human, is convinced that everyone else 
possesses that attribute. Folders, pamphlets, blotters, cards 
—all take a strangle hold on the reader and talk to him in 
a fashion that strikes home. 

Let the desk calendar pad for 1922, sent out by Mr. 
Mitchell to the friends of Crane & Co., with compliments, 
convey a suggestion of the way the commonplace is con- 
verted into something new, human, mind-stimulating and 
smile-producing. A few excerpts at random: 

“Typewriter desks for the slender stenographer; big 
desks for the fat boss. Likely traveling bags, to carry 
socks and coats and handkerchiefs in. Genuine leather and 
‘near genuine.’ Artistic printing and character binding 
(by fifty-four years learning how). We ain’t no spring 
chicks. 

“Everything for the schoolhouse but the teacher and 
pupils, especially the teacher (who doesn’t smoke, chew 
gum or use face powder). Maps that teach that the world 
is flat and globes that teach that the world is round. We 
strive to please. School desks for beginners and school 
desks for the enders. Front seats for the bad boys and 
back seats for the good girls. Teachers’ desks that hide 
their feet—and those that don’t. Legal blanks prepared by 
lawyers of ability. Printed and sold by a house of quality 
—for fifty-four long winters and short summers. Rubber 
stamps that are made of rubber, look like rubber and wear 
like—steel. Seals with big levers and little levers. Special 
designs that cost more than they ought, and stock designs 
that don’t cost as much as they should. Fountain pens for 
school children, brides, and ‘meal tickets.’ 

“Lawyers’ brief cases. Single pockets, double pockets— 
and more pockets. Social stationery for L. & L. (ladies 
and lovers). Birth announcements, calling cards, gradua- 
tion invitations, marriage invitations, marriage announce- 
ments, death announcements. Catch ’em coming and go- 
ing. Lithographing—original designers—make your one- 
story building look like it covered a whole block, and vice 
versa. Label holders—showing ‘What’s Interned.’ Pens 
—steel and near steel. All shapes and sizes. No excuse 
for poor writing. Pencils—red lead, blue lead, black lead, 
green lead, good lead and a very, very few with poor lead. 
Ink. Order in the summer time. Hasn’t enough booze in 
it to keep it from freezing in the winter time. Mucilage, 
too. No good when it is frozen. Rubber bands—little 
and big ones—thin ones and fat ones. Expanding or con- 
tracting—either come or go. Ink—in big bottles, not so 
big bottles and little bottles. All standard brews. 

“Playing cards. For telling fortunes. Depends on how 
you use ‘em. Scrap books, with and without ‘stickum.’ 
The efficient kind and the “good lookers.” Spittoons (cus- 
pidors) better than the sawdust box or the stove door. 
Professional burglar service. Safes opened and combina- 
tions changed. Start the new year off right. Send for an- 
other calendar pad to keep track of yourself; we wouldn’t 
lose you for the world.” 

Mr. Mitchell extends an invitation to prospective cus- 
tomers and others in this wise: “Step in, will you? If you 
can’t step that far—write in—will you?” Those who read 
Mr. Mitchell’s message are prone to say of him with 
Shakesperean conviction, “—and the elements so mixed in 
him that nature might stand up and say to all the world, 
‘This guy is human,’” 
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Every Clip of the Shears 
Puts Profits in Your , }) Pockets 






: A Distinctive Feature 
of Makurown Construction 













RAND 
Make-a-Memo 


Pad Label channel is formed by 

fold of gummed linen tape 
which makes it easy to properly 
attach and insures uniform ex- 
posure. There’s no chance 
to attach Makurowns 
unevenly. 


















HE moment you begin telling your customers what 
Rand Makurown Index Tabs are and what they will do, 
that moment you begin boosting your profits. 


Just the thing for jotting down important 

data—-the things which must be remem . ae . . , . . . 

bered. Memo paper on roll. Each memo For just as soon as your customers begin to realize the eco- 
ce be tor ff as desired. Has all atal : er a : 4 
Soot, Feating: an peauae Gueieee. Geekeees nomic advantage of using Makurowns, they will begin using 
n top. Finished in Olive Green with brass 4 ‘+12 

knobs on paper spindle. Size 9”x4%”". Memo them in quantitie >. 

paper 4” wide Users enthusiastic. Liberal 

discounts to dealers Send for trial dozen RAND 





ry — 
MA INDEX TABS vA 


make it easy to index any and all kinds of business records. Every 
business man knows that “it is cheaper to see than to search.” There 
are thousands of business records in use by your customers which 
RAND could be greatly improved in value and service through the use of 







Makurowns. 
Give Your Customers the Facts 


Show them what Makurowns will do—how simple and easy to use, 
yet how valuable their service. Explain how they can be quickly 
applied to Cards, Ledger Sheets, Sales Records, Stock Lists, Price 
Books, Manuals, Record Books, Miscellaneous Memos, Stock Shelves, 
Bins and similar uses. 


Thousands of customers are waiting for the story of Makurowns. 
Tell them. When you begin telling, they begin clipping—and every 
clip puts profits in your pockets. 


Do This — Today 


Sign your name on margin of this advertisement, clip off and 


Desk Sys- 


tematizer 





4 practical place for important business mail to us. We'll know you want full about our 
papers. Enables business man to keep cor profit-boosting plan for dealers. Sign, clip and mail NOW! 
respondence and business memos conve- " F ‘ 
niently out of sight yet instantly available ‘‘Makurowns have been solving index tab problems since 1916’ 
Has fifteen pockets which permit easy ; 


classification of all documents. Popular 
with executives who recognize value of 
orderly arrangement. Sturdily built with Rand Company, Inc. 
stiff Fabrikoid covers. Liberal discount pays 


good profits to dealers. Order a dozen and 1207 Rand Building No. Tonawanda, N. Y¥. 


show them to your trade. 
Originators and World’s Largest Manufacturers of Visible Index Equipment 
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Browne-Morse Steel Transfer Cases are also 
*““A Year and a Half Ahead’’ 
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The usual transfer case is so con- 
structed that the drawer sides form 
the case sides, permitting dust to 
sift through and into the drawers. 
But Browne-Morse Steel Transfer 
Drawers are protected by dust- 
proof cases, and their closed sides 
give a finished appearance. 
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A very strong method of interlock- 
ing, which consists of a U-shaped 
channel welded to the lower back of 
cross rail. This simple and rigid con- 
struction for stacking cases, prevents 
tilting up at the back when drawer is 
pulled out. 





Drawer bodies are shaped on dies 
from one piece of steel and are 
strengthened by channels in drawer 
bottoms, die-shaped fronts and backs, 
and rolled over edges. 








Browne-Morse Steel Transfer Cases, with their straight lines, rich velvety olive green 
finish, neat and strong drawer pulls and label holders, will lend dignity to the most 
luxuriously furnished offices. They are not dipped, but are finished with two coats of 
finest enamel. 


En nN au sae ss ean at rae le a 


Besides their beauty, strength and durability, Browne-Morse Steel Transfer Cases have 
greater filing capacity and occupy less floor space. 
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Write for Catalog No. 1922 


Browne-Morse Company 


Builders of Quality Filing Equipment and Supplies 
Muskegon, Michigan 
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Trade-Ins. 





Some Suggestions Based Upon Experience on How to Succeed 
in Selling Used Office Furmiture—By H. M. Huggins 
of Braid & Hutton, Savannah, Ga. 


E HAVE chosen the subject of trade-ins, not be- 
WV cause we make a business of selling second-hand 

furniture entirely, but because we have been very 
successful in our dealings in that class of goods, and believe 
profoundly in the benefits derived through the handling of 
such goods as an accommodation to our business friends 
and prospective customers, By this means we perform an 
active service and establish a bond of co-operation. 

\s a rule we do not make money on trade-ins, but we do 
not lose. The policy to which we adhere is to make up 
the allowance on the new equipment by the sale of the 
goods traded in with a sufficient increase to cover recondi- 
tioning, display and resale expense. It is often possible 
for us in this way to make two friends—the one to whom 
we make the allowance as a favor, and the other one to 
whom we give the opportunity to procure a_ bargain 
through honest methods. 

We have an excellent refinishing department which is 
essentially necessary when dealing solely in new equipment 
and becomes all the more useful when used equipment is 
added to the business. It is a small matter for such a depart- 
ment to take on the additional work of rubbing down with 
pumice stone, scraping and refinishing according to the 
condition of the trade-ins. We have found that often just 
a good scrubbing with soap and water will do wonders 
towards improving the appearance of used goods. 

In figuring the allowance and incidentally the resale 
price, we discount 50 per cent from the list price of new 
equipment of the same grade with an extra 10 or 15 per 
cent variance to provide for market conditions and damag- 
ing defects evident from general hard usage. All resales 
are on a strictly cash basis. 

Another feature of used furniture transactions which we 
have made profitable arises from the same accommodation 
viewpoint. We refer to the storing, reconditioning and 
displaying for resale of old equipment belonging to our 
good customers who have been forced on account of 
business depression and other causes to reduce their 
clerical staffs, cut down office rent and give up certain 
space. We have accepted such obligations at owner’s 
risk on a 25 per cent commission basis, with the stipula- 
tion that our judgment must rule absolutely as to the resale 
price. 

We feel, to be sure, a certain pride in the confidence 
which our customers repose in us for fair dealing and 
cheerfully exert our best efforts to be worthy of the trust. 

An argument might be put forth in opposition to trade- 
ins by suggesting that they lower the price and weaken 
the market for high priced new stock. This may be true 
to a certain extent, especially if the resale of used furniture 
is overdone, but there is a happy medium in all stock turn 
overs and that is the point to be watched closely. 

It has been our experience that the small buyer cannot 
afford the larger cost of new equipment, and, therefore, the 
sale of that class of goods is not in any way menaced by 
substituting the lower priced second-hand. The main point 
is that we have opened up a new account and are in line 
for future business thereby. 

We have never heard of a dealer in office furniture who 
has not or does not find himself from time to time with a 
certain amount of trade-ins and odd items on hand. The 
sad part of it in most instances is that he holds them for 
too high a price and consequently cannot unload. This 
means good working capital needlessly tied up. Fellow 
dealers will find that a little thought and concentrated effort 
will turn this old stock into money and a field of business 
will be revealed that will pay in full for the time and 
trouble put forth. 

A “second-hand” lead can be worked and followed up 
at the same time along with the “big money” prospects. 
A salesman never knows to what his prospect will lead 
when he first approaches him and if he is prepared with 
his offerings in two classifications—new stuff in perfect 
condition and old stock refinished—he has a double per- 
suasion and multiplies his chance to win by two. “Sell a 
prospect in spite of the other fellow,” is our slogan, and 
we push it for all it is worth, but always with strict atten- 
tion to a square deal and a satisfied customer. 

So, as it stands with us, the thing of importance for 
which to watch in trade-ins on new equipment is in our 
eagerness to make the sale not to allow more than can be 
actually recovered with a margin from the resale. A trade- 
in is worth only what one can get out of it and should be 
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Hammond “‘ Folding"’, Closed for Carrying 


Machines to Build a 


Business On! 


NLY the dealer who handles Hammond Type- 
writers is in a position to meet his customer’s 
needs 100%—for the Hammonds are the most 
versatile typewriters in the world, and the fea- 
g| tures which make them so are theirs exclusively. 














The “Folding” light-weight model does the same 
work as our Regular Standard machines. Weight 
| about 8% pounds. 


Other Models 


Variable Spacing Models 
Mathematical Model 
Reversible Model 


No other machine can compete with the Ham- 
mond in real usefulness. For instance— 





Instantly changeable type (see below) 
Automatic type impression 

No cultivated touch required 
Unlimited width of paper accommodated 
Index cards written flat, no bending 
Carbon work and stencil cutting 

Type changed in five minutes 


MULTIPLEX HAMMOND'S 
Instantly changeadole type | 


Man tyl ma 1 
duet Sun the Knob to change 








We have a very attractive proposition to offer to 
dealers in open territory—a proposition which is 
proving highly profitable. It will pay you to 
communicate with us. 


The Folding Portable is a machine for every- 
body, and of profitable interest to the Dealer. 


Hammond Typewriter Corp. 


535 East 69th Street New York City 


The Versatile 


MMO 


TYPEWRITERS 
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THE SERVICE 


You Will Ultimately Adopt 
OUR 40 YEARS of type 


writer experience and 
square dealing, and 


15 YEARS of export expe- 
rience and service univer- 
sal, at your command. 


& € 2H 
WRITERS 


Rebuilt or In Rough 


WHOLESALE 


You can have the Service you 
seek—the Security you crave 


—NOW! and ALWAYS! 


etd domi Milt bébteed 
vehicle 


GENERAL 


TYPEWRITER 
EXCHANGE, Inc. 


30 Main Street, Brooklyn, N. Y. 
(CABLES “GENTYPE, NEW YORK”’) 
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carefully considered from that standpoint. We believe in 
trade-ins when put on a business basis with a mixture 
of good common sense. 


Philadelphia ailing asc _— Give Optimistic 
Re 

Reports from the Philadelphia branch offices of well 
known typewriter concerns indicate that in recent weeks 
sales of both standard and portable machines have in- 
creased markedly and it is estimated that the total pro- 
duction is now on a basis of about 60 per cent of capa- 
city, as against 40 per cent nine months ago. The Un- 
derwood reports 85 per cent production; the L. C. Smith, 
90 per cent; the Remington, 45 per cent, and the Royal, 
60 per cent. J. R. Sheppard, manager of the Philadelphia 
branch of the Remington Company, characterized May 
business as better than that of the corresponding month of 
any previous year, with the significant fact that many 
of the customers who left the market two or three years 
ago are now returning. L. J. Harrington, manager for 

C. Smith & Bros., reports a 20 per cent gain in fa- 
vor of May, 1922, over May, 1921. H. W. Buse of the 
Royal Typewriter Company, characterized business as 
much improved. B. Vos of the Noiseless Typewriter Com- 
pany says that each month of 1922 shows a gain over the 
corresponding month of 1921. J. H. Blodgett of the Un- 
derwood Company is optimistic as to the future, basing 
his conclusions upon the satisfactory experience of the 
first half of the year. 





Sprott Optimistic Over Outlook. 

Speedy revival in business and industry was prophesied 
by J. S. Sprott, sales manager of the General Fireproofing 
Company of Youngstown, Ohio, in an address made at 
the June meeting of the Philadelphia Office Managers’ as- 
sociation. Mr. Sprott said that while the great boom in 
the steel industry has not reached the Philadelphia dis- 
trict, he has no doubt that the benefits will come very 
shortly. The building industry has also assumed activity 
indicating financial ability to expand. Manufacturers of 
office appliances throughout the country, especially in the 
northwest, are experiencing a marked increase in sales, 
and are interpreting this as evidence of a greater improve- 
ment soon to come. 
Philadelphia Leather House Enlarges Quarters. 

The Keystone Envelope Company has taken the build- 
ing adjacent to its present quarters, 427 Moyer street, 
Philadelphia, to enlarge the manufacturing department of 
its heavy envelopes and filing supplies. The additional build- 
ing is four stories high with a manufacturing space of 18,- 
000 square feet. The president and superintendent of the 
firm is J. L. Ridell, and the general manager is J. W. F. 
Blizard. A printing department is being installed with 
John McClaren in charge. 





Wilson-Jones Arrange Assembly Room in 
Philadelphia. 

A large assembly room to be used for conference pur 
poses of salesmen and distributors has been arranged for 
by Ben Okin, Philadelphia representative of the Wilson- 
Jones Loose Leaf Company, in his newly. occupied quar- 
ters at 713 Sansom street. Racks and cabinets about the 
wall show complete sample lines of the company’s prod- 
ucts. On each wall are four shelves, each 24 feet long. 
There are counters, tables, and other display media. The 
company’s advance catalogue No. 627 is now being dis- 
tributed. 


New England Office Appliance Man an Arrtillerist. 

Lionel G. H. Palmer, New England district manager for 
The General Fireproofing Company of Youngstown, Ohio, 
and incidentally one of the ablest men in that organiza- 
tion’s selling force, enjoys the distinction of being one of 
the sergeants in the Ancient and Honorable Artillery com- 
pany of Massachusetts. The governor of Massachusetts 
is a member of the company and at present is only a high 
private. All the members take turns at being officers and 
when their terms are finished they go back into the ranks. 
The Ancient and Honorable Artillery Company of Massa- 
chusetts as an organization is very old and it is a body 
of high standing to which it is an honor to belong. 


Felt Going Up. 

George E. Fox & Company, Chicago, direct attention to 
the prospective advance in felt under the emergency tariff 
act. Wool is to be increased about 45 per cent. This will 
have a marked influence on the price of felt chair pads. 
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Ribbons 


PRODUCTS 


OR experience of 


25 years has EALERS are solicited to 
taught us what is best write for our proposition 
adapted to every pur- for exclusive territory or 
pose. special imprint arrangement. 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES 


1466-68 EAST 55th STREET CLEVELAND, OHIO 


III XON “STUDENT” SETS 


A New Dixon Line for School Opening 
in September 


Distinctive features of containers: A bright gilt button snap; handsome shades of 
Red, Blue and Green, assorted; unique imitation leather fabric. The kiddies and 
their mothers’ll gobble ’em up. 








For samples and quotations write to 
JOSEPH DIXON CRUCIBLE COMPANY 
Pencil Dept. 98 J 
JERSEY CITY, N. J. 
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The A BC of SELLING 


‘ A—Find the prospect. 


50 Church Street 


B—Get in touch with the prospect. 
C'— Show the prospect what you have to sell. 


Finding the prospect is the hardest job a salesman ever 
has to do. Hunting prospects is the drudgery part of 
selling. 


Getting in touch with the prospect isn’t always easy: 


And sometimes the order is lost because of the difficulty 
of showing the goods under favorable conditions. 


Let the National Business Show help you and your sales 
force! 


Think of the advantage of having a vast army of inter- 
ested prospects come to you! 


Think of the ease of getting in touch with the prospect 
who comes to your exhibit for no other purpose than to 


see and to learn! 


Think what it means to show the prospect what you want 
him to see under the most favorable conditions, and when 
he is in the mood to look! 


The cost of making a good exhibit at the National Busi- 
ness Show is very small compared with the returns. 


More than 100 exhibitors have already arranged for space 
at the 19th Annual National Business Show, Grand Cen- 
tral Palace, New York, week of October 23rd, 1922. 


There is still some desirable space available for those who 
act quickly. 


Write or wire today for diagram of space and full par- 
ticulars. 


Frank E. Tupper, President 


July, 1922. 


ANNUAL BUSINESS SHOW COMPANY 
NEW YORK 
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Corona Expands at Chicago. 

The Corona Typewriter Sales Company of Chicago, 
John J. McCormick, president, has taken a ten-year lease 
of the ground floor and basement at 72 East Randolph 
street. The company’s activities will be extended greatly, 
rendering a service to users not undertaken heretofore 

The remodeling of the new Corona home will be com- 
pleted early in July. The executive offices and repair de- 
partment on the tenth floor of the Otis building will be 
moved to the Randolph street building. The Corona store 
on the ground floor of the Otis building will be continued, 
giving Chicago two stores for the sale of the “personal 
writing machine.’ 

The Corona Typewriter Sales Company will carry an 
extensive line of stationery, supplies and equipment at 72 
East Randolph street. In addition to the prime business 
of distributing Corona typewriters, the company will re- 
build and sell typewriters of various makes, covering them 
with the same generous policy which has characterized the 
rebuilt Corona typewriters sold in the past. 


Fire Resisting Safe Retested. 

On Tuesday, June 6, the Underwriters’ Laboratories 
selected at random a dry insulated safe made by the Yaw- 
man & Erbe Manufacturing Company of Rochester, N. Y., 
and subjected it to their furnace test of two hours at heats 
ranging up to 1850 degrees Fahrenheit, at the end of which 
time they found that the average interior temperature of 
the safe to be 254 degrees Fahrenheit, a figure that easily 
earns the Underwriters’ class “B” label. The company 
states that eighteen months ago their dry insulated safe 
was the first safe with dry insulation to win the “B” label 
Officials of the company consider that this second safe in 
passing the heat endurance test with an even better record 
than the original model has more than justified the efforts 
of their engineers and experts in its production. They be- 
lieve that the test shows that dry insulation in safe walls 
is permanent in its protective powers and that every safe 
of this type in use is actually a “B” label safe. During the 
test it was found that the average temperature of wood fit- 
tings was consistently lower than that of steel fittings in the 
same safe. 


Dollar Company Takes Royal for Russia and Baltic 
States. 


Office Appliances recently received information to the 
effect that the Royal Typewriter Company through its ex- 
port manager, T. T. Malleson, has closed a contract for 
Russia and the Baltic states with the Robert Dollar Com 
pany of San Francisco and New York 

This house, we are told, is the only American concern 
which for the last few years has carried on any really ac- 
tive trade with these markets. Mr. Malleson expected to 
return to Copenhagen or Berlin in June to make the final 
arrangements as to organization work in those fields. The 
Royal people have already sent several shipments of ma- 
chines through the Robert Dollar Company into the terri 
tories mentioned 


Sales Office for Remington Cash Register. 

A new cash register sales office for the latest cash reg 
ister, made by the Remington Arms Company, Inc., of 
Ilion, N. Y., has been opened at 247 South Fifteenth 
street, Philadelphia, under the direction of A. W. Sin- 
clair, formerly of New York. Mr. Sinclair dealt in sec- 
ond-hand cash registers. This office is one of the twelve 
which the Remington Arms Company have recently 
opened throughout the country. The machines are of the 
press-down type, having new and unique features. A 
training schoo! for salesmen is to be established in con- 
junction with the Philadelphia office. During the month, 
the company opened offices in Philadelphia, Pittsburgh, 
3uffalo, Syracuse, Rochester, Trenton and Ithaca. The 
largest training school in the organization will be opened 
in Boston on or before July 1. 

Levis Celebrates an Anniversary. 

Harry B. Levis, a stationer at 702 Arch street, Phila 
delphia, on June 15 celebrated the fourteenth anniversary 
of the establishment of his business. He began in the Build 
ers’ Exchange with a desk, a chair and an errand boy, but 
he now occupies the entire building at 702 Arch street, 
consisting of four floors and a basement, with almost nine 
thousand square feet of floor space. Mr. Levis has made ar 
rangements which give him larger space for office furniture 
and has already installed a widely known line of office desks 
made at Buffalo, N. Y. 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 


BooruM & PEAsE Co. 
New York 
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PETERS 


NEW—COMPLETE—COM 
BURABLE—PO RTABLE 


Adding Machine 


Weight—35 Pounds 
Capacity—$99, 999,999.99 














THE PETERS 


Adding and Listing Machine 


Combines with large capacity the desirable 
features of compactness and portability. 
It lends itself equally well to the require- 
ments of big banks—large corporations 
or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


Maximum visibility is secured by including 
in a small angle of vision the keyboard- 
number wheels and printing line. The 
Total —Sub-total— Non-Add and Repeat 
levers are so located with respect to the 
path of the operating handle that the ma- 
chine can be worked at high speed by the 
use of the right hand exclusively. The 
quality of workmanship—beauty of appear- 
ance and elegance of finish are excelled by 
none. 


Some excellent domestic and foreign areas 
remain unassigned. Inquiries from dealers 
invited. 


PETERS-MORSE MFG. CORP. 
30 CHURCH ST., NEW YORK CITY 
Factory: Ithaca, New York 
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New Loose Leaf Catalogue. 


The Wilson-Jones Loose Leaf Company have distributed 
to the trade their new Dealers’ Catalogue No. 622, which 
became effective on June 10. 

The catalogue covers the complete De Luxe line of 
loose leaf systems and supplies with the exception of ma- 
chine bookkeeping equipment and student goods, which 
are covered in separate catalogues. 

Not only are the binders illustrated but all forms are also 
illustrated in such a way that the captions may be read 
and the use of the forms shown from the catalogue, avoid 
ing for the salesmen the necessity of carrying a complete 
set of sample sheets. This feature of the catalogue appeals 
particularly to outside salesmen. 

The catalogue is 434x8 inches in size and can easily be 
carried in the pocket. It is provided with a step cut index 
to facilitate reference. 

Copies of this catalogue may be had by dealers on 
request transmitted to the home office in Chicago or the 
nearest branch office. Branches are located in New York, 
Philadelphia, Kansas City and San Francisco. 

Corona Works Manager Demonstrates New 
Methods. 


At the concluding session of the Taylor society, meet- 
ing in Philadelphia recently, Percy S. Brown, works man- 
ager of the Corona Typewriter Company, demonstrated 
an uncommon method of graphic representation. A set 
of colored movable strings, tightly drawn in front of a 
graduated board, indicated statistical relations by means 
of knots. Mr. Brown showed the ease with which graphs 
may be changed and the rapidity with which postings can 
be made. “Two clerks,” said Mr. Brown, “can record as 
— three to four hundred postings in three or four 
ours. 





Royal Cup it in Status Quo. 


The cup for which western salesmen of the Royal Type- 
writer Company, Inc., are contending, still lacks a perma- 
nent domicile. Other divisions have completed their con- 
tests, and the cups have been awarded. In the western di- 
vision a new claimant has arisen, J. H. Lattuille, manager 
of the Birmingham branch. He is a new man in the or- 
ganization, and brought his office to the lead in May. Other 
contestants are: J. H. Hinck, Jacksonville, two wins; C. 
V. Mills, Des Moines, two wins; C. E. F. Russ, Portland, 
Ore., one win. 





Stationery at National Merchandise Fair. 


Stationery is incited in the exhibits at the National 
Merchandise Fair, which will be held at the Grand Cen- 
tral Palace and the Seventy-first Regiment armory, New 
York, N. Y., August 7-25. The exhibits are being promoted 
by the National Dry Goods Association, with the co-opera- 
tion of the National Garment Dealers’ Association. The 
stationery exhibits will be shown in Grand Central Palace. 


Camps Find Conditions in West Good. 
L. D. Camps, general manager of the Lisenby Manufac- 


turing Company, returned to his Chicago office in June 
after a prolonged stay at the factory, Fresno, Calif. He 
found business conditions in the West good, and the fac- 


tory working at high pressure. General trade is in good 
shape. In many cases it has been found necessary to ap- 
portion deliveries, to keep customers satisfied. 


Philadelphia Stationers Prepare for Election. 
A brief business session was held in June by the Philadel- 
phia Stationers’ association. The nominating committee 
was appointed, to present a ticket at the next meeting of 


the association. This will be held in September. The elec- 
tion takes place in October. The nominating committee 
consists of William Henry Brooks (William Murphy’s 
Sons Company), A Pomerantz (A. Pomerantz & Com- 
pany), and Roland Altemus (Altemus & Company) 
Thomas Heads Important Department. 
George W. Thomas, for many years in the stationery 
business, has become head of the stationery department 
of the Central News Company of Philadelphia, succeed 


ing the late Edward F. Barnhardt. Mr. Thomas began his 
career in the stationery department of the John Wanamak- 
er store. He subsequently went to Gimbel’s, leaving the 
business for a short time during the war, and two years 
ago entered the service of the Central News Company. 
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Master-Grade Remanufactured 


TYPEWRITER 





For guaranteed evidence of sound, dur- 
All makes, able, expert and dependable typewriter 
languages, remanufacture, men cognizant with the 
keyboards. typewriter industry recommend Master 


Grade remanufactured typewriters. 


Select Roughs. The nature and character 
of our source of supply is one of unques- 
Wholesale tionable superiority. Every machine in 


E t the rough is guaranteed to be complete— 
xpor no missing parts. This arrangement 
Prompt keeps our stocks constantly complete, 
Deliveries rendering prompt and satisfactory serv- 


ice. 


WHOLESALE TYPEWRITER CO., Inc. 


Largest Wholesale Distributors 


326-330 Broadway, CABLE: “SALETYPE” New York City, U. S. A. 








RELIABLE 
RUBBER STAMPS & ACCESSORIES 


Rubber Type :: Stencils :: Seals :: Numbering Machines 


Sole Distributors and Manufacturers of 


‘“‘Standard”’ and “‘Justrite’’ Inks ‘Industrial’? Band Daters 





and Pads for Rubber Stamps “Best” Dating and Numbering 

‘‘Advance”’ Self-inking Stamps Stamps 

‘Quality’? Dating and Number- **Flexo’’ Hand Band Daters 
ing Stamps *‘Colonial’”’ Hand Band Daters 

“Superb”? Type Band Daters ‘“‘Superb”’ Time Stamps 

“Economy” Band Daters ‘‘Economo”’ Time Stamps 


We carry in stock a complete line of Automatic 
Numbering Machines. 


Louis Melind Co. Consolidated Stamp Mfg. Co. 
362 W. Chicago Ave. 87 Maiden Lane 


Chicago New York 
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PURE RUBBER BANDS 


MADE BY A SPECIAL COMPRESSION PROCESS 


No. 


% Ib. Box of Assorted Bands 












Containing all convenient standard size 


bands. 


When your customer just asks for bands for 
general use, he wants an Assortment No. 54. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 


ok ss NEW YORK 








WHICH? 


Which binder would you choose? This one 
that has seen 33 years of hard service or the 
lower one that lasted only four months? Both 
looked just the same when they were NEW—but 
look at them now— 


















The Barrett Binder shown was made in 


July, 1889, and has been in constant daily 
use ever since. Except for being frayed at the 
edges it is as solid and useful today as it ever was. 
The other Binder was purchased in November, 
1921. It is often difficult to convince a buyer that 
this difference exists, he doesn’t realize that the real 
merit in a binder is not always the part that shows. 


Barrett. goods have that inbuilt jstability 
that comes only from knowing how. It 
ee I means many years of sturdy 
service. All the details of 
construction and workman- 
ship are small in themselves, 
but in the aggregate they 
produce quality. 


‘eee \ 


3 The Barrett 
Bindery Company 


Made by 1328 W. Monroe St. 


Someone Else Chicago, II. 
in 1921 
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Valuable Steel Furniture Catalogue. 


One of the most useful and interesting catalogues of 
steel furniture to be published has just come from the Gen- 
eral Fireproofing Company of Youngstown, O. This cata- 
logue contains ninety-six pages and is bound in limp cov- 


ers with black letters and gold decorations. The illustra- 
tions in the body of the catalogue are very fine, most of 
them being done in the actual colors of the products 
shown. "While illustrating the wide distribution of the 


company’s lines, it is interesting to mention that pictures Sell Your Customer 


are shown throughout this catalogue of installations at 


the Northwestern Mutual Life Insurance Company, Mil- 

waukee; The Larkin Company, Buffalo; Equitable Life What He Wants 
Assurance Society, New York; Guardian Savings & Trust 
Company, Cleveland; State Auditor’s office, Frankfort, 





Ky.; Leland Stanford University Library, California; Penn- = 

sylvania Railroad offices, St. Louis, Mo.; Yale & Towne, By earns: of Paste Xi salt of vine 

New York City; The War College, Washington, D. C.; deavor in this field we have accumu- 

Time-Picayune, New Orleans, La.; E. A. Woods Agency, 

Pittsburgh, Penna.; Reliance Life Insurance Company of lated an accurate and complete 

same city; Washburne-Crosby Company, Buffalo; R. A. knowledge of user’s needs and require- 

Travis Company, Tarentum, Penn.; Standard Oil Com- Cn »h D Prod 

pany, Cleveland, O.; Southern Casualty Company, Alexan- ments. » €ac emer Froduct 

dria, la.; law library of Reid, Smith, Shaw & Beal, Pitts- fashioned by expert workmen is pro- 

burgh; United States Fleet Supply Base, Brooklyn, N. Y.; . d 

Sherwin Williams Company, Columbus, O.; Bovard & See- duced to fill these specific emands. 

fang, Bradford, Penna.; and counter height file installa- 

tions in the offices of A. L. Krause Company, West Point, Dealers handling the Diemer Line of 

Nebr.; Wheeler-Kelley-Hagny Company, Wichita, Kas., tie ; * 

and views in the offices of the Kirby Lumber Company, Filing Specialties and Paper Goods 

ga A, cs SN ie oe Pees: finds it a source of gratification. Why? 

he catalogue covers the Allsteel line, giving descriptive 4 

information with many suggestions as to the uses of the Because Diemer Products not only fit 
iffere its anc x planati s fc s “tive fe: PS . ae 

poeta poe boy lanations of constructive features, exactly the individual purpose of each 
The catalogue includes also several pages devoted to and every customer but give long and 

typewriter desks and tables, flat top desks, roll top desks, di . Iti tel es 

etc., besides the regular filing units, counter height files, enduring service, Uu ima ely gaining 

card index drawers and cabinets, light steel safes and the friendship and good will. And you 

whole list of filing devices in steel, not forgetting the im- Iks 

portant item of steel shelving. The last pages of the book know that your customer wa out 

are given over to the description of supplies for the differ- of your store satisfied—you have just 

ent filing devices and the systems which the company rec- 

ommends. what he wanted. 

Additions to Newcomb Art and Production Staffs. Our prompt, efficient and courteous 
H. E. Cressingham has resigned his connection with ; : 

the Livermore & Knight Company, direct mail specialists attention to all details, our nearness 

of Providence, R. I., to become a member of the art staff to the largest markets and our desire 


of James F. Newcomb & Co., Inc., planners and producers «ee 

of direct advertising, 441 Pearl cane. New York, N. Y. to serve you, keep you constantly in 
Mr. Cressingham’s early experience includes three years stock.” 

with H. W. Johns-Manville Company as a member of their 

advertising department and also as service manager of 


the American Cloak and Suit Review. Our new price list dated June 
Mr. Cressingham had opened his own studio in October, . a deal. 
1916, but closed it at the declaration of war, enlisting in /, 1922, ts being sent lo . 
May, 1917, and was assigned to the camouflage section of ers If you have not received 
the A. E. F. , , 
Following the armistice he operated as a free lance, your copy, write for it today. 


serving such accounts as Corn Products Refining Com- 
pany, Sloan’s Liniment, Roger’s Silver, Hecker’s Flour, etc. 


Maurice O’Connor, for several years superintendent of JOHN 7 DIEMER CO 
production for the Vreeland Press of New York, and " E 


prior to that for many years employed in production work | 107-109 Lafayette St. NEW YORK 


in leading printing organizations of Boston and Chicago, 
having been for four years with the American Color Type 
Company of the latter city, has joined the production staff 
of James F. Newcomb & Son, Inc., as assistant super- 
intendent. 

Mr. O’Connor, who has specialized in the typographic 
lay-out, arrangement and production of high-grade direct 
advertising, will be in charge of the production of direct 
advertising and house organs, and will be associated di- 
rectly with C. C. Andrews, general superintendent. 











Some Typewriting Speed Contests. 

S. L. Hooper, president and general manager of the 
Noiseless Typewriter Distributing Company, 595 Market 
street, San Francisco, is conducting a series of typewriting 
speed contests in his city. They recently held a vacation 


= 5 
trip contest. From 75 to 100 operators have entered each 
contest. Some of the large concerns of San Francisco have 
put up side prizes and the interest has been very keen. The 


vacation trip contest is a trip to Yosemite Valley, all ex- 
penses paid. This is the third of the series. 
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-S EMI-HEX- 


From school children to world-wise busi- 
ness men everyone likes Semi-Hex because 
it is made to please every pencil user. 


Semi-Hex wood is carefully selected, ac- 
curately machined and easy to sharpen. 
Semi-Hex is six sided, won’t roll off the desk, 
and its rounded corners make it comfortable 
to hold. 


Semi-Hex lead comes in the four most | 
popular degrees of hardness and is expertly 
made in Penex plants. It is exceptionally 
smooth, easy writing and long-lasting. 


Semi-Hex, like all Penex Pencils, is made 
entirely in our own plants. From writing 
point to eraser tip it is a high quality com- 
mercial pencil. It sells at retail for five cents 


APPLIANCES 


and brings repeat orders by giving satisfac- | 


tion. 


Compare Semi-Hex with any other pencil 
in its class and you will quickly learn why 
everyone likes this No. 498 Penex Pencil. 
We believe it will increase the profits in 
your pencil section and would be glad to send 
you samples, prices and details to prove it. 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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“C-T-R” in New Chicago Home. 

The Computing-Tabulating-Recording Company is now 
in its new home at 323-25 West Madison street, the ground 
floor of which was tenanted for many years by the Yaw- 
man and Erbe Manufacturing Company. Heretofore the 
three companies in the Chicago field have been housed in 
the Hearst building and the Hunter building, both in the 
immediate vicinity. 

The Computing Scale Company occupies the ground 
floor. It is in charge of Samuel Hastings. 

The Tabulating Machine Company occupies the balcony, 
under the direction of P. Bontecou. 

The International Time Recording Company is on the 
third floor. C. E. Edwards is manager. 

The floors occupied by the Computing-Tabulating-Re- 
cording Company have been remodeled. They provide 
ample space for display, sales and office work, and are 
handsomely fitted. 


Seattle Firm in New Home. 

The Seattle Office Equipment Company, formerly located 
at 1518 Third avenue, Seattle, Wash., occupied the corner 
at Third and Stewart streets, July 2. The corner has a total 
window display frontage of 140 feet. It is located in the 
Securities building. The Seattle Office Equipment Com- 
pany had been at the Third avenue address six years. The 
growing business necessitated more space for the adequate 
display of the lines of office furniture and filing equipment 
carried. The company has carried for years such well 
known lines as Shaw-Walker filing devices, Marble & Shat- 
tuck chairs, and high grade and widely known lines of 
office desks. A complete stock of commercial stationery 
has been added, including loose leaf books, devices, blank 
books, etc. 


New Stationery House in New York. 

William C. Hare, for many years manager of the Har- 
lem branch of the American News Company, and more 
recently purchasing agent of the Henry C. Kelly Company. 
dealers in twine at No. 12 Walker street, New York, has 
entered the stationery business under the name of the Busi- 
ness Stationery Associates, at 332 Broadway, where he plans 
to take care of the wants of his customers in office equip- 
ment. 





New Blaisdell Representative on the Coast. 

James H. Davison left San Francisco early in June for 
Philadelphia for the purpose of visiting the plant of the 
Blaisdell Pencil Company, whose lines he will represent 
on the Pacific Coast. He will begin calling on his trade 
about July 1. 

Mr. Davison was formerly connected with the Wilson- 
Jones Loose Leaf Company. 


New Corporation Succeeds Old Ribbon & Carbon 
Firm. 

About June 1 the Columbia Ribbon & Carbon Company, 
Inc., obtained a charter of incorporation, taking over the 
partnership of Dixon, Holmes & Dixon. The corporation 
has a capital of $400,000. The incorporators are: A. B. 
Holmes, L. M. Dixon, E. S. Currier, F. R. Nichols and 
Edgar R. Meade. The office is at 69 Wooster street, New 
York City. 


New Stationery Store in San Francisco. 

The firm of Kielty & Dayton, stationers, printers and 
bookbinders, recently opened a new stationery store at the 
southeast corner of California and Front streets, San Fran- 
cisco, for the handling of a complete line of commercial 
stationery, bank supplies, office supplies, etc. The firm is 
composed of Al. A. Dayton and William T. Kielty. Mr. 
Dayton was for a number of years with the Crocker Com- 
pany and the Schwabacher-Frey Company. 





Schooner “Fame” Shows Speed. 

W. G. Orr, skipper of the schooner “Fame,” showed 
Chicago yachtsmen that his craft has unsuspected speed 
in the annua! Michigan City regatta of the Columbia Yacht 
club, June 17. Mr. Orr is a director of the A. B. Dick 
Company. The schooner was third in the race, sailing in 
fast company—generally considered much too fast for a 
schooner-rigged craft. The winning ship is a speed ma- 
chine, while the Orr schooner was designed for comfort 
in cruising. Skipper Orr brought his ship over the finish 
line in 3:39:46, while the winner did it in 3:31:03. The next 
best time in the schooner class was made in 4:24:52. 

Chicago yachtsmen will discover some day that the 
sloops will have to share their trophies with “Fame.” 
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Built For Ages Yet To Come 


The buyers of Cabinets want those which will serve through- 
out the years. They want them insulated against fire. They 
want a lock mechanism which will baffle thieves. 

The new Cary Cabinet is the embodiment of great structural 
strength and minimum weight. It is the outgrowth of 44 years 
of safe-building experience—and it is built for the ages yet to 
come. 

Tell your customers about Cary Cabinets. Tell about the 
insulation which is poured in liquid form into the walls of the 
Cabinet. This filling firmly adheres to the walls, dries quickly 
to a rock hardness and forms a solid unit. Thus rigidity is 
produced—combined with lightness of construction. 

Then tell your clients about the Cary Cabinet lock—How 
a mechanical dog, positive in action, automatically locks the 
Cabinet when any attempt is made to force the spindle through. 
A trigger device forces the dog into position. 

Tell of the convenient, spacious and safe repository which 
the Cary Cabinet affords. Tell how documents, books, ac- 
counts and records may thus be preserved against fire and 
thieves. 

When you make this sales talk, results will begin to come. 
—And the results will be surprisingly pleasant and profitable. 

There is available some territory for aggressive dealers. 
When you write ask about the entire Cary line—and the 


Sales Plan. 


CARY SAFE COMPANY 
Dept. O-7 BUFFALO, N. Y. 


**Growing Great Since Seventy-Eight’’ 


Cable Address: “‘Carysafe’’, Buffalo, N.Y. Western Union Code, 
Five Letter Edition 
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New Features That Help You Sell = 








accumulation 


fort years of unmatched »/service— + oan - . — 
7 als upon the firm iafa funde- 5-360 Oak Flat Top Desks, now ready for shipment. The Drawers 
mental policy of employing only ‘the are equipped with stops which prevent their being pulled all the way out un 
highest order of materials. methods intentionally, and with special sides which prevent sticking A new locking 
Such a reputation has a device always keeps center drawer open and when closed with key locks 
dollars and cents value to pedestal drawers independently. This is accomplished by only a %” movement 
dealer. It represents an ex- of the center drawer. A new method of packing will be used absolutely pre 
opportunity to cash in on venting packing marks in the finish. Let us send you one of these improved 
maker’s established position. Dornette Desks. Write for prices and particulars today. 


MAKERS OF FINE OFFICE DESKS FOR OVER 40 YEARS 


THE J. DORNETTE & BRO. CO. 


JOHN DORNETTE, Sr., President and Founder MINNEAPOLIS OFFICE 
368 Broome St. Barnard St. and Harrison Ave., CINCINNATI, OHIO 605 Lumber Exchange 


Of New features of convenience are incorporated in a stock of our No. 























RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 
for one at once. 

Our position as distributors for many factories enables us to sell at factory 
prices and our large stock permits of prompt deliveries. 

Address all correspondence to the distributor in your district. 


East of Cleveland and New Orleans Cleveland, New Orleans and West 
R. A. Stewart & Co. | The Superior Type Company 
80 Duane Street 3940 Ravenswood Avenue 
NEW YORK, N. Y. CHICAGO, ILL. 
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Some Future Champions. 

Franklin J. Keller, principal of the East Side Continua- 
tion School at Hester and Chrystie streets, New York City, 
and his staff, believe that there are some future champion 
typists among the boys and girls of the commercial classes 
of their school. 

Last fall these classes attended the business show and 
there saw the typewriter contests which have served as an 
incentive to them to attempt to attain perfection in the 
typewriting art. 

The New York state law on part time schools provides 
that minors under eighteen years of age who have not 
graduated from a four year course in high school must 
attend a continuation school for not less than four hours 
a week during a certain period. The purpose of this school 
is to establish the young worker in the choice of an occu- 
pation, and when that choice has been wisely made, to 
increase his or her proficiency to the end that advance 
ment will be more rapid. The boys and girls of the com 
mercial classes receive two hours’ instruction in office pro 
cedure, filing and switchboard operation, typewriting, 
mimeographing, stenography, bookkeeping and adding ma- 
chine operation. The other two hours are devoted to re 
lated academic work, including letter writing, spelling, 
punctuation, business arithmetic, hygiene, ethics and civics. 
Many students attending the school are at present em- 
ployed doing general office work or filing, easy typing, 
etc. Of the remaining students who are engaged in various 
kinds of factory work, 1,070 will be given opportunities 
in the offices of the concerns for whom they work when 
they meet the necessary qualifications. 

The foregoing information was sent to Office Appliances 
by Mr. Keller at the suggestion of the Remington Type 
writer Company. The work of the continuation school is 
of value to the community at large as well as to the busi- 
ness community. 

Office Appliances extends thanks both to Mr. Keller and 
the Remington people for forwarding the information for 
publication. 


Business Equipment Man Sells Seaplanes. 

O. L. Gagg, who some little time ago relinquished an 
important executive position with the Elliott-Fisher Com- 
pany at New York to take up the work of a manufacturer’s 
agent under the milder climatic conditions of California, 
recently sold two seaplanes to be used for commercial pur- 
poses on the Pacific Coast. Mr. Gagg handles the prod- 
ucts of several manufacturers in the office equipment field 
and his friends will learn with interest that he has added 
aeroplanes to his lines 

Office Appliances understands that there is nothing in 
the contract which requires the representative to demon 
strate the flying machines personally and this relieves us 
of what would otherwise be a certain feeling of appre- 
hension. However skillful the aviator and however reli- 
able his machine, life insurance companies do not look upon 
the flyer as a particularly desirable risk in the present state 
of the flying art. 

Mr. Gagg believes that the aeroplane may fairly be re- 
garded as the “highest” form of business efficiency equip- 
ment. Here’s hoping that Friend Gagg sells many more 
planes. While we are fond of the people of California, it 
is the general understanding east of the mountains that 
Californians never die unless some violent agency takes 
them off. The growth of population on the Coast seems 
to bear out the supposition. 

Wilson-Jones Have Private Telegraph Wire. 

A Western Union station has been installed at the home 
office of the Wilson-Jones Loose Leaf Company, 3300 
Franklin boulevard, Chicago, with private wires for the 
receipt and transmission of company telegrams. 

The private wires will be in charge of Wilson-Jones’ 
own operator. 

So far as we know this is the first instance of a manu 
facturer in the commercial stationery or office supply field 
installing a private telegraph office. 

It is anticipated that this new service will save from 
two to three hours in the receipt and transmission of 
messages, and will avoid the danger of mistakes incident 
to the telephoning of messages as heretofore practiced. 

Weinman Brothers Move. 

The firm of Weinman Brothers, manufacturers of office 
appliances and stationery specialties, heretofore at 749 
East Forty-second street, Chicago, have recently moved 
to new quarters at 12 East Ninth street, where better facili 
ties are available to take care of the business. 





Its Little Cost 
Brings Big Business 


F YOU want a desk that 

enables you to win out 
against the stiffest kind of 
competition, get the details 
about this ‘“‘ Jamestown” ALL- 
METAL Corporation Desk. 


It not only sells at a most 
attractive price, but it is a 
desk of unusual merit. Elec- 
tric spot and acetylene gas 
welding instead of bolts, nuts 
and rivets, means lifetime 
rigidity and strength. 


Absolutely quiet in operation, 
too! The steel panels are of 
double thickness and interlaid 
with asbestos. 


Knock-down construction 
makes replacements easy and 
saves freight and storage bills. 


Finished by master craftsmen 
in mahogany, walnut, oak 
and olive green. 


Your inquiry will have our 
prompt attention. 


Jamestown Metal Desk Co. 


Incorporated 


amestown, N. Y. 
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The Filing Association of New York. 


The annual meeting of the Filing Association of New 
York was held at the Washington Irving High School, the 
President, Mrs. E. K. McDowell, presiding. 

The following officers were elected to serve for the com- 
ing year: 

President, Ethel G. Armstrong; vice-president, Annabel 
Oatis; second vice-president, Katherine Clemens; treasurer, 
Emma D. Bendelari; recording secretary, Louise Keese; 
corresponding secretary, Florence Huisking. 

Executive board: Cora Corbin, Helen Sprague, Estelle 
W. Merrill, Elizabeth King McDowall, Myrta L. Mason 
(appointed last year—one more year to serve). 

The executive board has accepted with regret the resig- 
nation of Mrs. E. K. McDowall, who finds the pressure of 
business too heavy to continue on the board. Miss Julia 
Behringer has been appointed to serve in Mrs. McDowall’s 
place. 

Article IV of the Constitution was amended to read: 

“Dues. Annual dues of the Association shall be $2.00, 
payable upon notice of election. The fiscal year shall be- 
gin June first.” 

The annual convention of the N. Y. State Federation of 
Business and Professional Women’s Clubs will be held on 
Saturday, May 27, at the Hotel Pennsylvania. The con- 
vention will end with a dinner in the evening. It is ex- 
pected that the Filing Association will be represented by 
several members. 

The last meeting of the Filing Association for this sea- 
son was a dinner at Gonfaroni’s, McDougall and Eighth 
streets, New York, on Monday, June 12, at six o’clock. 
The chairman of the entertainment committee, Mrs. Wini- 
fred Wilbur, has gone to great pains to make this affair a 
success. The speaker of the evening, Mrs. E. W. Sears, 
president of the New York League for Business and Pro 
fessional Women, had just returned from a trip throughout 
the United States and will have many interesting things 
to tell. 

There will be no more meetings of the association until 
the Fall, but this does not mean that all activities will cease. 
The Executive Board will continue to meet and the various 
committees will be at work getting ready to start up with 
renewed vigor after the Summer vacation. 


Handling Advertising Forces. 


That advertising is sound and effective and is an actual 
economy of selling expense was the declaration of 
James Martin of the Remington Typewriter Company 
in an address on “Organization and Management of 
Advertising Forces,” delivered at the export advertising 
session of the ninth annual Foreign Trade Convention, held 
in Philadelphia, May 10 to 12. He declared that the day 
of exaggeration and extravagance in advertising has 
gone. “Selling,” said Mr. Martin, “is the big job ahead 
of us in business. How to reduce selling cost to a mini- 
mum is the outstanding problem. 

“Advertising focussed directly on selling costs is a partic 
ularly promising solution of our foreign trade dilemma. 

“We Americans sper:t half a century on the invention of 
machinery and the paring of production costs. This has 
been pretty thoroughly accomplished, except for a few 
lavish habits in production which were the natural re- 
sults of the unprecedented demand for manufactured goods, 
following immediately in the wake of the war,—when pro- 
duction was the paramount issue and when buyers were 
willing to pay for priority in deliveries. 

“We have got quantity production, for which American 
business is famous, on a basis of efficiency. Now, if prices 
are to be brought back to normal without unwarrantable 
cuts in wages, drastic economy must be effected in selling. 
This must be done if we mean to win out in the strong 
competition which we encounter in foreign trade. I have 
no thought of cuts in the salaries and commissions of 
individual salesmen and sales managers,—only the para- 
mount thought of more intensive and less expensive 
selling campaigns. This can certainly be accomplished by 
the proper use of advertising.” 


No Change in E. W. Simon Company’s Business. 

The Edward W. Simon Company of Kansas City, Tulsa 
and Oklahoma City, dealers in carbon papers and inked 
ribbons, state that they have not changed their lines of 
carbons and ribbons, but still handle the Panama and Daisy 
brands. These goods are handled exclusively. The busi- 
ness of the E. W. Simon Company is owned by Edward W. 
Simon. There is no change in management, nor is any con- 
templated. 
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The Most Practical Desk in the World 


Fi CuPses in point of Ser- 
vice, Beauty and Desk 
GU NN DESK Comfort, any desk ever made. 
with Patented and fully Guaranteed ‘“Lino’’ Tops wear like iron, 


6 ” ’ feel like kid, are impervious to 
INLAID [ NO WRITING TOP stains, scratches and otherdam- 


ages common to wooden tops. 
They eliminate desk pads and 
eye-damaging expensive glass 
tops and have no varnishto mar, 


















‘*Lino’’ Tops are made ina 
soft dull shade of green. Very 
restful to eyes. Ideal writing 
surface. 


GUNN DEALERS 
profit by connecting their local 
advertising with our national 
advertising. Co-operate with 
us. Teamwork wins. 


Sample block of top and catalog mailed free. 


The Gunn Furniture Company, micuicAN 


30 Years Builders of Office Desks and Sectional Bookcases 



































Guaranteed 
chair irons 


Entirely of Steel 


Strong-lights2graceful 


MADE UNDER OUR OWN PATENTS No. 334—-OFFICE CHAIR IRON 


COLLIER~KEYWORTA CO,, 


GARDNER, MAS6., U.S.A. 
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is Stamped on All 





Aurora Files and Cabinets 


and is that seal which we place upon our work in witness 
that we have held fast to our definite purpose: to produce 
with unhurried skill and right metals a high grade steel 
cabinet. 


Nor has the purpose proclaimed by this mark been lost. In- 
deed, the deportment of “AURORA” files, in their years of 
service, has so impressed discriminating buyers who have 
been schooled in long association with fine office furniture, 
that they see in this mark a symbol of positive worth and 
constant satisfaction. 





Attic, ap ana in «6=XAURORA METAL CABINET WORKS 


voice. Beautiful, strong, 
rigid. Progressive roller 
Stes perfectly. ‘Non-re- AURORA ai ILLINOIS 


bounding drawers. 











ESK and general office equipment accessories are necessary to the smooth and 
uninterrupted working of every office and this accessory field, often overlooked, 


is a constant and steady market, which properly managed, yields excellent profit. 


U-NEED-ME Office Specialties 


is an accessory line which dealers identify as a profitable invest- 
ment. For conscientious and experienc2d workmanship produces 
articles of recognized merit which through popular acceptance 
are real business builders. 

And our new plant has tripled our prodicing powers. Write for 
further particulars. 


GEORGE E. FOX & COMPANY 
319-331 W. Ohio Street | CHICAGO, ILLINOIS 





Felt Chair Pads (3 styles) Representatives: 
Cc. H. FOX BERT MORRIS Co. E. A. PETERSEN 
377 Broadway, New York San Francisco 939 Drexel Bidg., Philadelphia 





Chair Cushions (12 styles) Folding Desk Pad with Work Distributors. Pat. 3-28-22 

















OFFICE 


July, 1922. 


Down at the Office. 


A booklet distributed by the Annual Business Show 
Company, 50 Church street, New York, N. Y., depicts the 
modern office so effectively that we print extracts here. 
The salesman may get a new slant on his work. We forget 
things as they were—maybe we take too much for granted, 


and believe that all we meet know the brighter side of 
office life. The dark ages accentuate the brilliancy of 
modern high lights 

* * x 


Down at the office things are different from what they 


used to be 

There’s more sentiment in business, because courtesy, 
consideration and fair play are worth while. 

The old fashioned occupant of the corner office who 


was harder to interview than the king of Siam is almost 
extinct 

The Lord-High executioner of old who used to fume and 
fuss and cuss about the incompetent people who worked 
for him is a back number. 

The old story about the clerks who were more intent 
on watching the clock than in getting things done is out 
of date. 

The average office of today is a builder of happy 
sitions 

It isn’t fashionable to be grouchy any more. 

The consideration given to light, heat and ventilation 
brings its just reward in health and comfort and better 
work 

Office hours are shorter now-a-days than they were a 
few years ago, not that there is less work to do, but be 
cause office people have better tools to work with. 

Saturday half-holidays are now almost universal the 
year around, because better methods and equipment make 
it possible to accomplish more now in five and a half 
short days than we used to in six long ones with a good 
part of many evenings thrown in as an extra necessary 
measure. 

The business office of today is a decent place to work 
in. The friction and grind have been taken out of our 
working hours. We are more polite—more pleasant and 
at the same time more efficient. 

How different from the old order of things when many 
employers labored under the delusion, which they were 
pleased to term “business is business,” that anything in or 
about the office which made for comfort bred laziness; 
that saving steps and cutting out lost motion created idle- 
ness; that good tools were a luxury. 


dispo 


Workers Shied at Innovation. 


(And the viewpoint of most employees was way off color 
too: any suggestion ror improvement was to them “a new 
fangled idea”; something to save labor was only a scheme 
that meant the loss of jobs. 

This was in the period when hickory limbs were popular 
for chastising children; when waiters were fined for the 
dishes they accidentally broke; in the days when the lower 
part of some office windows were made of opaque glass so 
the employees couldn’t waste time looking out. Nothing 
like keeping everybody’s nose to the grindstone. 

But the old order has passed away. 

We have learned how to co-operate with each other and 
to work with the firm rather than just for it. 

Co-operation, good-will, the desire to please and to 
serve—the golden influence in a majority of every-day 
American business offices—offices of the kind of concerns 
you like to deal with. 

Where things are orderly—a place for everything 
everything in its place. 

Where there are fewer hangovers from yesterday. 

Where today’s work is done today. 

Where they try to be prepared for what tomorrow brings 
when tomorrow comes. 

Where everyone seems to be busy at something worth 
while, yet not so rushed but what there is time to be 
neighborly. 

In these offices—the 
business offices—you will 
methods and equipment. 

There is no exception. 

Wherever you find the better planned and equipped 
offices, there also do you find the better class of office 
people; better executives, department heads, employees—the 
better morale, enthusiasm, pep, punch, politeness, courtesy, 
service—all that makes a business grow and prosper. 


and 


every-day American 
better kind of office 


majority of 
find the 





The fellow who is always looking for a snap usually 
lacks ginger—The Burroughs Bulletin. 
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Buying here and there 
is wasteful when you 
can buy here every- 
thing you need in 
business paper and be 
sure that every sheet 
or form is right for 
its purpose. 


pers 


include a quality product 
for every commercial need. 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


BOSTON, MASS. 
633 Washington St. 


CHICAGO, ILL. SAN FRANCISCO, CAL, 
363-371 West Erie St. 770 Mission St. 


TORONTO, CANADA 


PHILADELPHIA, PA. 
1024 Filbert St. 
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Portex 





The Little 
Typewriter 
with the Big 
Capacity 


Weight nine pounds. Black ena- 
mel or nickel finish as desired. 
Supplied with or without travel- 
ing case. 


Rex Typewriter Corporation 
FOND DU LAC, WISCONSIN 


Advancement in De-Inking Print Paper. 

Radical progress in de-inking newsprint for remaking 
into useable paper has been made at the Forest Products 
Laboratory of the Department of Agriculture, Madison, 
Wis. It is held that this is the most significant advance- 
ment in newspaper publishing since the invention of the 
composing machine. The Forest Products Laboratory is 
dedicated to the conservation of our native timber supply, 
and it is expected that the new process will permit saving 
many acres of timber each year. 

The commercial use of old newspapers in the manufa 
ture of new newsprint by the process of de-inking is now 
possible, according to Sidney D. Wells, who developed the 
method. 

Because of the enormous amount of timber used in the 
manufacture of newsprint and because of its increasing 
expensiveness, both the United States government and the 
manufacturers and users of paper products, as well as the 
manufacturers of other timber products. have been inter 
ested for years in finding some way to utilize waste paper 
tor newsprint again. The Forest Products Laboratory 
undertook the task of finding a way to de-ink paper as part 
of its research into the conservation of the forests 

No New Machinery Required. 

No new machinery is required in the process. The method 
is simply that of washing out the ink, but no substance had 
ever been discovered to remove the ink from the wash 
water used in the process of reducing used paper back to 
pulp. 

A mineral clay, bentonite, creamy-white and smooth 
appearance, has now been found to remove the ink satisfac 
torily from the water. This clay has the highest colloidal 
power known. That means it has the power of attracting 
the ink masses which are in the water, and attaching it to 
the particles of the clay in small bits that it 
through the fine screen of the washer, and is carried away 
It works like putting a washing compound in a washing 
machine to help remove the dirt. 

3entonite, which is found in large quantities in Wyoming, 
costs about $40.00 a ton in Chicago. One ton is used to 
every ten tons of waste paper in the process of de-inking. 
As the method of reducing the paper back to pulp is the 
same that has been used for years, it is obvious that de 
inking adds very little to the cost of the re-made paper 

The bentonite, which is a volcanic ash clay, acts so thor 
oughly that even the colored ink now used so extensively 
in newspapers can be printed satisfactorily. The paper 
after de-inking is slightly darker, but not sufficiently disco! 
ored to prevent the satisfactory printing of colors. 

Under all the old processes by which attempts were made 
to de-ink used paper, it was found the ink would be satis 
factorily removed from the paper, but that it could not be 
extracted from the water in which the paper was being 
made into pulp. The ink remained in the water in masses 
and could not be separated. 

Under the new process, bentonite clay is placed in the 
water of the pulping machine. This attracts the ink to it, 
and when the water passes through the washer, the water 


so passes 


carrying the clay, which has collected the ink passes 
through the mesh of the washer and out into the waste 
The same paper may be used several times, but it de 


teriorates slightly with each de-inking. At present, about 
half of the paper used at the Forest Products laboratory is 
paper from its own wastebaskets which has been de-inked 
and made into new paper. 

Possibly 2,000 tons of waste paper are available daily 
the large centers, a large proportion of which is newsprint 
Most of this can be used again ard still again 
new process. 


under the 


Todd “Premiers” to Meet in August. 


The Premier Club convention of the Todd Prote 
graph Company will be held at Rochester, N. Y., August 
1-4. Todd salesmen holding the thirty-third degree will 
attend to the extent of sixty or sixty-five. The conven 
tion is held in their honor. In addition, salesmen who are 
not members of the Premier Club can attend as guests of 
the company if they make quota in a selling contest which 
started June 5 and closes July 22. 

These Todd conventions have 
the character of the entertainment, 
work done by those in attendance. 


THIS IS OUR COUNTRY—YOURS AND MINE 
FOUGHT FOR IT—NOW LET US IWWORK FOR 


a national reputation for 
and the constructive 
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THE CLIMAX LINE DATER and 
NAME PLATE DATER an also be 
furnished with Wheels for all lan- 


CLIMAX NAME PLATE DATER A SERIES of CLIMAXES | 


Patened, other Patents Pending 


The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 


“Kon Kave Kut” Pencil Sharpener. 


Patented, other patents pending 


uages. THE TRA N 
Pee CO _ T kk UT & HINE sions. They are self-inking, e —, ross 
proof, absolutely accurate, compact, neat an 
‘ : . also make thumb tacks, of exceptional appearance. The = Ps 
~ —— -b- ” chines do identically the same wor an n 
pencil clips and the well known just as satisfactory a manner as the highest 


priced. 


machine. Prompt deliveries. 


CLIMAX NUMBERING MACHINE 
CLIMAX LINE DATER 





Six Wheels 











1 to 999,999 Our proposition for dealers 
Three and agents in all countries 
Movements: of the world is an attractive 
Consecutive, ANSWERED one. Write for our illus- 
reir te JUL 15'20 trated catalog. 

Duplicate. 





Facsimile of Imprint 


Gx 


THE TRAUT @ HINE M’F’G CO. 


1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN., U. S. A. 


Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. 














123456 


Facsimile of Imprint 


JUL 15°20 


Facsimile of Imprint 


type and figures, giving neat, clear-cut impres- 


Our guarantee is given with every 


Patented, other Patents Pending 








IMPORTANT ANNOUNCEMENT 


The Standard Stack Sealing Patent Upheld 








UIT was brought by the Standard Envelope Sealer Manufacturing Com- 
pany against the Graywood Manufacturing Company in the United 
States District Court for the District of Massachusetts, equity No. 1070, 
charging infringement of claims 10 and 11 of the Standard Envelope Sealer 


Manufacturing Company’s patent No. 1,365,803, dated January 18, 1921. 


These claims broadly cover an envelope sealer without any pressure plate, roller 


or other mechanical device to press the flaps against the body of the envelopes 
after they are moistened, the envelopes being passed cinecy from the moisten- 


and sealed by the 


ing device into a sealing hopper wherein they are stacke 
weight of the pile of envelopes in the stack. 
Regarding the subject matter of these claims, it was stated by Anderson, Circuit Judge, 


in his decision rendered after a lengthy trial, ‘*This is a valuable new step in the 
envelope sealing art.”’ 


Judge Anderson held that claims 10 and 11 were valid and infringed, and ordered an 
injunction accordingly. A final decree was entered under date of April 21, 1922. 


STANDARD ENVELOPE SEALER MFG. COMPANY 


EVERETT, MASS. 
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moreet Cleri- Type Byron 


Every office, everywhere, is a Byron prospect. _ If busi- 
ness is “off” with you, it may be your own fault—don’t blame 
conditions altogether, for right now other dealers are having good 
business on the Byron. 





In actual 






Every time you make a sale you have put another Byron 
salesman in the field. Our business to date has been built 
almost entirely around repeat orders and orders sent in upon the 
recommendations of users. 


Write today for literature and our proposition to dealers. 
It involves very small investment and offers quick turnovers at 
a good profit. Remember the 30 exclusive, patented features are 
found only on the Byron. 


Guaranteed 


Selling to save time, labor, stationery, 


oor space, to reduce costs and 


F eatures increase office efficiency. 


e Right now is the time to sell equipment. 
D ealers: Each day lost means sales lost —do it NOW. 


Byron Typewriter Cabinet Co. 


INCORPORATED 


LOUISVILLE, KY., U.S.A. 


One second and it’s open 



























| Isn’t it strange how many men, personally as modest as the 
proverbial violet and as truthful as the day is long, will, on 
the drop of a hat, grab their Company uniform and gun and 
| “shoot” extravagant claims for their product almost to the 
point of downright untruthfulness ? 


| ‘**Just as good for $10.00 less,”’ greets you in your morning 
newspaper. Possibly so, but probably not. Reasonable 
profits and reputable products don’t live on bargain tables. 


| ‘“‘Paperoid”’ Filing and Mailing Containers are sold, not com- 

| pared, at a certain price with the quiet but distinct under- 

| standing that ‘“‘Paperoid”’ is pure rope paper, not wood pulp. 

| That every care is used in the construction and the inspection 
of each article. 


| This may not be extravagant—but it is truthful. 


 AtvaH BUSHNELL CoMPANY 


| 925 Filbert Street Philadelphia 
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Uniform Depreciation Accounting. 

A plan to assist manufacturers in the different lines of 
industry in determining depreciation for tax purposes has 
peen worked out by the fabricated production department 
of the Chamber of Commerce of the United States. Use 
of this plan is being urged by the department 

The plan provides that “within the trade association of a 
given industry a depreciation committee should be ap 
pointed, consisting of from five to seven engineers, 
accountants and plant superintendents selected from the 
industry 

“Such a committee should prepare a questionnaire pro 
viding for a listing of the units of utility, the 
same, estimated scrap vaiue, and years of useful life 

s sending the questionnaire to manufacturers of 
a given line, certain preliminary points should be cleared 
up, such a 

‘A.—Method of charging 
depreciations: It 


cost 


cost oft 
Ae 
eTore 


maintenance, renewals and 
will not do merely to average the vari- 
ous estimates of useful life provided by the manufac 
turers of a certain line, because the methods of charging 
maintenance, renewals and depreciation may not be the 
same. Thus, manufacturer may charge as mainte 


1 


one 


nance repairs and partial renewals. By this method the 
laying of a new roof on a building would be charged main 
tenance Another manufacturer may charge to mainte- 


nance only such items as tend to keep the property in the 
same general condition. The laying of a new roof adds 
to the life of the asset and accordingly it would be charged 
to the depreciation reserve. The first method 
high maintenance rate and a low depreciation rate. The 


Qives a 


second method gives a low maintenance rate and a high 
depreciation rate 

“B.—A statement of elements of depreciation: Accom 
panying the questionnaire should be a statement of the 
elements entering into depreciation, wear and tear and 
obsolescence. 

“Wear and tear is defined as ‘that uniform wear-out 


and decay 


dependent 
the quality of the 
to be overcome 


which repairing is unable to check’ and it is 
amount of use, the amount of care, 
nstallation and the natural hardships 


upon the 


Phases of Obsolescence. 


1 


“Obsolescence arises from an inability to compete in 
kind, quality or in cost of desired results with later 
forms of the same utility. Also there is that change in 
demand which displaces the whole life of equipment 

“It is important that the depreciation committee se- 


cure sufficient facts for it to come to a conclusion as to 
which is the factor, obsolescence or wear and tear, d 
termining the useful life of a given unit of utility. Certain 
machines are not given the opportunity to wear out, they 


are replaced so rapidly because of improvements in the 
art. Clearly obsolescence is here the determining factor 
ey. Determining stated conditions of use: Guide rates of 


depre 1ation for 


an industry presuppose stated conditions of 


uses—the number of days of operation in a year, the num 
ber of hours of operation per day, a standard of main 
tenance, external conditions, such as climate and road, et 
“With the normal conditions of use stated, it will be 
possible to provide for variances thereof upon a scale 
of percentages. Thus, during the war additional rates of 
depreciation were allowed for overtime operation, and 
when depreciation can be based on an incident of pro 
ducti ‘apacity or performance, it may be feasible to 
scale rate of depreciation for subnormal production 


return and digest of questionnaires, sched 
ules should be prepared showing items of utility, cost, scrap 
value and useful life. These schedules should be submitted 
to the manufacturers for criticism. Upon revision a con- 
ference should be arranged with the experts of the Treas 
ury department that the depreciation data may be checked 
by them 


“When co 


“Upon the 


checked the rates of depreciation should bs 
promulgated as guide rates for the industry, it being 
thoroughly understood that such depreciation rates shall 
be merely suggestive and not mandatory and that in the 
last analysis each concern must determine the deprecia 
tion allowance out of its own individual experiences.” 


G. C. McClellan Enters Automobile Line. 


G. ( McClellan, formerly branch sales manager at 
Dallas, Texas, for The Dictaphone, has resigned. July 1 
he joined the Perry Motor Company, 615 Good street, 
Dallas, distributors of Dodge Bros. automobiles. Mr. Mc 


Clellan has been 


than seven years. 


with The Dictaphone organization more 
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You Can USE the 
ROTOSPE 


STENCIL DUPLICA 4 
—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
| good profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 


The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 


made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 
increasing your profits. 


The ROTOSPEED Co. 
727 E. 3rd Street, DAYTON, OHIO 
Agency Division 
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WABASH-GOODLINE 
Steel Tab Guides have 


made a _ tremendous hit 
among users of machine posted 
ledgers. They possess fea- 
tures found in no other guide 
in the world. They are neat, 
compact, pleasant to handle 
and everlasting. 


We carry a big stock of stand- 
ard ledger sizes—l1 x 11 or 
12 x 12 in 30 point pressboard, 
with 3rd or 5th cut tabs. Spe- 
cial sizes can be quickly fur- 
nished upon request. 


An infinite variety of Celluloid 
Faced Insertable Headings is pro- 
vided for these guides. They come 
in convenient strips. They can 
never become soiled or worn—in 
use or in stock. These headings 
give you an opportunity to make 
indexes as they are needed, there- 
by eliminating the necessity of 
huge stocks. Rapid turnover is 
certain. 


Both Wabash-Goodline Steel 
Tab Guides and Celluloid Faced 
Headings are big, new improve- 
ments in the filing field. Write for 
full particulars and_ illustrations. 





QUALITY 
FILING 





THE WABASH CABINET COMPANY 


Desk 11, Department B 





FILING SUPPLIES ad CABINETS 


1663 





i ete Cabinet Co., 


Headings. 
Name 
Address 


City, State. 








» Department B, Wabash, Ind. 


Gentlemen: Please send description and price list of Wabash- 
Goodline Steel Tab Guides and Celluloid Faced Insertable 


Wabash, Ind. 
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Credit Executive Summarizes Conditions. 

J. H. Tregoe, secretary-treasurer of the National Asso- 
ciation of Credit Men, has summarized the favorable and 
unfavorable factors in the present business situation. This 
summary gives an unusually clear picture of the situation. 
The favorable factors are: 

“1. Increase in employment with an increase in the 
purchasing power of the wage earner. Wage earners must 
always be reckoned upon as the largest economic group in 
the country. 

“2. Increase in volume of business as reflected by the 
car-loadings of merchandise and other products. 

“3. Notable increase in the production of basic commodi- 
ties, such as iron and steel, copper, petroleum, etc. 

“4. A large increase in the volume of some of our largest 
industries, typically the automobile and related industries. 

5. A tremendous increase in housing construction. In 
this particular field the April figures break all previous 
records. There is also coming on new industrial con- 
struction. 

“6. Economy in the raising of new crops. The farmer 
has been working himself, when in the hectic years, he 
had hired others to do the work for him. Profit making 
on the new crop will be possible on this basis at prices 
much below the immediate post-war period.” 


The Unfavorable Factors. 

“1. The unsettled coal and textile strikes. Studying the 
coal situation will produce some extremely interesting 
facts. Evidently there had been an over-production of 
bituminous coal and the stocks on hand, together with 
the production by non-union labor, is placing the country 
in a comfortable condition and there is no indication when 


the strike in this particular industry will be settled. The 
voluntary unemployment of 700,000 workmen is exceed- 
ingly serious, however, and acts as a hindrance in the 
building up of new capital. 

The continued inability of farmers to buy in former 


quantities. This situation cannot be changed until the 
harvesting of the new crops. 

“3. The continued unsettled economic situation in 
Europe. 

“4. Shortages in some construction commodities, 
brick. This makes for higher prices and has a deterring 
effect on the situation. 

“5. Competition for labor in the building trades, and a 
bidding for labor in some of the reviving industries. Ac- 
tivity in housing construction has attracted labor that had 
been used previously in other lines. Willing to pay large 
prices for labor, these workmen will not return to their 
old jobs unless they are paid a higher wage. 

“Much there is for the careful observer to think about 
at this juncture. There is every basis for hope and confi- 
dence, but no basis for an optimism that would sweep us 
from our feet and make us feel that everything had now 
been restored. There is still a great deal to accomplish 
before we are in a safe position and getting rapidly into 
our commercial strides. Prices especially must be carefully 
watched.” 


such as 


Sheaffer Executive Mystified Shriners. 


Many nobles of the Mystic Shrine were standing in the 
Palace Hotel, San Francisco, watching a fellow Shriner 
doing queer stunts with a fountain pen that they had used 
in registering earlier in the week and for addressing post- 
cards later to be sent back home. 

He would drop the pen to the floor, point downward, 
letting it stick in the carpet, the point going through and 
striking the concrete floor. Then he would pick it up and 
let the astonished nobles write with it. 

Not satisfied with this, the noble with the fountain pen 
would jam it through twenty sheets of paper and pass it 
among the onlookers to be tried again. 

The visitor who was giving his fellow Shriners such a 
surprise was Noble W. A. Sheaffer, member of Kaaba 
Temple of Fort Madison, Iowa, and president of the W. A 
Sheaffer Pen Company of that city. He invented the pen. 

“IT call it the ‘Sheaffer’s Lifetime pen,’ and while the 
gold nib is warranted forever I ask all who use my pen 
to have it buried with the owner so that the legal heir 
will have to buy another Lifetime pen,” laughingly said 
Sheaffer to the assembled nobles. 

“Yes, and it will make five carbon copies as well as the 
hardest lead pencil,” interrupted the inventor. “The gold 
nib is not only warranted for a lifetime but forever.” 

And one enthusiastic noble took a long breath and 
directed three cheers for Sheaffer and his pen, the pride 
of Kaaba.—Seattle Post-Intelligencer. 
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Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they which closes the sale will be followed by an excellence of service 
want the best possible value for their money. Orpin quality which makes satisfied customers and brings repeat orders. 
means real value Show your customers Orpin desks and Let us tell you about Orpin Desks. Full particulars will be 
you will make profitable sales. The first favorable impression mailed as soon as we hear from you. 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 




















That Smile 
Of Satisfaction 


A dealer recently said: “Since 
selling Fiberstok, I find that I can 
read satisfaction spelled with a 
smile on the faces of scores of cus- 
tomers who return to re-order.” 










LL- 


~ The utility, durability and at- 
~ tractiveness of Fiberstok Enve- 





DCEO 


lopes, and Filing Devices will give 


Ge 
Z \ 
SQ HZ your sales increased impetus. 
eel = AY, fa | } 
‘ you do dle Fiber- F 
{ ! \ a zy gov 0 net ape ae 











letterhead and we will 
gladly send you FREE F 
SAMPLES with Catalog 5 4 
and a special selling plan 
for your territory. 




















National Fiberstok Envelope Co. 
429-447 Meyer St. PHILADELPHIA 


21 Park Rew, NEW YORK 
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After eloquent salesmen and 
versatile writers have done what 
they could for any line of mer- 
chandise, it remains for the deal- 
er to apply the ACID TEST of 
merit— 

DO THE BUYERS COM! 

BACK FOR MORE? 


Measured by this_ standard, the 


Faultless Flexipost Line is a Satis- 
N factory line for the dealer to handle. 


UNLIMITED EXPANSION 






e POSITIVE COMPRESSION 
FAULTLESS am 
FLEXIPOST b Ch BUT— 
es MOST IMPORTANT TO YOI 
“Grows with your Business” 


yp STATIONERS 
—_— LOOSE LEAFCO. — 
NEW we" meicane Priltless 


Ask for Catalog ‘‘B’’ une 


“Ghey Express Success” 


NO. A-63 





Desk to our Adam Suite. Write for catalog and see our 
line complete, 241 pieces to select from. Unexcelled quality, 
beautiful finish in every desk and table produced. Good live 
agencies wanted. 


CUTLER DESK CO. 


Established 1824 20-62 Churchill Street BUFFALO, N. Y. 
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Sending Catalogues to South Africa. 


Valuable or bulky catalogues sent to the Union of South 


Africa are best sent in bulk to a distributor, for remailing 
locally. This subjects them to duty, but makes it possible 
for the sender to absorb the cost, and thus relieve the ad- 
dressees of any possible charge. Catalogues weighing less 

than cight ounces sent singly to importers or other busi- enera y 
ness houses enter free, but under some conditions may be 

subject to customs charge. They should be marked, e 

“Catalogues and price lists—no commercial value.” If = Fair = et emma 
marked “Printed Matter,” with value stated, the recipient eREER BES oo 
has to pay the duty. 


The duty rate on catalogues weighing from eight ounces i uesda 
to sixteen ounces pay three pence the pound. Excess of 


this weight pays 1% d. for each eight ounces or fraction. ’ 














































































































Advertising matter should not be sent without request, 
unless provision is made for bulk mailing and payment of 
duties by the shipper’s representative. Local firms in the 
Union of South Africa must pay one-half of the postage 
in addition to customs clearance fees and other charges. 


























A New Dixon Crayon. 
‘Educator” is the name of a new crayon put out for the 
1922 school season by the Joseph Dixon Crucible Company, 
of Jersey City, N. J. The trade number of this crayon 


HAT makes a fine report 
from the weather bureau 
but will never do from the 
stenographic department. “Gen- 
erally fair” is not good enough. 
Forceful letters as well as read- 
able carbon copies must be 
“Bright and Clear.” 


Typewriter Ribbons 
Carbons 





The Miller Line makes pos- 
sible the kind of letters your cus- 
tomers like to have go out of 
their offices. And Miller Carbons 
produce copies that are always 
is B-8. The package consists of eight wax crayons in as- clear, and never cloudy. 


sorted colors packed in an attractive box, the color scheme 
of which is gray, blue and white. 


Bees ats : You don’t have to take our word 





NEW CRAYON PACKAGE OF DIXON CRUCIBLE CO 


Utica Concern Moves. for it. Tell us what class of trade you 
[he Utica Typewriter & Supply Company, Utica, N. Y.. cater to and we'll send generous sam- 
has moved from 14 Devereaux street to the first floor of : 
the Foster building. The company succeeded the Nelson- ples to try out in your own way. Then 
Schram Company. H. A. Thompson, the manager, was the decision is “up to vou.” 
connected with the predecessor company four years. His ; ‘ - ’ 
experience includes about twenty years in the typewriter ie 
and adding machine field. Give us a chance to show you what 
The company represents the L. C. Smith & Bros. Type- cme - oe src wre 
writer Company, and The Dalton Adding Machine Com- real trade getters we manufacture. 
pany. A service department functions on typewriters, 


adding machines, duplicating machines, dictating machines 


and other types of office equipment. Necessary accessories Th Mill -B Pi C 

and smniion for these ss devices are carried in the e wer ryant- lerce 0. 

supply department General Offices and Factory: 

231-241 South River Street, 
Aurora, Illinois. 


Cable Address, “‘Milpie”’ 
Branches: Chicago; New York; Boston; 8t. 
Louis; Detroit; Cleveland; New Orleans; 
Minneapolis; St. Paul; Milwaukee; n 
Francisco; Indianapolis; Peoria; Spring- 
field, Ill. 

European Headquarters: 46, Avenue des 

Villas, Brussels, Belgium. 


Safeguarding American Interests in Roumania. 


To avoid possible difficulties and delays, Consul Ely E. 
Palmer, Bucharest, Rumania, suggests that American 
firms planning representation in that country have con 
tracts legalized. The representative’s copy of the agency 
agreement should have its signatures acknowledged be- 
fore the Rumanian legation at Washington, D. C., or be- 
fore one of the Rumania consuls in the United States. This 
formality will eliminate difficulties which might crop out. 





S SUPERFINE 
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IDAN=DE E| 


It is not a coincidence 


T is not a coincidence that DAN- 

DEE metal products are to- 
day recognized as among the 
world’s best. Rather is it the 
natural result of the blending of 
best materials and skilled work- 
manship, backed by a fixed de- 
termination to attain leadership 


This DAN-DEE super-quality 
finds expression in the service 
these goods render—Waste Bas- 
kets, Towel Baskets, Tickers, 
Hampers, Letter Trays, Strong 
Cash and Security Boxes—all 
alike are making friends every- 
where. 


And the dollars and cents proft- 
its they pay the dealer is just as 
gratifying as the satisfaction he | 
derives from selling a line of this 
high character. 


Write for Illustrated 


Price Lists and Discounts 


ERIE ART METAL Co. 
ERIE - PA. 


| 




















——_——_--___ 


| FURNITURE | 























Chicago, Ill—The spring course of the Chicago School 
of Filing and Indexing closed June 30. 

Chicago, Ill—Coleman Clark, New Orleans representa- 
tive of The Rand Company, was a Chicago visitor in June. 

Chicago, Ill—J. H. Newell, formerly connected with dif- 
ferent office equipment concerns, has joined the Chicago 
sales organization of The Shaw-Walker Company 

Chicago, Ill_—J. B. Hibbard, general manager of the of- 
fice supplies and furniture department of the J. K. Gill 
Company, Portland, Ore., was in Chicago on business last 
month. 

Chicago, IlL—The Fink Safe & Lock Company, 1170 
Center street, has incorporated to manufacture and deal 


in safes, vaults, deposit boxes, etc.; capital stock $5,000; 
incorporators—Fred Fink, Jr., Elwood Jones and R. R 
Burch. 

Cleveland, Ohio.—Mr. Deadrich, manager here for the 
Yawman and Erbe Manufacturing Company, made a trip 
to Chicago in June. 

Fort Smith, Ark.—The Fort Smith Office Supply House 


headed the “Honorable Mention” list in a recent Shaw 
Walker contest. 

Fort Smith, Ark.—Harry Crutcher, district manager for 
the Kardex Sales Company, came to this city in June from 
Dallas, Texas. 

Fort Smith, Ark.—Layton Faulkner, assistant sales man- 
ager for the Fort Smith Furniture Manufacturers’ Asso- 
ciation, reports “business is better; getting better every 
day.” 

Los Angeles, Cal.—Thomas A. Landon of the Pacific 
Desk Company, has returned after spending about three 
months at the branch, San Francisco. 


Newburgh, N. Y.—The Industrial Printing Service Com 
pany, 75 Carson avenue, has increased the scope of its 
business by adding office furniture, appliances and gen 
eral stationery lines. 

New Orleans, La.—The F. F. Hansell Company has 


taken distribution of the lines of The General Fireproofing 
Company. 

New Orleans, La.—The Standard Sales Company, 507 
St. Charles street, has been organized by John R. Boden, 
formerly manager here for The Safe-Cabinet Company. 

New York, N. Y.—The Van Dorn Iron Works Company 
of Ohio has filed amendments to its articles of incorpora 
tion in New York state, registering as its new represen 
tative, H. S. Gould, 37 Wall street. 

Pittsburgh, Pa.—The Pittsburgh Desk & Chair Com 
pany has moved to 545 Sixth avenue; the former location 
was 304 Wood street. 

San Francisco, Cal—Goodman’s Desk Exchange has 
moved to 689 Mission street. 

San Francisco, Cal.—Alterations and redecorating a 
in progress at the headquarters of the Pacific Desk Com- 
pany, Mission and Second streets 

San Francisco, Cal.—Charles La Fontaine has joined 
the staff of the Phoenix Desk Company. Until 1 ntly 
he was with the Pacific Desk Company. 

Oakland, Cal.—A factory building embodying the lat 
est ideas in industrial architecture is to be built at Emery 
ville for the Peck & Hills Company, according to R. §S 
Hawley of the Industrial City. It will be three stories in 
height and the estimated cost is $40,000. Office furniture is 
among the products of the Peck & Hills Company, which 
has been branching out on the coast recently. It is a 
Chicago and New York firm. 

San Francisco, Cal—When H. B. Rucker of the Rucker 
Fuller Desk Company was in the East recently, he ar 
ranged with C. E. Wilson of the Shaw-Walker Company 
to have a factory-trained expert come to San Fran 
cisco to take charge of the filing department and of the 
San Francisco sales force, connected with that department 
Mr. Wilson arranged for W. M. Harmon to take the po- 
sition, as he is a Shaw-Walker filing expert. Mr. Hat 
mon has arrived and is now in charge. 

San Francisco, Calif—Charles H. Victor, local manager 
for the Yawman and Erbe Mfg. Co., loaned a “Y. and 
E.” B label safe to the California State Mining Bureau for 
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Sales grow with 
Clemco 


The distinctive designs of Clemco 








roll tops, flat tops and typewriter 
desks, and their high quality stand- 
ard, build business and keep it. Give 
Clemco a chance to increase your 
desk sales and your profits. 


THE CLEMETSEN CO. 


3401-61 W. Division St. 
ILLINOIS 








The 2-in-1 Clemco 


an important member of ’ 
the line, is the best type- 
writer desk made—a per- 
fect flat top clerical desk 
and typewriter desk in one. 


Catalog on request. 
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Imperial 


Steel Cabinet Co., 


2130-2152 Fulton St., 
Chicago, will furnish blue- 
prints and prices which will 
enable you to secure your 
customers’ orders for any 
kind of special metal cab- 
inet work. This company 
has been furnishing this 
class of work through the 
trade for eighteen years and 
has the proper equipment 
and facilities together with 
the necessary resources to 
take care of your require- 
ments in a first-class man- 
ner. You can make this a 
profitable branch of your 
stock cabinet department 
without additional outlay 
on your part. All work 
guaranteed and furnished 
subject to inspection and 
approval. 
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“MOHICAN” | FilingCases 
! = » 


A High Grade Pencil Steel 
to Sell for a Nickel Furniture 








In order to meet a growing demand we 


jOOoOo0Co0ooooooOoooO0o0No0o0000 


have just put out a handsome pencil, 


brand above, one to four degrees, name 


JOOOOC 


in gold leaf, hand rubbed, gilt top, with 


eraser, in a most attractive box of purple 


Sheet 
Metal 
Specialties 





with a dozen container just as appealing. 


Sample if desired, with trade discount. 





We make all our merchandise and will 


be glad to quote on your “special” needs. 


U.S. PENCIL CO. 


60th St. and Baltimore Ave., Philadelphia 


Corry-Jamestown 
Mfg. Corporation 


CORRY PA. | 
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NAME FOLDER, & CUT, ALL RIGHT POSITION 


a 


‘Zien, CD 


| 

| 

ae 
ee 


NAME FOLDER, @ CUT, 3rd AND 4th POSITIONS COMBINED 





Typewriter Desk No. 1531 





a a od 


| What is | NAME FOLDER, 4 CUT, ALL RIGHT POSITION 
S089 ve | System folders with printed 
| eal Quality | or plain tabs at attractive 


| Utility and 
Attractive Appearance 


worth to you r | Orord Fitine SupPLy Co, 


prices. Send for samples. 


Our desks have these features 382 Jefferson Street, Brooklyn, New York 
CHI s 
EVANSVILLE DESK COMPANY 106 Ne, La Sale St.» | 
NEW YORK OFFICE PHILADELPHIA OFFICE 


EVANSVILLE, INDIANA 23 White Street 939 Drexel Building 



































use during the Shrine national convention. Some seventy- 
five thousand dollars’ worth of virgin gold and nuggets, 
taken from the ground in this state, were on exhibition at 
the municipal auditorium during the convention. By day 
the gold was shown in the safe with plate glass in front, 
and by night it was locked up in the B label safe. 

San Francisco, Calif—The F. W. Wentworth Company, 
distributors of Library Bureau products, furnished the auto- 
matic index, cards and cabinet used by the Shrine commit- 
tee to register between 250,000 and 300,000 Shriners who 
visited this city during the national Shrine convention. 
B. R. Lindgren of this organization, “told the world” of 
the fact that one of the clever window displays for which 
the F. W. Wentworth Company is becoming famous. He 
used sand and a mirror for an oasis, with futurist-looking 
palms, pyramids, etc. Toward the oasis a camel was head- 
ing, drawing a wagon-load of filing-cards. The Shriners 
were card-indexed by name, telephone number, hotel and 
name of the Temple to which each belonged. This system 
worked out admirably. 

San Francisco, Calif.— At the headquarters of the Rucker- 
Fuller Desk Company on Mission street, H. B. Rucker 
gave the following information regarding recent develop- 
ments: The Rucker-Fuller Desk Company opened its new 
Los Angeles store, 1026 South Grand avenue, June 1. 
E. S. Lockwood is manager, as before, and all the former 
lines are carried. We also have a new department han- 
dling a line of steel files and special steel furniture and 
steel library stacks, made by the Snead Company, of Jer- 
sey City. The Rucker-Fuller Desk Company is now estab- 
lished in its large and beautiful store at 1554 Franklin 
street, Oakland, Calif., which carries all our San Francisco 
lines. The ample space in this store enables us to display 
the merchandise samples with the same advantage as in 
San Francisco.” 

San Francisco, Calif—The beautiful new building of the 
Pheonix Desk Company, Mission and Annie streets, is 
now completed and Manager William D. Poil and his staff 
have moved there from the former Bush street headquar- 
ters. Surrounded by tall buildings, the Phoenix has pre- 
served beauty and comfort by having a light amd airy struc- 
ture of soft gray stone, only one-and-a-half stories in 


height. The gallery on the mezzanine floor does not in- 
terfere with the overhead lighting, which supplements the 
ample window space in front and at the East side. The 
interior coloring is old ivory and white with dark walnut 
pillars. A wide central staircase leads up the gallery. The 
main floor is 60x120 feet so that there is plenty of space 
to display large lines of office furniture. The Phoenix 


Desk Company is sole distributor for Browne-Morse filing 
equipment, B. L. Marble chairs and Horrocks desks. It 
has also taken on two well-known lines of office rugs, the 
Klearflax linen rugs and the Stephen Sanford line of rugs. 

San Jose, Calif—J. A. Bierma is now representative in 
the Western territory for the Erie Art Metal Company, 
Erie, Penna. He takes the place of Miss E. N. Davis in the 
distribution of “Dan-Dee” metal waste baskets 

Seattle, Wash.—The Seattle Office Equipment Company 
has moved from 1518 Third avenue to the Securities build 
ing, Third and Stewart streets. 

Toledo, Ohio.—C. S. Sullivan, formerly local manager for 
the Elliott-Fisher Company, is now district manager for the 
eee Sales Company, with headquarters at 513 Spitzer 
yuilding. 


Business Principles in Welfare Agencies. 
he application of modern business principles to welfare 
agencies, and the increased returns on the funds contributed 
effected thereby, are described in a report just made public 
by the United States Department of Labor through the 
Children’s Bureau. This report, entitled “Office Adminis- 
tration for Organizations Supervising the Health of Moth- 
ers, Infants, and Children of Preschool Age,” is the out- 
growth of requests for advice which came to the Children’s 
Bureau from organizations in various cities. The report 
was prepared by Miss.Estelle B. Hunter, now director of 
the Yawman and Erbe School of Filing at Chicago. She 
spent seven years in the service of the United States De- 
partment of Labor in the Children’s Bureau. It embodies 
the experience of members of the staff whose services were 
loaned for studies and consultations, and the results of a 
study of methods used by 200 nursing agencies in both large 
and small communities. Although the report is directed 
especially toward the needs of agencies supervising the 
health of mothers and young children, certain fundamental 
principles set forth are applicable to the conduct of any 


oftice in the social field. 


Send 
Us 
This 
Cou- 
pon 
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ARE YOU? 





Are you interested in 
trade doings in Great 
Britain? 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 


“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 


The Art of Window Dressing 
(illustrated) 


The Art of Advertising 
(illustrated) 


Bookkeeping for Stationers 
(illustrated) 


How to Sell System Goods 
The Complete Stationer 
Trade Topics Talked About 
Etc., Ete. 
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Six Reasonably-Priced, 
Quick-Selling, Strictly 
Modern Machines 


Concentrate on recognized leaders. 
Simplify your selling. 

Keep your stock to the minimum. 
Increase sales by offering depend- 
able, smooth-working, long-service 
machines at the most moderate 
prices. 


With these six models of 


ROBERTS 


Numbering and 
Dating Machines 


you can do it! 


Model New List Prices 
No. 49—Automatic Numbering Machine.$ 7.50 
No. 47—Automatic Dating Machine .... 7.50 
No. 37—Lever Numbering Machine..... 7.50 
No. 50—Automatic Numbering Machine 10.00 
No. 48—Lever Numbering Machine..... 10.00 
No. 66—Metal Dating Machine. . . 5.00 


Assort Your 


Order 


among the models listed. 

Get the discount on the 49 
varied assortment. Make Automatic 
a larger profiton a small ; Numbering 
assortment. Machine 


We Furnish 
Our Dealers 
with 
Descriptive 
Circulars 


with their 


sat =S8L4752 123456 


printed tyle H 


thereon. Styt 
Ask for them. —s 1 2 3 4 5 pe 


The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave., Brooklyn, N.Y. 
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The immediate results of the reorganization of the first 
agency studied which affected both the nursing staff and 
the office force, were: (1) A marked increase in the nurses’ 
time available for field work, due to elimination of duplicate 
clerical work on their part, and to increased office clerical 
assistance. (2) An increase of office output, due to redistri- 
bution of duties and orderly rerouting of clerical work. 
(3) Increased accuracy in handling records and office de- 
tail. (4) Elimination of lost motion with its waste of time, 
energy and space, accomplished by standardizing routine 
duties and rearranging the office equipment. In addition to 
these immediate results the new system laid the foundation 
for orderly development and future economical administra- 
tion of the association’s affairs. 

“Tt is indisputable,” the report states, “that in the long 
run modern office management enables a society to do more 
work and better work than was possible at the same cost 
in old ways.” If high standards of nursing service are to 
be maintained, strict requirements regarding the education, 
training, experience, and character of the nurse must be 
compensated by adequate professional salaries. The skilled 
nursing staff, moreover, must be supported by a skilled 
office force, intelligently and adequately equipped and di- 
rected. 

The report is not intended for the larger organizations 
alone. It is not unreasonable to suppose, it states, that the 
waste occurring in the small public health nursing organiza- 
tions throughout the nation bulks greater than the total 
waste of the large organizations. The office may be the 
desk of the one nurse who is executive and staff at one and 
the same time, but the application of the fundamental prin 
ciples of management are nevertheless necessary to efficient 
service. 

The report is written with full knowldge of the financial 
limitations which hamper many struggling socities. ‘The 
nonpaying business concern goes out of existence while 
the public health nursing organization usually struggles on 
through many lean years doing countless things plainly 
undesirable from the mere inability to meet expenses.” It 
is of course on account of the limited revenues that scientific 
management is the more necessary to accomplish the best 
results with the means at hand. 

Among the subjects with which the report deals are: The 
principles and methods of staff organization; selection and 
training of employes; office location and arrangement; se- 
lection of office furniture, equipment, and supplies; plan- 
ning case record systems; filing: financial administration; 
and publicity methods. It includes a bibliography, and an 
appendix giving details of four record systems in use by 
different types of nursing organizations. 

Important phases of the report consider office furniture, 
equipment and supplies, the arrangement of the office, 
equipment inventory, purchasing supplies, planning case 
record systems, including the various forms and supplies 
needed; tabulating from case records, record filing, book 
keeping, financial administration, the office manual, its pur 
pose, preparation and value. 





“Better Business Libraries.” 


Louise B. Krause, librarian, H. M. Byllesby & Company 
Chicago, IIl., is authoress of “Better Business Libraries 
The book is published by The Indexers’ Press, 5526 Sout! 
Park avenue, Chicago. The substance of the book formerly 
appeared in serial form in “Trained Men.” It was writte: 
primarily for business executives. The work has be 
revised and brought up-to-date. 

‘Better Business Libraries” includes the following sub 
jects: Why the business library?—What is the function of 
a business library—Who are you going to select for your 
business librarian?—Books: the foundation stones—Peri 
odicals: encyclopedias of current information—Indexes 
and digests of periodicals—Financial and trade services 
U. S. government information—The arrangement o 
terial—Putting your business library to work. 


National Chamber Builds “Open Shop” Style. 


The new home of the United States Chamber of Co 
merce, now under construction at Washington, D. ( 
is to be built on the “open shop” principle. It is said that 
Samuel Gompers, president of the American Federation of 
Labor, protested against this action, on the ground that it 
descriminated against organized labor. The building I] 
cost $2,500,000. 


It is not the dawning but the deed that makes the day. 


—The Mimeograph Stencil (A. B. Dick Company). 
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There is this distinguishing difference about the sale 
of an office desk. Other equipment may keep in favor 
with the purchasing agent in the face of criticism because of low 
price, but a low quality desk leaves an irritating spot in the office. 
The person who uses it is in position to air his opinion frequently 
and often it is purchased for the Boss, himself. The good service 
is remembered fo the dealer’s benefit long after the price has been 
forgotten, and that is why we recommend National Desks. Let 
us send you complete information. 


NATIONAL DESK COMPANY 
Herkimer, N. Y. 


NATIONAL 
DESKS 






























No, 429% No. 429 





No. 421% 


GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 
Grand Rapids, Mich. 
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YOU'LL GET 
BUSINESS 


If you’ll simply show samples 
of Master Typewriter Speed 
Keys. They’re different, 
they’re better, they contain 
exclusive patented features. 


DEALERS WANTED 
Send for Samples—NOW! 


Speed Key Mfg. Co., Inc. 


23 Columbus Place 


3 
2 


Brooklyn, N. Y. 
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CARBON 
PAPER 


Ng tet Sat PEG 


Guar 





Because every sale of 
Old Town and Crow- 
foot typewriter ribbons 
or carbon papers are 
guaranteed—a _ written 
guarantee on the box 
—merchants experience 
a feeling of security 
that results in down- 
right enthusiasm. 


Jobbers 


given result in a 
and because 
tion, thes« 


Made in all sizes and colors for pen, 
Ask us for details. 


are true trade winners. 


245-247-249 Centre St., 








Dealers, Wholesalers and 
The wearing quality of Old Town 
and Crowfoot ribbons and carbons, 
coupled with the good impressions 
high quality of work at low cost 
this has been proven to their satisfac- 
brands have been adopted as standards 
by some of the largest users throughout the world. 
pencil or 
typewriter, and backed by a real service to the 
dealer, Old Town and Crowfoot ribbons and carbons 


Old Town Ribbon and Carbon Co., Ine. 
New York City, U. S. A. 
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MakeYourOwn 
Show Cards. 


COIT’S BALL BEARING 
SHOW CARD LETTERING \ 


DEALERS Request a sample set and dealers’ quo- 


tations. Our pens have been adopted by the leading 
lettering schools in preference to brushes on part 
that they are the most “practical,” “reliable” and 
“simple” lettering equipment on the market today. 
No knowledge of lettering necessary to produce signs, 
show cards and price tickets of “Quality” and “Dis- 
tinction.” Always producing clear cut lines—no 
ragged edges or smudging, as produced by use of 
brush. 

Actual results produced like the above cut with the 


use of our lettering pens. 

Pens are attractively boxed four pens to the set, one each 
of the following sizes, %”, %”, %” and %”. Full instruc- 
tions packed with each set. 

We are also offering the dealer trade a very attractively 
arranged special counter display board, containing twelve let- 
tering pens, mounted neatly thereon—easel back—This is a 
business stimulator, attracts attention, creates sales. Special 
offer to prospective dealers on this outfit. 

Special sizes 1/16”, 4%”, 1” Prices on requ 
Regular sizes, single pen, 40c ea. $1.50 set ry “four, postpaid. 


WE GLADLY SUBMIT QUOTATIONS 


Manufactured by 


THE BRIDGEPORT PEN CO. 


BRIDGEPORT, CONNECTICUT, U.S.A. 


DEALERS NOTE OUR HALF PAGE ADV. JUNE ISSUE 
KINDLY MENTION OFFICE APPLIANCES IN YOUR REQUEST 








THE ORIGINAL— 


AUTO-DESK TRAYS 


WITH PATENTED SECTIONAL STEEL RACKS 





Patented SECTIONAL racks permit the building of 
additional sliding tray sections as requirements grow. 


DESK 


Trays are oversize to eliminate the usual DIGGING for 
or mutilation of papers or correspondence folders Made 
only in the finest of quartered white oak or genuine ma 
hogany with beautifully 

enameled, electro- welded 

steel racks and runners. 

They will add to the ap- UIOMAIIC 
pearance of the finest sur- 

roundings, operate easily IN 


and stand the rough usage 
of a life time. F I | E Ss 
TheAutomatic File &Index Co. “Open like a book™ 


Gen’'l Offices, West 10th St. rl = . aa 
GREEN BAY, WISCONSIN CABINETS —DESKS—DESK-FILES 


Chicago Sales Branch, 29S. LaSalle St. Have You Catalog No, 224 




















Ral" sae 


Terrell’s 


BLU “ie 
Jeane Storage 





Roomy—Attractive—Practical 


Beautifully finished to match other office equip- 
ment, this steel cabinet is a handsome piece of 
furniture. Its spacious interior has adjustable 
shelves and dividers. Doors have 3-way locking 
device. Real protection and usefulness. Solid or 
sanitary leg base. Reasonable price makes 
quick sales. 
Write for booklet and dealer terms. 


Terrell’s Equipment Co. 
Hilton Street 
GRAND RAPIDS, MICH. 








Here’s a portfolio that shows 
you how to get more business 
in 1922—Only 500 printed 
—did you get yours a 


"BARSHAL 


STEEL EQUIPMENT 





OFFICE | Safeguards Records 








CLEVELAND O 
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Berkeley, Calif—Harms & Morse, Inc., ,2163 Shattuck 
avenue, have added typewriters, selling the Woodstock ma- 
chine, and renting and repairing typewriters. 

Camden, N. J.—A new typewriter manufacturing con- 
cern has made request to the Chamber of Commerce of 
this city for assistance in securing about 40,000 square feet 
of floor space for manufacturing purposes. For the pres- 
ent the Chamber is holding the name of the concern con- 
fidential. 

Chicago, IIl—FE. F. Gustafson, cashier for the Royal 
Typewriter Company, Inc., spent his vacation up-state. 

Chicago, IlL—J. M. H. Nichols, manager at Minneapolis 
for the Elliott-Fisher Company, was a Chicago visitor 
June 17. 

Chicago, Ill.—H. J. Closson, sales manager of the Royal 
Typewriter Company, Inc., was a June visitor at the Chi- 
cago office. 

Chicago, Ill—H. S. Gilbert, manager for the L. C. 
Smith & Bros. Typewriter Company, returned late in 
June from a Wisconsin vacation. 

' Chicago, Ill—W. B. Larsen, formerly manager at San 
Francisco, Calif., for the Royal Typewriter Company, took 
charge here in June. 

Chicago, IIL—L. C. Kent, formerly district manager in 
Arkansas for the Woodstock Typewriter Company, has 
been transferred to a territory in Southern Illinois. 

Chicago, Ill—The Chicago branch of the Regal Type- 
writer Company of New York finds that dealers in this 
section appreciate the large stocks of typewriters on hand 
here 

Chicago, Ill—The Standard Typewriter Service Com- 
pany, 109 North Dearborn street, has moved from Suite 
403 to Suite 406. The company distributes the “Roberts 
90” typewriter. 

Chicago, IlL—J. W. Fagan has joined the Manufacturers’ 
Typewriter Clearing House as an outside salesman. W. A. 
Kearns is now cashier and auditor. Both were formerly 
with The Oliver Typewriter Company. 

Chicago, Ill.—In recognition of his enterprising manage- 
ment, A. F. Tomek, service foreman for the Royal Type- 
writer Company, Inc., was given a trip to the factory at 
Hartford, Conn., with stopovers at important centers. 

Chicago, Ill—A number of salesmen were added to the 
Chicago sales staff of the Woodstock Typewriter in June. 
W. E. Brittain, F. G. Kennedy, George Poyer and A. C. 
Wheeler had formerly been with the Royal Typewriter 
Company’s Chicago office. 

Chicago, Ill—The Garbell Sales Corporation, 176 West 
Adams street, has incorporated to deal in and manufac- 
ture typewriters, cash registers and other machines; capital 
stock, $10,000; incorporators—Samuel Pearson, Otto A. 
Roth and Alexander Weiss. 

Chicago, IlL—The Corona Typewriter Sales Company 
will open its second store in July at 72 East Randolph 
street. The executive offices and repair department will 
be moved from the Otis building to the new location. The 
ground floor store in the Otis building will be continued. 

Chicago, Ill.—Paul A. Behrent, of the Smith Typewriter 
Sales Company, made a trip by motor in June. Accom- 
panied by his wife he made New York City in four days, 
stopping at Cleveland, Niagara Falls, Syracuse, Albany 
and Poughkeepsie on the way. The Poughkeepsie stop was 
not scheduled, a slight mishap to the car necessitating a 
stop for repairs. The trip home was made through Wash- 
ington and other cities, bringing the Behrents back to 
Chicago July 1. 

Denver, Colo.—]J. T. Forrester has been appointed dis- 
trict manager for the Woodstock Typewriter Company, 
having jurisdiction over Colorado sales. 

Denver, Colo.—The Office Equipment Clearing House 
has opened on Champa street. The business was organ- 
ized by R. H. Jancke and J. F. Mauro. In addition to hold- 
ing the agency for Woodstock typewriters, the company 
stocks new and rebuilt machines and office equipment of 
all kinds. 

Elizabeth, N. J—The Northrup Press, 256 North Bross 
street, has secured the agency for the Remington portable 
typewriter. 









Sell your own 
Typewriter Ribbons 


As a stationer or office equipment 
dealer you sell typewriter ribbons. 
Would it not be to your advantage 
to sell the best high grade type- 
writer ribbons boxed in attractive 
containers bearing your name and 
address in the usual place of the 
manufacturer? This means that 
the advertising and the actual rep- 
utation gained by the consistent, 
reliable performance of the rib- 
bons reverts directly to you. Thus, 
you gain the repeat orders—the 
prestige—the goodwill—and satis- 
fied customers. 

We are well known manufacturers 
with a host of valuable customers and 


friends. If you are a wise dealer you 
will get in touch with us at once. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansome and 8th Streets 
PHILADELPHIA - PENNA. 
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Installment 
Sales 


Increase 
Profits 





The easy payment plan of selling, the great 
multiplier of sales, can now be employed by 
every typewriter dealer regardless of location 
or resources, 

Our installment service plan enables you to 
sell typewriters on monthly payments at a 
really worth-while profit, while at the same 
time it relieves you of the necessity of tying 
up your capital or assuming any risk. 

During the hot weather months a more ef- 
fective sales stimulant could not be used and 
this applies to stationers and printers as well 
as typewriter dealers. The offer of easy 
monthly payments, tends to convert indecision 
into prompt action. 


Write us today and we will tell you how 
ourinstallment service plan willhelp yeu 


YOUNG TYPEWRITER CO. 


25 WEST LAKE ST. CHICAGO, ILL. 














The 
AZORA 


Twirler 
Ring 





Cushion 


PATENTED 12-21-18 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


A 7, O Rk Air Cushions and 


Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. 3: 3: Cicero, Il. 
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OPPORTUNITY 


DEALERS—here it is 





Model M-E 





Note this One Model, particularily the Raising and Lowering 
Device. Other models O-K and O-S are plain, portable 
stands equipped with two crutch tips in front and two 
casters in the rear. The one with a large board, the other 
@ smalier one. These are the neatest and best stands on the 
market today. Suitable for so many purposes, the sales 
possibilities are unlimited. You are assured an excellent 
rofit on your sales at moderate prices. Simplex Tubular 
Stands on display mean sales every day. Write for prices 


immediately. 
SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Avenue ST. LOUIS, MO. 
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Fall River, Mass.—L. M. Noyes Company, Granite Block, 
has incorporated to deal in typewriters, office equipment 
and supplies; capital stock, $25,000; incorporators—Lawr- 


ence M. Noyes, Fred I. Walker and William S. Neff, 
Second. 

Fort Smith, Ark.—The Oliver is represented here by 
H. W. Nichols. 

Fort Smith, Ark—The Royal Dealer has 
South Sixth street, near the Underwood office. 

Fort Smith, Ark.—E. B. Green is on the road for the 
Typewriter Exchange. This concern now has possession 
of the entire room at 8 Hotel Main court. 

Fresno, Calif—G. P. Terry, former manager for the 
Corona Typewriter Company, in San Francisco, is meet 
ing with much success with his Fresno Typewriter Com- 
pany, which he established about two months ago 

Goshen, Ind.—The Goshen Typewriter Exchange, for 
merly at 120 Main street, is now at 112- West Lincoln ave- 
nue. The company handles typewriters, check writers, add 
ing machines, office furniture and office supplies. 

Los Angeles, Calif—T. N. Caldwell, a newcomer to 
local office of the Royal Typewriter Company, Inc., was 
previously in charge of the office at Seattle, Wash 

New York, N. Y.—The Woodstock Typewriter Con 
pany opened a branch July 1 to cover the metropolitan 
district. It is Jocated at 298 Broadway. 

New York, N. Y.—The Royal Typewriter Company, 
has amended its articles of incorporation providing 
issuance of 42,494 shares of no par value stock. 

New York, N. Y.—D. Purvin is now located at 178-80 


Fifth avenue; the former location was 59 Fourth avenue 


+ 


moved to 


1€ 


the 


An entire floor, 3,300 square feet, is occupied. <A _ repai! 
shop employing twelve men is operated. 
Scranton, Penna.—N. A. Schuck has taken charge of 


Company, 


Typewriter 
sub-branch 


from the 


Underwood 


the office of the 
was transferred 


Adams street. He 
at Wilkes-Barre. 

San Francisco, Calif—J. D. Welch has been appointed 
assistant manager of the Woodstock Typewriter Com 
pany’s San Francisco branch. 

San Francisco, Calif—The San Francisco branch of the 
Woodstock Typewriter Company now has jurisdiction over 
the states of Nevada, Oregon and Washington. 

San Francisco, Calif.—D. B. Starrett has been appointed 
manager here for the Regal Typewriter Company of New 
York, with office and warehouse at 7-9 First street 

San Francisco, Calif—The California Typewriter Com 
pany, of which W. A. Brown is manager, has moved from 
642 Market street, to 628 Mission street. This is in 
trict where many office appliance firms seem to be con 
gregating. 

San Francisco, Calif—L. F. Secor, of the 
Typewriter Company, has acquired the agency for Oliver 
typewriters. The Guarantee Typewriter Company now 
occupies the former Oliver location at 365 Market street 

San Francisco, Calif—W. Mills, Detroit manager for 
the Hammond Typewriter Company, and Mrs. Mills, were 


a dis 


(,uarantee 


here for the Shrine national convention, coming on one of 
the special trains. James H. Sait, San Francisco managet 
for the Hammond, looked out for their seeing the city 


while here. After the convention they continued their 
journey Northward, as they planned to return to Detroit 
via the Canadian-Pacific. 

San Francisco, Calif—Much regret was felt here at the 
unexpected death in Los Angeles of G. B. Pelton, Western 
district manager for the Corona, who passed away May 
25. Mr. Pelton had been making his headquarters this 
city before he was taken ill. No anxiety was felt by the 
Corona staff at what was thought to be a slight indisposi 
tion, so it was a great shock when word came of the West 
ern district manager’s death. 

San Francisco, Calif—Headquarters for visiting Under 
wood Shriners were established by C. A. Beemer, San 
Francisco manager for the Underwood Typewriter ( 
pany. The local headquarters were placed at the dispo 
of visiting typewriter Shriners and some striking wind 
decorations were installed, one being a representation of an 
“oasis” with all the Shrine trimmings and another showing 
a large map which was of considerable value to those 
Shriners who were strangers in the city. 

San Francisco, Calif.—C. R. Underwood, vice president 
of the American Writing Machine Company, visited this 
city recently, in the course of a tour of inspection of the 
Pacific coast. He came up from Los Angeles and C. E. 
Gleason, San Francisco manager, helped Mr. Underwood to 
see what northern California looks like during the week he 
passed here. It was Mr. Underwood’s first visit to the 
coast and Mr. Gleason states that it will probably not be 
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Tpuidscll, 
One-Piece 
ALL-LEATHER COVERS 


Cut into a “Trussell” patented all- 

leather — Book cover and you 
will find but one ply of solid, heavy 
leather, equal in thickness to the old 
style three-ply cover. 


July, 1922 











Open an old style Ring 
Tear Book cover and you will 
find that it is made of three-ply, 
thin material, glued together. 


Solid Leather * 
S ly 








The TRUSSELL One-Piece, All-Leather Cover, first de- 
signed and patented by us in 1908, is becoming foremost 
in its field in 1922. 

This is because business men demand a quality look and 
feel in their binders. They want their books of the finest 
and most durable style that is consistent with a reason- 
able cost. We have it. 

No other binding at any price compares with this construction, and it will 
outwear the ordinary kinds several times. Yet our prices are very low, due 
to quantity production by special machines. Made ip ali styles and in 
all sizes from vest pocket to large desk books. 

Let us co-operate when a large order is 1n tne paiance and a close price will 
belp you to win out. We help dealers to get the business 


TRUSSELL MANUFACTURING CO., 
3 North Cherry St. Poughkeepsie, N. Y. 














Your Magic Carpet! 


A card grows in size if its impor- 
tance is considered. Wiggins Cards, 
with their clean, finely engraved, 
quality appearance, are big cards. 
They will get you in where a poorer 
card would fail. 


Made in many sizes, bound in book 
form. Each card detaches smooth- 
ly with a sharp edge—no waste. 


Comes beautifully engraved or we 
can supply them blank to your 
printer for type printed cards. Write 
today for specimen tab and infor- 
mation. 


The John B. Wiggins Company 
Established 1857 

1104 South Wabash Avenue 

705 Peoples Gas Building 

CHICAGO 
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This name points the way to 


BUILT-IN SERVICE 


The WESTERN trademark is in- 
stantly associated with real built- 
in, long lived desk service. Western 
Desks are actually built for service. 
Drawers, panels and tops which 
warp, crack or stick are unknown to 





Western Desk users. They give 
genuine, lasting service which 


makes permanent friends and regu- 
lar customers. Write for our cata- 
log and price list. 


WESTERN FURNITURE COMPANY 
Blair Avenue and Palm Street - ST.LOUIS, MO. 
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Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
who do not know these brands are 
now face to face with Opportunity. 


Write for samples today 
—a test will prove 
7 their excellence. 


Union Ribbon & Carbon Co. 


MAIN OFFICE and FACTORY 


Front and Laurel Streets PHILADELPHIA, PA, 


PESOS DOSS SSS 8 9S OS OSS 6 SS S66 6S S656 SE SS 646 6 O5 5655 SS 5456626665666 466 6642S SSS SSSSESOESEC CCE 608 


ee hee eee ee ee ee ee ee tt 





EK KK KO KK KK OO 








improved door of the INVINCIBLE Safe De- 

that is now triple locked in one operation. 

addition to the “‘Lock Behind the Lock’’—a well known Invin- 

cible safety feature—the new INVINCIBLE door is fitted with 

“Top-and-Bottom Door Bolts’’ that act just like the boltsin a vault 

door. Here are sales features that will interest bankers in your 
territory. Study them well and ask for our sales proposition. 


INVINCIBLE 
Safe Deposit Boxes 


Protect Against Lock Punching 
Door Sledging and Prying 
“*Top-and-Bottom 
Door Bolts’’ 
Stop Prying 
The ‘‘Lock Behind 
the Lock’’ 


A barrier against lock- 
punching anddoor sledging 





STUDY 

THESE 

SALES 
FEATURES 


Fourteen Tumbler 
Double Cylinder Cast 
Bronze Lock with Cor- 
rugated Renter's Keys 


Requiring Guard Key 


INVINCIBLE Sections Build Your Sales 


INVINCIBLE Safe Deposit Boxes 
equipped with all the INVINCIBLE 
Safety features, are furnished in 
sections from which any size instal- 
lation can be quickly built. Repeat 
business is yours as the installation 
grows — and the initial sale is 
usually a sizable and _ profitable 
one. Write for full details regarding 
sales proposition. 














INVINCIBLE BOXES 
Installed in Sections 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 














OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 


the day and _  iend 
themselves to better 
work. 


Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 
to the final job—the 
matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 


No. 688 
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Turn Spots and Scratches 
Into Money! 


seeeevsneteonsecsnsssiaeinD 


With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
varnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 

Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 


and Leinol Emulsion, 
all ready to use; 6 
boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 


extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 


You can repair amy damage to any finish with these ma- 
terials. Complete direction book with outfit. 

SEND NO MONEY—Just your name and address. Get this 
outfit. Try it. If satisfied, remit $10 within 30 days If 
not satisfied, return it at our expense and the trial costs 
you nothing Write for this handy, money-making outfit 
at once—a card will do. 


The M. L. Campbell Company 


2332 Pennsylvania Ave. Kansas City, Mo. 


MUP VEU 


s 
: t 2305 to 2315 N. Broadway 
ST. LOUIS, MO. 


Write for Special Folder 





No. 2260—BANK AND OFFICE TABLE 


We know you are interested in good Office 
Tables, a line of well made Costumers, 
as well as Typewriter and Telephone 
Stands. We make all of these and feel 
sure we can please you. Write us for illus- 
trations and prices. 


UDELL-PREDOCK MFG. CO. 
ST. LOUIS, MO. 


2305 to 2315 N. Broadway 
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his last, for Mr. Underwood was very much pleased with 
this state. He left. at the end of May, to continue his 
way home, via the Pacific Northwest. 

San Francisco, Calif.—W. B. Larsen, San Francisco dis- 
trict manager for the Royal Typewriter Company, Inc., 
planned to leave this city June 13 for Chicago, where he 
will be district manager for the same company. While his 
associates in San Francisco are gratified at the promotion 
which has come to Mr. Larson, there is much regret at his 
departure. He has been very popular, both with the staff 
and in business circles. Mr. Larsen has been in San Fran- 
cisco about five years and, during that time, he has built 
up the Royal business to an enviable standing. D. B. Ster- 
rett, who, like Mr. Larsen, came from Chicago, will be the 
new manager here. He has been with the Royal office here 
for about eight months, and during that time has made 
many friends in the city. 

San Francisco, Calif.—A special “oasis” was installed in 
the local offices of the Remington Typewriter Company 
during the Shrine national convention which opened June 
12. C. B. Waters, manager, himself a Shriner, had every- 
thing arranged in the most approved style with sand un- 
der foot, palm trees, a tent in Shrine colors, oriental drap- 
eries and typewriters placed handy to comfortable seats. 
A large card in the window invited all visiting Shriners 
to enter the Remington offices: “Have your letters written, 
with our compliments.” It was a busy week for Mr. Waters 
because, in addition to being a member of Islam Temple, he 
is also the Tvpewriter-Rotarian of San Francisco, and many 
Rotarians were passing through, en route from their 
national convention at Los Angeles. The San Francisco 
Rotary Club provided a special lunch and sight-seeing cars 
for the visitors. 

Utica, N. Y.—The Utica Typewriter & Supply Company 
(successor to the Nelson-Schram Company) has moved 
from 14 Devereaux street to the ground floor of the Foster 
building. 

Waco, Texas.—The United Typewriter Company has 
incorporated; capital stock, $10,000: incorporators—H. 
LaMaire, G. D. Armstrong and L. B. Armstrong. 

Waco, Texas.—J. N. Veazey has returned to the service 
of the Woodstock Typewriter Company. He is now dis- 
trict manager for Northeastern Texas, with headquarters 
here. 


Typewriters in Senate Press Gallery. 

The New York Herald printed interesting reminiscences 
on “Twenty-five Years in the Press Gallery at Washing- 
ton,” by James D. Preston, superintendent of the Senate 
press gallery. The typewriting facilities furnished the 
newspaper correspondents who “cover” the sessions of 
Congress and its committees were mentioned: 


‘Then came the introduction of the typewriter. Today 
the typewriter room, with its array of modern machines, 
is busy all hours, and it is in striking contrast to the 


picture of a quarter century ago when the correspondents 
sat at a long table and laboriously wrote out page after 
page of the debates. At first one typewriter was used as 
an experiment, and this proved so satisfactory that now 
twelve machines are distributed in the writing rooms for 
the use of all who care to use them. Most of the men 
representing morning newspapers prefer to do their work 
in their office downtown, but the representative of an after- 
noon newspaper with a limit of time for sending dispatches 
can now do his work in a much shorter time and with far 
more comfort. 

“I have made it a point to do everything that will be 
of help to the writers. The game in Washington is a 
pretty stiff one, and any assistance I can give I feel is 
nothing but my plain duty.” 


Metered Mail and Postage Stamp Supply. 


The Mailbag records an unusual circumstance, showing 
the volume of mail now being dispatched through the 
various “permit” machines in use. These imprint the 
indica on first class mail permitting its dispatch without 
adhesive postage stamps. In estimating its requirements 
‘or postage stamps during the coming fiscal year, the post 
office department has to allow in its calculation for the 
percentage of letters entered as “permit” mail. There are 
140 permit printing machines in use by business houses 
in New York alone. It is narrated that one insurance 
company had its meter set for 300,000 impressions. That 
represents a tolerable “acreage” in postage stamps elimi- 
nated in a single transaction. 




















THE LINE 





of 
STEEL WASTE BASKETS 








No. LWB No. WB No. NWB 


They Sell on Sight! 


Handsome, compact, strong; finished in walnut, 
mahogany, oak, white enamel and olive green, 
oven-baked enamel finish; attractive dull brass and 
nickeled corners. Outer edges rounded—can’t mar 
furniture. Inside corners rounded—easily cleaned. 
Solid bottom—dirt can’t sift through. One of the 
best sellers on the market. Attractively priced— 
liberal profit allowed dealers. Advertising material 
furnished. Display them — they sell on sight. 


Write for prices. 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European office at London 
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ave the greatest profit. 









niversally liked. 


o line so complete. 









he profit not ruined by 
price cutters. 


tick to the line that relies 
on quality for success. 
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C. HOWARD HUNT PEN CO. 
CAMDEN ,N. J., U.S.4 
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Give a Thought 
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Save Time and Eliminate Unsanitary Drudgery 
6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 





to Pins 


COUUUREODEREQUEEGUGEUCQERRGUEREERODEREEDEREDEND 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they're good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable’’ heads, that push 
the points through thick wads of 
paper and “‘stay put."’ Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


UUINIOUASU000000000000000000000000000000000 TANASE 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 
BERT M.MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antonio ,Texas 





Boston, Mass.—The Hub Stencil & Stamp Works, Inc., 
has incorporated to manufacture stencils and stamps; 
capital stock, $10,000; incorporators—Florence K. Barry, 
Jessie Parker and Samuel Raes. 

Chicago, Ill—The new catalogue of the Louis Melind 
Company is being distributed. Stationers who are not on 
the company’s mailing list will receive a copy on re- 
quest. 

New York, N. Y.—The Consolidated Stamp Manufac- 
turing Company, 87 Maiden Lane, has joined the National 
Association of Stationers and Manufacturers. 

Omaha, Nebr.—J. P. Cooke, stencil manufacturer, was 
a visitor in the Chicago market early in June 

Washington, D. C.—Stanley M. Babson, of the Bates 
Manufacturing Company, New York, N. Y., called on the 
local trade in June. 

Yakima, Wash.—The Yakima Quick Print has installed 
new equipment in its rubber stamp department. 





Knowing Why. 
From the Domestic Distribution Department of the Chamber 
of Commerce of the United States. 

When a wholesale or retail merchant experiences diffi- 
culty in maintaining sales, he has been accustomed to be- 
lieve that he is facing the fundamental problem of distri- 
bution. He is not. While the immediate need may be for 
more business, from the largest wholesale establishment 
down to the little corner store in a country town, the 
reason why stocks are not moving is of constant, deeper 
importance to the merchant than the mere fact of poor 
business. 

To tell the tale adequately of the mistakes and miseries 
which have been and are entailed by the past indifference 
to the deeper causes of disturbance in distribution, would 
require volumes instead of the paragraphs at our com- 
mand. Not a day passes without bringing a request for 
important unknown information toward the gathering of 
which no mechanism has existed. Fortunately there is 
nothing nebulous about our problem. It is as smooth and 
hard as an armor-piercing shell. 

We encourage or permit the manufacture of too many 
styles and sizes for reasons of vanity or for no discover- 
able reason. Therefore, we need to study the question in 
all lines of trade and reduce the number of these styles and 
sizes. It is being done now—and well done—but the sur- 
face is not even scratched. 

We have little knowledge of the amount of stocks pro- 
duced, in suspension or consumed, at any time or in any 
pe riod, of most of the commodities which are distributed. 
We know to a dot every fact relating to the money with 
which these commodities are bought and sold. If this 
proves anything it proves that bankers as a class are more 
alive to their needs than are distributors. There is no 
practical difficulty in arriving at any facts and the prob- 
lem resolves itself into an adaptation of means which 
already are in existence. 

There is no necessity for reciting every direction in 
which knowledge might, could or should be sought as an 
aid to the solution of distribution problems: it would be 
an endless and useless task but it has been announced 
that about sixty trade associations have begun to provide 
the Department of Commerce with the essential facts re- 
lating to the distributors and industries which they repre- 
sent, for the benefit not only of business in general but of 
themselves and their members. 


What’s This—American Packing Praised! 

American export packing is so frequenty the subject 
of adverse comment that it is refreshing to learn that in 
one line it is superior to that of England and Japan. Cor- 
respondence from Wellington, New Zealand, to a London 
paper, says that the best packed bottles received come from 
the United States. Breakages are very slight, as the bot- 
tles are shipped in light, strong and handy crates, each bot- 
tle in its compartment of corrugated strawboard. The 
English bottle manufacturers ship in heavy casks, which 
generally protect the contents, except when the packages 
are damaged in handling from the ships and on the docks. 
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has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 


aS 


i SOWN FR) ~ 





APPLIANCES 


189 








THE BABY TYPEWRITER STAND 
A FAST AND EASY SELLER 


> 








$6.50 


F.0.B DETROIT 


Write for Liberal 
Dealer Proposition 
EVERY DEALER 


SHOULD CARRY 
THIS STAND 


IT IS 
THE BEST BUY 
ON THE MARKET 














A strong, well built 
stand, five ply oak 
veneered top, 174"x14", 
Easy to move about. 
Suitable for home use. 
26” high. 

WRITE NOW FOR OUR LIBERAL PROPOSITION 


AUTO PARTS MFG. CO, 


1814 Trombly Avenue DETROIT, MICHIGAN 











Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how :t compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 









MANUFACTURE 
SEALS 
STENCILS 

mal BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS gy 
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No. 40 DEFIANCE INKSTAND 


A new member of the Defiance Line of Inkstands 
with two wells, three pin cups in front and 
grooves for pens at the sides. The covers are 
perfectly flat and lie flush with the top of the 
well. Nos. 10 and 20 are single styles. No. 30 is 
another double well. 








Complete line of Stationers’ Glassware, Hard- 
ware and Specialties. 


“House of Service” 


ae 
DEFIANCE © 
_ 34 MANUFACTURING CO. L24_! 


384 Broadway NEW YORK 


Largest Desk Calendar House in the World, 
Sole manufacturers of the Gem and Perfection Lines. 














HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


yore & Marry 


1YPEWRITER Co 





79 Queen St. BOSTON, 
LONDON, E. C. Mass., U.S. A. 














No. A-860 






Furniture buyers acquainted 
with desk materials, manu- 
facturing process and legiti- 
mate merchandising methods, 
know Hoosier “built true, clear 
thru” Desks are _ excellent 
value at medium price. 
Built according to modern 
utility ideas, staunch and 
sturdy yet attractive and 
elegant in appearance Hoos- 
ier “built true, clear thru” 
Desks qualify as leaders. 


4 grades Catalog E illustrates all the 
42 styles : : 
Mahogany Hoosier styles, describes each 
and Oak model and is full of real fur- 
shown in ° ros . . 
catalog niture values. Write for it. 


HOOSIER DESK CO. 


JASPER, INDIANA 











Adding Machine Paper 


FIVE GRADES 
POSITIVELY GUARANTEED 








— Tey 


i Z 
ater Paper Company 
MENASHA , WIS. 


Preferred Paper Products 
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Bertrand Paradise, assistant treasurer 


Brooklyn, N. Y. 


and general manager of the H. W. Storms Company, was 


elected vice president at a meeting of the board of di 
rectors. 

Chicago, Ill—J. N. Holden, local manager for the Mil 
ler-Bryant-Pierce Company, returned June 21 from a short 
vacation in Texas. 

Chicago, Ill.—J. D. L’Hommedieu, local manager for the 
Crown Ribbon & Carbon Manufacturing Company, found 
things prospering in a June trip to Indiana points. 

Chicago, Ill—Miss Mary Craig, of the Crown Ribbon & 
Carbon Manufacturing Company, will spend her vacation 
in Canada, visiting New York before returning to Chi- 
cago. 

Chicago, Ill—E. D. Read, formerly 
tative of the “Old Dutch” ribbon and 


a special represen 
carbon line, has 


opened a Chicago office in Room 856, 29 South La Salle 
street 
Minneapolis, Minn.—A. H. Olmsted, of the Crown Rib- 


bon & Carbon Manufacturing Company, was in Minneapo 
June. 

The Columbia Ribbon & Carbon 
Manufacturing Company has incorporated to manufacture 
typewriter supplies and textiles; capital stock, $400,000; in 
corporators—L. N. Dixon and A. B. Holmes. 


lis on business in mid 


New York, N. Y. 


Special Libraries and the Commerce Department. 

The business librarian can aid in the work of the United 
States Department of Commerce by sending trade publica- 
tions to the Washington office of the department; by 
studying Commerce Department publications in the light 
of the needs of specific business firms, and by supplying 
the Commerce Department, upon request, with unpub- 
lished information upon business subjects. These points 
are brought out in a recent report on “Commercial Libra- 
ries and the Department of Commerce,” compiled at the 
request of the Department of Commerce by a committee 


of the national Special Libraries Association of which 
Mr. H. H. B. Meyer, chief bibliographer of the Library of 
Congress, is chairman 

In a foreword to the committee’s report, which was 


edited by Dorsey W. Hyde, Jr., president cf the Special 
Libraries Association, it is stated that “The task which Sec 
retary Hoover has set for the Department of Commerce 
is a difficult one. During the major part of the relatively 
short period of this country’s economic development there 
was little opportunity, or inclination, for the systematic 
collection of facts and statistics. However, the lack of 
such data at the present time is proving a real handicap 
in the continued expansion of the nation’s business. It 
is a certain prediction that from now on increasing use will 
be made of the kinds of information that the federal gov 
ernment is endeavoring to salvage in the highways and 
by-ways of the world of trade. 

“If the creation of business information is difficult, it 
is no less a task to discover the manifold applications of 
such data in the intricate functioning of the business mech 


anism. This latter task is one for which the special 
librarian is particularly well-fitted by both training and ex 
perience, and upon the effectiveness of his efforts will in 


large part depend the ultimate results of all activities of 
this character. The report contained in this pamphlet 
is published by the Special Libraries Association as evid 
ence that the members of the library profession are ready 
and anxious to do everything in their power to insure 
the success of the Commerce Department’s program.” 


Novel Plan for Contest Credit Points. 

An insurance company has developed a plan for work 
ing out awards for points earned in selling contests which 
might find adaption in miscellaneous selling. The points 
earned are credited to solicitors for expenditures in direct 
mail campaigns. In the present instance, there is a charge 
of $3.25 for each twenty-five names circularized. Four 
hundred points gained in the sales contest can be applied 
on account of a group of twenty-five names. This ap 
proximates perpetual motion, as a solicitor’s earnings in one 
contest are applied to developing business in future events 
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4 WEBCO PRODUCT 


TRADE MARK 


Origitia and Best 
lye Cleaning Fluid 


Cleans your type No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
from your desk 


R:1 vann@? APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 
The FS Webster Company Inc. 
BOSTON 
MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 


WHEN 
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Listen in on 
Station F. F. 


(The Quality Line) 
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—— Tie PEM. Loose Loaf Line — 


Pr/M Metat 8/7) Guides 





1 QUALITY—THE BEST 
1 PRICE—THE LOWEST 


Our Catalog Will Convince You 


THE PLEW & MOTTER DEPT. OF 
THE WORKMAN MANUFACTURING CO. 


Capital and Surplus Over $350,000.00 
1200 West Monroe Street, CHICAGO, U. S. A. 




















July, 1922. 
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ASafe and Sound Bank Specialty 
THE BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, durable manilla paper 
of exceptional strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over each lap or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 
box. No more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
wrapper and seal, bringing the end flaps over and sealing tightly 
to the back of the box. _ then have a perfect fit and a perfect 
tight seal. On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 
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QO. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


You invested your money in the Multigraph 

to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “Dear Sir” and ‘Yours 
truly”’ are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters. 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 
Lincoln Building - Philadelphia, Pa. 


TULLE LEE 














Mr. OK says—GREAT! 


Prices Reduced---Quality Improved 





~Msk Your Stationer 





These Three Graces will knock out Three Dis§races— 
Pins, Dirty Erasers and Knives which mutilate your mail. 


Washburne’s “‘O.K.” Paper Fasteners, the most convenient, fast 
holding and neat appearing, on the market. 

Ries “‘O.K.”” Letter Opener, does the work with perfect safety to 
contents of envelope, is simple and reliable. 

“O.K.” Sanitary Erasers are economical and efficient. 


These wonderful time-saving office necessities are recognized 
as standards of the best type of office equipment by constant users 
as well as dealers in all parts of the world. Our policy is to estab- 
lish a better quality at more reasonable prices. 


Our spacious factory is equipped to turn out each item in 
large quantities, giving you the benefit of increased production at 
reduced cost. Every item of our manufacture is stamped with our 
trade-mark “O.K.” Look for the mark---there is nothing “‘just 
as good.” Let us send you our 1921-22 price schedule. 


THe ().K. MANUFACTURING (0. 
( OK. | OSWEGO.NY U.S.A. 
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Seli-Change Making Drawer 
a capital of $100,000, 


Allentown, Penna.—The 
Company, recently incorporated with 
has selected a location at Allentown. 

Atlanta, Ga.—W. B. Gresham has joined the sales force 
of the Hedman Manufacturing Company here. 

Buffalo, N. Y.—Seneca J. Foote, formerly assistant sales 
manager of the Todd Protectograph Company, has be 
come general sales agent for the Todd Company. He suc- 
ceeds R. F. Bickford, who has gone into another line of 
business 

Chicago, IllL—J. D. Pahlman, of the Edwin Barnes Com- 
pany, was in New York on business last month. 

Chicago, Ill—The United Autographic Register Com- 
pany has decreased its practical stock from $1,000,000 to 
$500,000. 

Chicago, Ill—The Ticketograph Company, which was 
purchased a few months ago by the Computing-Tabulat- 
ing-Recording Company, has surrendered its corporate 
charter in II]linois. 

Chicago, Ill—L. D. Camps, general manager of the Lis 
enby Manufacturing Company, returned in June from a 
proloneed visit at the factory. The plant at Fresno, Calif., 
is crowded to keep up with the demand. 

Chicago, Ill.—C. K. Woodbridge, vice president and gen- 
eral sales manager of The Dictaphone, was in Chicago last 
month. He also attended the Milwaukee convention of 
the Associated. Advertising Clubs of the World. 

Chicago, Ill—H. C. Tuttle, of the Hush-A-Phone Corpo- 
ration, New York, is expected in Chicago the middle of 
July. He plans a trip with A. F. Waltzinger, the Chicago 
representative, for a visit with relatives at Madison, Wis. 

Chicago, Ill—The constituent interests of the Comput 
ing-Tabulating-Recording Company are now under one 
roof, at 323-25 West Madison street. They had formerly 
been in the Hearst building and the Hunter building, in 
the same neighborhood. 

Chicago, Ill—The Office Devices Company, 167 West 
Randolph street, is operating a department devoted to radio 
supplies. C. E. Buckner, the general manager, says that 
summer lassitude has reduced the sales volume. Chicago 
offers too many diversions in the summer to permit gen- 
eral interest in radio telephone during hot weather. 

Chicago, Ill—W. L. Stickney, vice president and gen- 
eral manager of the American Banking Machine Corpora- 
tion, attended the financial sessions of the Associated Ad- 
vertising Clubs of the World convention at Milwaukee, 
Wis. The same week A. J. Kahler, of the educational de- 
partment, attended the convention of the Wisconsin Bank- 
ers’ Association at Milwaukee. 

Erie, Penna.—Frank Hart, representative of the Todd 
Protectograph Company, has taken on a partner who will 
make life worth living. 

Fort Wayne, Ind.—Frank Moran is now distributor here 
for the Hedman Manufacturing Company. 

Hackensack, N. J.—H. A. LeBarr, general sales agent fo: 
the Todd Protectograph Company, is boasting about a 
lively youngster who invaded his home. Boy! 

Hartford, Conn.—The Hartford office of 
John R. Graves, manager, has been moved from 
80 Pearl street, to 720 Main street. 

Indianapolis, Ind.—F. P. Reichert, credit manager fot 
the Todd Protectograph Company, was in attendance here 
at a June convention of the Wholesale Credit Men’s Asso 
ciation. 

Indianapolis, Ind.—E. L. Kruse, the general sales man- 
ager of the Capitol Radio Supply Company, was formerly 
a representative here for The National Cash Register Com 
pany. 

New York, N. Y.—J. W. Valient, formerly with the Chi 
cago office of The American Multigraph Sales Company, is 
now in charge of the local office of the Harris Automatic 
Press Company. 

Philadelphia, Penna.— A 


the Remington Arms Company at 247 


Ditto, Inc 
Room 11, 


branch has been established by 
South Fifteenth 


street as office and sales rooms for its new cash register 
A. W. Sinclair is in charge. 

Pittsburgh, Penna.—B. S. Goodrick, sales representative 
of the Remington Arms Company, has opened an office 
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UTILITY 


When all is said and don 
office desk is 
and service 


Utility has an exceptionall 
the furniture dealer, becaus 


sented the varied demands of the user. 


The job of satisfying the 
directly on his shoulders anc 


success in these endeavors depends hig repu- 
tation 

Dealers who strive to satisfy the greatest 
number of users, price, quality and appearance 


considered depend on 


TELL CITY DESK COMPANY 


TELL CITY, INDIANA 


estimated in 


TELL 


e, the value of an 
terms of utility 


y strong appeal to 
e to him are pre- 


se needs is placed 
i upon the dealer’s 


CITY DESKS. 

















PRACTICAL OF 


FICE ARTICLES 


Our Line Consists of Forty Items 


Saves 
Your 
Clothes 


and 












Prevents 
the 
Shine 


The NON-SHINE 
Chair Pad 


Send for our 
new catalog 


Polar Mfg. Co.” 


Export Inqu 


Every one of them 
have exceptional merit, 
saving time, labor and 
money in the modern 
office. 

Dealers should not 
allow themselves to be 
out of a single item in 
our line at any time. 


Memo Desk Reminder 
5 N. I 1 St. 
Snikséoiphin Fe. g U. S. A. 


iries Solicited 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair cf 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
iness investment 
to its owner. It 
is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 
turn out the greatest amo nt of * 
work in the shortest space of time. 


The use of the “Satellite ’’Adjust- 
able Typewriter Stand will hel 

accomplish this. It has for offices 
like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Dayton 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 















ATE 


It puts more results into 
the day's work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- ¢ 
osition and booklet will 
interest you. 


Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 





This is Model 3X 














A 
Quality 
Cuspidors 
Will Interest 





You 


CATALOG ON APPLICATION 











The Price of 


IRELAND & MATTHEWS 
DETROIT 
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at 113 Seventh street, for the distribution of the company’s 
lines of cash registers. 

Rochester, N. Y.—D. J. Dooley, a_ former Protecto- 
grapher w ho has been a realtor in ‘Florida for a time, has 
returned to the sales staff of the Todd Protectograph Com- 
pany. 

San Antonio, Texas.—J. Stevens is now distributor 
here for the Hedman Manufacturing Company. 

San Francisco, Calif—The firm of Wilber & McKenzie, 
dealers in typewriters and office equipment, is to operate 
as Frank E. Wilber, it is stated. They have been meeting 
with much success recently in handling the several de- 
vices they represent. 

San Francisco, Calif—O. L. Gagg, who has been work- 
ing hard since he established himself in the Monadnock 
building with a number of Eastern lines, resolved to take 
a holiday in June. He went to Clear Lake, in Lake county, 
and fished industriously and with such success that native 
anglers envied him such catches as a 5! 4-pound | ylack bass. 
Mr. Gagg has become a member of the hospitality com- 
mittee of the San Francisco Chamber of Commerce. 

San Francisco, Calif—M. A. Towne, manager for the 
Belknap Rapid Addressing Company, considers that the 
business outlook in San Francisco is much better than it 
was some time ago. His own business has benefited by 
the change from the Pacific building, to a store location 
535 Market street. Mrs. Turpen, formerly with the Ad- 
dressograph department of the H. S. Crocker Company, 
Inc., is now San Francisco office manager for the Belknap 
Rapid Addressing Company. 

San Francisco, Calif—The American Multigraph Sales 
Company, of which J. A. Whiting is manager for San 
Francisco, reports that May business was a general clean- 
up for the coast. Orders taken several weeks previously, 
were finally all delivered and machines were installed. Mr. 
Whiting is optimistic over future possibilities. He believes 
that 1922 will mark a record-breaking volume of business 
—H. E. Parish, formerly of Los Angeles, has joined the 
staff of The American Multigraph Sales Company in San 
Francisco. Mr. Parish is a “go-getter” and made his quota 
for his first month in this territory. 

Terre Haute, Ind.—L. W. McKay is selling “F & E” 
check writers in this territory. 

Wilmington, Del—The Universal Copygraph Corpora- 
tion has incorporated to deal in typewriters, typewriter 
attachments, etc.; capital stock, $1,000,000. 


School Savings Census Started. 


The census on school children and their savings, taken 
each year by the savings bank division of the American 
Bankers’ Association, has just been started. It will cover 
all corners of the country and constitutes the nation’s an- 
nual authoritative test as to the progress of habits of 
thrift among the youngsters, the data for last year having 
been incorporated by the comptroller of the currency of 
the United States in his annual report. 

The rapid growth of previous years, both in the number 
of children opening accounts through school savings bank- 
ing systems, and in their total deposits, have led to the an- 
nual returns being looked for with keen interest among 
the many hundreds of thousands of children participating 
in the movement. It is expected the number of young de- 
positors this year will pass the million mark. In the school 
year 1919-1920, the returns showed 462,600 children sav- 
ing through school systems, with total deposits of $2,800,- 
000. In the year 1920-1921, these figures increased to 802,900 
children, with deposits of more than $4,000,000. The re- 
port on the present year’s figures will be made shortly after 
August 1. 


Pittsburgh Furniture House Moves. 


The Pittsburgh Desk & Chair Company, E. E B aker, 
president, has moved to 545 Sixth avenue, Pittsburgh, Pa. 
The store had been located at 304 Wood street. The p itts- 
burgh Desk & Chair Company is a progressive house, real- 
izing the constructive value of service to the dealer who 
uses it intelligently. 


Reed-Bleam. 

E. C. Bleam of the Chicago office of the The Van Dorn 
Iron Works, was married June 1 to Miss Myrtle L. Reed, 
at Glen View, Ill. After an extended honeymoon which took 
in northern Michigan and Canada, Mr. and Mrs. Bleam es- 
tablished their home at Glen View. 


> 


Most of our miseries lie in anticipation.—Burroughs Bul- 


letin. 
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mo Robarco 
omens Brass Paper Fasteners 


de ae. L- a _J New style—attractive packing 








Wy Robarco brass paper fasteners are now packed par- 
—- ticularly for the stationery trade in newly designed 
< gray slide boxes attractively labeled, 100 to the 
box and ten boxes to the carton. 
Robarco Paper Fasteners are of superior quality 
and warranted not to break. Our fasteners are 
made of the best half hard brass in two styles, 
round heads and flat heads. 





The Device That Prevents Clogging 


i te Ra gy Paap its aap Migy 2 tay or We will on request send a sample box containing the 
etlamne. caveraie. Uae Cesk ae various styles and sizes and also our attractive 
pennee Severe Ve ’ —_— S - counter cards. Our prices will interest you—price 
these unpleasant experiences. lists and quantity discounts on application. 


Com oO Sales Com an Manufactured by 
149 ot thw at m. ROCKWELL- BARNES COMPANY 


““COMPO—It will not clog’’ 819 S. Wabash Ave. Chicago, Illinois 


























Keep Posted 


on the happenings in the office 
appliance field. Know what oth- 
ers are doing and learn of new 
devices just as soon as they are 
ready for the market. A difficult 
matter, you may declare, but it 
will not be very difficult for you. 
Read OFFICE APPLIANCES 
every month and you will be well 
informed concerning all such de- 
velopments. Our force, assisted 
by a thousand sources of infor- 
mation, collects the important ma- 
terial and publishes it monthly. 





A suggestion for your benefit 
more than for ours: Send $2.00 
for a vear’s subscription (for 


Canada, $2.50; foreign, $3.00). 

















THE OFFICE APPLIANCE CO. 


417 S. Dearborn St. Chicago, Ill. 
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You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 
attachments, also 


Addressing Machines, 
Duplicators, Folders, 
Sealers, 






Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 
are thoroughly RE- 
BUILT by skilled 
mechanics and 


GUARANTEED Service- 


able as New 


Complete Line 
Radio Sets 


Catalogue will gladly be 
forwarded upon request. 


OFFICE DEVICE COMPANY 
167 West Randolph Street CHICAGO 























If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, use we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
ee of metal parts. All 

m. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
















—“RUMP”—_S 


The “Bump 
Stand Paper i= 
Fastener” -A 
is a dual mechanism— 
one capable of fasten- 
ing sheets of paper 
as well as punching 
a round hole to 
accommodate a 
quarter inch 
binder post. The 
Handy Hand 
Fastener is par- 
ticularly convenient in cases where the machine must 


come to the work. 


Dealers offering the 
“Bump” to their trade find 
it capable also, of ready 
sale and healthy 
profil. 





If you will give us your name and address we 
will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 
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PENS AND PENCILS 

















Chicago, IIl—N. S. Worth, manager for the Diamond 
Point Pen Company, made a trip to the Pacific coast in 
June. 

Chicago, Ill—A boy was born at Grant hospital in June 
to Mrs. Craie Sheaffer. Mr. Sheaffer, who is treasurer of 
the W. A. Sheaffer Pen Company, accompanied his wife 
from Fort Madison, Iowa, to Chicago. 

Fort Madison, Iowa.—G. C. Holt has been appointed 
purchasing agent by the W. A. Sheaffer Pen Company. 
He had formerly been purchasing agent and advertising 
manager for the Autopoint Pencil Company, Chicago, III. 

Fort Madison, Iowa.—W. A. Sheaffer, president of the 
W. A. Sheaffer Pen Company, journeyed to San Francisco 
with the Shriner hosts. On the trip he visited the western 
branches, including San Francisco, Portland, Seattle, Salt 
Lake City, Denver and Omaha. 

Jersey City, N. J—Herman Price, of the Joseph Dixon 
Crucible Company, is touring Europe, to return late this 
month. He will visit England, France, Germany, and pos- 
sibly Italy and other continental countries. 

New Orleans, La.—The Bennett Photo Supply Company 
was despoiled of about $2,000 worth of fountain pens and 
pencils in a June burglary. 

New York, N. Y.—Thomas La Rue & Company, hereto- 
fore at 33 West Forty-second street, is now at 15 West 
Thirty-seventh street. 

New York, N. Y.—F. D. Waterman was among the 
Shriners who attended the San Francisco Convention. He 
gave some attention to business while West. 

New York, N. Y.—Albert Puff, of the wholesale de- 
partment, L. E. Waterman Company, is spending his vaca- 
tion with friends and relatives at Columbia, S. C. 

New York, N. Y.—Harry E. Kerner, formerly a sales- 
man for the Binney & Smith Company, is now in business 
for himself, manufacturing crayons and water colors. 

New York, N. Y.—The Supreme Novelty Company, man- 
ufacturer of pencil sets and school bags, has moved from 
7 West Twenty-second street to 34 West Houston street. 

New York, N. Y.—Sidney Forlezer, representing the 
L. E. Waterman Company in Colorado, New Mexico, Ari- 
zona and Utah, is on a vacation tour of Europe. He for- 
merly resided in London. 

New York, N. Y.—The Dura Pencil Company has incor- 
porated; capital stock, $10,000; incorporators—A. Mann- 
heimer, R. E. Maben and J. J. Lilly; attorney, Roe, Lilly 
& Kramer, 50 Pine street, New York. 

New York, N. Y.—The Realite Pencil Manufacturing 
Company of Illinois has incorporated in New York state; 
capital stock, 12,500 shares of no par value stock; repre- 
sentative—A. L. Kugel, 370 Seventh avenue. 

Portland, Ore.—F. A. Kinney, who has traveled for the 
L. E. Waterman Company twenty-nine years, has resigned 
and will engage in the undertaking business here. 

San Francisco, Calif.—Jas. Davidson has become con- 
nected with the Blaisdell Pencil Company. He recently 
left for a visit to the factory. 

San Francisco, Calif—L. A. Wagner, coast pencil man 
for the Joseph Dixon Crucible Company, is traveling 
through the Pacific Northwest. 

San Francisco, Calif—E. M. Gwinn, representative of 
The Wahl Company, and the Burt M. Morris Company, 
is now occupying new quarters in the Sharon building, on 
New Montgomery street. 

San Francisco, Calif—J. L. Warwood, coast manager 
for the W. A. Sheaffer Pen Company, states that the nu 
merous conventions held in San Francisco during May and 
June seem to have stimulated the demand for pens and 
pencils. 

San Francisco, Calif—Angy B. Thomas, Eberhard Faber 
coast representative, made his offices in the Monadnock 
building a rendezvous for a number of Shriner friends dur- 
ing the Shrine Convention. Mr. Thomas is a member of 
Islam Temple 

San Francisco, Calif—The Cedar Products Company, of 
Stockton, Calif., is installing a pencil factory at Alturas, 
Modoc county. This is near the stand of western juniper 

(Continued on Page 198.) 














A S indicated by the name, our line repre- 
sents the acme of perfection, not only 
as regards uniformity but in durability; for 
instance, one sheet of our No. 698 carbon 
paper will produce 100 letter copies. 


As jobbers or retailers you are interested in 
a line that is fast gaining the ascendency in 
this country in point of ideal satisfaction and 
you cannot afford to miss the opportunity of 
becoming better acquainted with “Iron Clad” 
by failing to write for a sample booklet show- 
ing 24 papers in black. 


Largest distributors in the world of 
CARBONIZED ADDING MACHINE ROLLS 


Iron Clad Ribbon & Carbon Co. 


100 Grand Street New York City 











The 
Expectorating 
World 





No. X1 


values a cuspidor that combines artistic 
design with practical utility. 


Amcoin Brass Cuspidors 


meet a necessity in business and add the 
grace and dignity of quality material and 
design to office, lobby or store. 

Our fifty years’ experience in manufactur- 
ing is a guarantee of best quality at lowest 
prices. Made of flawless, non-porous sheet 
and cast brass or bronze, our cuspidors are 
unequalled for quick sales and lasting sat- 
istaction. 


Send for our complete 
catalog and prices 


Aldrich Mfg. Co. Inc. 


57 Illinois Street BUFFALO, N. Y. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office 
Service 
Cuts down Postal costs. 


—Used where a variance of 1/64 oz. means a 
saving of thousands. 


—Pronounced by experts as the best commer- 
clal model ever produced. 


—Extra heavy and precise construction without 
the objectionable features of the old type beam 
scale. 


—Many new and desirable points of interesting 
construction to make good sales talks and ex- 
cellent window displays. 


—Write for full particulars. 


TRINER SCALE & MFG. CO. 
2714 W. 2ist St. CHICAGO, ILL. 























PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 








PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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Atlanta, Ga.—T. L. Evans, formerly district manager for 
the Baker-Vawter Company, is now general manager of the 
Wright Company, dealer in hotel and restaurant supplies. 

Chicago, Il.—The S. K. Smith Company, 140 West Aus- 
tin avenue, has joined the Chicago Association of Com- 
merce. 

Chicago, IllL—A. L. Payne, of the Commercial Stationery 
& Loose Leaf Company, was summoned to duty on the 
July grand jury. 

Chicago, Ill—Fred L. Coggin, manager here for the 
National Blank Book Company, spent several weeks in 
June at Atlantic City. 

Chicago, Ill—Salesmen in the Chicago territory of the 
National Blank Book Company attended a sales confer- 
ence of the local office in June 

Chicago, IlL—The “Boorum & Pease Company of Chi- 
cago,” 21-29 East Austin avenue, has a complete line of 
the merchandise, both blank books as well as loose leaf 
devices, manufactured by the Boorum & Pease Company, 
New York, N. Y. The Chicago house is ready to take 
care of all orders sent to that address. 

Holyoke, Mass.—James Towne, vice president of the 
National Blank Book Company, was in Chicago on busi 
ness June 5. 

New York, N. Y.—J. T. Jemison has opened an office 
and sales room at 77 Beekman street, from which he will 
cover New York, Eastern Pennsylvania and New Eng- 
land for The Tenacity Manufacturing Company, Cincin- 
nati, Ohio. Mr. Jemison had formerly been with The 
Sam’l C. Tatum Company. 

Philadelphia, Penna.—Frey & Friedmann, Thirteenth 
and Vine streets, specializes on loose leaf devices, catering 
to the moving picture and automobile trades. In addition, 
typewriter paper, ribbons and carbons, office furniture and 
rubber stamp lines are handled. 

Philadelphia, Penna.—Ben Okin plans making the new 
sales offices of the Wilson-Jones Loose Leaf Company at 
713 Sansom street a meeting place for the trade. The 
offices are commodious, and permit liberal display of the 
“De Luxe” loose leaf devices and supplies. 











“Drop” Letters a Possibility. 

Congress is considering the establishment of “drop’’ let- 
ters on mail for delivery in the city of dispatch. One 
ounce of first class mail will be delivered for one cent. 
Merchants will be able to save a great deal of money 
on their statements and advertising matter. Of course, 
many direct-by-mail advertisers refrain from the use of 
a one-cent stamp on their circulars, as that too often pro- 
claims the character of the contents. This, it is held by 
some, reduces the effectiveness of the mailing. 

“Drop” letters are an old institution in towns without 
free delivery service. Extending the privilege to cities 
having carrier service will undoubtedly increase the volume 
of local mail, and thus compensate for the reduction in 
rate. 


Tinney in Charge at Denver for Wales Adder. 


H. E. Tinney has taken charge of the district office of 
the Wales Adding Machine Company, 214-15 Chamber of 
Commerce building, Denver, Colo. He has had an ex- 
tended experience in the office machinery field. For the 
past three years Mr. Tinney was manager at Denver for 
The Noiseless Typewriter Company. 


(Pens and Pencils.—Continued from Page 197.) 


which the company purchased recently from the United 
States Forest service. 

San Francisco, Calif—The beginning of June brought a 
brief visit from Frank D. Waterman, president of the L. E. 
Waterman Company. E. P. Sparks is San Francisco man- 
ager for the company, with store and offices at 17 Stock- 
ton street. 

Wilmington, Del.—The Ingersoll Redipoint Company, 
Inc., has incorporated with capital stock of $1,500,000, to 
manufacture pencils, pens, ink, etc. 
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FREE TRIAL 
SAVE TIME,STAMPS, MONEY 


TO mussy sponge or “licking.” 
lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate Bete of all stamps used as you do petty 
cash. Pays for itselt quickly in time and money saved. 


MULTIPOST 


STAMP AFFIXER AND RECORDER 


Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakag 
year. Various models for different 
from $10 up. Over 50,000 in use! 


PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps locked up in one place. 
Provides quick, clean method of getting and affixing exact 
stamps wanted Automatically keeps accurate records 
of stamps used Built sectional; can add _ sections 

as desired. 


No stamps spoiled, 


€, irrespective of cause, for one 
requirements, 


Sent on FREE TRIAL 
No money in advance. Write for catalog B. 


Multipost Co., 


Rochester, N. Y. 


CANADIAN BRANCH: 67 Richmond 
Street, €. Toronto, Ont. 


Multipost 
Stamping 
Machine 


Parcel 
Post 
Stamp 


Machine 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 

INE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 


is combined, absolute protection with 


mechanical perfection. 


Hali-Welter Com 
Rochester, N. Y., U. 

Our Sales Manager has a valuable contract p45 specialty 

men of proven ability. Write him. 








COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—Inch wide cone typebar bearings and octuple 


roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 


OPERATION EASIER—Light key touch and speedy escapement enable 


the operator to do more work with less effort, 


SIMPLE DESIG AND CLEVER CONSTRUCTION—Reduce materially 


the cost of upkeep. 


UNIT FEED ROLLS—Enable operator to write to the extreme bottom 


of sheet. 


All modern improvements including automatic ribbon reverse, single 


key decimal tabulator, variable line spacer, 


bichrome ribbon. 


back space bar, 


If there is no dealer in your District, write now for catalogue and 


General Office and Factory: 


agency terms. 


VICTOR TYPEWRITER COMPANY 


SCRANTON, PA., U.S. A. 
Department 10 











MULTISTAMP IT! 


= It Does 













; What You 
On the Job 
2 Minutes = Want 
or When You 
2Cents Want It 
arents applied fow 


PM fay eye 
Countries 





YOU can address your shipping tags, return envelopes, oe cards, imprint 
advertising matter. make your endorsement stamps, due Ta) 
changes in prices, your autograph. YOU cando poor with the MULTI- 
STAMP that can ™ done with old feshioned rubber stamps. YOU can do it 
she now when you need it and do away with dangerous expensive delays. 
Speed up your business and solve your stamp problems with the MULTI. 
STAMP. Upwards of ten thousand impressions from one written 
hand, with stylus, or typewritten—no typewriter attachments required. 
your dealer hasn't it in stock order direct. 
Price in U. S. A.—With full yy and complete equip- $ 
ment for 25 different stamps, with Black, Blue, Purple, Red or 
Green ink. Cash with order, or C.0.D. parcel post. Postage extra. 
Some good territory open for high grade office 
and live dealers in U.S. A. and abroad—ne side ~~ propositien. 
The Multistamp Co. Dept.A Norfolk, Va. 
Distributed in Great Britain, France, Belgium and 
Holiand by Rebert W. Wright, 114-116 Southampton Row, 
High Holborn, London, W. C. 1, England 


























200 OFF 





ICE APPLIANCES July, 1922. 








The Ajax Time Stamp 


Price $40.00 
“The Time Stamp You Have Been Waiting For” 


Made to Stand Up Under Hard Work 


Note These Exclusive 
Features: 


The clock movement is en- 
tirely separate from the 
stamp and is Removable 
and Interchangeable. 


The Jar of Stamping does 
not reach or affect the 
Clock. 

The Machine is ALL Metal, 
solid and substantial. 


The Date Wheels and Die 
are solid Engravers’ brass. 


The Year Wheel runs up to 
1930. The Printing Rib- 
bon is six yards long, with 
Automatic Feed. Fur- 
nished in red, blue, black, 
purple and green. 




















Send for circular giv- 
ing full particulars. 


OCT 211920 


(Actual Size of Impression) 


BOSTON TIME STAMP COMPANY 


136 Washington St. - Boston, Mass. 








Write for this 
Special Price List 





Calculating Machines 


Here is an excellent opportunity to secure 
a stock of calculating machines of such 
well-known makes as Comptometer, Bur- 
roughs, Brunsviga, Marchant, Triumpha- 
tor, Peerless, Millionaire, etc. All of these 
machines have been taken in on trades 
and are in good working condition. We 
are in a position to offer these machines 
at a big discount from our regular dealers 
list. This is a good chance to stock cal- 
culating machines. Get in touch with us 
quickly. Write at once. 


Adding Machine Corporation 
323 S. La Salle St. Chicago, III. 














SUMMER 
BUSINESS ¥ 


Why slacken your efforts now? 


Your operating expenses do not decrease 
appreciably during the Summer months, 
why not maintain your regular volume of 
business then? Take advantage of the 
appeal made by the convenience and com- 
fort of BURNS TELEPHONE BRACKETS. 


During these warm days Burns Brackets 
will be most acceptable and offer an ex- 
cellent opportunity for increasing sales. 


Liberal trade prices—Order now. 


Smerican Glecitic (gmpany 


STATE AND 64TH STREETS 


CHICAGO, U. S. A. 




















The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 


users, including: 


Standard Oi! Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. 
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Atlanta, Ga.—A service station has been opened by the 
Eaton, Crane & Pike Company at 10 Walker street. 

Boston, Mass.—The Irving Stationery Company, for- 
merly at 74% Canal street, is now occupying larger quar- 
ters at 55 Court street. 

Buffalo, N. Y.—Albert Elsaesser has rejoined the Otto 
Ulbrich Company, after an absence of ten years in other 
connections. He succeeds George M. Davis, who left the 
Ulbrich employ in April. 

Chicago, Ill.—Shea Smith & Company has increased the 
capital stock from $45,000 to $180,000. 

Chicago, Ill—Sidney Morris & Company has reduced its 
capital stock from $200,000 to $50,000. 

Chicago, IllL—B. Z. Good, a stationer and bookseller of 
Tiffin, Ohio, was a Chicago visitor in June. 

Chicago, Ill—L. E. Chute, a dealer from Davenport, 
lowa, was in the Great Central Market last month. 

Chicago, I1l—Wm. Gamble, Oshkosh, Wis., visited man- 
ufacturers and jobbers in stationery lines last month. 

Chicago, Ill.—Howard S. Kelsey, of the American Man- 
ufacturing Concern, made a trip by automobile through 
his Ohio territory in June. 

Chicago, Ill—Hobbs & Sutphen, 32 East Adams street, 
have opened a branch stationery store at 1133 Wilson ave- 
nue, in a growing business district. 

Chicago, IlL—The new Horder store at 228 West Madi- 
son street opened under auspicious conditions. John J. 
Reuen, who had charge of the Franklin street store, man- 
ages the new shop. 

Chicago, Ill—Jos. G. Strauss, manager here for the 
American Clip Company, made a trip in June to the fac- 
tory. Mr. Strauss enjoys summering in Chicago, as the 
lake front appeals to him. 

Chicago, Ill.—The local stock of the Northwestern Pa- 
per Goods Company, 416 South Dearborn street, has been 
greatly increased, to take care of fill-in orders from the 
Chicago stationers. 

Chicago, IllL—John W. Sterling has become vice presi- 
dent of:the Chicago Gummed Tape Company, 171 North 
Dearborn street. He had formerly been manager for Mc- 
Laurin-Jones Company, paper manufacturers. 

Chicago, IllL—The Monarch Stationery Company, 128 
North LaSalle street, used premium methods in June to 
stimulate business. Every purchase of $1.00 entitled the 
customer to 1,000 Russian rubles. 

Chicago, Ill—The L Cigar Stores, Inc., 1425 Jarvis ave- 
nue, has incorporated to manufacture and deal in cigars, 
magazines, stationery, confectionery, etc.; capital stock, 
$15,000; incorporators—Fred B. Herzon, Rose Pritikin and 
Samuel Grossman. 

Chicago, Ill—Mr. and Mrs. Harry G. Horder accom- 
panied the Chicago contingent to the Kiwanis club conven- 
tion at Toronto in June. They made the trip by boat, the 
arrangements being handled by George F. Repp, who was 
formerly with Stevens, Maloney & Company. 

Chicago, Ill—-The Universal Leather Goods Company, 
Room 442, 6 North Wells street, has incorporated to man- 
ufacture and deal in leather pocket books, novelties, etc.; 
capital stock, $20,000; incorporators—Isidore Fingerman, 
Sommerfield E. Miller and M. Mastrogiobanni. 

Cleveland, Ohio.—S. Barker’s Sons & Company has for- 
saken 2034 East Fourth street for new quarters at 731 Pros- 
pect avenue. 

Great Falls, Mont.—Articles of incorporation of the 
Chas. E. Morris Stationery Company have been filed. The 
capitalization is $75.000. 

Hartford, Conn.—The Trinity Stationery Company, 847 
Main street, has assigned territory to Jack Dorfman and 
E. Cohen, distributing stationery and accessories. 

La Salle, Ill—The La Salle Manufacturing Company, 
130 Gooding street, has incorporated to manufacture and 
deal in record racks, novelties, etc.; capital stock, $5,000; 
incorporators—H. L. Becker, H. O. Eliel and H. G. Eliel. 

Los Angeles, Calif—The Stationers’ Corporation, 523 
Spring street, will begin construction this year on a three 
story and basement concrete building adjoining the pres- 
ent quarters. 

Los Angeles, Calif—The Flack & Benedict Company has 
succeeded the Wheeler Index Card Company. The com- 
pany manufactures a full line of supplies for vertical and 
miscellaneous filing systems, and loose leaf devices. 


























1123 Broadway 


Remanufactured typewriters 
are GOOD typewriters— 


A Super Grade Remanu- 


factured Typewriter 


represents a superior value. It 
has gained a reputation on its 
own merits. Speedy and ac- 
curate. It is economical in op- 
eration and practically free 
from repairs. The clear and 
perfectly formed type faces 
and styles insure the greatest 
degree of legibility. And its 
most valuable asset—consist- 
ent and reliable performance 
and endurance. 


The constant demand for Super 
Grade Remanufactured Typewrit- 
ers is conclusive proof and testi- 
mony as to their merit. We have 
a price list ready to send to you. 
Ask for it. 


———7 UNITED TYPEWRITER 


EXCHANGE CO. 


WHOLESALERS 
137 High St. 


Boston, Mass. 
Cable Address ‘‘UNITYPEXCO”’ Boston 

















$5000 Per Year 


On Investment of $100 


F you are not already Namo- 
graphing fountain pens, hard 
rubber pencils, slide rules, pocket 


knife handles, pipes, cigarette holders, etc., 
—you are losing an average revenue of 


at least $10.00 per day. 


24c profit in every quarter charged for 
Namographing, besides additional profits 


from sales induced by Namograph. 


Everybody wants it. Leading office sup- 
ply and stationery stores are cashing in 
on popularity of Namographed articles. 


Keep ahead of competition— 
order your Namograph today! 


Price $100 


Payable in 4 Monthly installments 


MODERN INVENTIONS CORPORATION 
New York City 


ROOM 404 





”% 
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THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH- FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_— 


Sells at Sight to typists, steno- 
raphers, bookkeepers and 
aftsmen 

Made in 14K Gold finish. At 

your dealers or mailed direct 

tpaid insured for 50c in 

Sooee Order or stamps. 

Liberal terms to the trade. 

Assembled twelve in 


eae TO SEE IT - gold and silver display carton. 


FY(eL DIAMOND BRUSH vs SECRET 
os Rush Eraser 
Company 


s20SA&K 
Building 
SYRACUSE, 
N. » 


Representatives for 
olland 
and Dutch East Indies: 







































TRADE MARK REGISTERED U.S. PAT. OFFICE 
INTRODUCING THE 


(S22 Calendesk Pad 


This new addition to the well-known Elsane line of ‘sta- 
tioners’ spe-ialties combines a desk pad, diary, calendar and 
memorandum pad. The memo pad consists of fifty-two 
sheets, seven perforated coupons to a page for each day of 
the year, with leather cover over memoranda when not in 
use. Besides having an excellent demand as a stationery 
specialty, the Calendesk Pad has great merit for adver- 
tising purposes when carrying the imprint of your name, 
"phone, address, etc. 

Made in 27 styles, stiff or flexible, with three 

different styles of fillers for the memo pad. 


Order your sample now and write for prices and circulars. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston St. NEW YORK, N. Y. 
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Los Angeles, Calif.—The corporate title of Kingsley, 
Mason & Collins Company has been changed to Kingsley, 
Mason & Rogers Company. There is no change in per- 
sonnel or policy. Mr. Rogers was director and manager 
of the stationery department for many years. The officers 
are: John A. Kingsley, president; Herman E. Moles, vice 
president; Read W. Rogers, treasurer; John H. Mason, sec- 
retary. 

New York, N. Y.—The Globe Ink & Mucilage Company 
has incorporated with capital of $20,000—incorporators—A. 
Kamen, A. Hurewitz and S. Kingsburg. 

New York, N. Y.—The St. Dennis Stationery Company 
has nn capital stock, = incorporators 
S. A. Gillman, H. H. Glasser and W. L. Schwartz; corre- 
spondent, S. M. po 220 Broadway. 

New York, N. ¥.—Lemcke & Buechner have discon- 
tinued the management of the Columbia University Press 
Book Store, 2960 Broadway. The business is now being 
conducted by the Columbia University Press, under the 
management of Alfred Hartog, as heretofore. 

New York, N. Y.—James Shea, 136 Fulton street has 
been incorporated to conduct a stationery and printing 
business; capital stock, $500,000; incorporators—Miss Mar- 
garet T. Shea (daughter of the founder), president; Peter 
Krohn, treasurer, and Samuel J. Reid, secretary. The 
business was established over sixty years ago. 

Philadelphia, Penna.—The Dennison Manufacturing 
Company’s Philadelphia office is organizing a baseball nine 
to join the big league games. 

Philadelphia, Penna.—The Philadelphia Office Supply 
Company has enlarged quarters on the third floor, 151] 
Sansom street. The premises are shared with the Aberdeen 
Multigraphing Company. 

Philadelphia, Penna.—The Standard Office Supply Com 
pany, Stephen Baxindine, proprietor, has taken larger quar 
ters on the third floor of the premises at 727 Sansom street: 
for many years the firm occupied the second floor at 609 
Chestnut street, but some months ago moved up to th 
fifth floor. 

Pittsburgh, Penna.—A $1,200 fire damage was suffered 
by the National Stationery Company, 209 Market street 

Pittsburgh, Penna.—The General Office Supply Com 
pany, Life building, recently opened a new stationery store. 

Portland, Ore.—Ernest McElwin is now manager of the 
Irwin-Hodson store in the Pitney block. He had formerly 
been an outside salesman, and succeeded E. J. Scallard in 
the store. 

Richmond, Va.—A. W. Boden has become sales and ad 
vertising manager of the Virginia Stationery Company. 
He was formerly engaged in advertising agency and food 
products work. 

San Francisco, Calif—Miss F. Sayles, secretary-treas 
urer for A. Carlisle & Company, is on a trip to Alaska 

San Francisco, Calif.—W. N. Patten, well-known sta 
tioner of Honolulu, T. H., who has been vacationing in 
California for some time past with his family, left for home 
during the early part of June. 

San Francisco, Calif.—The Chas. R. Barry Company, 
distributor of Oakville products, is now located in new 
office and disp!'ay rooms on the seventh floor, 55 New 
Montgomery building. 

San Francisco, Calif—The handsome new store of the 
H. S. Crocker Co., 242-46 Montgomery street, was opened 
for business June 19. This branch of the firm’s Market 
street establishment carries all the same lines, including 
Globe-Wernicke goods. 

San Francisco, Calif.—I. O. Upham, of Isaac Upham & 
Company, was recently elected a director of the Retail 
Merchants’ Association of San Francisco. He represents 
the Retail Stationers’ Association on the federated board 
At the time of the annual election of the Retail Merchants’ 
Association, Mr. Upham was on his way back from China, 
where he and Mrs. Upham had been spending several 
months. The Uphams were scheduled to arrive home dur- 
ing the latter part of June. 

San Francisco, Calif—Among the Many ingenious em- 
blems made to welcome the Shriners, one of the most 
original was shown in the windows of A. Carlisle & Com- 
pany. It consisted of the Shrine emblem, made out of 
pens, thumb-tacks and eyelets. The scimetar and star 
were made of white metal eyelets, outlined in red and green 
thumb-tacks, and the crescent was composed of gilt and 
white Spencerian pens, outlined in thumb-tacks of the 
Shrine red and green colors. C. E. Hatten, one of the 
staff, designed the emblem. A. Carlisle & Company are 
attracting continually-growing interest by their window 

(Continued on Page 205.) 
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HotTeEL WINTON 


CLEVELAND, OHIO 
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Headquarters for Office Appli- 
ance Men when in Cleveland. 





All large outside rooms each with bath 





Fireproof 


The Breakers 


On Ocean Front 


ATLANTIC CITY, N. J. 


Unusually attractive at this season 


with spacious verandas and sun-parlors over- 
Hot and coid running sea 
water in all baths. An ideal sojourn for those 
seeking rest and recreation. Afternoon musicales 
and teas, with evening concert feature. Dancing. 


Comfortable, airy bed-rooms. Luxurious lobbies 
looking the ocean. 


Sensible rates. 


Fireproof Garage 


| 

| AMERICAN AND EUROPEAN PLANS. 
Golf Privileges 

| 
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Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, NW. Y., U.S. A. 














ie At Last . 
You Can Collect 
- Those Dimes - 


Many times you have had a call for some sort of 
an attachable index—which you could not supply be- 
cause your stock was too limited—orin such disorder 
that your clerks could not find what was wanted. 

Every time that happened you lost a dime or 
more — and the total would make an amazing 
sum if you could have it set before you. 


“Get It From Aigner” 


Our system of packing and marking index tabs— 
plain or patent cut alphabets—makes it easy for 
you to keep a good stock in good order. 








Ask us about it and let us send you an 
Introductory Assortment 


It is our aim to help you gather in the 
dimes you now lose on Gold Stamping, 
Indexes, Tabs, Titles and Labels, etc. 


G. J. AIGNER & CO. panutecturers 


521-523 W. Monroe St., Chicago 


Gold Stqsupere for Bookbinders and Stationers 
Indexes for Loose-Leaf Systems 








Titles and Labels for Law Work 


Aigner’s Patent Cut Index Stamps — 
H (1862) | 


Ci ee eae eae 
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FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 


Ff” 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 














A popular line of 
filing and indexing supplies 





Profitable to dealers 
for three vital reasons 


Excellent qualities 
Attractive prices 
Sold only through dealers 


Dealers seeking ways to stim- 
ulate trade find UNITED BUSI- 
NESS SUPPLIES easy to sell and 
well adapted to the needs of up- 
to-date offices. These supplies in- 
clude vertical folders and 
guides, ruled and printed 
cards and card guides, sup- 
plies for loose leaf and 
machine bookkeeping sys- 
tems. Affords oppor- 
tunity to develop and 
retain one of the most 























lucrative 
and con- 
stantly re- 
curring busi- 
nesses to be 
found today. 
Free catalogs, sam- 
ples, and literature 
tellall about it and 
are designed to offer 
dealers cooperation 

in building up and retaining 
this profitable business. 


Send for catalogs, price list and attractive dealer proposition. 
United Business Equipment Company 
113-121 Albany Street 
Boston,11,Mass. 








‘se =F” 
INDEX TABS 
“The Tab That Tells” —_ ge 





Six inch with 
Celluloid a Gueepet 
Swipe | Backing 
SIZES 
ALL wes IN ONE 
COLORS 
Prices, di: ts and ple outfit sent to dealers on request 





EFFICIENCY FILE COMPANY 


1772 Wilson Ave., Chicago 


Canadian Distributors — VAWTER-LUCKETT, LTD., Toronto 
Successors to Luckett Loose Leaf, Ltd. 











What is GLUEY? 


“Gluey” is a light colored paste made 
from the finest ingredients im- 
ported from Asia, Australia, the 
West Indies and Cuba, which give 
to “Gluey” the bull-dog tenacity 
of good glue and the creamy, 
smooth consistency of paste. We 
call it Gluey because it actually 
sticks like glue. 


Used by people in all walks of life. Over 
2000 schools and colleges have 
specified “Gluey”. You will need 
a good stock to meet demand. 


Sold in containers designed to fit the in- 
dividual needs of all your cus- 
tomers. 


At these prices: 
Gallon Stone, Self-Sealing Jars, 
De ME, cccheqestisrteenbesateoes $14.00 
Gallon Tin Friction Tops, per doz. 13.20 
Half Gallons, Stone or Mason Jars, 


BOF GOB. ceccccsceccccccccecces 7.80 
Half Gallons, Tin, per doz......... 7.60 
Quarts, Glass or Tin, per doz..... 4.50 
Pints, Glass or Tin, per doz..... 2.75 


Half Pints, Glass or Tin, per doz.. 2.00 
Tubes, No. 4, per doz.........+--. 1.00 


Ohe Tubes, No. 2 per doZ.........+++. 80 
COMMERCIAL PASTE CO. 


COLUMBUS OHIO U.S. A. 
Don't say paste—say “‘Gluey’’—it sticks 
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ADDING MACHINES 























Akron, Ohio.—M. L. Dodds has succeeded Mr. Chapin as 
local manager for the Monroe Calculating Machine Com- 
pany. 

Bangor, Maine.—G. L. 
Monroe factory at East Orange, N. J., 
course of instruction for salesmen of the 
lating Machine Company. 

Chicago, IlL—H. H. Doty and R. F. Buckman of the 
Doty Business Machines Company, displayed the Record 
adding and calculating machine at the convention of the 
National Railway Accounting Officers’ Association, held 
in June, at Cleveland, Ohio. ’ 

Denver, Colo.—H. E. Tinney has been made manager of 
the Wales Adding Machine Company, 214-15 Chamber of 
Commerce building. 

Detroit, Mich—Miss Helene Garbutt has been assigned 
as instructress in the Detroit office of the Monroe Cal- 
culating Machine Company. 

Houston, Texas.—The Doty Business Machines Com- 
pany, Chicago, Ill., has opened an office here in Room 224 
Rogers building. H. C. Hart is in charge. 

Los Angeles, Cal.—The Teetor Adding Machine Com- 
pany, formerly at Des Moines, Iowa, is now located at 
503 Pacific Finance building. 

Milwaukee, Wis.—Miss Esther Ryden has completed a 
course of training at the factory school, and is now in- 
structress here for the Monroe Calculating Machine Com- 
pany. 

Newark, N. J.—F. H. Douglas has been assigned terri- 
tory here for the Monroe Calculating Machine Com- 
pany. 

Omaha, Neb.—O. C. Phillips is now manager here for 
the Wales Adding Machine Company, 110 North Eight- 
eenth street. 

San Francisco, Cal.—District Manager D. W. Saxe of 
the Burroughs Adding Machine Company, left for Los 
Angeles almost directly after his return from the east, 
where he visited the home office in Detroit. 

San Francisco, Cal—M. L. Shenk, for several years dis- 
trict instructor here, has been promoted to the charge 
of the Portland, Ore., office as Burroughs agent. There 
have been some changes in the local staff of service in- 
structors. E. McWilliams has succeeded J. G. Mindnich, 
who has gone on the San Francisco agency’s sales force. 
Mr. Shenk, who has gone to Portland, has been suc- 
ceeded here as instructor by J. L. Stewart. The executive 
offices of the Burroughs Adding Machine Company have 
been moved up two floors in the Phelan building, from 
830 to 1030, occupying the corresponding suite. 

Youngstown, Ohio.—R. G. Foster is now in charge of 
the local office of the Monroe Calculating Machine Com- 
pany. 


Oliver has returned from the 
where he took a 
Monroe Calcu- 


(Stationery—Continued from Page 202.) 

display cards, expressing optimistic sentiments. One of 
their latest is: “Why be Grouchy? When you are down 
in the mouth, think of the Prophet Jonah—he came out all 
right. Remember, business with us is good.” U. G. Case, 
sales manager for A. Carlisle & Company, speaking of 
these cards, said: “Prosperity is largely a state of mind 
and we believe in contributing to an optimistic state of 
mind.” 

Svringfield, Mass.—Johnson’s Bookstore has been organ- 
ized to handle stationery and books; capital stock, $100,000; 
incorporators—Henry R. Johnson (Springfield) and Arthur 
S. Johnson and Clifton Johnson (both of Hadley). 

Strasburg, Va.—The Shenandoah Printing House 
opened a stationery department. 

Toronto, Ontario, Canada.—The A. S. Huswitt Company, 
handling stationery, office appliances, etc., is now located 
at 40 Wellington street, East. 

Wichita Falls, Texas.—The Martin Printing & Stationery 
Company, has been incorporated; capital stock, $150,000; 
incorporators—J. H. Martin, I. A. Ferris, R. A. Day and 
Ann Cargill. 


has 


Just thinking about your business gets nowhere—you 
must put the conclusions into action.—The Burroughs Bul- 
letin. 
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Vis-Matic 


The New File Sorter and 
Desk Portfolio 


Vis= Matic Desktrybutor 


LONG WISHED FOR 


The World Wide Profit Puller. 
Elegant Efficiency. Instant. 
All-Visible. Expansible. Contractible. 
Portable. Adaptable. Durable. A finger 
touch and it is ““open’’—ready. Or closed to 
be carried. Placed in the desk, vault or 
other location. An instant Portfolio. 

List, $3.50. Liberal discounts. Samples 
to the trade. Less one-fourth, prepaid, for 
cash with order. 











Exclusive 
Automatic. 


Unyts Co. 


Unyversal Utylyt 
y ~ hicago, U.S. A. 


6111 Wynthrop Ave. 














Accurate Results Secured 


Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 
ive and, above : 

all, it assures =f 


Efficient —<gprar 
Work 





FLEXIBLE STEEL 
‘ 





e 





- fs al mre 
i) 7 — me aoa oo 
entree, wr eka 
Sf) 
p National Rulers are modern 
‘ 4, in every respect. They rep- 
wy hm AS\ resent the greatest advance- 
f N ment in ruler manufacture. 
~~ We make them to 


and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U.S. A. 




















OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 
Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 








QUALIFIE 


sADDING MACHINE PaPER:. 


Che 


standard 
roll 
for all 


addin 


machines 


Sold b S| 
good Stationers — 


everywhere 
CENTRAL PAPER CO. 


MENASHA ,WIS. 
Eastern Office- 425 Broadway- NewYork 


























Manufacturer. 
A sheaf of constructive selling ideas was one feature o 
and Nibs (The Wahl Company). 
* <a 


Serits (Strathmore Paper Company) reasoned against 
confidence, showing the necessity of secure balance in 
enterprise. 





= ~ > 


The Red Envelope (United States Envelope Company) 
gressed from its historical survey of the envelope to discourss 
on the invention of machinery for cutting wood type 

* * 


The National (National Blank Book Company) asked ‘‘How’s 
3usiness “Tomorrow’?”’ and argued that business of the future 
deperds on the quality of merchandise sold todays 

= * 7 


Graphite (Joseph Dixon Crucible Company) featured Matthias 
D. Earl as an “old timer’ in the manufacturing orgar tior 
Mr. Earl joined the Dixon forces forty-seven years ago 

> * * 

Loose Leaf Notes (Wilson-Jones Loose Leaf Company) 
cluded a proof sheet showing a series of newspaper ads for 
dealers. which are supplied in stereotype form or as stereotype 
matrices. 

* * * 

The Inside of the Case (Dennison Manufacturing Company) 
narrated the mechanical operations in producing stringed tags 
Every step, from the printed or blank stock, to the bunching 
is done by machinery. 

: * = 

The Wales Visible printed an inspirational contribution by 
Bert 7. Hull, district manager at Chicago. ‘“‘A Word to Wales 
Salesmen” showed them the opportunities ahead, and indicated 
the mental qualities necessary to cash in on them 

. * = 


The Faultless Bulletin (Stationers’ Loose Leaf Company) 
celebrated its first anniversary by an enlarged edition It 
included a welcome to the hosts attending the convention of 
the Associated Advertising Clubs of the World at Milwaukee 
in June. > eo S 

“Nothing Doing,’’ said The Drake Drummer (Miller, Drake 
& Company, London, England) The article argued against 
getting into the lamentable attitude suggested by the heading 
and preached constructive optimism 

* * a 


“Your Argentine Colleagues’’ in The Sales Forces (Hedman 
Manufacturing Company) told of the organization of H. E 
Watkins, Buenos Aires, Argentina. Each of the three office 
specialties handled has its own sales force, concentrating on 
that line exclusively. 

* * * 


“Maximum Efficiency” in Lighting (The Bircher Company) 


discussed the relation of the task to the worker's interest in his 
stint. The right mental attitude creates an enthusiasm fo! 
any task, no matter how distasteful. This, coupled with an 
oceasional period of relaxation, makes for maximum efficiency 
= . = 

The Webster Way (F. S. Webster Company) offered vital 
information to dealers in “Do Typewriter Supplies Dry Up.’ 
James Quartz, factory manager, indicated the time various 
Webster items could be carried in stock before they de 


teriorated. Many items in carbons and ribbons may be held 


as long as five years, and still retain their origina! working 
qualities. 
= = = 
The Roneo Salesman (Roneo, Ltd., London, England’ com 
mented on an address by Sir Charles Higham. M. P., on ‘‘The 
Value of Advertising,’’ given before the Birmingham Chamber 
of Commerce. One sentence is emphatic: ‘‘We are still the 


greatest nation in the world, only we don’t tell the world what 
we have to sell.”’ 
= = = 


Pull-Together (Eaton, Crane & Pike Company) narrated an 


episode in San Francisco, when S. E. Fischer & Compar ran 
engraved visiting cards for Marshal Joffre. his wifé ind 
daughter. ‘“‘The Picture Story of a Needless Mistake’ showed 
in twenty-one scenes how a trifling error required thirty-seven 
men, three women, two boys and eight horses to correct 
= * 
The lead article of Results (Monroe Calculating Machine Con 

pany) showed how necessary it is for the salesman to have 
vision. so he can direct the viewpoint of the prospect By show- 


ing him the detail which can be accomplished the salesmar 
leads the prospect to see the machine as a factor in reducing 
routine work, and not as a device with capacity beyond the 
immediate needs of his business 

= J 


= 
The Office Economist (Art Metal Construction Company) 
printed portraits of the executives of the Department of Com- 
merce. An article on safeguarding eyesight for office workers 
suggested that typewriters enameled in glossy black are a fr 
quent source of eye strain. It was suggested that they be 
finished in some neutral shade—battleship gray or cream color 


to approximate color harmony with nearby objects that come 
into the field of vision. 


. * . 

The Royal Standard (Royal Tynewriter Company, Inc.) printed 
an amusing anecdote about “The Man Who Thought He 
Closed a Competitor's Factory.’’ A young salesman had made 
a brilliant showing, and passing the competitor’s factor on 
the train, saw that it was devoid of life. He took some of the 
credit for the moribund condition on himself, until his atten- 
tion was called to the fact that his watch showed 4:30 p. n 


standard time, while the factory was operating on daylight 
saving time. y 
(Continued on Page 210.) 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enabies the office boy to 
bind into book form “‘in a jiffy” any kind of loose leaf 
records. 


The “‘F-B” Loose Leaf Holder 








Typewriter Ribbons and 


Carbon Papers are made 
under climatic conditions that 
assure you of a most uniform 
article the year round. 





Pat. May 13, 1913 


A few good agency propositions 
to live dealers. 


Ink Ribbon Mfg. Co. 


Factory and General Offices Branches 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 


The retail price is $3.50 a dozen with liberal dis- 
counts to dealers. 


F. B. MANUFACTURING CO. 
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San Francisco Los — a 1228 Intervale Avenue NEW YORK, N.Y. 
Established 1909 (Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 
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Eclipse Pneumatic Inkwells 
Are Clean to Use 


for two reasons: 1, the graceful glass dome 
serves to keep out dust and to prevent thicken- 
ing of ink through wasteful evaporation; 2, the 
penholder and your fingers remain clean because 
the right amount of ink—no more—is obtained 












**KEEPING TABS ON THINGS” 
WITH 
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U 
INDEX TABS 


\ll dealers in U-KUT-EM IN- 
DEX TABS see our letter June 
22nd for important announce- 
ment. 

New dealers, send for samples 
and prices on Improved U-KUT- 
EM INDEX TABS. 

Best Index Tab Ever Offered. 


PROTECTED BY U. 8S. A. AND 
CANADIAN PATENTS 




































at each pen dip. 





Many handsome styles at your sta- 
tioner’s. Write today for catalog. 


GENERAL ECLIPSE CO., Dept. a, DANIELSON, CONN. 





UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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YOUR 
LOOSE LEAF 
PROBLEMS 


may be identical with those of other dealers 
or loose leaf users. If so, THE PERFECT 
LINE will meet your requirements. But, 
perhaps a proposition presents itself to which 
standard loose leaf equipment cannot be 
efficiently adapted. Filling the unusual re- 
quirement is our specialty. 


To analyze the requirements of modern busi- 
ness organizations, recommend suitable equip- 
ment, and manufacture and install the most 
efficient system is the work of experts. 
experience in all phases of the loose leaf busi- 
ness, and adequate manufacturing facilities 
qualify us as experts. Loose leaf devices, 
metals, forms, equipment, and even commer- 
cial printing—ask us—we can tell you. 


CHICAGO 
BINDER & FILE CO. 
500-508 W. Thirty-First Street 
CHICAGO, ILL. 





THE “PERFECT” LINE 















THE NEW PATENTED IDEAS EXPLAINED 

A. Solid block impenetrable to ink. 

B. Felt reservoir saturated with ink. 

C. Absorbent ribbon completely covering block (A) 
around which ink travels to stamping surface 
from Felt reservoir (B) like oil runs up a wick. 


EAI Stock this newlpad. It is not a felt 
improvemen' on t. 
Bundreds of big Industrial Plants, Railroads, etc. because it 
costs no more. Less competition. sales for you. De- 
scriptive booklets for distribution free with your order. Write 
for booklet and prices. 


PEERLESS 8 


CARBON & RIBBON MFG. CO., ING. 
113 WEST BROADWAY/| NEW YORK CITY 
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ESLEECK’S THIN PAPERS 
WHY? 


Because for nearly a quarter of a 
century, we have been specializing in 
Thin Bond, Onion Skin and Manifold 
papers. Aiming always to maintain 
the summit of quality. 


> 


LD MOLY AI, 


> 


SIS 


> 


SS 


SS 


We want our papers in every business 
office in the United States, for they are 
right for every important use. 


=~ r 
~ Ss 


> 


To begin to use Esleeck’s Thin Papers, 
is to continue to use them. 


~ 





Your paper merchant carries them 


ESLEECK MFG. COMPANY 
TURNERS FALLS, MASS. 


————$$<$<$<$< —$———$___$____—____________ 
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Manufacturer. 


An illustrated foller of rebuilt check protectors has been cir- 
culated by the Check Writer Company, New York, N. Y. 
. > — 
A new catalogue of school supplies has been issued by A. 
L. Salomon & Company, 345 Broadway, New York, N. Y. 
s * «x 
The Sengbusch Self-Closing Inkstand Company, Milwaukee 
Wis., distributes special circular on school inkwells. 
. * 7 
A folder describirg the ‘‘Hush-a-Phone” has been printed 
for the Hush-a-Phone Corporation, 41 Union square, New York, 
& us 


+ * + 

A comprehensive catalogue of nearly 100 pages covering 
stamping devices has been distributed by George W. Burch, 
Hartford, Conn. 

* . * 

The “Aladdin’’ keyless loose leaf ledger is described in a 
three-color folder distributed by the National Blank Book Com- 
pany, Holyoke, Mass. 

* + * 

Stock forms obtainable by users of the “So Easy” loose leaf 
devices are shown in a fifty-six-page booklet issued by A. 
Mohler, 416 South Dearborn street, Chicago, Ill. 

* * * 


The catalogue of the Standard School of Filing and Indexing 
(conducted by The Globe-Wernicke Company), Washington, D. 
C., is lucid and alluring in its presentation of the facilities of 
the school and the courses offered. 

* . = 


“Introducing Efficiency” is a six-page folder by Sainberg & 
Company, Inc., 65-67 West Houston street, New York, N. Y. It 
features the “Elasne Everflat Calendesk” pad There are 
twenty-seven different items in this line. 

> : * 


“Instead of Nails and Tacks” proclaims a folder by the Alex. 
H. Irvin Company, Curwensville, Penna. It describes the “New 
Irvin’’ automatic tag machine. Uses are suggested for the 
shipping department and the household. 

t + * 


Sikes chairs, settees, costumers, telephone tables, waste 
baskets, umbrella racks and stools are depicted in handsome 
array in a beautiful catalogue issued by the Sikes Company, 
Twenty-third street and Passyunk avenue, Philadelphia, Penna. 

* 7 * 


Catalogue No. 30, by the John F. Diemer Company, 107-109 
Lafayette street, New York, N. Y., shows a comprehensive line 
of envelopes and filing specialties for the stationery trade. Sev- 
eral new items are shown. The book is well-compiled and an 
attractive job of printing. The cover is particularly handsome, 
with hot-embossed gold lettering and decoration 

* ? * 


A recent catalogue issue by The C. L. Downey Company, 
941-43 Clark street, Cincinnati, Ohio, features the ‘‘Steel- 
Strong” line of coin wrappers, bill straps, wrapper cabinets, 
automatic coin counting machines, coin bags, seal presses and 
seals, sheet steel coin storage trays and novel manual coin 
counters The company distributes through dealers ex- 
clusively. 

‘ * - 

The Parker Pen Company, Janesville, Wis., has completed a 
pretentious catalogue of sixty-four pages, made up in loose 
leaf style The book opens with interesting descriptions and 
illustrations of manufacturing operations. Explicit information 
regarding assortments, display cabinets, care and use of Parker 
“Lucky Curve” pens, prices and illustrations of the different 
numbers follow. Several pages are devoted to the Parker 
“Lucky Lock” pencil 


Dealer. 


Stamp goods and sundries are shown in a circular produced 
by the Bennett Printing & Stamp Company, Atlanta, Ga. 
* 7 . 


Accessory Advertising Matter. 


The Wahl Company distributes a miniature screen for window 
displays, and a poster, both advertising the ‘“‘Eversharp”’ pencil. 
* * + 


“RTZ,”’ the new type cleaner made by the F. S. Webster 
Company, is featured in a two-color display card that compels 
attention. 

* af + 

The Wilson-Jones Loose Leaf Company has a series of news- 
paper ads for the use of dealers. These are furnished as 
stereotypes, or in matrix form, as preferred by the dealer. 

+ . * 


The American Manufacturing Concern, Falconer, N. Y., has 
prepared a counter display case, handsomely printed, for show- 
ing the most popular items in the two-cent, five-cent and ten- 
cent ruler lines. 

* * > 

The L. E. Waterman Company has a display card 11x21 
inches, in colors, featuring vacation uses for Waterman’s 
‘‘Ideal”’ fountain pen. The same design is furnished as a win- 
dow transparency. 

* > > 

The Joseph Dixon Crucible Company features lumber crayons 
with an easel display card, 10x15% inches, in eight colors. A 
crayon is shown in its natural ‘“‘habitat,’’ the woods, with a 
tree for a background. 
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DEALERS! 


Here’s a new article that 
will make money for you 
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ALB, 


THE COLUM-GUIDE 


Patent pending 
—for users of columnar records 


Every office clerk who uses columnar records will 
at once recognize the merits of the COLUM-GUIDE. 
It saves time in posting entries, increases accuracy, 
rests the eyes, and makes the work easier. The 
illustration shows graphically the economies effected. 
A strip of the column headings is inserted under 
the transparent surface of the COLUM-GUIDE and 
it is ready for use. 

Made in five lengths,—12”, 18”, 24”, 30” and 36”. 
Retails for 50c to $1.50. 


Get in your stock of COLUM-GUIDES now. Advertised in 
SYSTEM, starting with July issue. Write for full particu- 
lars and dealer proposition. 


THE COLUM-GUIDE CO. 
128 No. Main St. Providence, R. I. 























=— REALITE: 


There are many reasons why 
dealer and user pronounce 
REALITE the most satisfactory 
mechanical pencil ever produced. 
The most striking thing about 
Realites are the repeat orders. 


Made in two models: 
Without Clip With Clip 
Silvonite (White Metal Tips) $ .50 $ .65 
Gold Filled Tips....... oo a 1.25 
Each pencil is fitted with extra leads 
and full size pencil eraser. 


REALITE PENCIL CO. 


3011 Montrose Ave. CHICAGO, ILL. 
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SORTING DEVICES 


We have a sorting device for every purpose from 
the smallest coupon to cap sheets or larger. 
Indexed in any manner desired LETTERS— 
NUMBERS—or SPECIAL WORDING. 


Montgomery Ward & Co., use 155 
Abrahams Straus Dept. Store, New York use 107 


Ask your dealer or write direct for information 


THE KOHLHAAS CO. 


183 North Dearborn St. Chicago, Ills. 











DO YOU FEATURE 
DESK PADS? 


The Hoffman Line includes three different sizes, 
60 numbers, stiff and flexible backs, with corners 
of Fabrikoid, Spanish Leather, Russia, Seal, brass, 
etc. The wide variety of styles enables you to fill 
any requirement. 


Hoffman Binders and covers are convenient for 
magazines, circular letters, reports, bulletins, etc., 
intended for attention of 
several members of an 
organization. Opportu- 
nities for the sale of large 
quantities are frequent, 
and the business goes to 
the dealer who is pre- 
pared. Write for full 
particulars and catalog. 


L. HOFFMAN 


45 LaFayette St. New York, N.Y. 


Also maker of Transfer and Storage Cases, al and Letter Cabinets, 
Stationers’ Shelf Boxes, Cloth Covered Card Index Boxes, etc 




















Price Revisions. 


The National Blank Book Company has issued Supplement 
9A to Retail List No. 9, covering National blank books 
- © * 


The Cott Printing & Index Company. Columbus, Ohio, has 
announced prices on “X-L-All”’ loose leaf records and the Cott 
indices. 











NOMUSS _ 
NO pint no FUSS 





EASILY SHARPENED WITHOUT BREAKING 
ECONOMICAL AND EFFICIENT 


Mais dell Pcmci_ co. PHILADELPHIA. US 




















DISPLAY CARD FURNISHED ON DEALERS’ REQUESTS 
BY THE BLAISDELL PENCIL COMPANY, PHILADELPHIA, 
PENNA.—I!t Is Very Effective, Done in Ten Colors, Showing 
the Eighteen Colors of the Blaisdell No. 151 line It has an 
Easel Back. Blotters Illustrating this Line are Also Available 
to Dealers 








The American Lead Pencil Company, New York, N. \ has 
annourced prices on lead pencils, crayons, penholders, rubber 
erasers and rubber bands. 

. 7 

The Beelman Paper & Card Company, Inc., 318 West Thirty- 
ninth street, New York, N. Y., has issued a new price list co 
ering paper, cardboard and envelopes. 

(House Organ—Continued from Page 206.) 
Dealer. 

Diamond Dust (Hall Lithographing Company, Topeka, Kans.) 
printed an appreciative biographical sketch of the late Willard 
Nash Hall, founder of the business 

= > = 

The Bullet (The Hutchinson Office Supply & Printing Com 
pany, Hutchinson, Kans.) combines helpful articles on office 
procedure, miscellany and live dispiay advertising of items in 
stock. 

= + * 

The Hub Guide Post (The J. C. Hub Manufacturing Company) 
Cleveland, Ohio) urged that all office folk get out of doors reg- 
ularly every day, building up in the summer to atone for winter 
sluggishness. 


= * = 
The Shepard Staff (Henry O. Shepard Company, Chicago, 
Ill.) called printing ‘‘The Most Wonderful of the Arts.” and 
cited instances in newspaper and advertising work to sub- 
stantiate the attitude. 
* * * 


Parrottalks (Matt Parrott & Sons Company) gave instruction 
to Iowa citizens in an extended article, ‘“‘How to Vote at tl 
Primary Election.’ Its educational aspect was reinforced b 
an earnest plea that voters exercise their franchise at tl 
primaries as well as at the regular elections. 

= > * 

Gasoline (R. W. Wales Company, 115 East Genesee street, 
Syracuse, N. Y.) is a lively house organ, published on the 
mimeograph. Its individual issues are termed ‘“‘gallons.”’ and 
carry items of general interest, with strong selling talk for 
items in the Wales stock. The phraseology used hooks the 
paper to the automobile field. 

Internal. 

The Hand Clasp (United States Envelope Company) printed 
the portrait and a brief biographical sketch of James Logan, 
the general manager, who was seventy years old May 6 

J * - 

The Key-Board (Woodstock Typewriter Company) prints 
many items about outings enjoyed by Woodstock workers 
That's one of the advantages of locating a factory in a com- 
paratively smal! city It doesn’t take long to get close to 
nature, and to be human. 
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i | “NEVER LOSE” 
LADIES’ 
CRANE, arity DUPLEX ERASER 


Sold by all Stationers and Booksellers 


These goods are suited to the tastes of 
the most select trade. Their merits are 
known the world over, and they yield 
a profit to the dealer. Once tried, the 
purchaser becomes a regular customer. 





| 

| Presented in the following 
| Style> and Qualities: 
SUPERFINE QUALITY: In light Blue Boxes, 


containing 1% ream of Note paper each, and in 
separate boxes 4 thousand Envelopes corres- 
ponding. 


| 

| EXTRA SUPERFINE QUALITY: In Laven- 
der Colored Boxes, containing %4 ream of Extra 
Fine Paper each; in like boxes are Envelopes 
to match. 


Our papers are supplied in Bor- 
dered Goods and other specialties 
by EATON CRANE & PIKE CoO., 
| Pittsfield, Mass., and 225 Fifth 
Ave., New York, whose boxes bear 
the word “CRANES” containing 
our goods. 


ALL THIS STATIONERY CAN BE (ia : 
| RELIED ON AS REPRESENTED. fhis trade mark every bor 


Manufactured by 


Z. & W. M. CRANE wis! 




















with the brush and pat- 


ented hook to fit the 
frame of any typewriter 
and the 


‘““OWL”’ PEN and 
PENCIL CLASP 


nicely engraved, blunted 
end to safeguard the 
pocket and patented 
spring clip, are two new 
live specialties recently 
added to the 
Indispensable 


ARGUS LINES 
















Every Argus product is an ex- 
pression of excellent work- 
manship and utility. 

We make a complete line of 


PAPER FASTENERS 
PEN AND PENCIL CLIPS 
ENVELOPE MOISTENERS & 

TYPEWRITER ERASERS 


Write your jobber for samples 
and discoun's or order direct. 


ARGUS MFG. CO. 


1134 N. Kilbourn Ave. 
CHICAGO, ILL. 
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— Roll Carbon 


Roll Carbon 


We are prepared to furnish to the trade CAR- 
BONIZED ROLLS for every purpose, any size. 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive quality as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEWRITER CARBON PAPERS 


Our MULTIGRAPH RIBBONS are acclaimed unequaled. 


American Manifold Products Corp. 
General Offices and Factory: 


2900 Darwin Terrace CHICAGO 

















Fe 
BD teccccccensoccccnescecesceecammennningannnnnnnnnn : 
it : 
| 
# | IDEAL STOOL No. 8 | 
ms : 
=: H 
: Adopted b Minimum heigh | 
oleae ‘a 16 inches. ' 
' firms for use Memenens betel a3 
' in their : 
re Index and = a” : 
% : Filing De- Ball feetorcasters 
Hs ' partments. optional. : 
| | : 
ye Write for 
rr Circular ' 
x! : 
a! 
§ | FOWLER-MANSON-SHERMAN 
7 CYCLE MFG. CO. 
x WILLIAM R. MANIERRE, Prop. 
‘: 1445-1455 W. Austin Ave. CHICAGO, ILL. 
‘: H PP OOOO SOOO OSES EEE EOS E OEE O ESS OS SSS S88O SESS ESSSO oul 
+ 















212 OFFICE APPLIANCES July, 1922. 





KEYSTONE TYPEWRITER TABLETS 


Utility—Convenience—Economy at a Most Reasonable Price 


The latest efficiency unit for office use and distribution. 
Protection for all paper surface until the very instant of use. 
Standardized thickness, solid and substantial binding. 
Extensive variety of papers in surface, texture and weights. 
Sold by progressive dealers. Descriptive list ready for your call. 


SAMPLE TABLET No. 6064—BOND PAPER, 50 SHEETS, 8}x11 in. Mailed for 20c 
J. C. BLAIR CO., MFG. STATR’S. Huntingdon, Penna. 














The MANNING BUSINESS BUREAU 


American Industrial Bldg., HARTFORD, CONN. 


Under the direction of EDWARD J. MANNING 


An acknowledged authority on all matters relating 
to the manufacture or sale of 


Typewriters - Adding Machines - Office Appliances 


Practical, expert, and impartial opinions on INVENTIONS, IMPROVE- 
MENTS, PATENTS, COMMERCIAL VALUE, PRODUCTION COST, etc. 


Acts as agent in ‘“‘bringing together’’ the parties most likely to be interested 














Ce 


“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


, . co ccebead 4lbs. MailandExp...... Ibs. 

a lbs. a 12 Ibs 

Columbian ........ ih. “WMELS oveceseees 

Rare : > Sand iiveeuel 2 Ibs. 

CHONTEEE 0 od cvccess ‘ Es Sieid eed 
Parcel Post Scales 








Banks and business houses use “‘Pelouze” 
Scales because of their accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST... CHICAGO 
SOPUNAEATUUUAANANEALEGUOUONGNEEOOOOGUSEEOOODUVOUAOTOSEEOAAOOOSOUOOOOOEEDOOOOEEOOOOOEOEROOOOOEEOUOUOCEEEEOOOSEEEEEEOOOOOEEOEEOOOEEEEEOOOOEEEEEOOOOEEEEOOEEEED 
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urate, Reliable Copies of Waypbills, Letters, etc. 
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Blotter Bath and the Eureka Sanitary Copy- 
ing Cloth produce clear, neat letter press cop- 
ies of any document written by hand or type- 
writer, with copying ink. The construction of 
the bath provides for uniform moistening of 


by a patent process insuring clean-cut copies. 


MORE EUREKA BATHS IN USE 
THAN ALL OTHERS COMBINED 


vw 


seeabns | Sold Exclusively Through Dealers. Write for the Eureka Booklet. 


The EUREKA BLOTTER BATH COMPANY, 3732-34-36 South Wallace St., CHICAGO, U.S. A. 
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SHEDD’S DAILY PAD 


To Find Any Day in the Year— 
Put Your Finger On It— 
That’s All 


INDEXED to Every Day in the Year 
NEVER LOST A FRIEND 
Find Any Day Quicker Than Day After Tomorrow on Any Other Pad 


METAL BASE—— EASILY REFILLED 


SHEDD-BROWN MFG. CO. 


Patentees and Manufacturers Minneapolis, Minnesota 


















BAKELITE 


Either in Stylo or Fountain Pens Also Manufacturers for the Trade 


PARAMOUNT PEN CO., Inc. 


63 Irving Street Jersey City, N. J. 


AM@UNT 














WIRE WASTE BASKETS SPACE BASKETS 
LETTER TRAYS PAPER CLIPS 





Special Prices on 
Gem Clips 
Extra Fine Quality Guaranteed 





SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 


N 639 1 2 Pacific Coast Representatives Southern Representative 
o. @ REID & GILMARTIN EDWARD V. BOGART 
444 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Bidg., Atlante, Ga. 























No. 583 New “Duralumin” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 


. ves MILLER BROS 
—, SOG sow POINTED SD 


* The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 










@MMILLER BROS 


trBowi POINTED 















MILLER EBRAND 








3 


order trade. Prompt service in repairs, 


requirements. 


SIGN | 


\ ano SHOW CARD P 


ee ee eee ee re ee ere 
(CO LMINES (EI SES eS 

SEES DASE SSA SO ee 

2eCFkS UU RRS 


SEAN MSM Om UME SER EERE Bet 
mom t 


For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE thiéccs* iiikeis 


OFFICE 


The export trade is skilfully handled. A host of busi- 
mess friends abroad testifies to our close study of their 





Riwval—tne Master Craftsman Fountain Pen A triumph of thirty-eight years’ experience in 


the manufacture of Fountain Pens. Wemanu- 


facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
All work is done in our own shops. 


We make all modern designs in Lever Self-Filling, 
Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


Bi W. Besumel & es Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 


e Steel-Strong Coin Bags 


WITH T4E TAPES 


These bags are made from the best 
quality drilling with double lock stitch. 


ALL DENOMINATIONS ARE 
PRINTED IN BOLD 
RED FIGURES 


User's name imprinted in bright blue 
ink where so ordered—a pleasing 
contrast. 


Send for Price List and Samples 


SOLD BY LEADING STATIONERS 


The C. L. Downey Company 
Cincinnati, O. 
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941-943 Clark St. 








ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples. 


L. H. BiGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 














GOCOOCOOCOOSCOOCOOSOOCOCOOCO0R Doooooo00o 
5 ye Shade 
(J) receives enthusiastic recommendation from expert mechanics 
) and draughtsmen who, because of their fine, close work, 
OO need particular eye protection. The Eureka, fashioned from 
0 green celluloid, bound on both edges, properly ventilated 
(J and adjustable, is another popular style of the complete 
p “CESCO” line. - 

oO 

Oo 

oO 

Oo 

oO 

O 

O 

Oo 

o Ask for catalog. 

5 CHICAGO EYE SHIELD CO. 
O 2300 Warren Ave., SAN FRANCISCO OFFICE 
O CHICAGO, ILL, 268 Market St. 
O 
oOnooooooooo Oooo oooooooo000000 oo000000000n 















Oo0000ooooo0 ooo0000000c 























“STERLING” DESK CALENDAR 
KIMPTON, HAUPT & CO. 


WHOLESALE STATIONERS 
GLASS MANUFACTURERS 


53 Beekman Street NEW YORK, U.S.A 








Headquarters for Desk Calendars, 
Pads and Stands 


We are the manufacturers of the celebrated “Handy” and 
“Sterling” Calendars—metal and cut glass Stands with 
Pads plain or indexed by months. 

LIST PRICES—WITH METAL STANDS: 


Complete Pads Stands 
i ie Se Me ost ecctcenitewocs ane $1.20 60 $0.60 
No. 1 yet 2g PE: Ki:s6 6 eteueee eda occen Bae -60 
— “GSE TSE REI area ere 1.80 90 90 
STERLING, Emameled ............cecee0. 1.20 60 -60 
STERLING, DT. .cercrdtak wateceess 1.40 0 80 
STERLING GIANT, Enameled.......... 2.00 1.20 1,00 
DAILY MEMORANDUM, Enameled..... 60 -30 30 
LIST PRICES—WITH CUT GLASS BASES: 
a Dn Sider edd ob one coebs-e éb-e8bo0es oes 6.00 1.50 4.50 
eas a ann yd 4h ween d hms bee we oeeee 8.00 2.00 6.00 
tn ci nets shane échkeauwledeeeaak 6.00 1.50 4.50 


We deal in all other Desk Calendars, too. 
Send us early order for your full requirements. 
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se"sfvdes, RUBBER ERASERS “'**: 


EDCE VIEW SHOWING 
INLAY OF INK ERASER 


WELDON ROBERTS RUBBER CO. NEWARK, 














MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


ate MORDEN MANUFACTURING CORPORATION 





WATERBURY, CONNECTICUT 




















“Smear-Nix-E” 75 ern 


ARD TO Endorsed by thousands of banks and industrial concerns. 

H T Contains no destructive chemicals—is not affected by at- 
mosphere Best American dyes 
Red-Black-Purple Guaranteed 












CLEANS THE ENTIRE MACHINE 


BEST BRUSH ON THE MARKET 
Made of black china bristle set into rustproof steel wir 
and absolutely cannot come loose. 





RETAILS FOR 25c. BIG PROFIT TO YOU 
Mfrs of Wire 
Arthur W. Hahn, twicd'oreie “SMEAR-NIX-E” PAD AND INK CO., Inc. 
195-201 Lafayette St. New York DURHAM, N. C., U.S.A. 

















WastePaper 
SRI Baskets 
i OY Lee’ . 
Woo Vi Letter Trays, Mail and 
v \/ 


IR Tape Baskets, Space 


vir) Baskets, Build-up 
My Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 





PEERLESS SANITARY LINE 
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BRISTOW RADIAL DISTRIBUTOR | 
has a winning exclusive feature 


Always stands to receive papers. Thecontents may 
be removed with one hand as the compartments do 
not require to be opened. That means less motion in 
sorting and that is 
why the Bristow Radial 
Distributor is in general 
use and accepted as the 
best among busi- 
a offices of the 










Made regularly 
in four sizes. 


DEALERS—If you aren't 
already selling this device, 
write for particulars at once, 
STANLEY R. BRISTOW 


171 Washington St. 





Newark, N,J. 
ail 











It’s all in the ink—Kant Smear Ink 
will not smear or offset. 


Kant Smear Ink will not injure rub- 


ber stamps. 


Kant Smear Inked Pads will not dry 


on your shelves. 


TWO SIZES ALL COLORS 
Write us for further information 


IDEAL STAMP PAD COMPANY 


441 Sixth Ave. 


July, 1922. 





IDEAL 
KANT 


SMEAR 
STAMP PAD 


POPULAR PRICES 


Pittsburgh, Pa. 





—— ell 











Liquid Paste 

Vegetable Giue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits, 


Drawing !nks, Blacks and Colors 
Eternal Writing ink 

Engrossing Ink 

Taurine Mucliage 

Pheto Mounter Paste 

Drawing Board and Library 
Office Paste Mucilage 


Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 

We protect the trade by referring 

all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Qognea’ ints cud "Adsesives 


Main Office and Factery, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 














THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 


does not oscillate. 


96,000 Triner All- 


Steel Parcel Post 
Scales used by the 


Government. 


Write for Booklet No. 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 




























CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 
Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the . 

type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 


BRASS 


PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 
SIZES | to 9 


PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 

















LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG. CO. 


SPRINGFIELD, OHIO, U.S.A. 








] 





“ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 





PAPER FASTENER 
. EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 














FILING 


ing down. 


THE KAY COMPANY 


HIGH STREET and BOYDEN PLACE 


NEWARK 


TRADE 






FOR ALL SYSTEMS 


Kay Folders are made from a long fibre 
Sulphite stock that will stand the hardest 
wear without getting dog-eared or break- 





FOLDERS 


NEW JERSEY 
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PEET’S 


PATENT 


(MPROVED TRIANGLE cup 


a zen 


HOLDS PAPERS SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper clip can you appreciate 
its superiority. It is so easy to slip on, and it holds the 
papers, etc., absolutely firm. The patented crimp does the 
work. It will be worth your while to send for samples and 
prices. 


If your stationer does not carry them, write us direct, 


PEET BROS. 


618-20 Cherry St. Philadelphia, Pa. 





Medium and 


HIAWATHA iit Grede 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion skin, ledger and 
bond papers and envelopes of all 
descriptions. We make a spe- 
clalty of shipping papers in the 
flat. Our new 1922 catalog and 
book of samples will interest you. 
It is yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green Street A. S. Landsberg, Pres. New York, U.S.A. 

















The Pen for Business Men 


SELF-FILLING INK PENCIL 
*“*INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
Fountain Pen. Elim- 
inates fatigue. Pro- 
motes efficiency. 


Writes uni- 
form. A busi- 
ness neces- 
sity. 


Write for quantity prices sia 
J. K. ULLRICH & CO., 161 Washington St., New York 












Meets all 
require- 
ments. Self fill- 
ing, non-leakable, 
safety cap. Attached 
clip. Smooth writing gold 
point. 


Your Name in Gold —35c Extra 








iii! ///7 Sell More Waste Baskets 


to more customers. That creates more 

















satisfaction than to sell foguenty toa 
oe. oe replace frail that 
o no % 




















Daisy Baskets 


prem bn oyee ccactrustionenauses 
vents fine trash from 

falling to the floor. 

Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 











— 





Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS 


Suite 36 N. U. Building 
Washington, D.C. 

















LOOSE LEAF METALS 


For Everything in the Loose Leaf Line 
Our Knock Down Metals 


for Sectional Post 


Binders Cut Costs 
Try Our P. Q. S. Motto 
Send for Our 1922 Catalog 


HUGHES LOOSE LEAF METALS CO. 
544 W. Lake St. CHICAGO, ILL. 














ROUGH AND REBUILT 


G 
TYPEWRITERS 


Prices NOW Stabilized 


Dealers can with safety lay in ade- 
quate stocks to meet the increas- 
ing demand. We handle all makes 
in the HIGHEST QUALITY 
ONLY. Write for our Feb. 20th 
wholesale price list, OA 50. 


MANUFACTURERS TYPEWRITER 
CLEARING HOUSE 

193 North Dearborn Street Chicago 

Established 1901 Cable Address “‘Mantype” 





Typewriter Fasteners 
Interchangeable $] 00 per set 


i i ‘50% d 
Fits all machines 50% discount 


Dealers Wanted 


STANDARD TYPEWRITER FASTENER CO. 
800 — 20 E. Jackson Blvd. CHICAGO, ILLINOIS 





a 
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The machine unfasten 
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: ‘ 
wap For Long Service, Buy 
material the time stamp that is 


Received 

sored built for it— 

THE AUTOMATIC 
TIME STAMP 


Shineed- yas no rubber, no type metal, 

no soft material. All parts 
durable, expertiy made, and so carefully 
adjusted that positively accurate time- 
keeping is guaranteed Shock-proof 
action, complete protection from dust. 
Over 40 years’ success in many fields. 


Write 


The Automatic Time Stamp Co. 
159 Congress St., Boston, Mass. 


for list of users. 


ene lock 
—_ and shock-proof “Originators of the Art of NEW MARTINSVILLE, W. VA. | 
4 action Printing Time Automatically.” r | 


New Martinsville Line 


Stationers often consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _. glassware 
“comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY _ | 





























The Sealograpn way 


Turn the switch—feed 
the envelopes—Sealo- 
graph _ automatically 
dd them at the rate 
of i50 per minute. 
Electrically driven — 
powerful, speedy, adapt- 
able and reliable, the 
Sealograph is a worthy 
assistant in the modern 


business office. 
Let us tell you more about it. 


THE SEALOGRAPH COMPANY 


737 West Jackson Boulevard, CHICAGO, ILLINOIS 














A 


proven 
product 


Dealers 
are 
making 
good 
money 


Write for 
particulars 





CANT-SLIP CO., Rochester, N. Y. | 








Y PEWRITERS 


QUALITY—SERVICE—PRICE 


EXPORT DOMESTIC 
ROUGH & REBUILT 


We are prepared to execute promptly 

all orders, any make or grade and with 
any language type. Send for our new prices, 
terms, etc. 

GUARANTEE TYPEWRITER CoO., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U, S. A. 

Cable Code: BOYERTYPE, A. B. ©., 5th Fdition 


\ 





SILK-Y-KOTE 


Carkons make clean, clear copies 


SILK-Y- FIBRE 


Typewriter Ribbons give sharp, 
strong impressions 


Are you getting these results with 
your present lines? Let us submit 
samples and quote prices on ribbons and carbons made by 
leading experts in the business. Experienced manufacturers 
and our location assure you of high quality and prompt 
service. 





Cooper Carbon Coated Paper Co. 


4606-8 Montrose Ave. Chicago, III. 





















Nearly Every Man, Woman and Child Uses 


MOORE PUSH-PINS 


“‘Glass Heads — Steel Points’’ 


Wherever this handsome Oak 
Counter Cabinet is displayed 
sales double and triple, as it is 
coupled up with our National 
Advertising. 


Contains 150 10c packets best-selling 











sizes of Moore Push-Pins and Moore 


Push-less 
MOORE PUSH-PIN CO. 
(Wayne Junction) Philadelphia 
Mirs. of the World-Famous Moore 
2 Moore — 
angers, a 
description of ie: 
Por 22 years the 
Standard of the World 











The Pleasure of Perfect Pencil Points 


exquisitely smooth, long-lasting, which 
slip light as a feather over the paper, 
is yours when you use the 


TRADE Gr REG raffco CO 


Pencil Sharpener 


Without 
medium, 
sired. Yes, 


mechanical changes, you get 
needle, or blunt points as de- 
you get hundreds of them 
from a single, inexpensive cutter that 
can be replaced in a few seconds by anyone Simple, per- 
fect, handsome Exceedingly strong. For desk, table, or 


wall. Write for illustrated folder. 


GRAFF-UNDERWOOD COMPANY 


Mfrs. Timme-Saving Office Devices 
18 Beacon Street, Somerville, Boston 42, Mass. 











\. J 
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Do You Have Orders for 
RIPCO BRAND BANK PASS BOOKS 


CHECK COVERS 
COIN BAGS 














For Rotary Stencil Machines 


The quality of this ink is 


guaranteed by nearly half ? 
a century of practical ink . : 
manufacturing experience. A large established manufacturer is looking 


for some additional outlets for its products. 
We are nationally known and make a wonder- 


inti ful line of goods. 
Kruse Printing Ink Co. ine of goo 
437 Pearl Street NEW YORK If interested address Box BY-19, care Office Appliances, 


417 § Dearborn Street, Chicago. 


Samples and prices sent on request 






























BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
quires no expensive per- 
forated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as we as a 
full case of car¢ da. 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY NINETY Sa VE DOLLARS NO CENTS 
(Denominations in Black: Amounts in Red) 







The world’s standard of protection— 
in every country,in almost every 
language and monetary system. § 


PROTOD-Greenbac, 
not only held in place the world’s first forg- 
but are kept on the —— 2 ° i . 
bottom of the holder. ery-proot checks. 


tom marneme Eis erin x OO. 


LEATHER © novent "es 
When a card is with- 
drawn the others are 





er Insured. 
Furnished in twenty-eight diff t si . eS d in imported 
morocco; metal parts highly aichel piated: os P — Todd Two Color Patents 
Improved Boehner Binder Co. Todd Protectograph Co., Inc. 
142-144 Fox Street Aurora, Illinois (ESTABLISHED 1899) 
We manufacture Leather Novelties only and are not Engravers. World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 








. 1129 University Ave., Rochester, N. Y. > 











EXTRA DOLLARS 


are added to the profits of the dealer who 

handles HEYER’S REFILLING COM- 

POSITION for use in filling hektograph pans 

and gelatine duplicators of all makes. 

= The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 

Film Duplicators, and supplies. We 


(~ ’ 
‘T. ” PAPER FASTENERS 
O “cannot injure fingers’ 


Tip Top Fasteners can be used 
over and over again. When in 
use, they hold tight. Consider- 
ing service, appearance and price, 

Tip Top Fasteners are 





I best for the Stationet also furnish the trade with Hekto- 
sae 6 oe Cra graph carbon paper and Hektograph 
Q Sold mn the noe job- 3 SIZES typewriter ribbons at lowest prices. 
bers. ‘or samples, prices, 
etc., write , a Write for literature. Domestic and 


foreign inqutries given promptatlention. | % 
THE TIP TOP MFG. CO., Inc. The Heyer Duplicator Co. 


q SYRACUSE, NEW YORK a 160 N. Wells St., CHICAGO, ILL. 











maa Racks 220° in three styles ROUGH TYPEWRITERS 


seal tie Sizes er, are a 


very well-known line. Stationers A i a. S T A N D A R D M A K E S 
should have a stock of these (REGAL REBUILT ROYALS) 


useful articles. 
They are good Write for new price list No. 39 
value for the 
money and keep S 

an: il Regal Typewriter Company, Inc. 
359 Broadway, New York City, U. S. A. 

Write for our MARCUS HARWITZ, General Manager 


price-list 

Cable Address: 
‘“REGALTYPE”’, N. Y. 
Knickerbocker Inkstand Co., Inc. 12-14 S. Jefferson St. also 7-9 First St. 


230 FIFTH STREET LYNDHURST, N. J. Chicago, III. San Francisco, Calif. 
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“Phone” Without Being Overheard 





The wonderful sanitary 


“Whispering Mouthpiece” 
enables you to talk freely with- 
out being overheard—Hold se- 
cret conversation—every ad- 
vantage of a booth telephone. 
A scientific marvel and positive 
comfort in telephoning. Sold 


our attractive counter display. 

Send for circular or order from your jobber. 
THE COLYTT LABORATORIES, Mfrs. 
Dept. H 











on 30-day, money-back guarantee. This 
little specialty literally sells itself from 


565 W. Washington St., Chicago 


S KC O A line of merit which makes 
d satis- 
CHAIRS agrees > orga 


THE SIKES CO., PHILADELPHIA, PA. 








EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 








REAL EYE PROTECTION 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in a weak eyesight 
and sometimes more serious injury. The Feathers 
weight Eyeshade isconstructed to protect the wearer's 
eyes from glaring arti ficial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled, 
presenting a smooth, round ‘surface—no binding to 
t dirty, no metal parts to break out. Lies flat on 
k or rolls up to fit pocket. Your inquiry will re- 
ceive prompt attention. 


The Featherweight Eyeshade Co., Merchantsville, N. J. 


[ 











HEADQUARTERS <Resuiits“nerains-ryee -ano FARTO 

















NO TROUBLE TO KEEP BOOKS 
x t. ow? kpasty bookkeeping 
—, By This’ indexed binder with 


3 accounts=sheets to suit r 
‘Special offer=56 stock jt 


SO-EASY MOISTENER $1.50 


This *‘Se-Easy"’ moistener for giameomenvel- 


mailing pa paye oo it. Order today. Free circo- 














VEN, COOP 


HECK WRiteesi 





REBUILTS ARE THE BEST 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 





Addressing Machines, Multigraphs, Duplicat- 
ors, Letter Folders, Envelope Sealers, Mailom- 
eters, Check Writers, Dictating Machines, 
Multicolor Presses—at about half the manu- 
facturer’s price. PRUITT COMPANY, 170-H 
North Wells Street, Chicago. 








A Fast Seller, Dealers 


- Razornife is a knife handle into which 
safety razor blade can be inserted. Blade 
cam be pulled out and a new one forced _ 
Pat up with binde com a, in g ry en- 
velopes or on sp cards. Ke 
Ring Knife. ad 
Send 15ic for sample and quantity prices. 

GITs COMPANY 

5512 Potomac Ave. - 





AWRY 
LESSOR’ Chicago, IL 








MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. S. A. 


Superior to any imported article. One 
dozen with display card mailed on re- 
ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1404 Willow Ave. HOBOKEN, N. J. 














Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 


AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 


R. A. BECK, GENERAL SALES AGENT 


220 South Wabash Ave., CHICAGO 


ew Orleans Los Angeles 


New York 





The Standard Line 


Watermanis(dealFountain Pen 


Self-Filling, Safety and Regular Types 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 








Solidhed “Eyelet Pliers 


ACOMBINATION PUNCH . 
AND EYELET SET 


Solidhed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St.,.N. Y 








Announcing the Second Los Angeles 


BUSINESS SHOW 


to be held in March, 1923. An unrivalled oppor- 
tunity for reaching the enterprising executives 
of the country’s most prosperous section. 
Business Exposition Company 
215 Fourteenth Street Oakland, California 














“Stayon’’ Rubber Platen Twirler 
For All Typewriters 


A new invention with a double flange Guaran- 
tee | not to come off knob. A big seller and big 

profits. Buy the Nielson cushion foot shock ab- 
Secher: typewriter felts; and Rubber Key Caps 


' Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG., CHICAGO 














A Popularly Priced Office Necessity. 
lear glass cup. Well rounded edges. 
Sanitary 3 in. Red Rubber Sponge. 

SEND FOR SAMPLE AND PRICES 


WEINMAN BROS. 12 E. Ninth St., CHICAGO 














July, 1928. 
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ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis, 

We make all size rolls. 

Write for prices’ giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 

















“GOLD PEN S--All Shapes and Styles 





Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Ine., 64-68 Fulton St., New York 


SIMONSON 


Patented Metal Tip Guides 
For Vertical Letter Fil Card 
Systems and Check Files; Are 


Indestructible 
















None Genuine un- 
less stamped U. S. 
Patent No. 794,749 

on Metal Tip. 





PREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 











wir OUR ELECTRIC TURN TABLES 


Display “0 SELL MORE GOODS | 
Electric Cost about 3 cents aday - Capacity over 150 lbs 
Five Year Iron Clad Guarantee -- Special Price by Mail .. 


; acl ELECTRIC WINDOW SALESMAN (CO. 4.00” 





” DOUBLE YOUR WINDOW sates 9 





CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a ser hg Song * Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 51 E. 8th Street NEW YORK CITY 








SPEEDSAVO Moistener 


REG. U.S. PAT. OFF. 

The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast geller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE. MASS, 





WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs» 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 


all office devices. : 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 2ian42""tiands 





& is made right and the price is les are non-breakable. The 


+ The bristi 
tapering end permits the brush to be in the smallest openings without 
ecratc the enamel. 


Retail Price per doz. $3.00 





Oo 





MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpatd and ask for dealer's terms. 
MORTON MANUFACTURING CO, Louisville, Kentucky 





LOL AL ALAA AA ALAA ALA AA ALA LALA AAA AAA A AION, 
This Typewriter Brush Sells Rapidly Because 


Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
<> Pens Attended to Promptly. 
mi ==” §XPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Geld Pens Estabiished 1884 








CLIMAX 
SQUARE TOP 
4.%. PAPER CLIPS 


Best and most Economical Paper Clip on the market 


CLIMAX PAPER CLIP MFG. CO., “*",Wfixtocny. 


SHIRLEY PENS 


Used by over 40% of the Banks of the 
United States. Order from your jobber, or 


NATIONAL SUPPLY COMPANY 
Distributers INDIANAPOLIS 


Samples on Request 








“Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON ™*""SacoKtrN NY 


Exclusive Territory Rights Not Entertained 





~ ns 


UHL STEEL 


The Line with a Future 


The Toledo Metal Furniture Co. 
TOLEDO, OHIO 











READY FOR DELIVERY 
The Original Tim Calculating Machine 


Representatives now wanted for Can- 
ada and Cuba, and the principal cities 
of the U. 8. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 














C. R. & W. A. NELSON, INC. 


Heavy Duty Die Cutting, Tab Cutting, and Paper Punching 
Machines. Bookbinders’ Equipment. Loose Leaf 
Metal Parts and Devices 


Booklet on Request. 


225 N. Michigan Avenue - - CHICAGO 
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Waste Baskets 
WARDROBES 

Umbrella Stands 
COSTUMERS 
Telephone Tables 
TYPEWRITER STANDS 
Stationery Supply 


FURNAS ACCOUNTING 
MACHINE DESKS 











Consider the Furnas Line 
from the “prospect” angle 


Every office is a potential prospect for the Furnas 
Line. Costumers, umbrella stands, waste baskets, etc., 
though of secondary importance to the office desk, are 
essential to the convenience and efficiency of any bus- 
iness establishment. Consequently, every buyer of 
office furniture is a real prospect for the Furnas Line 
of complementary office equipment. 


Dealers often overlook this particuJar market in pref- 
erence to the sale of bare office necessities. Have you 
too, passed by this opportunity to swell the profits 


side of your ledger? 


Quality. Even a most casual survey of the Furnas 
Line of complementary office equipment engenders 
confidence in its quality and dependability. A careful 
appraisal of all its points makes deep and lasting 
impression. 


The Furnas Catalog. Your name appended to your 
letterhead will bring full particulars. 


FURNAS OFFICE FURNITURE CO. 


INDIANAPOLIS 
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99 To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an opportunity for you! 
ge y by y y 
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American goods are extremely popular in France and muc 
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needed too. This 


especially applies to office furniture and all 
modern business appliances. To sell your goods 
in France, you should advertise in the right French medium. 
Now, this right medium is M. B. because it is the pro- 
gressive business publication “‘par excellence.” Asa mat- 
ter of fact, M. B. was the first to advocate highly efficient 
business methods in France and was the pioneer of modern 
office equipment in thiscountry. So it is no wonder that 
it is read all over France, Belgium, Switzerland, Spain, 
Italy and Rumania, by the most progressive firms, that 
is by the firm that is likely to be interested in your goods. 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public 
you are anxious to get at. 


Write today to the Advertising Manager of M. B. He will be pleased 
to send you a free copy of this interesting publication. His depart- 
ment will write ads that pull for you or translate your copy into 


French just as you like. 


“MON BUREAU,” 52, rue des Saints-Péres, PARIS 7°. FRANCE 


Mt HNL 
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“Falcon” 
SCHOOL RULERS 


IN 
DISPLAY CARTONS 


All popular school rulers retailing for 
2c, 3c, 5c, 10c, will be packed in bright 
lithographed counter display cartons. 





Write for samples and quotations. 


RULERS, YARDSTICKS AND 
STICKS AND PENCIL BOXES 


SCHOOL 
METER 


School supplies shipped with Clip and Arch Boards, 
Card Boxes and Letter Trays, and Office Rulers, per- 
shipments without overstocking. 


mits economical 


AMERICAN MANUFACTURING CONCERN 


Established 1807 


FALCONER (near Jamestown), NEW YORK 








CHICAGO OFFICE 
Adams Express Blidg., 
S. Dearborn Street 


NEW YORK OFFICE 
Fifth Avenue Building 
200 Fifth Avenue 115 
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Ravenswood 


GLASS DESK P 


HAVE AN ADDED ADVANTAGE AT THIS 








SEASON 


HUE GUAR TTA AEA 





Add to the sanitary feature, the smooth. indestructible writing  ¢@SY it is for a piece of paper left on the desk to blow away and 
surface, the protection afforded the desk top, this outstanding 
convenience: Memos, tabulations, charts, etc. which should be 
always in sight to insure against neglect, are safe from drafts 
caused by open windows and electric fans, yet they are instantly 
available. 

Think of the important details you, yourself, entrust to writ- 
ten notes and of the time it would take to replace lists and 
formulae you use continually through the day’s work, and how 


its subject matter to be forgotten. 


In the manufacture of RAVENSWOOD and ROSCO Glass 
Desk Pads, the highest grade of plate glass, free from flaws and 
carefully ground to fit, is used. The pads open for insertion or 
removal of memos as easily as a book. While these pads are in 
general use in business offices throughout the U. S., there is a 
splendid demand and the stationer who does not handle them is 
overlooking some good business. We shall be glad to send full 
particulars. 


RAVENSWOOD OFFICE SPECIALTIES CO., 1800-02 Newport Ave.. CHICAGO 


MOST STATIONERS SELL THEM 


TN 





Sill iit 
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Back, 18 inches high 
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“All of the BIG things of today were the little ones of yesterday” 


CROCKER 
CHAIRS 


A chair for every purpose 


Shown permanently at 


Furniture Exchange Building 
Grand Rapids 


1414 South Wabash Avenue 


Chicago 


<* 
ae 

















San Francisco Furniture Exchange 
San Francisco 


601 First Avenue, N. E. 


BRANCHES: CHICAGO NEWYORK MINNEAPOLIS OAKLAND 
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Back, 173 inches high 





2 





Minneapolis 
Coisie 
COMPANY 
No. 5635-16C , No. 5635-16PE 
Cane Seat and Back Crocker Chair Company Perforated Leather Seat over Cane 
Seat, 16 inches wide Sheboygan, Wisconsin Seat, 16 inches wide 





IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE “IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
rofession or trade or calling. ‘‘Impressions’’ stands for better business and better living in the 
ighest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 
carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘‘Impressions”’ prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
ayear. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 
for the money back. 


IMPRESSIONS 


19 Beaufort Mansions, Chelsea, London S. W. 3, England 
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= Sell Meilink Safes-- 
: Deliver Full Protection 


When you sell a man a Meilink Safe, you are 
- selling him fire and theft protection not furn- 
= ished by any other light weight safe in the 
. market today. 

C] Meilink Steel Safes squarely meet the demand 
il for a light, convenient, fire-proof safe that in- 
a cludes the shock and thief-resisting strength 

of the old-fashioned heavy lines. 


Meilink Safes are available in all models, and 
are fitted to meet any requirement. Inner 
doors and burglar-proof chests if desired. The 
Underwriters’ Label on every safe. 





Write for our Dealer Proposition. 


- THE MEILINK STEEL SAFE COMPANY 


TOLEDO, OHIO, U. S. A. 


WUOOOOOOOOOO OOOO OOOO Oooo o000 


OOOOOOOOOOOCOOOOOOOOOOOOOOOOOoOoOoOoOoOoooOooo 
( . 








Each Bentley and Gerwig prod- 

Desks uct is designed to serve a par- 
° ticular need—not merely includ- 
Built ed because other lines have a 
similar style. Each desk is ap- 


For propriately designed, fashioned 

s£s om sound and _ attractive 
Specific m@terials by exp erienced 
Purposes 





BENTLEY & GERWIG FURNITURE CO. 


PARKERSBURG, W. VA. 





cabinet-makers in a manner of 
distinctiveness which identifies 
the best furniture. And, the 
Bentley and Gerwig factory oper- 
ates on a productive scale thac 
permits selling the line at mod- 
erate prices. 
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Here is tragedy. 
The Christian 
tion in the world is being 


oldest na- 
crucified on the cross. 
Only the spirit of pity and 
sacrifice that came into the 
world after Calvary can 
save Armenia and its peo- 
ple from martyrdom and 
death. 


The black dogs of famine 
are tearing at the heart of 
that for- 
saken country. They have 
left terror, pestilence and 
death in their wake. 


sorrowing and 





Christ died tosavea world; 
Armenia is being martyred 
for His faith. 


Her fields are barren and 


blasted; her people en- 


slaved or homeless wan- 
derers; her children are old 
in sorrow; they are the 
only children, perhaps, 


who have never laughed. 


‘Hostages of the Future”’ 
These children are the 
hope of the Armenian peo- 
ple, “the seed corn of a 
great race.” 





Over 100,000 Near East orphans in 
Near East Relief orphanages. 


179 Near East Relief orphanages. 
Mess tables extending over 24 miles. 


18,000 boys and girls in orphanage at 
Alexandropol, 


200,000 persons served a day at the 


food stations. 





American Generosity has Saved the Lives of a Million Armenians 


6,259 children in one bread line in Tiflis. 

These children are not only orphans, 
fatherless and motherless, but most 
of them have no known relative and 
many of them, orphaned in infancy, 
do not know their own names. 

They are children of Christian martyrs 
and have no hope except help from 
America. 

Will you let them perish? 








NEAR EAST RELIEF 


Donated by OFFICE APPLIANCES 








Owing to a 25° reduction 
in appropriations, the Near 
East Relief will be forced 
to abandon 25,000 of them 
within the next few weeks, 
unless to their 


you come 


rescue, 


These are not the children 
of the orphanages, but the 


children of the bread lines, 
who will rejoin the ranks 
of the thousands of chil- 
dren in scanty rags who 
are seen begging for bread 
or wandering into the 
roads seeking for refuse 
unless you help them. 


Five dollars a month, sixty 
dollars a year, will save a 
life. Can’t we count on 
you to sign and return the 
attached coupon TODAY ? 


Illinois Committee, Near East Relief, 
19 South La Salle St., Chicago. 
life of 


I will the 


child. 


become sponsor for 


Name 


Street 


City 
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T-e-n-S--0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal -flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, ‘‘Envelope Specialties,” is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
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The New Roberts Ninety 


The original and only Portable Typewriter 
with the Interchangeable Typebar Segment 






Ribbon Mechanism 





These four ilustrations demonstrate the 
simplicity of the machine. It is com- 
posed of four complete units (the inter- 
changeable typebar segment, ribbon mech- 
anism, carriage and base), which are 
assembled complete with only five screws. 
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The Interchangeable 
Typebar Segment 


The Complete 
Portable Typewriter 


HE Roberts Ninety with its ninety characters 

and interchangeable typebar segments, is pro- 

nounced by typewriter experts as the superior 
portable typewriter. In construction, design and 
utility, the Roberts has used every desirable and 
practical feature desired in modern efficient manu- 
facturing methods. Yet, IT WEIGHS BUT 
SEVEN AND ONE-HALF POUNDS. Made for 
any language, size or style of type. 


The Roberts Ninety is a machine which you can 
sell on its own merits and it will go over big. We 
are now assigning exclusive territories to respon- 
sible agents throughout the country. Write us 
about the agency for your territory. 


L. R. Roberts Typewriter Co. 
Stamford, Conn. - U.S.A. 


Headquarters for Europe and British Empire: 


The Blick Typewriter Company, Ltd. 
9-10 Cheapside London, E. C. England 


July, 1922. 
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UNBEATABLE! 


These five winners have been 
placed in the hands of De Luxe dealers 
since the first of the year. 
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The complete line of De Luxe Loose Leaf Devices and 
Forms, including these new items, is illustrated, described 
and priced in our new Dealers Catalog No. 622. 

If you haven’t a copy of this catalog, write for one now. 


= 

: 

. 5 

: WILSON-JONES LOOSE LEAF Co. 
‘ 

. 

.. 


Frank L.Severance Vice-President and General Manager 
NEW YORK KANSAS CITY 
PHILADELPHIA CHICAGO ssanFRANCISCO 
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QUALITY PRODUCTS 


When you handle a complete line of steel filing equipment, you are in 
position to get the worth-while business in your territory. One after 
another, the state institutions, public service corporations and big in- 
dustrial concerns are standardizing on steel furniture and filing equip- 
ment. This business gives the dealer a good profit and an “inside track 
on supplies business. In CANTON QUALITY PRODUCTS you have a 
complete line—upright vertical units that may be used separately or in 
battery in standard or counter heights, card cases, transfer cases, sates, 
desks and special built-to-order work. We co-operate with you in 
making quotations on special construction. Write for our “different 
from the others” proposition. 
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ARE YOU THE MAN 
FOR THE JOB 
S 


We Want You On Our List for 


Immediate or Future Consideration 


The Woodstock Typewriter Company offers 
rare opportunities for men of ability, to grow 
with a growing concern and with a product 
that is unexcelled. Typewriter experience 
desirable but not essential. Positions of every 
grade and kind, according to talent, ability 
and experience. Salesmen, travelers, district 
managers, executives. Attractive basis of 
compensation. Letters of inquiry containing 
qualifications, etc., will be held strictly con- 
fidential. 


Distributers do well Woodstock Typewriter Co. 
with the Woodstock 35 N. Dearborn St. Chicago, U. S. A. 
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OUR NEW CHICAGO HOME 


564-572 W. Randolph Street 


a because of its spaciousness and complete equipment will 
enable us to raise the high standard of our efficient service 








Each one of our nine service stations, located in various parts of the world, 
is a complete unit in itself—prepared to give you real service. We have estab- 
lished a special typewriter platen grinding machine in every station. These 
machines actually grind a new platen on the core originally sent us—no sub- 
stitutes. Hence the unnecessary expense and loss of time due to substitutions 
is eliminated. When you want real service—write or call for AMES. 

SERVICE STATIONS 


507 Mission St., 1627 Champa Street, 1 A de Capuchinags 32 
San Francisco, Cal. Denver, Colorado Mexico, D. F. Mexico 
50 O'Reilly Street, 135 Victoria Street, 65 Moorgate Street, 

Havana, Cuba Toronto, Canada London, E. C. England 
611 Fannin Street, 50 Lispenard Street, 305 George Street, 

Houston, Texas New York, N. Y. Sydney, Australia 


A NEW STATION—S511 Eleventh Street, N. W., Washington, D.C. J. E. RICHARDSON, Pro,. 


AMES SUPPLY COMPANY 


564-572 W. Randolph Street Chicago, Ill, U. S. A. 
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Announcing the New 











A sensation in typewriter ad+ 
vancement, the climax of 26 
years of development—our 
latest and finest model, No. 11 






















Our millionth Oliver is a new 
model! It comes at a time when 
most people have thought that the 
ultimate had been reached in type- 
writer development. It is a contra- 
diction of that thought, and brings 
many surprising advancements 
and betterments. Everyone who 
sees it is amazed. 


It establishes a new limit in re- 
finements. Yesterday’s standards 
now become antiquated. To oper- 
ate it is to experience a new thrill 
in typing. To see its beautifully 
typed sheets is to have a new ap- 
preciation of what a super-type- 
writer can do. 


But Not $100 


The natural conclusion would be 
that we would continue the custom 
of $100 as a standard price,or even 
ask more for a finer model. 


But we offer this wonderful 
Oliver Speedster on the same plan 
we have recently adopted in sell- 
ing the No. 9 


you until full 
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oe If I make pon settlement * rend of trial pe 
lam uct ten per cent and remit to you $58.50 
to hes it, 1 will ship it back at your expense at the end of five 


My shipping point is --.-.-.-- a 
not send ppecht stil I our it. " Malt ge peur book—* “The 
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Z ay Ft? ee 

Spe ReSanneDeeSeeSSUSSSseneuensssecnnsascecocescossnnaannseessesse® 


That is, we ship direct from the 
factory to the buyer, saving you 
the $35 that an indirect, extrava- 
gant selling system would require. 


Yet, in all our 27 years experi- 
ence, this is the finest typewriter 
we have ever built. If any type- 
writer is worth $100, it is this 
Oliver Speedster. 


How We Save You $35 


It is impossible to fully describe 
the superiorities of the new Oliver 
Speedster in print. You must see 
it and operate it to appreciate its 
betterments. 

So we ship it to you for five days 
free trial, without your sending a 
penny in advance and without 
obligating you to buy. 

We want you to try it in the 
privacy of your own office or home. 
Compare it with any typewriter. 

We let the Oliver sell itself. You 
are the sole judge. Could any offer 
be fairer? Think how few articles 
dare to be sold this way! 
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THE TYPEWRITER COMPANY 
Typewriter Bidg., 


i Oliver Chicago, ti. 
Ship me a new Oliver No.11 Typewriter for five days free inape ES See ee 
ton. it! Ly it I will pa: pay 3 == as eosewe: oe eend of ‘trial 
the re ° nth. itle to remain in 


it I decide _ Street Address 


— 


ae Occupation or Business -. 


FREE TRIAL 
Keep it~ or Return it 


If You Agree 


that the Oliver Speedster is the 
finest typewriter, regardless of 
price, and want to own it, send us 
$4 after five days, then $4 per 
month until $65 is paid. 

If you would rather pay $100 and not 
get this latest model, ship the Oliver 
Speedster back at our expense. 

Throughout the trial you are your own 
salesman. You need not be influenced by 
others. This new plan has been endorsed 
by thousands who have bought Olivers 
at a saving. Remember, over 1,000,000 
Olivers have been sold, both to leading 
businesses and individuals. 


So Simple 
Merely mail the coupon and it will 
bring EITHER this wonderful new Oliver 
Speedster for Free Trial, or Further In- 
formation. Check your preference. 
This is a rare opportunity. Think of it 
—the latest model at a $35 saving! It is 
the ONLY offer of its kind. 


THE OLIVER 
TYPEWRITER 
COMPANY 
152A Oliver Type- 

writer Bldg. 
Chicago, Il. 
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